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KARL R. CANNON (Registration No. 36,468)

CLAYTON, HOWARTH & CANNON, P.C.

6985 Union Park Center, Suite 200

Cottonwood Heights, Utah 84047

P.O. Box 1909

Sandy, Utah 84091-1909

Telephone: (801) 255-5335

Facsimile: (801) 255-5338

Attorney for Connect Public Relations, Inc.

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Opposition No. 91196299 (Parent)

CONNECT PUBLIC RELATIONS, INC.,

Opposer,

v.

DIGITALMOJO, INC., Applicant.

___________________________________

Cancellation Nos. 92054395 & 92054427

DIGITALMOJO, INC., Petitioner,

v.

CONNECT PUBLIC RELATIONS, INC.,

Respondent.

)

)

)

)

)

)

)

)

)

)

)

)

)

)

)

)

)

)

)

OPPOSER’S FIRST NOTICE OF

RELIANCE

Opposer and Respondent, Connect Public Relations, Inc., pursuant to TBMP §704, hereby

submits the following materials, by this Notice of Reliance, in support of Opposer’s opposition to

registration of Applicant and Petitioner Digitalmojo, Inc.’s, CONNECT mark (Ser. No.

77/714,693):
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1.  Attached hereto as Exhibit 1 is a true and correct copy of Opposer’s registration (and

pages printed from the United States Patent and Trademark Office’s (USPTO) Trademark Status

& Document Retrieval (TSDR) server), for the CONNECT PUBLIC RELATIONS mark, Reg.

No. 2,362,916,  in international class 16.

2.  Attached hereto as Exhibit 2 is a true and correct copy of Opposer’s registration (and

pages printed from the USPTO’s TSDR server), for the CONNECT PUBLIC RELATIONS mark,

Reg. No. 2,373,504, in international class 35.

3.  Attached hereto as Exhibit 3 is a true and correct copy of Opposer’s registration (and

pages printed from the USPTO’s TSDR server), for the CONNECT PUBLIC RELATIONS mark,

Reg. No. 2,373,505,  in international class 9.

4.  Attached hereto as Exhibit 4 is a true and correct copy of Opposer’s registration (and

pages printed from the USPTO’s TSDR server), for the CONNECT PUBLIC RELATIONS mark,

Reg. No. 2,383,778, in international class 38.

5.  Attached hereto as Exhibit 5 is a true and correct copy of Opposer’s registration (and

pages printed from the USPTO’s TSDR server), for the CONNECTPR mark, Reg. No. 2,365,074,

in international class 38.

6.  Attached hereto as Exhibit 6 is a true and correct copy of Opposer’s registration (and

pages printed from the USPTO’s TSDR server), for the CONNECTPR mark, Reg. No. 2,366,850,

in international class 35.

7.  Attached hereto as Exhibit 7 is a true and correct copy of Opposer’s registration (and

pages printed from the USPTO’s TSDR server), for the CONNECTPR mark, Reg. No. 2,383,777,

in international class 9.
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8.  Attached hereto as Exhibit 8 is a true and correct copy of Opposer’s registration (and

pages printed from the USPTO’s TSDR server), for the CONNECTPR mark, Reg. No. 2,713,692,

in international class 16.

9.  Attached hereto as Exhibit 9 is a true and correct copy of Opposer’s registration (and

pages printed from the USPTO’s TSDR server), for the CONNECTPR mark, Reg. No. 3,330,353,

in international class 16.

10.  Attached hereto as Exhibit 10, is a true and correct copy of Opposer’s First Set of

Requests for Admissions.

11.  Attached hereto as Exhibit 11, is a true and correct copy of Opposer’s Second Set of

Requests for Admissions.

12.  Attached hereto as Exhibit 12, is a true and correct copy of Opposer’s Third Set of

Requests for Admissions.

13.  Attached hereto as Exhibit 13, is a true and correct copy of Opposer’s First Set of

Interrogatories.

14.  Attached hereto as Exhibit 14, is a true and correct copy of Opposer’s Second Set of

Interrogatories.

15.  Attached hereto as Exhibit 15, is a true and correct copy of Opposer’s Third Set of

Interrogatories.

16.  Attached hereto as Exhibit 16, is a true and correct copy of Applicant’s Response to

Request for Admissions, Set One.

17.  Attached hereto as Exhibit 17, is a true and correct copy of Applicant’s Supplemental

Response to Opposer’s Request for Admissions, Set One.
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18.  Attached hereto as Exhibit 18, is a true and correct copy of Applicant’s Response to

Request for Admissions, Set Two.

19.  Attached hereto as Exhibit 19, is a true and correct copy of Applicant’s Response to

Opposer’s Third Set of Request for Admission.

20.  Attached hereto as Exhibit 20, is a true and correct copy of Applicant’s Response to

Interrogatories, Set One.

21.  Attached hereto as Exhibit 21, is a true and correct copy of Applicant’s Supplemental

Response to Interrogatories From Opposer, Set One.

22.  Attached hereto as Exhibit 22, is a true and correct copy of Applicant’s Response to

Interrogatories, Set Two.

23.  Attached hereto as Exhibit 23, is a true and correct copy of Applicant’s Responses to

Opposer’s Third Set of Interrogatories.

24.  Attached hereto as Exhibit 24, is a true and correct copy of an excerpt from “Random

House Webster’s Unabridged Dictionary,” published in 2001, which is relevant in defining the

term “marketing” and thereby relevant to likelihood of confusion.

25.  Attached hereto as Exhibit 25, is a true and correct copy of an excerpt from the

printed publication, periodical, titled “Technology Marketing Intelligence” Vol. XVIII, #8,

published in Aug. 1998, which is relevant to at least, channels of trade, customers, and likelihood

of confusion.

26.  Attached hereto as Exhibit 26, is a true and correct copy of a series of pages on

Opposer’s website, located at www.connectmarketing.com, as publically viewed on March 21,

2013, which is relevant to at least, channels of trade, customers, and likelihood of confusion.



27.  Attached hereto as Exhibit 27, is a true and correct copy of a series of pages on

Opposer’s website, located at www.connectmarketing.com, as publically viewed on April 4,

2014, which is relevant to at least, channels of trade, customers, and likelihood of confusion.

28.  Attached hereto as Exhibit 28, is a true and correct copy of a series of pages on

Opposer’s website, located at www.connectpr.com, as publically viewed on August 19, 2010 and

August 20, 2010, and downloaded on October 28, 2016, which is relevant to at least, channels of

trade, customers, and likelihood of confusion.

Respectfully submitted this 28th day of October, 2016.

 /Karl R. Cannon/
Karl R. Cannon

CLAYTON, HOWARTH & CANNON, P.C.

Attorney for Opposer
Connect Public Relations, Inc.

S:\CHC Files\T12--\T120--\T12092\A\Opposer's First Notice of Reliance _.wpd

CERTIFICATE OF ELECTRONIC FILING

I hereby certify that this document is today being submitted via electronic filing utilizing

the ESTTA system on:

Date: October 28, 2016

 /Karl R. Cannon/
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CERTIFICATE OF SERVICE

I hereby certify that I caused a true and correct copy of the foregoing OPPOSER’S FIRST

NOTICE OF RELIANCE to be served, via first class mail, postage prepaid, on this 28th day of

October, 2016 to:

Thomas W. Cook, Esq.

Thomas Cook Intellectual Property Attorneys

3030 Bridgeway, Suite 425-430

Sausalito, California 94965-2810

    /Karl R. Cannon/
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Mark Information

Mark Literal
Elements:

CONNECT PUBLIC RELATIONS

Standard Character
Claim:

No

Mark Drawing
Type:

1 - TYPESET WORD(S) /LETTER(S) /NUMBER(S)

Disclaimer: "PUBLIC RELATIONS"

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Printed publications, namely, reports, press kits and brochures in the fields of market research and consulting, public and media
relations, sales promotion, strategic marketing planning, development of market positioning and messaging, background editorial
support of sales promotion material, and seminar creation and operation

International
Class(es):

016 - Primary Class U.S Class(es): 002, 005, 022, 023, 029, 037, 038, 050

Class Status: ACTIVE

Basis: 1(a)

First Use: Jun. 1998 Use in Commerce: Jun. 1998

Basis Information (Case Level)

Filed Use: No Currently Use: Yes Amended Use: No

Filed ITU: Yes Currently ITU: No Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: CONNECT PUBLIC RELATIONS, INC.

Owner Address: 80 EAST 100 NORTH
PROVO, UTAH 84606
UNITED STATES

Legal Entity Type: CORPORATION State or Country UTAH

Generated on: This page was generated by TSDR on 2016-10-28 14:22:17 EDT

Mark: CONNECT PUBLIC RELATIONS

US Serial Number: 75456522 Application Filing
Date:

Mar. 25, 1998

US Registration
Number:

2362916 Registration Date: Jun. 27, 2000

Register: Principal

Mark Type: Trademark

Status: The registration has been renewed.

Status Date: Jun. 29, 2010

Publication Date: Jul. 20, 1999 Notice of
Allowance Date:

Oct. 12, 1999



Where Organized:

Attorney/Correspondence Information

Attorney of Record

Attorney Name: KARL R CANNON Docket Number: T6674

Attorney Primary
Email Address:

docketclerk@chcpat.com Attorney Email
Authorized:

No

Correspondent

Correspondent
Name/Address:

KARL R CANNON
CLAYTON, HOWARTH & CANNON, P.C.
P.O. BOX 1909
SANDY, UTAH 84091
UNITED STATES

Phone: 801-255-5335 Fax: 801-255-5338

Correspondent e-
mail:

docketclerk@chcpat.com Correspondent e-
mail Authorized:

No

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Jun. 29, 2010 REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS) 67723

Jun. 29, 2010 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED

Jun. 28, 2010 TEAS SECTION 8 & 9 RECEIVED

Sep. 12, 2006 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK. 67723

Sep. 12, 2006 ASSIGNED TO PARALEGAL 67723

Jun. 27, 2006 REGISTERED - SEC. 8 (6-YR) & SEC. 15 FILED

Jun. 27, 2006 TEAS SECTION 8 & 15 RECEIVED

Mar. 17, 2006 CASE FILE IN TICRS

Jun. 27, 2000 REGISTERED-PRINCIPAL REGISTER

May 01, 2000 ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED

Apr. 27, 2000 ASSIGNED TO EXAMINER 61751

Apr. 24, 2000 STATEMENT OF USE PROCESSING COMPLETE

Mar. 24, 2000 USE AMENDMENT FILED

Oct. 12, 1999 NOA MAILED - SOU REQUIRED FROM APPLICANT

Jul. 20, 1999 PUBLISHED FOR OPPOSITION

Jun. 18, 1999 NOTICE OF PUBLICATION

Mar. 23, 1999 APPROVED FOR PUB - PRINCIPAL REGISTER

Mar. 03, 1999 CORRESPONDENCE RECEIVED IN LAW OFFICE

Aug. 27, 1998 NON-FINAL ACTION MAILED

Aug. 20, 1998 ASSIGNED TO EXAMINER 61751

Aug. 19, 1998 ASSIGNED TO EXAMINER 73711

Maintenance Filings or Post Registration Information

Affidavit of
Continued Use:

Section 8 - Accepted

Affidavit of
Incontestability:

Section 15 - Accepted

Renewal Date: Jun. 27, 2010

TM Staff and Location Information

TM Staff Information - None

File Location

Current Location: GENERIC WEB UPDATE Date in Location: Jun. 29, 2010

Assignment Abstract Of Title Information



Summary

Total Assignments: 1 Registrant: CONNECT PUBLIC RELATIONS, INC.

Assignment 1 of 1

Conveyance: CHANGE OF NAME

Reel/Frame: 1814/0863 Pages: 3

Date Recorded: Jul. 24, 1998

Supporting
Documents:

assignment-tm-1814-0863.pdf 

Assignor

Name: NETWORK ASSOCIATES CONSULTING, INC. Execution Date: May 13, 1998

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Assignee

Name: CONNECT PUBLIC RELATIONS, INC. 

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Address: 80 EAST 100 NORTH
PROVO, UTAH 84606

Correspondent

Correspondent
Name:

THORPE, NORTH & WESTERN, L.L.P.

Correspondent
Address:

KARL R. CANNON
P.O. BOX 1219
SANDY, UTAH 84091-1219

Domestic Representative - Not Found

 

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91200184 Filing Date: Jun 08, 2011

Status: Terminated Status Date: Aug 27, 2012

Interlocutory
Attorney:

CHERYL S GOODMAN

Defendant

Name: Fireman's Fund Insurance Company

Correspondent
Address:

MINA I HAMILTON
LEWIS BRISBOIS BISGAARD & SMITH LLP
221 NORTH FIGUEROA STREET, SUITE 1200
LOS ANGELES CA , 90012
UNITED STATES

Correspondent e-
mail:

hamilton@lbbslaw.com , tespinoza@lbbslaw.com , makous@lbbslaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT2MARKETING Abandoned - Failure to Respond 85114558

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CONNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091-1909
UNITED STATES

 



Correspondent e-
mail:

docketclerk@chcpat.com , kcannon@chcpat.com , klamont@chcpat.com , bdavis@chcpat.com , jallen@chcpat.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT MARKETING Registered 85061230 4584664

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061232

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061227

CONNECT MARKETING Abandoned - No Statement Of Use Filed 85061221

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061210

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061206

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Jun 08, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 09, 2011 Jul 19, 2011

3 PENDING, INSTITUTED Jun 09, 2011

4 ANSWER Jul 19, 2011

5 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Jul 19, 2011

6 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Feb 15, 2012

7 BOARD'S ORDER Feb 21, 2012

8 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY May 11, 2012

9 P'S MOT TO SUSP PEND SETLMT NEGOTIATIONS May 11, 2012

10 PLAINTIFF'S NOTICE OF RELIANCE May 14, 2012

11 SUSPENDED May 16, 2012

12 STIPULATION TO AMEND APPLICATION Aug 22, 2012

13 BD'S DECISION: DISMISSED W/ PREJUDICE Aug 27, 2012

14 TERMINATED Aug 27, 2012

Type of Proceeding: Opposition

Proceeding
Number:

91196299 Filing Date: Aug 30, 2010

Status: Pending Status Date: Aug 30, 2010

Interlocutory
Attorney:

GEOFFREY MCNUTT

Defendant

Name: Digitalmojo, Inc.

Correspondent
Address:

THOMAS W COOK
3030 BRIDGEWAY, SUITE 425 430
SAUSALITO CA , 94965 2810
UNITED STATES

Correspondent e-
mail:

tom@thomascooklaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT Opposition Pending 77714693

Plaintiff(s)

Name: Connect Public Relations, Inc.



Correspondent
Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091 1909
UNITED STATES

Correspondent e-
mail:

kcannon@chcpat.com , ttetzl@chcpat.com , docketclerk@chcpat.com , bdavis@chcpat.com , docketclerk@chcpat.com , rgillan@chcp

at.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Aug 30, 2010

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Aug 31, 2010 Oct 10, 2010

3 PENDING, INSTITUTED Aug 31, 2010

4 ANSWER Sep 20, 2010

5 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Nov 19, 2010

6 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Jan 20, 2011

7 ANSWER TO AMENDED NOTICE OF OPPOSITION Jan 28, 2011

8 MOTION TO CONSOLIDATE Aug 26, 2011

9 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 26, 2011

10 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 31, 2011

11 P'S OPPOSITION/RESPONSE TO MOTION Sep 15, 2011

12 D'S REPLY IN SUPPORT OF MOTION Oct 17, 2011

13 P'S MOTION FOR SUMMARY JUDGMENT Oct 26, 2011

14
WITHDRAWAL OF #13; CORRECTED MOTION FOR PARTIAL SUMMARY
JUDGMENT Oct 28, 2011

15 STIPULATION FOR AN EXTENSION OF TIME Nov 21, 2011

16 D'S OPPOSITION/RESPONSE TO MOTION Dec 19, 2011

17 COPY OF #16 Dec 30, 2011

18 P'S REPLY IN SUPPORT OF MOTION Jan 09, 2012

19 P'S MOTION TO STRIKE Jan 09, 2012

20 D'S OPPOSITION/RESPONSE TO MOTION Jan 30, 2012

21 D'S OPPOSITION/RESPONSE TO MOTION Feb 16, 2012

22 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Feb 23, 2012

23 P'S OPPOSITION/RESPONSE TO MOTION Mar 09, 2012

24 D'S REPLY IN SUPPORT OF MOTION Mar 20, 2012

25 BOARD'S ORDER DEFENDANT ALLOWED 20 DAYS TO RESPOND Sep 11, 2012

26 D'S RESPONSE TO BOARD ORDER/INQUIRY Oct 01, 2012

27 PROCEEDINGS RESUMED Mar 21, 2013

28 D OPP/RESP TO MOTION May 07, 2013

29 P REPLY IN SUPPORT OF MOTION May 28, 2013

30 PROCEEDINGS RESUMED Aug 14, 2013

31 P MOT FOR SUMMARY JUDGMENT Apr 29, 2014

32 INADVERTENTLY ISSUED NOA FORWARDED TO BE CANCELLED May 02, 2014

33 SUSP PEND DISP OF OUTSTNDNG MOT May 09, 2014

34 MOT FOR DISCOVERY AFTER MSJ - FRCP 56 May 22, 2014

P OPP/RESP TO MOTION



35 Jun 11, 2014

36 D REPLY IN SUPPORT OF MOTION Jul 21, 2014

37 P MOT TO STRIKE Sep 15, 2014

38 RESPONSE DUE 30 DAYS (DUE DATE) Sep 16, 2014 Oct 16, 2014

39 D OPP/RESP TO MOTION Oct 16, 2014

40 P REPLY IN SUPPORT OF MOTION Nov 05, 2014

41 P MOT FOR SUMMARY JGT GRANTED IN PART Feb 27, 2015

42 D MOT TO COMPEL DISCOVERY Mar 12, 2015

43 D MOT TO COMPEL DISCOVERY Mar 12, 2015

44 P MOT TO SUSP W/ CONSENT PEND SETTL NEGOTIATIONS Apr 01, 2015

45 SUSPENDED May 22, 2015

46 SUSP PEND DISP OF OUTSTNDNG MOT Jan 22, 2016

47 P OPP/RESP TO MOTION Feb 11, 2016

48 D REPLY IN SUPPORT OF MOTION Feb 26, 2016

49 D RESP TO BD ORDER/INQUIRY Apr 26, 2016

50 P RESP TO BD ORDER/INQUIRY Apr 27, 2016

51 PROCEEDINGS RESUMED Apr 29, 2016

52 STIP FOR EXT Jun 16, 2016

53 EXTENSION OF TIME GRANTED Jul 26, 2016

54 D MOT FOR EXT W/ CONSENT Sep 24, 2016

55 EXTENSION OF TIME GRANTED Sep 28, 2016

56 P MOT FOR EXT W/ CONSENT Oct 19, 2016

57 EXTENSION OF TIME GRANTED Oct 24, 2016
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Mark Information

Mark Literal
Elements:

CONNECT PUBLIC RELATIONS

Standard Character
Claim:

No

Mark Drawing
Type:

1 - TYPESET WORD(S) /LETTER(S) /NUMBER(S)

Disclaimer: "PUBLIC RELATIONS"

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Marketing and market research and consulting services; public and media relations services and sales promotion services

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(a)

First Use: May 1998 Use in Commerce: May 1998

Basis Information (Case Level)

Filed Use: No Currently Use: Yes Amended Use: No

Filed ITU: Yes Currently ITU: No Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: CONNECT PUBLIC RELATIONS, INC.

Generated on: This page was generated by TSDR on 2016-10-28 14:25:46 EDT

Mark: CONNECT PUBLIC RELATIONS

US Serial Number: 75456519 Application Filing
Date:

Mar. 25, 1998

US Registration
Number:

2373504 Registration Date: Aug. 01, 2000

Register: Principal

Mark Type: Service Mark

TM5 Common Status
Descriptor:

LIVE/REGISTRATION/Issued and Active

The trademark application has been registered with the Office.

Status: The Trademark Trial and Appeal Board has terminated a cancellation proceeding. For further information, see TTABVUE on the
Trademark Trial and Appeal Board web page.

Status Date: Oct. 18, 2011

Publication Date: Sep. 21, 1999 Notice of
Allowance Date:

Dec. 14, 1999



Owner Address: 80 EAST 100 NORTH
PROVO, UTAH UNITED STATES 84606

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Attorney/Correspondence Information

Attorney of Record

Attorney Name: KARL R CANNON Docket Number: T6671

Attorney Primary
Email Address:

docketclerk@chcpat.com Attorney Email
Authorized:

No

Correspondent

Correspondent
Name/Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY, UTAH UNITED STATES 84091-1909

Phone: 801-255-5335 Fax: 801-255-5338

Correspondent e-
mail:

docketclerk@chcpat.com Correspondent e-
mail Authorized:

No

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Oct. 18, 2011 TTAB RELEASE CASE TO TRADEMARKS 54427

Oct. 18, 2011 CANCELLATION TERMINATED NO. 999999 54427

Oct. 18, 2011 CANCELLATION DISMISSED NO. 999999 54427

Aug. 29, 2011 CANCELLATION INSTITUTED NO. 999999 54427

Aug. 04, 2010 REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS) 68502

Aug. 04, 2010 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED

Aug. 02, 2010 TEAS SECTION 8 & 9 RECEIVED

Sep. 30, 2006 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK. 68502

Sep. 27, 2006 ASSIGNED TO PARALEGAL 68502

Aug. 01, 2006 REGISTERED - SEC. 8 (6-YR) & SEC. 15 FILED

Aug. 01, 2006 TEAS SECTION 8 & 15 RECEIVED

Mar. 09, 2006 CASE FILE IN TICRS

Aug. 01, 2000 REGISTERED-PRINCIPAL REGISTER

May 24, 2000 ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED

May 22, 2000 ASSIGNED TO EXAMINER 61751

May 17, 2000 STATEMENT OF USE PROCESSING COMPLETE

Mar. 24, 2000 USE AMENDMENT FILED

Dec. 14, 1999 NOA MAILED - SOU REQUIRED FROM APPLICANT

Sep. 21, 1999 PUBLISHED FOR OPPOSITION

Aug. 20, 1999 NOTICE OF PUBLICATION

Apr. 07, 1999 APPROVED FOR PUB - PRINCIPAL REGISTER

Mar. 03, 1999 CORRESPONDENCE RECEIVED IN LAW OFFICE

Aug. 27, 1998 NON-FINAL ACTION MAILED

Aug. 20, 1998 ASSIGNED TO EXAMINER 61751

Aug. 19, 1998 ASSIGNED TO EXAMINER 73711

Maintenance Filings or Post Registration Information

Affidavit of
Continued Use:

Section 8 - Accepted

Affidavit of
Incontestability:

Section 15 - Accepted

Renewal Date: Aug. 01, 2010



TM Staff and Location Information

TM Staff Information - None

File Location

Current Location: GENERIC WEB UPDATE Date in Location: Aug. 04, 2010

Assignment Abstract Of Title Information

Summary

Total Assignments: 1 Registrant: CONNECT PUBLIC RELATIONS, INC.

Assignment 1 of 1

Conveyance: CHANGE OF NAME

Reel/Frame: 1814/0863 Pages: 3

Date Recorded: Jul. 24, 1998

Supporting
Documents:

assignment-tm-1814-0863.pdf 

Assignor

Name: NETWORK ASSOCIATES CONSULTING, INC. Execution Date: May 13, 1998

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Assignee

Name: CONNECT PUBLIC RELATIONS, INC. 

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Address: 80 EAST 100 NORTH
PROVO, UTAH 84606

Correspondent

Correspondent
Name:

THORPE, NORTH & WESTERN, L.L.P.

Correspondent
Address:

KARL R. CANNON
P.O. BOX 1219
SANDY, UTAH 84091-1219

Domestic Representative - Not Found

 

Proceedings

Summary

Number of
Proceedings:

3

Type of Proceeding: Cancellation

Proceeding
Number:

92054427 Filing Date: Aug 22, 2011

Status: Pending Status Date: Oct 19, 2011

Interlocutory
Attorney:

GEOFFREY MCNUTT

Defendant

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT UNITED STATES , 84091-1909

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

Plaintiff(s)

Name: DigitalMojo, Inc.

 



Correspondent
Address:

THOMAS W COOK
THOMAS COOK INTELLECTUAL PROPERTY ATTORNEYS
3030 BRIDGEWAY , SUITE 425
SAUSALITO CA UNITED STATES , 94965

Correspondent e-
mail:

tom@thomascooklaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT Opposition Pending 77714693

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Aug 22, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Aug 29, 2011 Oct 08, 2011

3 PENDING, INSTITUTED Aug 29, 2011

4 P'S CERTIFICATE OF SERVICE Aug 30, 2011

5 D'S MOTION TO DISMISS - RULE 12(B) Sep 15, 2011

6 ANSWER Oct 03, 2011

7 BOARD'S DECISION: DISMISSED W/ PREJUDICE Oct 18, 2011

8 TERMINATED Oct 18, 2011

9 P'S OPPOSITION/RESPONSE TO MOTION Oct 17, 2011

10
P'S CONSENTED MOTION TO REOPEN TIME TO RESPOND TO MOTION TO
DISMISS. Oct 24, 2011

11 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Nov 08, 2011

12 D'S CORRECTION OF #9 Nov 08, 2011

13 D'S OPPOSITION/RESPONSE TO MOTION Nov 28, 2011

14 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Feb 06, 2012

15 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Oct 01, 2012

16 ANSWER Apr 18, 2013

17 D MOTION Apr 18, 2013

18 D MOT FOR SUMMARY JGT GRANTED Feb 27, 2015

Type of Proceeding: Opposition

Proceeding
Number:

91200184 Filing Date: Jun 08, 2011

Status: Terminated Status Date: Aug 27, 2012

Interlocutory
Attorney:

CHERYL S GOODMAN

Defendant

Name: Fireman's Fund Insurance Company

Correspondent
Address:

MINA I HAMILTON
LEWIS BRISBOIS BISGAARD & SMITH LLP
221 NORTH FIGUEROA STREET, SUITE 1200
LOS ANGELES CA UNITED STATES , 90012

Correspondent e-
mail:

hamilton@lbbslaw.com , tespinoza@lbbslaw.com , makous@lbbslaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT2MARKETING Abandoned - Failure to Respond 85114558

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CONNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT UNITED STATES , 84091-1909

Correspondent e-
mail:

docketclerk@chcpat.com , kcannon@chcpat.com , klamont@chcpat.com , bdavis@chcpat.com , jallen@chcpat.com

Associated marks

Serial Registration



Mark Application Status
Number Number

CONNECT MARKETING Registered 85061230 4584664

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061232

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061227

CONNECT MARKETING Abandoned - No Statement Of Use Filed 85061221

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061210

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061206

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Jun 08, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 09, 2011 Jul 19, 2011

3 PENDING, INSTITUTED Jun 09, 2011

4 ANSWER Jul 19, 2011

5 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Jul 19, 2011

6 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Feb 15, 2012

7 BOARD'S ORDER Feb 21, 2012

8 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY May 11, 2012

9 P'S MOT TO SUSP PEND SETLMT NEGOTIATIONS May 11, 2012

10 PLAINTIFF'S NOTICE OF RELIANCE May 14, 2012

11 SUSPENDED May 16, 2012

12 STIPULATION TO AMEND APPLICATION Aug 22, 2012

13 BD'S DECISION: DISMISSED W/ PREJUDICE Aug 27, 2012

14 TERMINATED Aug 27, 2012

Type of Proceeding: Opposition

Proceeding
Number:

91196299 Filing Date: Aug 30, 2010

Status: Pending Status Date: Aug 30, 2010

Interlocutory
Attorney:

GEOFFREY MCNUTT

Defendant

Name: Digitalmojo, Inc.

Correspondent
Address:

THOMAS W COOK
3030 BRIDGEWAY, SUITE 425 430
SAUSALITO CA UNITED STATES , 94965 2810

Correspondent e-
mail:

tom@thomascooklaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT Opposition Pending 77714693

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT UNITED STATES , 84091 1909



Correspondent e-
mail:

kcannon@chcpat.com , ttetzl@chcpat.com , docketclerk@chcpat.com , bdavis@chcpat.com , docketclerk@chcpat.com , rgillan@chcp

at.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Aug 30, 2010

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Aug 31, 2010 Oct 10, 2010

3 PENDING, INSTITUTED Aug 31, 2010

4 ANSWER Sep 20, 2010

5 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Nov 19, 2010

6 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Jan 20, 2011

7 ANSWER TO AMENDED NOTICE OF OPPOSITION Jan 28, 2011

8 MOTION TO CONSOLIDATE Aug 26, 2011

9 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 26, 2011

10 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 31, 2011

11 P'S OPPOSITION/RESPONSE TO MOTION Sep 15, 2011

12 D'S REPLY IN SUPPORT OF MOTION Oct 17, 2011

13 P'S MOTION FOR SUMMARY JUDGMENT Oct 26, 2011

14
WITHDRAWAL OF #13; CORRECTED MOTION FOR PARTIAL SUMMARY
JUDGMENT Oct 28, 2011

15 STIPULATION FOR AN EXTENSION OF TIME Nov 21, 2011

16 D'S OPPOSITION/RESPONSE TO MOTION Dec 19, 2011

17 COPY OF #16 Dec 30, 2011

18 P'S REPLY IN SUPPORT OF MOTION Jan 09, 2012

19 P'S MOTION TO STRIKE Jan 09, 2012

20 D'S OPPOSITION/RESPONSE TO MOTION Jan 30, 2012

21 D'S OPPOSITION/RESPONSE TO MOTION Feb 16, 2012

22 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Feb 23, 2012

23 P'S OPPOSITION/RESPONSE TO MOTION Mar 09, 2012

24 D'S REPLY IN SUPPORT OF MOTION Mar 20, 2012

25 BOARD'S ORDER DEFENDANT ALLOWED 20 DAYS TO RESPOND Sep 11, 2012

26 D'S RESPONSE TO BOARD ORDER/INQUIRY Oct 01, 2012

27 PROCEEDINGS RESUMED Mar 21, 2013

28 D OPP/RESP TO MOTION May 07, 2013

29 P REPLY IN SUPPORT OF MOTION May 28, 2013

30 PROCEEDINGS RESUMED Aug 14, 2013

31 P MOT FOR SUMMARY JUDGMENT Apr 29, 2014

32 INADVERTENTLY ISSUED NOA FORWARDED TO BE CANCELLED May 02, 2014

33 SUSP PEND DISP OF OUTSTNDNG MOT May 09, 2014

34 MOT FOR DISCOVERY AFTER MSJ - FRCP 56 May 22, 2014

35 P OPP/RESP TO MOTION Jun 11, 2014

36 D REPLY IN SUPPORT OF MOTION Jul 21, 2014

37 P MOT TO STRIKE Sep 15, 2014

38 RESPONSE DUE 30 DAYS (DUE DATE) Sep 16, 2014 Oct 16, 2014

39 D OPP/RESP TO MOTION Oct 16, 2014



40 P REPLY IN SUPPORT OF MOTION Nov 05, 2014

41 P MOT FOR SUMMARY JGT GRANTED IN PART Feb 27, 2015

42 D MOT TO COMPEL DISCOVERY Mar 12, 2015

43 D MOT TO COMPEL DISCOVERY Mar 12, 2015

44 P MOT TO SUSP W/ CONSENT PEND SETTL NEGOTIATIONS Apr 01, 2015

45 SUSPENDED May 22, 2015

46 SUSP PEND DISP OF OUTSTNDNG MOT Jan 22, 2016

47 P OPP/RESP TO MOTION Feb 11, 2016

48 D REPLY IN SUPPORT OF MOTION Feb 26, 2016

49 D RESP TO BD ORDER/INQUIRY Apr 26, 2016

50 P RESP TO BD ORDER/INQUIRY Apr 27, 2016

51 PROCEEDINGS RESUMED Apr 29, 2016

52 STIP FOR EXT Jun 16, 2016

53 EXTENSION OF TIME GRANTED Jul 26, 2016

54 D MOT FOR EXT W/ CONSENT Sep 24, 2016

55 EXTENSION OF TIME GRANTED Sep 28, 2016

56 P MOT FOR EXT W/ CONSENT Oct 19, 2016

57 EXTENSION OF TIME GRANTED Oct 24, 2016
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Mark Information

Mark Literal
Elements:

CONNECT PUBLIC RELATIONS

Standard Character
Claim:

No

Mark Drawing
Type:

1 - TYPESET WORD(S) /LETTER(S) /NUMBER(S)

Disclaimer: "PUBLIC RELATIONS"

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Prerecorded audio recordings, prerecorded video recordings, and prerecorded audio-visual recordings featuring topics in the fields of
marketing and market research and consulting services, public and media relations services and sales promotion services; electronic
publications featuring topics in the fields of marketing and market research and consulting services, public and media relations services
and sales promotion services on computer discs and CD-ROMs

International
Class(es):

009 - Primary Class U.S Class(es): 021, 023, 026, 036, 038

Class Status: ACTIVE

Basis: 1(a)

First Use: Jul. 1998 Use in Commerce: Jul. 1998

Basis Information (Case Level)

Filed Use: No Currently Use: Yes Amended Use: No

Filed ITU: Yes Currently ITU: No Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: CONNECT PUBLIC RELATIONS, INC.

Owner Address: 80 EAST 100 NORTH
PROVO, UTAH 84606
UNITED STATES

Generated on: This page was generated by TSDR on 2016-10-28 14:27:40 EDT

Mark: CONNECT PUBLIC RELATIONS

US Serial Number: 75456523 Application Filing
Date:

Mar. 25, 1998

US Registration
Number:

2373505 Registration Date: Aug. 01, 2000

Register: Principal

Mark Type: Trademark

Status: The registration has been renewed.

Status Date: Aug. 04, 2010

Publication Date: Jul. 06, 1999 Notice of
Allowance Date:

Sep. 28, 1999



Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Attorney/Correspondence Information

Attorney of Record

Attorney Name: KARL R CANNON Docket Number: T6675

Attorney Primary
Email Address:

docketclerk@chcpat.com Attorney Email
Authorized:

No

Correspondent

Correspondent
Name/Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY, UTAH 84091
UNITED STATES

Phone: 801-255-5335 Fax: 801-255-5338

Correspondent e-
mail:

docketclerk@chcpat.com Correspondent e-
mail Authorized:

No

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Aug. 04, 2010 REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS) 68502

Aug. 04, 2010 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED

Aug. 02, 2010 TEAS SECTION 8 & 9 RECEIVED

Sep. 30, 2006 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK. 68502

Sep. 27, 2006 ASSIGNED TO PARALEGAL 68502

Aug. 01, 2006 REGISTERED - SEC. 8 (6-YR) & SEC. 15 FILED

Aug. 01, 2006 TEAS SECTION 8 & 15 RECEIVED

Mar. 09, 2006 CASE FILE IN TICRS

Aug. 01, 2000 REGISTERED-PRINCIPAL REGISTER

May 24, 2000 ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED

May 22, 2000 ASSIGNED TO EXAMINER 61751

May 15, 2000 STATEMENT OF USE PROCESSING COMPLETE

May 15, 2000 EXTENSION 1 GRANTED

Mar. 24, 2000 USE AMENDMENT FILED

Mar. 24, 2000 EXTENSION 1 FILED

Sep. 28, 1999 NOA MAILED - SOU REQUIRED FROM APPLICANT

Jul. 06, 1999 PUBLISHED FOR OPPOSITION

Jun. 04, 1999 NOTICE OF PUBLICATION

Mar. 23, 1999 APPROVED FOR PUB - PRINCIPAL REGISTER

Mar. 03, 1999 CORRESPONDENCE RECEIVED IN LAW OFFICE

Dec. 07, 1998 NON-FINAL ACTION MAILED

Nov. 30, 1998 ASSIGNED TO EXAMINER 61751

Nov. 17, 1998 ASSIGNED TO EXAMINER 62520

Maintenance Filings or Post Registration Information

Affidavit of
Continued Use:

Section 8 - Accepted

Affidavit of
Incontestability:

Section 15 - Accepted

Renewal Date: Aug. 01, 2010

TM Staff and Location Information

TM Staff Information - None

File Location



Current Location: GENERIC WEB UPDATE Date in Location: Aug. 04, 2010

Assignment Abstract Of Title Information

Summary

Total Assignments: 1 Registrant: CONNECT PUBLIC RELATIONS, INC.

Assignment 1 of 1

Conveyance: CHANGE OF NAME

Reel/Frame: 1814/0863 Pages: 3

Date Recorded: Jul. 24, 1998

Supporting
Documents:

assignment-tm-1814-0863.pdf 

Assignor

Name: NETWORK ASSOCIATES CONSULTING, INC. Execution Date: May 13, 1998

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Assignee

Name: CONNECT PUBLIC RELATIONS, INC. 

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Address: 80 EAST 100 NORTH
PROVO, UTAH 84606

Correspondent

Correspondent
Name:

THORPE, NORTH & WESTERN, L.L.P.

Correspondent
Address:

KARL R. CANNON
P.O. BOX 1219
SANDY, UTAH 84091-1219

Domestic Representative - Not Found

 

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91200184 Filing Date: Jun 08, 2011

Status: Terminated Status Date: Aug 27, 2012

Interlocutory
Attorney:

CHERYL S GOODMAN

Defendant

Name: Fireman's Fund Insurance Company

Correspondent
Address:

MINA I HAMILTON
LEWIS BRISBOIS BISGAARD & SMITH LLP
221 NORTH FIGUEROA STREET, SUITE 1200
LOS ANGELES CA , 90012
UNITED STATES

Correspondent e-
mail:

hamilton@lbbslaw.com , tespinoza@lbbslaw.com , makous@lbbslaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT2MARKETING Abandoned - Failure to Respond 85114558

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CONNON
CLAYTON HOWARTH & CANNON PC

 



PO BOX 1909
SANDY UT , 84091-1909
UNITED STATES

Correspondent e-
mail:

docketclerk@chcpat.com , kcannon@chcpat.com , klamont@chcpat.com , bdavis@chcpat.com , jallen@chcpat.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT MARKETING Registered 85061230 4584664

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061232

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061227

CONNECT MARKETING Abandoned - No Statement Of Use Filed 85061221

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061210

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061206

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Jun 08, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 09, 2011 Jul 19, 2011

3 PENDING, INSTITUTED Jun 09, 2011

4 ANSWER Jul 19, 2011

5 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Jul 19, 2011

6 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Feb 15, 2012

7 BOARD'S ORDER Feb 21, 2012

8 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY May 11, 2012

9 P'S MOT TO SUSP PEND SETLMT NEGOTIATIONS May 11, 2012

10 PLAINTIFF'S NOTICE OF RELIANCE May 14, 2012

11 SUSPENDED May 16, 2012

12 STIPULATION TO AMEND APPLICATION Aug 22, 2012

13 BD'S DECISION: DISMISSED W/ PREJUDICE Aug 27, 2012

14 TERMINATED Aug 27, 2012

Type of Proceeding: Opposition

Proceeding
Number:

91196299 Filing Date: Aug 30, 2010

Status: Pending Status Date: Aug 30, 2010

Interlocutory
Attorney:

GEOFFREY MCNUTT

Defendant

Name: Digitalmojo, Inc.

Correspondent
Address:

THOMAS W COOK
3030 BRIDGEWAY, SUITE 425 430
SAUSALITO CA , 94965 2810
UNITED STATES

Correspondent e-
mail:

tom@thomascooklaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT



Opposition Pending 77714693

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091 1909
UNITED STATES

Correspondent e-
mail:

kcannon@chcpat.com , ttetzl@chcpat.com , docketclerk@chcpat.com , bdavis@chcpat.com , docketclerk@chcpat.com , rgillan@chcp

at.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Aug 30, 2010

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Aug 31, 2010 Oct 10, 2010

3 PENDING, INSTITUTED Aug 31, 2010

4 ANSWER Sep 20, 2010

5 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Nov 19, 2010

6 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Jan 20, 2011

7 ANSWER TO AMENDED NOTICE OF OPPOSITION Jan 28, 2011

8 MOTION TO CONSOLIDATE Aug 26, 2011

9 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 26, 2011

10 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 31, 2011

11 P'S OPPOSITION/RESPONSE TO MOTION Sep 15, 2011

12 D'S REPLY IN SUPPORT OF MOTION Oct 17, 2011

13 P'S MOTION FOR SUMMARY JUDGMENT Oct 26, 2011

14
WITHDRAWAL OF #13; CORRECTED MOTION FOR PARTIAL SUMMARY
JUDGMENT Oct 28, 2011

15 STIPULATION FOR AN EXTENSION OF TIME Nov 21, 2011

16 D'S OPPOSITION/RESPONSE TO MOTION Dec 19, 2011

17 COPY OF #16 Dec 30, 2011

18 P'S REPLY IN SUPPORT OF MOTION Jan 09, 2012

19 P'S MOTION TO STRIKE Jan 09, 2012

20 D'S OPPOSITION/RESPONSE TO MOTION Jan 30, 2012

21 D'S OPPOSITION/RESPONSE TO MOTION Feb 16, 2012

22 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Feb 23, 2012

23 P'S OPPOSITION/RESPONSE TO MOTION Mar 09, 2012

24 D'S REPLY IN SUPPORT OF MOTION Mar 20, 2012

25 BOARD'S ORDER DEFENDANT ALLOWED 20 DAYS TO RESPOND Sep 11, 2012

26 D'S RESPONSE TO BOARD ORDER/INQUIRY Oct 01, 2012

27 PROCEEDINGS RESUMED Mar 21, 2013

28 D OPP/RESP TO MOTION May 07, 2013

29 P REPLY IN SUPPORT OF MOTION May 28, 2013

30 PROCEEDINGS RESUMED Aug 14, 2013

31 P MOT FOR SUMMARY JUDGMENT Apr 29, 2014



32 INADVERTENTLY ISSUED NOA FORWARDED TO BE CANCELLED May 02, 2014

33 SUSP PEND DISP OF OUTSTNDNG MOT May 09, 2014

34 MOT FOR DISCOVERY AFTER MSJ - FRCP 56 May 22, 2014

35 P OPP/RESP TO MOTION Jun 11, 2014

36 D REPLY IN SUPPORT OF MOTION Jul 21, 2014

37 P MOT TO STRIKE Sep 15, 2014

38 RESPONSE DUE 30 DAYS (DUE DATE) Sep 16, 2014 Oct 16, 2014

39 D OPP/RESP TO MOTION Oct 16, 2014

40 P REPLY IN SUPPORT OF MOTION Nov 05, 2014

41 P MOT FOR SUMMARY JGT GRANTED IN PART Feb 27, 2015

42 D MOT TO COMPEL DISCOVERY Mar 12, 2015

43 D MOT TO COMPEL DISCOVERY Mar 12, 2015

44 P MOT TO SUSP W/ CONSENT PEND SETTL NEGOTIATIONS Apr 01, 2015

45 SUSPENDED May 22, 2015

46 SUSP PEND DISP OF OUTSTNDNG MOT Jan 22, 2016

47 P OPP/RESP TO MOTION Feb 11, 2016

48 D REPLY IN SUPPORT OF MOTION Feb 26, 2016

49 D RESP TO BD ORDER/INQUIRY Apr 26, 2016

50 P RESP TO BD ORDER/INQUIRY Apr 27, 2016

51 PROCEEDINGS RESUMED Apr 29, 2016

52 STIP FOR EXT Jun 16, 2016

53 EXTENSION OF TIME GRANTED Jul 26, 2016

54 D MOT FOR EXT W/ CONSENT Sep 24, 2016

55 EXTENSION OF TIME GRANTED Sep 28, 2016

56 P MOT FOR EXT W/ CONSENT Oct 19, 2016

57 EXTENSION OF TIME GRANTED Oct 24, 2016
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Mark Information

Mark Literal
Elements:

CONNECT PUBLIC RELATIONS

Standard Character
Claim:

No

Mark Drawing
Type:

1 - TYPESET WORD(S) /LETTER(S) /NUMBER(S)

Disclaimer: "PUBLIC RELATIONS"

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Communications services, namely, delivery of messages by electronic transmission

International
Class(es):

038 - Primary Class U.S Class(es): 100, 101, 104

Class Status: ACTIVE

Basis: 1(a)

First Use: May 1999 Use in Commerce: May 1999

Basis Information (Case Level)

Filed Use: No Currently Use: Yes Amended Use: No

Filed ITU: Yes Currently ITU: No Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: CONNECT PUBLIC RELATIONS, INC.

Generated on: This page was generated by TSDR on 2016-10-28 14:29:59 EDT

Mark: CONNECT PUBLIC RELATIONS

US Serial Number: 75456520 Application Filing
Date:

Mar. 25, 1998

US Registration
Number:

2383778 Registration Date: Sep. 05, 2000

Register: Principal

Mark Type: Service Mark

TM5 Common Status
Descriptor:

LIVE/REGISTRATION/Issued and Active

The trademark application has been registered with the Office.

Status: The registration has been renewed.

Status Date: Sep. 11, 2010

Publication Date: Aug. 31, 1999 Notice of
Allowance Date:

Nov. 23, 1999



Owner Address: 80 EAST 100 NORTH
PROVO, UTAH UNITED STATES 84606

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Attorney/Correspondence Information

Attorney of Record

Attorney Name: KARL R CANNON Docket Number: T6672

Attorney Primary
Email Address:

docketclerk@chcpat.com Attorney Email
Authorized:

No

Correspondent

Correspondent
Name/Address:

KARL R CANNON
CLAYTON, HOWARTH & CANNON, P.C.
P O BOX 1909
SANDY, UTAH UNITED STATES 84091-1219

Phone: 801-255-5335 Fax: 801-255-5338

Correspondent e-
mail:

docketclerk@chcpat.com Correspondent e-
mail Authorized:

No

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Sep. 11, 2010 REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS) 67603

Sep. 11, 2010 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED

Sep. 07, 2010 TEAS SECTION 8 & 9 RECEIVED

Apr. 28, 2007 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK. 67603

Mar. 05, 2007 REGISTERED - SEC. 8 (6-YR) & SEC. 15 FILED

Mar. 05, 2007 TEAS SECTION 8 & 15 RECEIVED

Feb. 13, 2006 CASE FILE IN TICRS

Sep. 05, 2000 REGISTERED-PRINCIPAL REGISTER

Jun. 03, 2000 ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED

May 25, 2000 ASSIGNED TO EXAMINER 61751

May 23, 2000 STATEMENT OF USE PROCESSING COMPLETE

Mar. 24, 2000 USE AMENDMENT FILED

Nov. 23, 1999 NOA MAILED - SOU REQUIRED FROM APPLICANT

Aug. 31, 1999 PUBLISHED FOR OPPOSITION

Jul. 30, 1999 NOTICE OF PUBLICATION

May 03, 1999 APPROVED FOR PUB - PRINCIPAL REGISTER

Apr. 28, 1999 EXAMINER'S AMENDMENT MAILED

Mar. 23, 1999 NON-FINAL ACTION MAILED

Mar. 03, 1999 CORRESPONDENCE RECEIVED IN LAW OFFICE

Aug. 27, 1998 NON-FINAL ACTION MAILED

Aug. 20, 1998 ASSIGNED TO EXAMINER 61751

Aug. 19, 1998 ASSIGNED TO EXAMINER 73711

Maintenance Filings or Post Registration Information

Affidavit of
Continued Use:

Section 8 - Accepted

Affidavit of
Incontestability:

Section 15 - Accepted

Renewal Date: Sep. 05, 2010

TM Staff and Location Information

TM Staff Information - None



File Location

Current Location: GENERIC WEB UPDATE Date in Location: Sep. 11, 2010

Assignment Abstract Of Title Information

Summary

Total Assignments: 1 Registrant: CONNECT PUBLIC RELATIONS, INC.

Assignment 1 of 1

Conveyance: CHANGE OF NAME

Reel/Frame: 1814/0863 Pages: 3

Date Recorded: Jul. 24, 1998

Supporting
Documents:

assignment-tm-1814-0863.pdf 

Assignor

Name: NETWORK ASSOCIATES CONSULTING, INC. Execution Date: May 13, 1998

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Assignee

Name: CONNECT PUBLIC RELATIONS, INC. 

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Address: 80 EAST 100 NORTH
PROVO, UTAH 84606

Correspondent

Correspondent
Name:

THORPE, NORTH & WESTERN, L.L.P.

Correspondent
Address:

KARL R. CANNON
P.O. BOX 1219
SANDY, UTAH 84091-1219

Domestic Representative - Not Found

 

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91200184 Filing Date: Jun 08, 2011

Status: Terminated Status Date: Aug 27, 2012

Interlocutory
Attorney:

CHERYL S GOODMAN

Defendant

Name: Fireman's Fund Insurance Company

Correspondent
Address:

MINA I HAMILTON
LEWIS BRISBOIS BISGAARD & SMITH LLP
221 NORTH FIGUEROA STREET, SUITE 1200
LOS ANGELES CA UNITED STATES , 90012

Correspondent e-
mail:

hamilton@lbbslaw.com , tespinoza@lbbslaw.com , makous@lbbslaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT2MARKETING Abandoned - Failure to Respond 85114558

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CONNON
CLAYTON HOWARTH & CANNON PC

 



PO BOX 1909
SANDY UT UNITED STATES , 84091-1909

Correspondent e-
mail:

docketclerk@chcpat.com , kcannon@chcpat.com , klamont@chcpat.com , bdavis@chcpat.com , jallen@chcpat.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT MARKETING Registered 85061230 4584664

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061232

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061227

CONNECT MARKETING Abandoned - No Statement Of Use Filed 85061221

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061210

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061206

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Jun 08, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 09, 2011 Jul 19, 2011

3 PENDING, INSTITUTED Jun 09, 2011

4 ANSWER Jul 19, 2011

5 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Jul 19, 2011

6 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Feb 15, 2012

7 BOARD'S ORDER Feb 21, 2012

8 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY May 11, 2012

9 P'S MOT TO SUSP PEND SETLMT NEGOTIATIONS May 11, 2012

10 PLAINTIFF'S NOTICE OF RELIANCE May 14, 2012

11 SUSPENDED May 16, 2012

12 STIPULATION TO AMEND APPLICATION Aug 22, 2012

13 BD'S DECISION: DISMISSED W/ PREJUDICE Aug 27, 2012

14 TERMINATED Aug 27, 2012

Type of Proceeding: Opposition

Proceeding
Number:

91196299 Filing Date: Aug 30, 2010

Status: Pending Status Date: Aug 30, 2010

Interlocutory
Attorney:

GEOFFREY MCNUTT

Defendant

Name: Digitalmojo, Inc.

Correspondent
Address:

THOMAS W COOK
3030 BRIDGEWAY, SUITE 425 430
SAUSALITO CA UNITED STATES , 94965 2810

Correspondent e-
mail:

tom@thomascooklaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT Opposition Pending 77714693

Plaintiff(s)



Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT UNITED STATES , 84091 1909

Correspondent e-
mail:

kcannon@chcpat.com , ttetzl@chcpat.com , docketclerk@chcpat.com , bdavis@chcpat.com , docketclerk@chcpat.com , rgillan@chcp

at.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Aug 30, 2010

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Aug 31, 2010 Oct 10, 2010

3 PENDING, INSTITUTED Aug 31, 2010

4 ANSWER Sep 20, 2010

5 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Nov 19, 2010

6 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Jan 20, 2011

7 ANSWER TO AMENDED NOTICE OF OPPOSITION Jan 28, 2011

8 MOTION TO CONSOLIDATE Aug 26, 2011

9 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 26, 2011

10 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 31, 2011

11 P'S OPPOSITION/RESPONSE TO MOTION Sep 15, 2011

12 D'S REPLY IN SUPPORT OF MOTION Oct 17, 2011

13 P'S MOTION FOR SUMMARY JUDGMENT Oct 26, 2011

14
WITHDRAWAL OF #13; CORRECTED MOTION FOR PARTIAL SUMMARY
JUDGMENT Oct 28, 2011

15 STIPULATION FOR AN EXTENSION OF TIME Nov 21, 2011

16 D'S OPPOSITION/RESPONSE TO MOTION Dec 19, 2011

17 COPY OF #16 Dec 30, 2011

18 P'S REPLY IN SUPPORT OF MOTION Jan 09, 2012

19 P'S MOTION TO STRIKE Jan 09, 2012

20 D'S OPPOSITION/RESPONSE TO MOTION Jan 30, 2012

21 D'S OPPOSITION/RESPONSE TO MOTION Feb 16, 2012

22 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Feb 23, 2012

23 P'S OPPOSITION/RESPONSE TO MOTION Mar 09, 2012

24 D'S REPLY IN SUPPORT OF MOTION Mar 20, 2012

25 BOARD'S ORDER DEFENDANT ALLOWED 20 DAYS TO RESPOND Sep 11, 2012

26 D'S RESPONSE TO BOARD ORDER/INQUIRY Oct 01, 2012

27 PROCEEDINGS RESUMED Mar 21, 2013

28 D OPP/RESP TO MOTION May 07, 2013

29 P REPLY IN SUPPORT OF MOTION May 28, 2013

30 PROCEEDINGS RESUMED Aug 14, 2013

31 P MOT FOR SUMMARY JUDGMENT Apr 29, 2014

32 INADVERTENTLY ISSUED NOA FORWARDED TO BE CANCELLED May 02, 2014

33 SUSP PEND DISP OF OUTSTNDNG MOT May 09, 2014

34 MOT FOR DISCOVERY AFTER MSJ - FRCP 56 May 22, 2014



35 P OPP/RESP TO MOTION Jun 11, 2014

36 D REPLY IN SUPPORT OF MOTION Jul 21, 2014

37 P MOT TO STRIKE Sep 15, 2014

38 RESPONSE DUE 30 DAYS (DUE DATE) Sep 16, 2014 Oct 16, 2014

39 D OPP/RESP TO MOTION Oct 16, 2014

40 P REPLY IN SUPPORT OF MOTION Nov 05, 2014

41 P MOT FOR SUMMARY JGT GRANTED IN PART Feb 27, 2015

42 D MOT TO COMPEL DISCOVERY Mar 12, 2015

43 D MOT TO COMPEL DISCOVERY Mar 12, 2015

44 P MOT TO SUSP W/ CONSENT PEND SETTL NEGOTIATIONS Apr 01, 2015

45 SUSPENDED May 22, 2015

46 SUSP PEND DISP OF OUTSTNDNG MOT Jan 22, 2016

47 P OPP/RESP TO MOTION Feb 11, 2016

48 D REPLY IN SUPPORT OF MOTION Feb 26, 2016

49 D RESP TO BD ORDER/INQUIRY Apr 26, 2016

50 P RESP TO BD ORDER/INQUIRY Apr 27, 2016

51 PROCEEDINGS RESUMED Apr 29, 2016

52 STIP FOR EXT Jun 16, 2016

53 EXTENSION OF TIME GRANTED Jul 26, 2016

54 D MOT FOR EXT W/ CONSENT Sep 24, 2016

55 EXTENSION OF TIME GRANTED Sep 28, 2016

56 P MOT FOR EXT W/ CONSENT Oct 19, 2016

57 EXTENSION OF TIME GRANTED Oct 24, 2016
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Mark Information

Mark Literal
Elements:

CONNECTPR

Standard Character
Claim:

No

Mark Drawing
Type:

1 - TYPESET WORD(S) /LETTER(S) /NUMBER(S)

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Communications services, namely, delivery of messages by electronic transmission

International
Class(es):

038 - Primary Class U.S Class(es): 100, 101, 104

Class Status: ACTIVE

Basis: 1(a)

First Use: Feb. 2000 Use in Commerce: Feb. 2000

Basis Information (Case Level)

Filed Use: No Currently Use: Yes Amended Use: No

Filed ITU: Yes Currently ITU: No Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: CONNECT PUBLIC RELATIONS, INC.

Owner Address: 80 EAST 100 NORTH
PROVO, UTAH 84606
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Generated on: This page was generated by TSDR on 2016-10-28 14:31:51 EDT

Mark: CONNECTPR

US Serial Number: 75456495 Application Filing
Date:

Mar. 25, 1998

US Registration
Number:

2365074 Registration Date: Jul. 04, 2000

Register: Principal

Mark Type: Service Mark

Status: The registration has been renewed.

Status Date: Jul. 06, 2010

Publication Date: Aug. 31, 1999 Notice of
Allowance Date:

Nov. 23, 1999



Attorney/Correspondence Information

Attorney of Record

Attorney Name: KARL R CANNON Docket Number: T6706

Correspondent

Correspondent
Name/Address:

KARL R CANNON
CLAYTON, HOWARTH & CANNON, P.C.
P.O. BOX 1909
SANDY, UTAH 84091
UNITED STATES

Phone: 801-255-5335 Fax: 801-255-5338

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Jul. 06, 2010 REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS) 67723

Jul. 06, 2010 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED

Jul. 02, 2010 TEAS SECTION 8 & 9 RECEIVED

Oct. 04, 2006 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK. 67723

Oct. 02, 2006 ASSIGNED TO PARALEGAL 67723

Jul. 05, 2006 REGISTERED - SEC. 8 (6-YR) & SEC. 15 FILED

Jul. 05, 2006 TEAS SECTION 8 & 15 RECEIVED

Mar. 17, 2006 CASE FILE IN TICRS

Jul. 04, 2000 REGISTERED-PRINCIPAL REGISTER

May 10, 2000 ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED

May 08, 2000 ASSIGNED TO EXAMINER 61751

May 07, 2000 STATEMENT OF USE PROCESSING COMPLETE

Mar. 24, 2000 USE AMENDMENT FILED

Nov. 23, 1999 NOA MAILED - SOU REQUIRED FROM APPLICANT

Aug. 31, 1999 PUBLISHED FOR OPPOSITION

Jul. 30, 1999 NOTICE OF PUBLICATION

May 03, 1999 APPROVED FOR PUB - PRINCIPAL REGISTER

Apr. 28, 1999 EXAMINER'S AMENDMENT MAILED

Mar. 23, 1999 NON-FINAL ACTION MAILED

Mar. 03, 1999 CORRESPONDENCE RECEIVED IN LAW OFFICE

Aug. 27, 1998 NON-FINAL ACTION MAILED

Aug. 18, 1998 ASSIGNED TO EXAMINER 61751

Aug. 18, 1998 ASSIGNED TO EXAMINER 69196

Maintenance Filings or Post Registration Information

Affidavit of
Continued Use:

Section 8 - Accepted

Affidavit of
Incontestability:

Section 15 - Accepted

Renewal Date: Jul. 04, 2010

TM Staff and Location Information

TM Staff Information - None

File Location

Current Location: GENERIC WEB UPDATE Date in Location: Jul. 06, 2010

Assignment Abstract Of Title Information

Summary



Total Assignments: 1 Registrant: CONNECT PUBLIC RELATIONS, INC.

Assignment 1 of 1

Conveyance: CHANGE OF NAME

Reel/Frame: 1814/0863 Pages: 3

Date Recorded: Jul. 24, 1998

Supporting
Documents:

assignment-tm-1814-0863.pdf 

Assignor

Name: NETWORK ASSOCIATES CONSULTING, INC. Execution Date: May 13, 1998

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Assignee

Name: CONNECT PUBLIC RELATIONS, INC. 

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Address: 80 EAST 100 NORTH
PROVO, UTAH 84606

Correspondent

Correspondent
Name:

THORPE, NORTH & WESTERN, L.L.P.

Correspondent
Address:

KARL R. CANNON
P.O. BOX 1219
SANDY, UTAH 84091-1219

Domestic Representative - Not Found

 

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91200184 Filing Date: Jun 08, 2011

Status: Terminated Status Date: Aug 27, 2012

Interlocutory
Attorney:

CHERYL S GOODMAN

Defendant

Name: Fireman's Fund Insurance Company

Correspondent
Address:

MINA I HAMILTON
LEWIS BRISBOIS BISGAARD & SMITH LLP
221 NORTH FIGUEROA STREET, SUITE 1200
LOS ANGELES CA , 90012
UNITED STATES

Correspondent e-
mail:

hamilton@lbbslaw.com , tespinoza@lbbslaw.com , makous@lbbslaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT2MARKETING Abandoned - Failure to Respond 85114558

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CONNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091-1909
UNITED STATES

Correspondent e-
mail:

docketclerk@chcpat.com , kcannon@chcpat.com , klamont@chcpat.com , bdavis@chcpat.com , jallen@chcpat.com

Associated marks

 



Mark Application Status
Serial
Number

Registration
Number

CONNECT MARKETING Registered 85061230 4584664

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061232

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061227

CONNECT MARKETING Abandoned - No Statement Of Use Filed 85061221

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061210

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061206

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Jun 08, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 09, 2011 Jul 19, 2011

3 PENDING, INSTITUTED Jun 09, 2011

4 ANSWER Jul 19, 2011

5 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Jul 19, 2011

6 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Feb 15, 2012

7 BOARD'S ORDER Feb 21, 2012

8 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY May 11, 2012

9 P'S MOT TO SUSP PEND SETLMT NEGOTIATIONS May 11, 2012

10 PLAINTIFF'S NOTICE OF RELIANCE May 14, 2012

11 SUSPENDED May 16, 2012

12 STIPULATION TO AMEND APPLICATION Aug 22, 2012

13 BD'S DECISION: DISMISSED W/ PREJUDICE Aug 27, 2012

14 TERMINATED Aug 27, 2012

Type of Proceeding: Opposition

Proceeding
Number:

91196299 Filing Date: Aug 30, 2010

Status: Pending Status Date: Aug 30, 2010

Interlocutory
Attorney:

GEOFFREY MCNUTT

Defendant

Name: Digitalmojo, Inc.

Correspondent
Address:

THOMAS W COOK
3030 BRIDGEWAY, SUITE 425 430
SAUSALITO CA , 94965 2810
UNITED STATES

Correspondent e-
mail:

tom@thomascooklaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT Opposition Pending 77714693

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909



SANDY UT , 84091 1909
UNITED STATES

Correspondent e-
mail:

kcannon@chcpat.com , ttetzl@chcpat.com , docketclerk@chcpat.com , bdavis@chcpat.com , docketclerk@chcpat.com , rgillan@chcp

at.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Aug 30, 2010

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Aug 31, 2010 Oct 10, 2010

3 PENDING, INSTITUTED Aug 31, 2010

4 ANSWER Sep 20, 2010

5 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Nov 19, 2010

6 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Jan 20, 2011

7 ANSWER TO AMENDED NOTICE OF OPPOSITION Jan 28, 2011

8 MOTION TO CONSOLIDATE Aug 26, 2011

9 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 26, 2011

10 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 31, 2011

11 P'S OPPOSITION/RESPONSE TO MOTION Sep 15, 2011

12 D'S REPLY IN SUPPORT OF MOTION Oct 17, 2011

13 P'S MOTION FOR SUMMARY JUDGMENT Oct 26, 2011

14
WITHDRAWAL OF #13; CORRECTED MOTION FOR PARTIAL SUMMARY
JUDGMENT Oct 28, 2011

15 STIPULATION FOR AN EXTENSION OF TIME Nov 21, 2011

16 D'S OPPOSITION/RESPONSE TO MOTION Dec 19, 2011

17 COPY OF #16 Dec 30, 2011

18 P'S REPLY IN SUPPORT OF MOTION Jan 09, 2012

19 P'S MOTION TO STRIKE Jan 09, 2012

20 D'S OPPOSITION/RESPONSE TO MOTION Jan 30, 2012

21 D'S OPPOSITION/RESPONSE TO MOTION Feb 16, 2012

22 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Feb 23, 2012

23 P'S OPPOSITION/RESPONSE TO MOTION Mar 09, 2012

24 D'S REPLY IN SUPPORT OF MOTION Mar 20, 2012

25 BOARD'S ORDER DEFENDANT ALLOWED 20 DAYS TO RESPOND Sep 11, 2012

26 D'S RESPONSE TO BOARD ORDER/INQUIRY Oct 01, 2012

27 PROCEEDINGS RESUMED Mar 21, 2013

28 D OPP/RESP TO MOTION May 07, 2013

29 P REPLY IN SUPPORT OF MOTION May 28, 2013

30 PROCEEDINGS RESUMED Aug 14, 2013

31 P MOT FOR SUMMARY JUDGMENT Apr 29, 2014

32 INADVERTENTLY ISSUED NOA FORWARDED TO BE CANCELLED May 02, 2014

33 SUSP PEND DISP OF OUTSTNDNG MOT May 09, 2014

34 MOT FOR DISCOVERY AFTER MSJ - FRCP 56 May 22, 2014

35 P OPP/RESP TO MOTION Jun 11, 2014

36 D REPLY IN SUPPORT OF MOTION Jul 21, 2014

37 P MOT TO STRIKE Sep 15, 2014



38 RESPONSE DUE 30 DAYS (DUE DATE) Sep 16, 2014 Oct 16, 2014

39 D OPP/RESP TO MOTION Oct 16, 2014

40 P REPLY IN SUPPORT OF MOTION Nov 05, 2014

41 P MOT FOR SUMMARY JGT GRANTED IN PART Feb 27, 2015

42 D MOT TO COMPEL DISCOVERY Mar 12, 2015

43 D MOT TO COMPEL DISCOVERY Mar 12, 2015

44 P MOT TO SUSP W/ CONSENT PEND SETTL NEGOTIATIONS Apr 01, 2015

45 SUSPENDED May 22, 2015

46 SUSP PEND DISP OF OUTSTNDNG MOT Jan 22, 2016

47 P OPP/RESP TO MOTION Feb 11, 2016

48 D REPLY IN SUPPORT OF MOTION Feb 26, 2016

49 D RESP TO BD ORDER/INQUIRY Apr 26, 2016

50 P RESP TO BD ORDER/INQUIRY Apr 27, 2016

51 PROCEEDINGS RESUMED Apr 29, 2016

52 STIP FOR EXT Jun 16, 2016

53 EXTENSION OF TIME GRANTED Jul 26, 2016

54 D MOT FOR EXT W/ CONSENT Sep 24, 2016

55 EXTENSION OF TIME GRANTED Sep 28, 2016

56 P MOT FOR EXT W/ CONSENT Oct 19, 2016

57 EXTENSION OF TIME GRANTED Oct 24, 2016
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Mark Information

Mark Literal
Elements:

CONNECTPR

Standard Character
Claim:

No

Mark Drawing
Type:

1 - TYPESET WORD(S) /LETTER(S) /NUMBER(S)

Disclaimer: "PUBLIC RELATIONS"

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Marketing and market research and consulting services; public and media relations services and sales promotion services

International
Class(es):

035 - Primary Class U.S Class(es): 100, 101, 102

Class Status: ACTIVE

Basis: 1(a)

First Use: Feb. 2000 Use in Commerce: Feb. 2000

Basis Information (Case Level)

Filed Use: No Currently Use: Yes Amended Use: No

Filed ITU: Yes Currently ITU: No Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: CONNECT PUBLIC RELATIONS, INC.

Owner Address: 80 EAST 100 NORTH
PROVO, UTAH 84606
UNITED STATES

Legal Entity Type: CORPORATION State or Country UTAH

Generated on: This page was generated by TSDR on 2016-10-28 14:33:40 EDT

Mark: CONNECTPR

US Serial Number: 75456494 Application Filing
Date:

Mar. 25, 1998

US Registration
Number:

2366850 Registration Date: Jul. 11, 2000

Register: Principal

Mark Type: Service Mark

Status: A cancellation proceeding is pending at the Trademark Trial and Appeal Board. For further information, see TTABVUE on the
Trademark Trial and Appeal Board web page.

Status Date: Aug. 23, 2011

Publication Date: Jul. 20, 1999 Notice of
Allowance Date:

Oct. 12, 1999



Where Organized:

Attorney/Correspondence Information

Attorney of Record

Attorney Name: KARL R CANNON Docket Number: T6705

Correspondent

Correspondent
Name/Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY, UTAH 84091-1909
UNITED STATES

Phone: 801-255-5335 Fax: 801-255-5338

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Aug. 23, 2011 CANCELLATION INSTITUTED NO. 999999 54395

Jul. 15, 2010 REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS) 73376

Jul. 15, 2010 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED

Jul. 02, 2010 TEAS SECTION 8 & 9 RECEIVED

Jan. 20, 2007 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK. 73376

Jul. 11, 2006 REGISTERED - SEC. 8 (6-YR) & SEC. 15 FILED

Jul. 11, 2006 TEAS SECTION 8 & 15 RECEIVED

Mar. 17, 2006 CASE FILE IN TICRS

Jul. 11, 2000 REGISTERED-PRINCIPAL REGISTER

May 16, 2000 ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED

May 15, 2000 ASSIGNED TO EXAMINER 61751

May 05, 2000 STATEMENT OF USE PROCESSING COMPLETE

Mar. 24, 2000 USE AMENDMENT FILED

Mar. 24, 2000 EXTENSION 1 FILED

Oct. 12, 1999 NOA MAILED - SOU REQUIRED FROM APPLICANT

Jul. 20, 1999 PUBLISHED FOR OPPOSITION

Jun. 18, 1999 NOTICE OF PUBLICATION

Mar. 23, 1999 APPROVED FOR PUB - PRINCIPAL REGISTER

Mar. 03, 1999 CORRESPONDENCE RECEIVED IN LAW OFFICE

Aug. 27, 1998 NON-FINAL ACTION MAILED

Aug. 18, 1998 ASSIGNED TO EXAMINER 61751

Aug. 18, 1998 ASSIGNED TO EXAMINER 69196

Jul. 24, 1998 CORRESPONDENCE RECEIVED IN LAW OFFICE

Maintenance Filings or Post Registration Information

Affidavit of
Continued Use:

Section 8 - Accepted

Affidavit of
Incontestability:

Section 15 - Accepted

Renewal Date: Jul. 11, 2010

TM Staff and Location Information

TM Staff Information - None

File Location

Current Location: GENERIC WEB UPDATE Date in Location: Jul. 15, 2010

Assignment Abstract Of Title Information



Summary

Total Assignments: 1 Registrant: CONNECT PUBLIC RELATIONS, INC.

Assignment 1 of 1

Conveyance: CHANGE OF NAME

Reel/Frame: 1814/0863 Pages: 3

Date Recorded: Jul. 24, 1998

Supporting
Documents:

assignment-tm-1814-0863.pdf 

Assignor

Name: NETWORK ASSOCIATES CONSULTING, INC. Execution Date: May 13, 1998

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Assignee

Name: CONNECT PUBLIC RELATIONS, INC. 

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Address: 80 EAST 100 NORTH
PROVO, UTAH 84606

Correspondent

Correspondent
Name:

THORPE, NORTH & WESTERN, L.L.P.

Correspondent
Address:

KARL R. CANNON
P.O. BOX 1219
SANDY, UTAH 84091-1219

Domestic Representative - Not Found

 

Proceedings

Summary

Number of
Proceedings:

3

Type of Proceeding: Cancellation

Proceeding
Number:

92054395 Filing Date: Aug 22, 2011

Status: Pending Status Date: Aug 22, 2011

Interlocutory
Attorney:

GEOFFREY MCNUTT

Defendant

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091-1909
UNITED STATES

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECTPR Cancellation Pending 75456494 2366850

Plaintiff(s)

Name: DigitalMojo, Inc.

Correspondent
Address:

THOMAS W COOK
THOMAS COOKE INTELLECTUAL PROPERTY ATTORNEYS
3030 BRIDGEWAY, SUITE 425-430
SAUSALITY CA , 94965
UNITED STATES

Correspondent e-
mail:

tom@thomascooklaw.com

Associated marks

Serial Registration

 



Mark Application Status
Number Number

CONNECT Opposition Pending 77714693

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Aug 22, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Aug 23, 2011 Oct 02, 2011

3 PENDING, INSTITUTED Aug 23, 2011

4 CERTIFICATE OF SERVICE FOR PETITION TO CANCEL Aug 25, 2011

5 D'S MOTION TO DISMISS - RULE 12(B) Sep 15, 2011

6 ANSWER Oct 03, 2011

7 P'S OPPOSITION/RESPONSE TO MOTION Oct 17, 2011

8 P'S MOTION TO REOPEN TIME TO RESPOND TO MOTION TO DISMISS Oct 24, 2011

9 D'S REPLY IN SUPPORT OF MOTION Nov 07, 2011

10 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Nov 08, 2011

11 P'S CORRECTION Nov 08, 2011

12 D'S OPPOSITION/RESPONSE TO MOTION Nov 28, 2011

13 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Feb 06, 2012

14 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Oct 01, 2012

15 ANSWER Apr 18, 2013

16 D MOTION Apr 18, 2013

17 MOTION FOR SUMMARY JUDGEMENTDENIED Feb 27, 2015

18 RESPONSE DUE 30 DAYS (DUE DATE) Apr 19, 2016 May 19, 2016

19 P RESP TO BD ORDER/INQUIRY Apr 28, 2016

20 P RESP TO BD ORDER/INQUIRY Apr 29, 2016

Type of Proceeding: Opposition

Proceeding
Number:

91200184 Filing Date: Jun 08, 2011

Status: Terminated Status Date: Aug 27, 2012

Interlocutory
Attorney:

CHERYL S GOODMAN

Defendant

Name: Fireman's Fund Insurance Company

Correspondent
Address:

MINA I HAMILTON
LEWIS BRISBOIS BISGAARD & SMITH LLP
221 NORTH FIGUEROA STREET, SUITE 1200
LOS ANGELES CA , 90012
UNITED STATES

Correspondent e-
mail:

hamilton@lbbslaw.com , tespinoza@lbbslaw.com , makous@lbbslaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT2MARKETING Abandoned - Failure to Respond 85114558

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CONNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091-1909
UNITED STATES

Correspondent e-
mail:

docketclerk@chcpat.com , kcannon@chcpat.com , klamont@chcpat.com , bdavis@chcpat.com , jallen@chcpat.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT MARKETING Registered 85061230 4584664

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061232



CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061227

CONNECT MARKETING Abandoned - No Statement Of Use Filed 85061221

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061210

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061206

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Jun 08, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 09, 2011 Jul 19, 2011

3 PENDING, INSTITUTED Jun 09, 2011

4 ANSWER Jul 19, 2011

5 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Jul 19, 2011

6 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Feb 15, 2012

7 BOARD'S ORDER Feb 21, 2012

8 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY May 11, 2012

9 P'S MOT TO SUSP PEND SETLMT NEGOTIATIONS May 11, 2012

10 PLAINTIFF'S NOTICE OF RELIANCE May 14, 2012

11 SUSPENDED May 16, 2012

12 STIPULATION TO AMEND APPLICATION Aug 22, 2012

13 BD'S DECISION: DISMISSED W/ PREJUDICE Aug 27, 2012

14 TERMINATED Aug 27, 2012

Type of Proceeding: Opposition

Proceeding
Number:

91196299 Filing Date: Aug 30, 2010

Status: Pending Status Date: Aug 30, 2010

Interlocutory
Attorney:

GEOFFREY MCNUTT

Defendant

Name: Digitalmojo, Inc.

Correspondent
Address:

THOMAS W COOK
3030 BRIDGEWAY, SUITE 425 430
SAUSALITO CA , 94965 2810
UNITED STATES

Correspondent e-
mail:

tom@thomascooklaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT Opposition Pending 77714693

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091 1909
UNITED STATES

Correspondent e-
mail:

kcannon@chcpat.com , ttetzl@chcpat.com , docketclerk@chcpat.com , bdavis@chcpat.com , docketclerk@chcpat.com , rgillan@chcp

at.com

Associated marks



Mark Application Status
Serial
Number

Registration
Number

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Aug 30, 2010

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Aug 31, 2010 Oct 10, 2010

3 PENDING, INSTITUTED Aug 31, 2010

4 ANSWER Sep 20, 2010

5 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Nov 19, 2010

6 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Jan 20, 2011

7 ANSWER TO AMENDED NOTICE OF OPPOSITION Jan 28, 2011

8 MOTION TO CONSOLIDATE Aug 26, 2011

9 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 26, 2011

10 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 31, 2011

11 P'S OPPOSITION/RESPONSE TO MOTION Sep 15, 2011

12 D'S REPLY IN SUPPORT OF MOTION Oct 17, 2011

13 P'S MOTION FOR SUMMARY JUDGMENT Oct 26, 2011

14
WITHDRAWAL OF #13; CORRECTED MOTION FOR PARTIAL SUMMARY
JUDGMENT Oct 28, 2011

15 STIPULATION FOR AN EXTENSION OF TIME Nov 21, 2011

16 D'S OPPOSITION/RESPONSE TO MOTION Dec 19, 2011

17 COPY OF #16 Dec 30, 2011

18 P'S REPLY IN SUPPORT OF MOTION Jan 09, 2012

19 P'S MOTION TO STRIKE Jan 09, 2012

20 D'S OPPOSITION/RESPONSE TO MOTION Jan 30, 2012

21 D'S OPPOSITION/RESPONSE TO MOTION Feb 16, 2012

22 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Feb 23, 2012

23 P'S OPPOSITION/RESPONSE TO MOTION Mar 09, 2012

24 D'S REPLY IN SUPPORT OF MOTION Mar 20, 2012

25 BOARD'S ORDER DEFENDANT ALLOWED 20 DAYS TO RESPOND Sep 11, 2012

26 D'S RESPONSE TO BOARD ORDER/INQUIRY Oct 01, 2012

27 PROCEEDINGS RESUMED Mar 21, 2013

28 D OPP/RESP TO MOTION May 07, 2013

29 P REPLY IN SUPPORT OF MOTION May 28, 2013

30 PROCEEDINGS RESUMED Aug 14, 2013

31 P MOT FOR SUMMARY JUDGMENT Apr 29, 2014

32 INADVERTENTLY ISSUED NOA FORWARDED TO BE CANCELLED May 02, 2014

33 SUSP PEND DISP OF OUTSTNDNG MOT May 09, 2014

34 MOT FOR DISCOVERY AFTER MSJ - FRCP 56 May 22, 2014

35 P OPP/RESP TO MOTION Jun 11, 2014

36 D REPLY IN SUPPORT OF MOTION Jul 21, 2014

37 P MOT TO STRIKE Sep 15, 2014

38 RESPONSE DUE 30 DAYS (DUE DATE) Sep 16, 2014 Oct 16, 2014

39 D OPP/RESP TO MOTION Oct 16, 2014

40 P REPLY IN SUPPORT OF MOTION Nov 05, 2014

41 P MOT FOR SUMMARY JGT GRANTED IN PART Feb 27, 2015



42 D MOT TO COMPEL DISCOVERY Mar 12, 2015

43 D MOT TO COMPEL DISCOVERY Mar 12, 2015

44 P MOT TO SUSP W/ CONSENT PEND SETTL NEGOTIATIONS Apr 01, 2015

45 SUSPENDED May 22, 2015

46 SUSP PEND DISP OF OUTSTNDNG MOT Jan 22, 2016

47 P OPP/RESP TO MOTION Feb 11, 2016

48 D REPLY IN SUPPORT OF MOTION Feb 26, 2016

49 D RESP TO BD ORDER/INQUIRY Apr 26, 2016

50 P RESP TO BD ORDER/INQUIRY Apr 27, 2016

51 PROCEEDINGS RESUMED Apr 29, 2016

52 STIP FOR EXT Jun 16, 2016

53 EXTENSION OF TIME GRANTED Jul 26, 2016

54 D MOT FOR EXT W/ CONSENT Sep 24, 2016

55 EXTENSION OF TIME GRANTED Sep 28, 2016

56 P MOT FOR EXT W/ CONSENT Oct 19, 2016

57 EXTENSION OF TIME GRANTED Oct 24, 2016
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Mark Information

Mark Literal
Elements:

CONNECTPR

Standard Character
Claim:

No

Mark Drawing
Type:

1 - TYPESET WORD(S) /LETTER(S) /NUMBER(S)

Disclaimer: "PUBLIC RELATIONS"

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Prerecorded audio recordings, prerecorded video recordings, and prerecorded audio-visual recordings featuring topics in the fields of
marketing and market research and consulting services, public and media relations services and sales promotion services; electronic
publications featuring topics in the fields of marketing and market research and consulting services, public and media relations services
and sales promotion services on computer discs and CD-ROMs

International
Class(es):

009 - Primary Class U.S Class(es): 021, 023, 026, 036, 038

Class Status: ACTIVE

Basis: 1(a)

First Use: Mar. 2000 Use in Commerce: Mar. 2000

Basis Information (Case Level)

Filed Use: No Currently Use: Yes Amended Use: No

Filed ITU: Yes Currently ITU: No Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: CONNECT PUBLIC RELATIONS, INC.

Owner Address: 80 EAST 100 NORTH
PROVO, UTAH 84606

Generated on: This page was generated by TSDR on 2016-10-28 14:38:45 EDT

Mark: CONNECTPR

US Serial Number: 75456498 Application Filing
Date:

Mar. 25, 1998

US Registration
Number:

2383777 Registration Date: Sep. 05, 2000

Register: Principal

Mark Type: Trademark

Status: The registration has been renewed.

Status Date: Sep. 11, 2010

Publication Date: Jul. 13, 1999 Notice of
Allowance Date:

Oct. 05, 1999



UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Attorney/Correspondence Information

Attorney of Record

Attorney Name: KARL R CANNON Docket Number: T6709

Attorney Primary
Email Address:

docketclerk@chcpat.com Attorney Email
Authorized:

No

Correspondent

Correspondent
Name/Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY, UTAH 84091
UNITED STATES

Phone: 801-255-5335 Fax: 801-255-5338

Correspondent e-
mail:

docketclerk@chcpat.com Correspondent e-
mail Authorized:

No

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Sep. 11, 2010 REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS) 67603

Sep. 11, 2010 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED

Sep. 07, 2010 TEAS SECTION 8 & 9 RECEIVED

Apr. 28, 2007 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK. 67603

Mar. 05, 2007 REGISTERED - SEC. 8 (6-YR) & SEC. 15 FILED

Mar. 05, 2007 TEAS SECTION 8 & 15 RECEIVED

Feb. 13, 2006 CASE FILE IN TICRS

Sep. 05, 2000 REGISTERED-PRINCIPAL REGISTER

Jun. 06, 2000 ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED

Jun. 06, 2000 ASSIGNED TO EXAMINER 61751

May 23, 2000 STATEMENT OF USE PROCESSING COMPLETE

Mar. 24, 2000 USE AMENDMENT FILED

Oct. 05, 1999 NOA MAILED - SOU REQUIRED FROM APPLICANT

Jul. 13, 1999 PUBLISHED FOR OPPOSITION

Jun. 11, 1999 NOTICE OF PUBLICATION

Mar. 23, 1999 APPROVED FOR PUB - PRINCIPAL REGISTER

Mar. 03, 1999 CORRESPONDENCE RECEIVED IN LAW OFFICE

Dec. 07, 1998 NON-FINAL ACTION MAILED

Nov. 30, 1998 ASSIGNED TO EXAMINER 61751

Nov. 17, 1998 ASSIGNED TO EXAMINER 62520

Jul. 24, 1998 CORRESPONDENCE RECEIVED IN LAW OFFICE

Maintenance Filings or Post Registration Information

Affidavit of
Continued Use:

Section 8 - Accepted

Affidavit of
Incontestability:

Section 15 - Accepted

Renewal Date: Sep. 05, 2010

TM Staff and Location Information

TM Staff Information - None

File Location



Current Location: GENERIC WEB UPDATE Date in Location: Sep. 11, 2010

Assignment Abstract Of Title Information

Summary

Total Assignments: 1 Registrant: CONNECT PUBLIC RELATIONS, INC.

Assignment 1 of 1

Conveyance: CHANGE OF NAME

Reel/Frame: 1814/0863 Pages: 3

Date Recorded: Jul. 24, 1998

Supporting
Documents:

assignment-tm-1814-0863.pdf 

Assignor

Name: NETWORK ASSOCIATES CONSULTING, INC. Execution Date: May 13, 1998

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Assignee

Name: CONNECT PUBLIC RELATIONS, INC. 

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Address: 80 EAST 100 NORTH
PROVO, UTAH 84606

Correspondent

Correspondent
Name:

THORPE, NORTH & WESTERN, L.L.P.

Correspondent
Address:

KARL R. CANNON
P.O. BOX 1219
SANDY, UTAH 84091-1219

Domestic Representative - Not Found

 

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91200184 Filing Date: Jun 08, 2011

Status: Terminated Status Date: Aug 27, 2012

Interlocutory
Attorney:

CHERYL S GOODMAN

Defendant

Name: Fireman's Fund Insurance Company

Correspondent
Address:

MINA I HAMILTON
LEWIS BRISBOIS BISGAARD & SMITH LLP
221 NORTH FIGUEROA STREET, SUITE 1200
LOS ANGELES CA , 90012
UNITED STATES

Correspondent e-
mail:

hamilton@lbbslaw.com , tespinoza@lbbslaw.com , makous@lbbslaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT2MARKETING Abandoned - Failure to Respond 85114558

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CONNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909

 



SANDY UT , 84091-1909
UNITED STATES

Correspondent e-
mail:

docketclerk@chcpat.com , kcannon@chcpat.com , klamont@chcpat.com , bdavis@chcpat.com , jallen@chcpat.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT MARKETING Registered 85061230 4584664

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061232

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061227

CONNECT MARKETING Abandoned - No Statement Of Use Filed 85061221

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061210

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061206

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Jun 08, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 09, 2011 Jul 19, 2011

3 PENDING, INSTITUTED Jun 09, 2011

4 ANSWER Jul 19, 2011

5 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Jul 19, 2011

6 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Feb 15, 2012

7 BOARD'S ORDER Feb 21, 2012

8 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY May 11, 2012

9 P'S MOT TO SUSP PEND SETLMT NEGOTIATIONS May 11, 2012

10 PLAINTIFF'S NOTICE OF RELIANCE May 14, 2012

11 SUSPENDED May 16, 2012

12 STIPULATION TO AMEND APPLICATION Aug 22, 2012

13 BD'S DECISION: DISMISSED W/ PREJUDICE Aug 27, 2012

14 TERMINATED Aug 27, 2012

Type of Proceeding: Opposition

Proceeding
Number:

91196299 Filing Date: Aug 30, 2010

Status: Pending Status Date: Aug 30, 2010

Interlocutory
Attorney:

GEOFFREY MCNUTT

Defendant

Name: Digitalmojo, Inc.

Correspondent
Address:

THOMAS W COOK
3030 BRIDGEWAY, SUITE 425 430
SAUSALITO CA , 94965 2810
UNITED STATES

Correspondent e-
mail:

tom@thomascooklaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT Opposition Pending 77714693



Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091 1909
UNITED STATES

Correspondent e-
mail:

kcannon@chcpat.com , ttetzl@chcpat.com , docketclerk@chcpat.com , bdavis@chcpat.com , docketclerk@chcpat.com , rgillan@chcp

at.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Aug 30, 2010

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Aug 31, 2010 Oct 10, 2010

3 PENDING, INSTITUTED Aug 31, 2010

4 ANSWER Sep 20, 2010

5 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Nov 19, 2010

6 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Jan 20, 2011

7 ANSWER TO AMENDED NOTICE OF OPPOSITION Jan 28, 2011

8 MOTION TO CONSOLIDATE Aug 26, 2011

9 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 26, 2011

10 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 31, 2011

11 P'S OPPOSITION/RESPONSE TO MOTION Sep 15, 2011

12 D'S REPLY IN SUPPORT OF MOTION Oct 17, 2011

13 P'S MOTION FOR SUMMARY JUDGMENT Oct 26, 2011

14
WITHDRAWAL OF #13; CORRECTED MOTION FOR PARTIAL SUMMARY
JUDGMENT Oct 28, 2011

15 STIPULATION FOR AN EXTENSION OF TIME Nov 21, 2011

16 D'S OPPOSITION/RESPONSE TO MOTION Dec 19, 2011

17 COPY OF #16 Dec 30, 2011

18 P'S REPLY IN SUPPORT OF MOTION Jan 09, 2012

19 P'S MOTION TO STRIKE Jan 09, 2012

20 D'S OPPOSITION/RESPONSE TO MOTION Jan 30, 2012

21 D'S OPPOSITION/RESPONSE TO MOTION Feb 16, 2012

22 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Feb 23, 2012

23 P'S OPPOSITION/RESPONSE TO MOTION Mar 09, 2012

24 D'S REPLY IN SUPPORT OF MOTION Mar 20, 2012

25 BOARD'S ORDER DEFENDANT ALLOWED 20 DAYS TO RESPOND Sep 11, 2012

26 D'S RESPONSE TO BOARD ORDER/INQUIRY Oct 01, 2012

27 PROCEEDINGS RESUMED Mar 21, 2013

28 D OPP/RESP TO MOTION May 07, 2013

29 P REPLY IN SUPPORT OF MOTION May 28, 2013

30 PROCEEDINGS RESUMED Aug 14, 2013

31 P MOT FOR SUMMARY JUDGMENT Apr 29, 2014

32 INADVERTENTLY ISSUED NOA FORWARDED TO BE CANCELLED May 02, 2014



33 SUSP PEND DISP OF OUTSTNDNG MOT May 09, 2014

34 MOT FOR DISCOVERY AFTER MSJ - FRCP 56 May 22, 2014

35 P OPP/RESP TO MOTION Jun 11, 2014

36 D REPLY IN SUPPORT OF MOTION Jul 21, 2014

37 P MOT TO STRIKE Sep 15, 2014

38 RESPONSE DUE 30 DAYS (DUE DATE) Sep 16, 2014 Oct 16, 2014

39 D OPP/RESP TO MOTION Oct 16, 2014

40 P REPLY IN SUPPORT OF MOTION Nov 05, 2014

41 P MOT FOR SUMMARY JGT GRANTED IN PART Feb 27, 2015

42 D MOT TO COMPEL DISCOVERY Mar 12, 2015

43 D MOT TO COMPEL DISCOVERY Mar 12, 2015

44 P MOT TO SUSP W/ CONSENT PEND SETTL NEGOTIATIONS Apr 01, 2015

45 SUSPENDED May 22, 2015

46 SUSP PEND DISP OF OUTSTNDNG MOT Jan 22, 2016

47 P OPP/RESP TO MOTION Feb 11, 2016

48 D REPLY IN SUPPORT OF MOTION Feb 26, 2016

49 D RESP TO BD ORDER/INQUIRY Apr 26, 2016

50 P RESP TO BD ORDER/INQUIRY Apr 27, 2016

51 PROCEEDINGS RESUMED Apr 29, 2016

52 STIP FOR EXT Jun 16, 2016

53 EXTENSION OF TIME GRANTED Jul 26, 2016

54 D MOT FOR EXT W/ CONSENT Sep 24, 2016

55 EXTENSION OF TIME GRANTED Sep 28, 2016

56 P MOT FOR EXT W/ CONSENT Oct 19, 2016

57 EXTENSION OF TIME GRANTED Oct 24, 2016
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Mark Information

Mark Literal
Elements:

CONNECTPR

Standard Character
Claim:

No

Mark Drawing
Type:

1 - TYPESET WORD(S) /LETTER(S) /NUMBER(S)

Disclaimer: "PUBLIC RELATIONS"

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Printed publications, namely, [ reports, press kits and ] brochures in the fields of market research and consulting, public and media
relations, sales promotion, strategic marketing planning, development of market positioning and messaging, background editorial
support of sales promotion material, and seminar creation and operation

International
Class(es):

016 - Primary Class U.S Class(es): 002, 005, 022, 023, 029, 037, 038, 050

Class Status: ACTIVE

Basis: 1(a)

First Use: Sep. 2002 Use in Commerce: Sep. 2002

Basis Information (Case Level)

Filed Use: No Currently Use: Yes Amended Use: No

Filed ITU: Yes Currently ITU: No Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Generated on: This page was generated by TSDR on 2016-10-28 14:39:59 EDT

Mark: CONNECTPR

US Serial Number: 75456497 Application Filing
Date:

Mar. 25, 1998

US Registration
Number:

2713692 Registration Date: May 06, 2003

Register: Principal

Mark Type: Trademark

Status: The registration has been renewed.

Status Date: Nov. 08, 2013

Publication Date: Jul. 06, 1999 Notice of
Allowance Date:

Sep. 28, 1999



Current Owner(s) Information

Owner Name: CONNECT PUBLIC RELATIONS, INC.

Owner Address: 80 EAST 100 NORTH
PROVO, UTAH 84606
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Attorney/Correspondence Information

Attorney of Record

Attorney Name: KARL R CANNON Docket Number: T6708.TM

Correspondent

Correspondent
Name/Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY, UTAH 84091
UNITED STATES

Phone: 801-255-5335 Fax: 801-255-5338

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Nov. 08, 2013 NOTICE OF ACCEPTANCE OF SEC. 8 & 9 - MAILED

Nov. 08, 2013 REGISTERED AND RENEWED (FIRST RENEWAL - 10 YRS) 67603

Nov. 08, 2013 REGISTERED - SEC. 8 (10-YR) ACCEPTED/SEC. 9 GRANTED 67603

Nov. 06, 2013 REGISTERED - COMBINED SECTION 8 (10-YR) & SEC. 9 FILED 67603

Nov. 06, 2013 TEAS SECTION 8 & 9 RECEIVED

Jun. 12, 2009 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK. 67603

May 06, 2009 TEAS SECTION 8 & 15 RECEIVED

May 20, 2008 CASE FILE IN TICRS

May 06, 2003 REGISTERED-PRINCIPAL REGISTER

Jan. 31, 2003 ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED

Jan. 30, 2003 ASSIGNED TO EXAMINER 76840

Jan. 23, 2003 STATEMENT OF USE PROCESSING COMPLETE

Sep. 28, 2002 USE AMENDMENT FILED

Oct. 08, 2002 PAPER RECEIVED

Mar. 28, 2002 EXTENSION 5 GRANTED

Mar. 28, 2002 EXTENSION 5 FILED

Oct. 15, 2001 EXTENSION 4 GRANTED

Sep. 18, 2001 EXTENSION 4 FILED

Apr. 30, 2001 EXTENSION 3 GRANTED

Mar. 27, 2001 EXTENSION 3 FILED

Dec. 13, 2000 EXTENSION 2 GRANTED

Sep. 19, 2000 EXTENSION 2 FILED

May 15, 2000 EXTENSION 1 GRANTED

Mar. 24, 2000 EXTENSION 1 FILED

Sep. 28, 1999 NOA MAILED - SOU REQUIRED FROM APPLICANT

Jul. 06, 1999 PUBLISHED FOR OPPOSITION

Jun. 04, 1999 NOTICE OF PUBLICATION

Mar. 23, 1999 APPROVED FOR PUB - PRINCIPAL REGISTER

Mar. 03, 1999 CORRESPONDENCE RECEIVED IN LAW OFFICE

Aug. 27, 1998 NON-FINAL ACTION MAILED

Aug. 18, 1998 ASSIGNED TO EXAMINER 61751

Aug. 18, 1998 ASSIGNED TO EXAMINER 69196



Maintenance Filings or Post Registration Information

Affidavit of
Continued Use:

Section 8 - Accepted

Affidavit of
Incontestability:

Section 15 - Accepted

Renewal Date: May 06, 2013

TM Staff and Location Information

TM Staff Information - None

File Location

Current Location: GENERIC WEB UPDATE Date in Location: Nov. 08, 2013

Assignment Abstract Of Title Information

Summary

Total Assignments: 1 Registrant: CONNECT PUBLIC RELATIONS, INC.

Assignment 1 of 1

Conveyance: CHANGE OF NAME

Reel/Frame: 1814/0863 Pages: 3

Date Recorded: Jul. 24, 1998

Supporting
Documents:

assignment-tm-1814-0863.pdf 

Assignor

Name: NETWORK ASSOCIATES CONSULTING, INC. Execution Date: May 13, 1998

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Assignee

Name: CONNECT PUBLIC RELATIONS, INC. 

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Address: 80 EAST 100 NORTH
PROVO, UTAH 84606

Correspondent

Correspondent
Name:

THORPE, NORTH & WESTERN, L.L.P.

Correspondent
Address:

KARL R. CANNON
P.O. BOX 1219
SANDY, UTAH 84091-1219

Domestic Representative - Not Found

 

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91200184 Filing Date: Jun 08, 2011

Status: Terminated Status Date: Aug 27, 2012

Interlocutory
Attorney:

CHERYL S GOODMAN

Defendant

Name: Fireman's Fund Insurance Company

Correspondent
Address:

MINA I HAMILTON
LEWIS BRISBOIS BISGAARD & SMITH LLP
221 NORTH FIGUEROA STREET, SUITE 1200

 



LOS ANGELES CA , 90012
UNITED STATES

Correspondent e-
mail:

hamilton@lbbslaw.com , tespinoza@lbbslaw.com , makous@lbbslaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT2MARKETING Abandoned - Failure to Respond 85114558

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CONNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091-1909
UNITED STATES

Correspondent e-
mail:

docketclerk@chcpat.com , kcannon@chcpat.com , klamont@chcpat.com , bdavis@chcpat.com , jallen@chcpat.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT MARKETING Registered 85061230 4584664

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061232

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061227

CONNECT MARKETING Abandoned - No Statement Of Use Filed 85061221

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061210

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061206

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Jun 08, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 09, 2011 Jul 19, 2011

3 PENDING, INSTITUTED Jun 09, 2011

4 ANSWER Jul 19, 2011

5 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Jul 19, 2011

6 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Feb 15, 2012

7 BOARD'S ORDER Feb 21, 2012

8 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY May 11, 2012

9 P'S MOT TO SUSP PEND SETLMT NEGOTIATIONS May 11, 2012

10 PLAINTIFF'S NOTICE OF RELIANCE May 14, 2012

11 SUSPENDED May 16, 2012

12 STIPULATION TO AMEND APPLICATION Aug 22, 2012

13 BD'S DECISION: DISMISSED W/ PREJUDICE Aug 27, 2012

14 TERMINATED Aug 27, 2012

Type of Proceeding: Opposition

Proceeding
Number:

91196299 Filing Date: Aug 30, 2010

Status: Pending Status Date: Aug 30, 2010

Interlocutory
Attorney:

GEOFFREY MCNUTT



Defendant

Name: Digitalmojo, Inc.

Correspondent
Address:

THOMAS W COOK
3030 BRIDGEWAY, SUITE 425 430
SAUSALITO CA , 94965 2810
UNITED STATES

Correspondent e-
mail:

tom@thomascooklaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT Opposition Pending 77714693

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091 1909
UNITED STATES

Correspondent e-
mail:

kcannon@chcpat.com , ttetzl@chcpat.com , docketclerk@chcpat.com , bdavis@chcpat.com , docketclerk@chcpat.com , rgillan@chcp

at.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Aug 30, 2010

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Aug 31, 2010 Oct 10, 2010

3 PENDING, INSTITUTED Aug 31, 2010

4 ANSWER Sep 20, 2010

5 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Nov 19, 2010

6 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Jan 20, 2011

7 ANSWER TO AMENDED NOTICE OF OPPOSITION Jan 28, 2011

8 MOTION TO CONSOLIDATE Aug 26, 2011

9 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 26, 2011

10 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 31, 2011

11 P'S OPPOSITION/RESPONSE TO MOTION Sep 15, 2011

12 D'S REPLY IN SUPPORT OF MOTION Oct 17, 2011

13 P'S MOTION FOR SUMMARY JUDGMENT Oct 26, 2011

14
WITHDRAWAL OF #13; CORRECTED MOTION FOR PARTIAL SUMMARY
JUDGMENT Oct 28, 2011

15 STIPULATION FOR AN EXTENSION OF TIME Nov 21, 2011

16 D'S OPPOSITION/RESPONSE TO MOTION Dec 19, 2011

17 COPY OF #16 Dec 30, 2011

18 P'S REPLY IN SUPPORT OF MOTION Jan 09, 2012

19 P'S MOTION TO STRIKE Jan 09, 2012

20 D'S OPPOSITION/RESPONSE TO MOTION Jan 30, 2012

21 D'S OPPOSITION/RESPONSE TO MOTION Feb 16, 2012



22 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Feb 23, 2012

23 P'S OPPOSITION/RESPONSE TO MOTION Mar 09, 2012

24 D'S REPLY IN SUPPORT OF MOTION Mar 20, 2012

25 BOARD'S ORDER DEFENDANT ALLOWED 20 DAYS TO RESPOND Sep 11, 2012

26 D'S RESPONSE TO BOARD ORDER/INQUIRY Oct 01, 2012

27 PROCEEDINGS RESUMED Mar 21, 2013

28 D OPP/RESP TO MOTION May 07, 2013

29 P REPLY IN SUPPORT OF MOTION May 28, 2013

30 PROCEEDINGS RESUMED Aug 14, 2013

31 P MOT FOR SUMMARY JUDGMENT Apr 29, 2014

32 INADVERTENTLY ISSUED NOA FORWARDED TO BE CANCELLED May 02, 2014

33 SUSP PEND DISP OF OUTSTNDNG MOT May 09, 2014

34 MOT FOR DISCOVERY AFTER MSJ - FRCP 56 May 22, 2014

35 P OPP/RESP TO MOTION Jun 11, 2014

36 D REPLY IN SUPPORT OF MOTION Jul 21, 2014

37 P MOT TO STRIKE Sep 15, 2014

38 RESPONSE DUE 30 DAYS (DUE DATE) Sep 16, 2014 Oct 16, 2014

39 D OPP/RESP TO MOTION Oct 16, 2014

40 P REPLY IN SUPPORT OF MOTION Nov 05, 2014

41 P MOT FOR SUMMARY JGT GRANTED IN PART Feb 27, 2015

42 D MOT TO COMPEL DISCOVERY Mar 12, 2015

43 D MOT TO COMPEL DISCOVERY Mar 12, 2015

44 P MOT TO SUSP W/ CONSENT PEND SETTL NEGOTIATIONS Apr 01, 2015

45 SUSPENDED May 22, 2015

46 SUSP PEND DISP OF OUTSTNDNG MOT Jan 22, 2016

47 P OPP/RESP TO MOTION Feb 11, 2016

48 D REPLY IN SUPPORT OF MOTION Feb 26, 2016

49 D RESP TO BD ORDER/INQUIRY Apr 26, 2016

50 P RESP TO BD ORDER/INQUIRY Apr 27, 2016

51 PROCEEDINGS RESUMED Apr 29, 2016

52 STIP FOR EXT Jun 16, 2016

53 EXTENSION OF TIME GRANTED Jul 26, 2016

54 D MOT FOR EXT W/ CONSENT Sep 24, 2016

55 EXTENSION OF TIME GRANTED Sep 28, 2016

56 P MOT FOR EXT W/ CONSENT Oct 19, 2016

57 EXTENSION OF TIME GRANTED Oct 24, 2016
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Mark Information

Mark Literal
Elements:

CONNECTPR

Standard Character
Claim:

No

Mark Drawing
Type:

1 - TYPESET WORD(S) /LETTER(S) /NUMBER(S)

Related Properties Information

Claimed Ownership
of US

Registrations:

2365074, 2366850, 2383777

Goods and Services

Note: The following symbols indicate that the registrant/owner has amended the goods/services:

Brackets [..] indicate deleted goods/services;
Double parenthesis ((..)) identify any goods/services not claimed in a Section 15 affidavit of incontestability; and
Asterisks *..* identify additional (new) wording in the goods/services.

For: Printed publications, namely, [ reports, ] brochures [ and press kits ] comprised of brochures, [ flyers, ] and press releases, in the fields
of market research and consulting, public and media relations, sales promotion, strategic marketing planning, development of market
positioning and messaging, background editorial support of sales promotion materials, and seminar creation and operation

International
Class(es):

016 - Primary Class U.S Class(es): 002, 005, 022, 023, 029, 037, 038, 050

Class Status: ACTIVE

Basis: 1(a)

First Use: Jan. 2006 Use in Commerce: Jan. 2006

Basis Information (Case Level)

Filed Use: No Currently Use: Yes Amended Use: No

Filed ITU: Yes Currently ITU: No Amended ITU: No

Filed 44D: No Currently 44D: No Amended 44D: No

Generated on: This page was generated by TSDR on 2016-10-28 14:41:41 EDT

Mark: CONNECTPR

US Serial Number: 78169520 Application Filing
Date:

Sep. 30, 2002

US Registration
Number:

3330353 Registration Date: Nov. 06, 2007

Register: Principal

Mark Type: Trademark

Status: A Sections 8 and 15 combined declaration has been accepted and acknowledged.

Status Date: Nov. 20, 2013

Publication Date: Feb. 10, 2004 Notice of
Allowance Date:

May 04, 2004



Filed 44E: No Currently 44E: No Amended 44E: No

Filed 66A: No Currently 66A: No

Filed No Basis: No Currently No Basis: No

Current Owner(s) Information

Owner Name: Connect Public Relations, Inc.

Owner Address: 80 East 100 North
Provo, UTAH 84606
UNITED STATES

Legal Entity Type: CORPORATION State or Country
Where Organized:

UTAH

Attorney/Correspondence Information

Attorney of Record

Attorney Name: Karl R. Cannon Docket Number: T6708.TM.A

Correspondent

Correspondent
Name/Address:

Karl R. Cannon
CLAYTON, HOWARTH & CANNON, PC
P O BOX 1909
SANDY, UTAH 84091-1909
UNITED STATES

Phone: (801) 255-5335 Fax: (801) 255-5338

Domestic Representative - Not Found

Prosecution History

Date Description
Proceeding
Number

Nov. 20, 2013 NOTICE OF ACCEPTANCE OF SEC. 8 & 15 - MAILED

Nov. 20, 2013 REGISTERED - SEC. 8 (6-YR) ACCEPTED & SEC. 15 ACK. 64591

Nov. 06, 2013 REGISTERED - SEC. 8 (6-YR) & SEC. 15 FILED 64591

Nov. 20, 2013 CASE ASSIGNED TO POST REGISTRATION PARALEGAL 64591

Nov. 06, 2013 TEAS SECTION 8 & 15 RECEIVED

Nov. 06, 2007 REGISTERED-PRINCIPAL REGISTER

Oct. 02, 2007 LAW OFFICE REGISTRATION REVIEW COMPLETED 67287

Oct. 02, 2007 ASSIGNED TO LIE 67287

Aug. 31, 2007 ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED

Aug. 16, 2007 STATEMENT OF USE PROCESSING COMPLETE 74215

May 04, 2007 USE AMENDMENT FILED 74215

May 04, 2007 TEAS STATEMENT OF USE RECEIVED

Nov. 04, 2006 EXTENSION 5 GRANTED 68973

Nov. 04, 2006 EXTENSION 5 FILED 68973

Nov. 06, 2006 TEAS EXTENSION RECEIVED

May 16, 2006 EXTENSION 4 GRANTED 65362

May 04, 2006 EXTENSION 4 FILED 65362

May 04, 2006 TEAS EXTENSION RECEIVED

Apr. 06, 2006 EXTENSION 3 GRANTED 65362

Nov. 04, 2005 EXTENSION 3 FILED 65362

Nov. 04, 2005 TEAS EXTENSION RECEIVED

May 23, 2005 EXTENSION 2 GRANTED 64657

May 04, 2005 EXTENSION 2 FILED 64657

May 04, 2005 TEAS EXTENSION RECEIVED

Nov. 16, 2004 EXTENSION 1 GRANTED 70991

Nov. 04, 2004 EXTENSION 1 FILED 70991

Nov. 04, 2004 TEAS EXTENSION RECEIVED

May 04, 2004 NOA MAILED - SOU REQUIRED FROM APPLICANT



Feb. 10, 2004 PUBLISHED FOR OPPOSITION

Jan. 21, 2004 NOTICE OF PUBLICATION

Dec. 04, 2003 APPROVED FOR PUB - PRINCIPAL REGISTER

Oct. 01, 2003 CORRESPONDENCE RECEIVED IN LAW OFFICE

Oct. 06, 2003 CORRESPONDENCE RECEIVED IN LAW OFFICE

Nov. 05, 2003 CASE FILE IN TICRS

Oct. 06, 2003 PAPER RECEIVED

Apr. 01, 2003 NON-FINAL ACTION E-MAILED

Mar. 21, 2003 ASSIGNED TO EXAMINER 74309

Maintenance Filings or Post Registration Information

Affidavit of
Continued Use:

Section 8 - Accepted

Affidavit of
Incontestability:

Section 15 - Accepted

TM Staff and Location Information

TM Staff Information - None

File Location

Current Location: TMO LAW OFFICE 110 Date in Location: Nov. 20, 2013

Proceedings

Summary

Number of
Proceedings:

2

Type of Proceeding: Opposition

Proceeding
Number:

91200184 Filing Date: Jun 08, 2011

Status: Terminated Status Date: Aug 27, 2012

Interlocutory
Attorney:

CHERYL S GOODMAN

Defendant

Name: Fireman's Fund Insurance Company

Correspondent
Address:

MINA I HAMILTON
LEWIS BRISBOIS BISGAARD & SMITH LLP
221 NORTH FIGUEROA STREET, SUITE 1200
LOS ANGELES CA , 90012
UNITED STATES

Correspondent e-
mail:

hamilton@lbbslaw.com , tespinoza@lbbslaw.com , makous@lbbslaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT2MARKETING Abandoned - Failure to Respond 85114558

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CONNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091-1909
UNITED STATES

Correspondent e-
mail:

docketclerk@chcpat.com , kcannon@chcpat.com , klamont@chcpat.com , bdavis@chcpat.com , jallen@chcpat.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT MARKETING Registered 85061230 4584664

 



CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061232

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061227

CONNECT MARKETING Abandoned - No Statement Of Use Filed 85061221

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061210

CONNECT MARKETING Report Completed Suspension Check - Case Still Suspended 85061206

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Jun 08, 2011

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Jun 09, 2011 Jul 19, 2011

3 PENDING, INSTITUTED Jun 09, 2011

4 ANSWER Jul 19, 2011

5 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Jul 19, 2011

6 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY Feb 15, 2012

7 BOARD'S ORDER Feb 21, 2012

8 D'S APPEARANCE OF COUNSEL/POWER OF ATTORNEY May 11, 2012

9 P'S MOT TO SUSP PEND SETLMT NEGOTIATIONS May 11, 2012

10 PLAINTIFF'S NOTICE OF RELIANCE May 14, 2012

11 SUSPENDED May 16, 2012

12 STIPULATION TO AMEND APPLICATION Aug 22, 2012

13 BD'S DECISION: DISMISSED W/ PREJUDICE Aug 27, 2012

14 TERMINATED Aug 27, 2012

Type of Proceeding: Opposition

Proceeding
Number:

91196299 Filing Date: Aug 30, 2010

Status: Pending Status Date: Aug 30, 2010

Interlocutory
Attorney:

GEOFFREY MCNUTT

Defendant

Name: Digitalmojo, Inc.

Correspondent
Address:

THOMAS W COOK
3030 BRIDGEWAY, SUITE 425 430
SAUSALITO CA , 94965 2810
UNITED STATES

Correspondent e-
mail:

tom@thomascooklaw.com

Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT Opposition Pending 77714693

Plaintiff(s)

Name: Connect Public Relations, Inc.

Correspondent
Address:

KARL R CANNON
CLAYTON HOWARTH & CANNON PC
PO BOX 1909
SANDY UT , 84091 1909
UNITED STATES

Correspondent e-
mail:

kcannon@chcpat.com , ttetzl@chcpat.com , docketclerk@chcpat.com , bdavis@chcpat.com , docketclerk@chcpat.com , rgillan@chcp

at.com



Associated marks

Mark Application Status
Serial
Number

Registration
Number

CONNECT PUBLIC RELATIONS Renewed 75456522 2362916

CONNECT PUBLIC RELATIONS Cancellation Terminated - See TTAB Records 75456519 2373504

CONNECT PUBLIC RELATIONS Renewed 75456523 2373505

CONNECT PUBLIC RELATIONS Renewed 75456520 2383778

CONNECTPR Renewed 75456495 2365074

CONNECTPR Cancellation Pending 75456494 2366850

CONNECTPR Renewed 75456498 2383777

CONNECTPR Renewed 75456497 2713692

CONNECTPR Section 8 and 15 - Accepted and Acknowledged 78169520 3330353

Prosecution History

Entry Number History Text Date Due Date

1 FILED AND FEE Aug 30, 2010

2 NOTICE AND TRIAL DATES SENT; ANSWER DUE: Aug 31, 2010 Oct 10, 2010

3 PENDING, INSTITUTED Aug 31, 2010

4 ANSWER Sep 20, 2010

5 P'S MOTION TO AMEND PLEADING/AMENDED PLEADING Nov 19, 2010

6 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Jan 20, 2011

7 ANSWER TO AMENDED NOTICE OF OPPOSITION Jan 28, 2011

8 MOTION TO CONSOLIDATE Aug 26, 2011

9 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 26, 2011

10 CERTIFICATE OF SERVICE TO D'S MOTION TO CONSOLIDATE Aug 31, 2011

11 P'S OPPOSITION/RESPONSE TO MOTION Sep 15, 2011

12 D'S REPLY IN SUPPORT OF MOTION Oct 17, 2011

13 P'S MOTION FOR SUMMARY JUDGMENT Oct 26, 2011

14
WITHDRAWAL OF #13; CORRECTED MOTION FOR PARTIAL SUMMARY
JUDGMENT Oct 28, 2011

15 STIPULATION FOR AN EXTENSION OF TIME Nov 21, 2011

16 D'S OPPOSITION/RESPONSE TO MOTION Dec 19, 2011

17 COPY OF #16 Dec 30, 2011

18 P'S REPLY IN SUPPORT OF MOTION Jan 09, 2012

19 P'S MOTION TO STRIKE Jan 09, 2012

20 D'S OPPOSITION/RESPONSE TO MOTION Jan 30, 2012

21 D'S OPPOSITION/RESPONSE TO MOTION Feb 16, 2012

22 SUSPENDED PENDING DISP OF OUTSTNDNG MOT Feb 23, 2012

23 P'S OPPOSITION/RESPONSE TO MOTION Mar 09, 2012

24 D'S REPLY IN SUPPORT OF MOTION Mar 20, 2012

25 BOARD'S ORDER DEFENDANT ALLOWED 20 DAYS TO RESPOND Sep 11, 2012

26 D'S RESPONSE TO BOARD ORDER/INQUIRY Oct 01, 2012

27 PROCEEDINGS RESUMED Mar 21, 2013

28 D OPP/RESP TO MOTION May 07, 2013

29 P REPLY IN SUPPORT OF MOTION May 28, 2013

30 PROCEEDINGS RESUMED Aug 14, 2013

31 P MOT FOR SUMMARY JUDGMENT Apr 29, 2014

32 INADVERTENTLY ISSUED NOA FORWARDED TO BE CANCELLED May 02, 2014

33 SUSP PEND DISP OF OUTSTNDNG MOT May 09, 2014

34 MOT FOR DISCOVERY AFTER MSJ - FRCP 56 May 22, 2014

35 P OPP/RESP TO MOTION Jun 11, 2014

36 D REPLY IN SUPPORT OF MOTION Jul 21, 2014

37 P MOT TO STRIKE Sep 15, 2014

38 RESPONSE DUE 30 DAYS (DUE DATE) Sep 16, 2014 Oct 16, 2014

39 D OPP/RESP TO MOTION Oct 16, 2014

40 P REPLY IN SUPPORT OF MOTION Nov 05, 2014



41 P MOT FOR SUMMARY JGT GRANTED IN PART Feb 27, 2015

42 D MOT TO COMPEL DISCOVERY Mar 12, 2015

43 D MOT TO COMPEL DISCOVERY Mar 12, 2015

44 P MOT TO SUSP W/ CONSENT PEND SETTL NEGOTIATIONS Apr 01, 2015

45 SUSPENDED May 22, 2015

46 SUSP PEND DISP OF OUTSTNDNG MOT Jan 22, 2016

47 P OPP/RESP TO MOTION Feb 11, 2016

48 D REPLY IN SUPPORT OF MOTION Feb 26, 2016

49 D RESP TO BD ORDER/INQUIRY Apr 26, 2016

50 P RESP TO BD ORDER/INQUIRY Apr 27, 2016

51 PROCEEDINGS RESUMED Apr 29, 2016

52 STIP FOR EXT Jun 16, 2016

53 EXTENSION OF TIME GRANTED Jul 26, 2016

54 D MOT FOR EXT W/ CONSENT Sep 24, 2016

55 EXTENSION OF TIME GRANTED Sep 28, 2016

56 P MOT FOR EXT W/ CONSENT Oct 19, 2016

57 EXTENSION OF TIME GRANTED Oct 24, 2016
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REQUESTS FOR ADMISSIONS - Page 1 

thirty zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA(30) days after service hereof. 

Inc. (hereinafter referred to as "Applicant"), respond to the following requests for admission within 

Relations, Inc. (hereinafter referred to as "Opposer"), hereby requests that Applicant Digitalmojo, 

Pursuant to Rule 36 of the Federal Rules of Civil Procedure, Opposer Connect Public 

OPPOSERS'S FIRST SET OF REQUESTS FOR ADMISSIONS NOS. 1-76 

Opposition No. 91196299 

OPPOSER'S FIRST SET OF 
REQUESTS FOR ADMISSIONS 

NOS.1-76 

) 

CONNECT PUBLIC RELATIONS, INC., a Utah ) 
corporation, ) 

) 

Opposer ) 
) 

v. ) 

) 

DIGIT ALMOJO, INC., a California corporation, ) 
) 

Applicant. ) 

IN THE UNITED STA TES PA TENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

Opposed Mark: CONNECT 
U.S. Trademark Application Serial Number: 771714,693 
Published: March 2, 2010 

Attorneys for Connect Public Relations, Inc. 

KARL R. CANNON (Registration No. 36,468) 

BRETT J. DA VIS (Registration No. 46,655) 

CLAYTON, HOWARTH & CANNON, P.C. 
6965 Union Park Center, Suite 400 
Cottonwood Heights, Utah 8404 7 
P.O. Box 1909 
Sandy, Utah 84091-1909 
Telephone: (801) 255-5335 
Facsimile: (801) 255-5338 
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DEFINITIONS 

The definitions set forth in OPPOSER'S FIRST SET OF INTERROGATORIES are adopted 

and incorporated by reference as if fully set forth herein. 

REQUESTS 

REQUEST FOR ADMISSION NO. I. Admit that prior to Applicant's selection of Applicant's 

Mark, Applicant had actual knowledge of U.S. Trademark Registration No. 2,362,916. 

REQUESTFORADMISSIONN0.2. Admit that prior to Applicant's selection of Applicant's 

Mark, Applicant had actual knowledge of U.S. Trademark Registration No.2,373,504. 

REQUESTFORADMISSIONN0.3. AdmitthatpriortoApplicant'sselectionofApplicant's 

Mark, Applicant had actual knowledge of U.S. Trademark Registration No. 2,373,505. 

REQUESTFORADMISSIONN0.4. Admitthatpriorto Applicant's selection of Applicant's 

Mark, Applicant had actual knowledge of U.S. Trademark Registration No. 2,383,778. 

REQUEST FOR ADMISSION N0.5. Admit that prior to Applicant's selection of Applicant's 

Mark, Applicant had actual knowledge of U.S. Trademark Registration No. 2,365,074. 

REQUEST FOR ADMISSION N0.6. Admit that prior to Applicant's selection of Applicant's 

Mark, Applicant had actual knowledge of U.S. Trademark Registration No. 2,366,850. 

REQUESTFORADMISSIONN0.7. AdmitthatpriortoApplicant's selection of Applicant's 

Mark, Applicant had actual knowledge of U.S. Trademark Registration No. 2,383,777. 

REQUEST FOR ADMISSION N0.8. Admit that prior to Applicant's selection of Applicant's 

Mark, Applicant had actual knowledge of U.S. Trademark Registration No. 2,713,692. 

REQUEST FOR ADMISSION N0.9. Admit that prior to Applicant's selection of Applicant's 

Mark, Applicant had actual knowledge of U.S. Trademark Registration No. 3,330,353. 
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REQUEST FOR ADMISSION N0.12. Admit that prior to Applicant's selection of 

Applicant's Mark, Applicant visited Opposer's website at www.connectpr.com. 

REQUEST FOR ADMISSION N0.13. Admit that prior to the filing of the opposed 

application, Applicant had actual knowledge of U.S. Trademark Registration No. 2,362,916. 

REQUEST FOR ADMISSION N0.14. Admit that prior to the filing of the opposed 

application, Applicant had actual knowledge of U.S. Trademark Registration No.2,373,504. 

REQUEST FOR ADMISSION N0.15. Admit that prior to the filing of the opposed 

application, Applicant had actual knowledge of U.S. Trademark Registration No. 2,373,505. 

REQUEST FOR ADMISSION N0.16. Admit that prior to the filing of the opposed 

application, Applicant had actual knowledge of U.S. Trademark Registration No. 2,383, 778. 

REQUEST FOR ADMISSION N0.17. Admit that prior to the filing of the opposed 

application, Applicant had actual knowledge of U.S. Trademark Registration No. 2,365,074. 

REQUEST FOR ADMISSION N0.18. Admit that prior to the filing of the opposed 

application, Applicant had actual knowledge of U.S. Trademark Registration No. 2,366,850. 

REQUEST FOR ADMISSION N0.19. Admit that prior to the filing of the opposed 

application, Applicant had actual knowledge of U.S. Trademark Registration No. 2,383,777. 

www.connectpr.com. 

REQUEST FOR ADMISSION NO. I 0. Admit that prior to Applicant's selection of 

Applicant's Mark, Applicant had actual knowledge of Opposer. 

REQUEST FOR ADMISSION N0.11. Admit that prior to Applicant's selection of 

Applicant's Mark, Applicant had actual knowledge of Opposer's website located at 
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REQUEST FOR ADMISSION N0.20. Admit that prior to the filing of the opposed 

application, Applicant had actual knowledge of U.S. Trademark Registration No. 2,713,692. 

REQUEST FOR ADMISSION N0.21. Admit that prior to the filing of the opposed 

application, Applicant had actual knowledge of U.S. Trademark Registration No. 3,330,353. 

REQUEST FOR ADMISSION N0.22. Admit that prior to the filing of the opposed 

application, Applicant had actual knowledge of Opposer. 

REQUEST FOR ADMISSION N0.23. Admit that prior to the filing of the opposed 

application, Applicant had actual knowledge of Opposer's website located at www.connectpr.com. 

REQUEST FOR ADMISSION N0.24. Admit that prior to the filing of the opposed 

application, Applicant visited Opposer's website at www.connectpr.com. 

REQUEST FOR ADMISSION N0.25. Admit that prior to using the opposed mark, 

Applicant had actual knowledge of U.S. Trademark Registration No. 2,362,916. 

REQUEST FOR ADMISSION N0.26. Admit that prior to using the opposed mark, 

Applicant had actual knowledge of U.S. Trademark Registration No.2,373,504. 

REQUEST FOR ADMISSION N0.27. Admit that prior to using the opposed mark, 

Applicant had actual knowledge of U.S. Trademark Registration No. 2,373,505. 

REQUEST FOR ADMISSION N0.28. Admit that prior to using the opposed mark, 

Applicant had actual knowledge of U.S. Trademark Registration No. 2,383,778. 

REQUEST FOR ADMISSION N0.29. Admit that prior to using the opposed mark, 

Applicant had actual knowledge of U.S. Trademark Registration No. 2,365,074. 

REQUEST FOR ADMISSION N0.30. Admit that prior to using the opposed mark, 

Applicant had actual knowledge of U.S. Trademark Registration No. 2,366,850. 
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digitalrnojo.com domain name. 

REQUEST FOR ADMISSION N0.40. Admit that Applicant controls the content on the 

website found at www.digitalrnojo.com. 

REQUEST FOR ADMISSION N0.41. Admit that Applicant operates the website found at 

www.digitalmojo.com. 

REQUEST FOR ADMISSION N0.39. Admit that a related company of Applicant owns the 

domain name. 

REQUEST FOR ADMISSION N0.31. Admit that prior to using the opposed mark, 

Applicant had actual knowledge of U.S. Trademark Registration No. 2,383,777. 

REQUEST FOR ADMISSION N0.32. Admit that prior to using the opposed mark, 

Applicant had actual knowledge of U.S. Trademark Registration No. 2,713,692. 

REQUEST FOR ADMISSION N0.33. Admit that prior to using the opposed mark, 

Applicant had actual knowledge oflJ.S. Trademark Registration No. 3,330,353. 

REQUEST FOR ADMISSION N0.34. Admit that prior to using the opposed mark, 

Applicant had actual knowledge of Opposer. 

REQUEST FOR ADMISSION N0.35. Admit that prior to using the opposed mark, 

Applicant had actual knowledge of Opposer's website located at www.connectpr.com, 

REQUEST FOR ADMISSION N0.36. Admit that prior to using the opposed mark, 

Applicant visited Opposer's website at www.connectpr.com. 

REQUEST FOR ADMISSION N0.37. Admit that Applicant has used the opposed mark. 

REQUEST FOR ADMISSION N0.38. Admit that Applicant owns the digitalmojo.com 
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REQUEST FOR ADMISSION N0.53. Admit that Applicant offers, or has offered, to 

perform public relations for others. 

REQUEST FOR ADMISSION N0.51. Admit that Applicant offers, or has offered, flyers. 

REQUEST FOR ADMISSION N0.52. Admit that Applicant offers, or has offered, press 

releases. 

brochures. 

REQUEST FOR ADMISSION N0.50. Admit that Applicant offers, or has offered, 

kits. 

REQUEST FOR ADMISSION N0.48. Admit that Applicant offers, or has offered, reports. 

REQUEST FOR ADMISSION N0.49. Admit that Applicant offers, or has offered, press 

conduct market research for others. 

REQUEST FOR ADMISSION N0.47. Admit that Applicant offers, or has offered, to 

the goods or services of others. 

REQUEST FOR ADMISSION N0.44. Admit that Applicant offers, or has offered, to 

advertise the goods or services of others. 

REQUEST FOR ADMISSION N0.45. Admit that Applicant offers, or has offered, to 

promote the goods or services of others. 

REQUEST FOR ADMISSION N0.46. Admit that Applicant offers, or has offered, to sale 

the goods or services of others. 

REQUESTFORADMISSIONN0.43. Admit that Applicant offers, or has offered, to market 

website found at www.digitalmojo.com. 

REQUEST FOR ADMISSION N0.42. Admit that Applicant uses the opposed mark on the 
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advertisements by electronic transmission. 

REQUEST FORADMISSIONN0.63. Admit that Applicant offers, or has offered, strategic 

marketing planning for others. 

REQUEST FOR ADMISSION N0.64. Admit that Applicant offers, or has offered, 

development of market positioning and messaging for others. 

REQUESTFORADMISSIONN0.62. AdmitthatApplicantoffers,orhasoffered, to deliver 

messages by electronic transmission for others. 

REQUEST FOR ADMISSION N0.60. Admit that Applicant offers, or has offered, 

electronic publications. 

REQUEST FOR ADMISSION NO .61. Admit that Applicant offers, or has offered, to deliver 

prerecorded audio-visual recordings. 

REQUEST FOR ADMISSION N0.57. Admit that Applicant offers, or has offered, 

prerecorded video recordings. 

REQUEST FORADMISSIONN0.58. Admit that Applicant offers, or has offered, computer 

discs and CD-ROMS. 

REQUEST FOR ADMISSION N0.59. Admit that Applicant offers, or has offered, 

prerecorded audio recordings. 

REQUEST FOR ADMISSION N0.54. Admit that Applicant offers, or has offered, to 

perform media relations for others. 

REQUEST FOR ADMISSION N0.55. Admit that Applicant offers, or has offered, to 

perform sales promotion for others. 

REQUEST FOR ADMISSION N0.56. Admit that Applicant offers, or has offered, 
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response to Opposer's First Request for Production in this proceeding are genuine pursuant to the 

Federal Rules of Evidence. 

REQUEST FORADMISSIONN0.68. Admit that the mark ofU.S. Trademark Registration 

No. 2,373,505 is incontestable. 

REQUESTFORADMISSIONN0.69. AdmitthatthemarkofU.S. Trademark Registration 

No. 2,383,778 is incontestable. 

REQUEST FOR ADMISSION NO. 70. Admit that the mark of U.S. Trademark Registration 

No. 2,365,074 is incontestable. 

REQUESTFORADMISSIONN0.71. AdmitthatthemarkofU.S. TrademarkRegistration 

No. 2,366,850 is incontestable. 

REQUESTFORADMISSIONN0.72. AdmitthatthemarkofU.S. TrademarkRegistration 

No. 2,383,777 is incontestable. 

REQUEST FOR ADMISSION NO. 73. Admit that the mark of U.S. Trademark Registration 

No. 2,713,692 is incontestable. 

REQUEST FOR ADMISSION NO. 7 4. Admit that all documents produced by Applicant in 

No. 2,373,504 is incontestable. 

REQUEST FOR ADMISSIONN0.65. Admit that Applicant offers, or has offered, editorial 

support for sales promotion material for others. 

REQUESTFORADMISSIONN0.66. AdmitthatthemarkofU.S. TrademarkRegistration 

No. 2,362,916 is incontestable. 

REQUEST FOR ADMISSIONN0.67. Admit that the mark ofU.S. Trademark Registration 
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Attorneys for Opposer 

Connect Public Relations, Inc. 
S:\CHC Files\Tl 2--\Tl 20--\Tl 2092\A \Pleadings\RequestsforAdmission. wpd 

CLAYTON, HOWARTH zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& CANNON, P.C. 
P.O. Box 1909 

Sandy, Utah 84091-1909 

Telephone: (801) 255-5335 

Facsimile: (801) 255-5338 

u/{~:?~ 
Brett J. Davis 

manner. 

SERVED this zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAl ~day of January, 2011. 

FRCP 26( e )(1 ), Applicant is required to supplement or correct its disclosure or responses in a timely 

the undersigned within the time prescribed or they will be deemed admitted. Further, pursuant to 

Please take notice that answers to the foregoing requests for admission must be served upon 

grounds of relevance. 

this proceeding under the Federal Rules of Evidence, subject to any objections of Applicant on the 

response to Opposer's First Request for Production in this proceeding are admissible as evidence in 

REQUESTFORADMISSION N0.76. Admit that all documents produced by Applicant in 

of Applicant kept in the normal course of business. 

response to Opposer's First Request for Production in this proceeding are part of the business records 

REQUEST FOR ADMISSION NO. 75. Admit that all documents produced by Applicant in 



Thomas W. Cook, Esq. 

Thomas Cook Intellectual Property Attorneys 

3030 Bridgeway, Suite 425-430 

Sausalito, California 94965-2810 

FIRST SET OF REQUEST FOR ADMISSIONS NOS. 1-76 to be served, via first class mail, 

postage prepaid, on this~ day of January, 2011, to: 

I hereby certify that I caused a true and correct copy of the foregoing OPPOSER'S 

CERTIFICATE OF SERVICE 



@ABCDCE FF



REQUESTS FOR ADMISSIONS - Page 1 

thirty (30) days after service hereof. 

Inc. (hereinafter referred to as "Applicant"), respond to the following requests for admission within 

Relations, Inc. (hereinafter referred to as "Opposer"), hereby requests that Applicant Digitalmojo, 

Pursuant to Rule 36 of the Federal Rules of Civil Procedure, Opposer Connect Public 

OPPOSERS'S SECOND SET OF REQUESTS FOR ADMISSIONS 

Opposition No. 91196299 

OPPOSER'S SECOND SET OF 
REQUESTS FOR ADMISSIONS 

) 

CONNECT PUBLIC RELATIONS, INC., a Utah ) 

corporation, ) 

) 

Opposer ) 

) 

v. ) 

) 

DIGITALMOJO, INC., a California corporation, ) 

) 

Applicant. ) 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

Opposed Mark: CONNECT 
U.S. Trademark Application Serial Number: 77/714,693 
Published: March 2, 2010 

Attorneys for Connect Public Relations, Inc. 

KARL R. CANNON (Registration No. 36,468) 

BRETT J. DA VIS (Registration No. 46,655) 

CLAYTON, HOWARTH & CANNON, P.C. 
6965 Union Park Center, Suite 400 

Cottonwood Heights, Utah 84047 

P.O. Box 1909 

Sandy, Utah 84091-1909 

Telephone: (801) 255-5335 

Facsimile: (801) 255-5338 
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REQUESTS 

REQUEST FOR ADMISSION NO.I. Admit that the mark in U.S. Registration No. 

2,362,916 is not generic for the enumerated goods/services. 

REQUEST FOR ADMISSION N0.2. Admit that the mark in U.S. Registration No. 

2,373,504 is not generic for the enumerated goods/services. 

REQUEST FOR ADMISSION N0.3. Admit that the mark in U.S. Registration No. 

2,373,505 is not generic for the enumerated goods/services. 

REQUEST FOR ADMISSION N0.4. Admit that the mark in U.S. Registration No. 

2,383,778 is not generic for the enumerated goods/services. 

REQUEST FOR ADMISSION N0.5. Admit that the mark in U.S. Registration No. 

2,365,074 is not generic for the enumerated goods/services. 

REQUEST FOR ADMISSION N0.6. Admit that the mark in U.S. Registration No. 

2,366,850 is not generic for the enumerated goods/services. 

REQUEST FOR ADMISSION N0.7. Admit that the mark in U.S. Registration No. is not 

2,383,777 generic for the enumerated goods/services. 

REQUEST FOR ADMISSION N0.8. Admit that the mark in U.S. Registration No. 

2,713,692 is not generic for the enumerated goods/services. 

REQUEST FOR ADMISSION N0.9. Admit that the mark in U.S. Registration No. 

3,330,353 is not generic for the enumerated goods/services. 

DEFINITIONS 

The definitions set forth in OPPOSER'S FIRST SET OF INTERROGATORIES are adopted 

and incorporated by reference as if fully set forth herein. 
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. . 
is generic. 

REQUEST FOR ADMISSION N0.19. Admit that Applicant contends that Opposer's Mark 

. . 
is generic. 

REQUESTFORADMISSIONNO.I8. AdmitthatApplicantcontendsthatApplicant'sMark 

is merely descriptive. 

REQUEST FOR ADMISSION NO. I 7. Admit that Applicant contends that Applicant's Mark 

only to other businesses. 

REQUEST FOR ADMISSION NO. I 6. Admit that Applicant provides some of its services 

REQUESTFORADMISSIONNO. I5. Admit that Applicant provides services to businesses. 

of the same market. 

REQUEST FOR ADMISSION N0.14. Admit that businesses and consumers may be part 

Applicant's services. 

"connect" describes a quality, characteristic, function, feature, purpose, or use of at least one of 

REQUEST FOR ADMISSION N0.13. Admit that Applicant contends that the word 

Applicant's goods. 

"connect" describes a quality, characteristic, function, feature, purpose, or use of at least one of 

REQUEST FOR ADMISSION NO. I2. Admit that Applicant contends that the word 

provided to businesses are unrelated to the services so provided to consumers. 

may be confusingly similar to marks used to provide services to consumers, if the services so 

REQUEST FOR ADMISSION NO. I I. Admit marks used to provide services to businesses 

related to services provided to consumers. 

REQUEST FOR ADMISSION NO. I 0. Admit that services provided to businesses may be 
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REQUEST FOR ADMISSION N0.27. Admit that Opposer's Marks are famous within the 

meaning of 15 U.S.C. § 1125. 

a service provided to businesses. 

REQUEST FOR ADMISSION N0.26. Admit that promoting the services of others may be 

a service provided to businesses. 

REQUEST FOR ADMISSION N0.25. Admit that promoting the goods of others may be 

REQUEST FOR ADMISSION N0.20. Admit that business marketing services may be a 

service provided to businesses. 

REQUEST FOR ADMISSION N0.21. Admit that comparative marketing services may be 

a service provided to businesses. 

REQUEST FOR ADMISSION N0.22. Admit that advertising services may be a service 

provided to businesses. 

REQUEST FOR ADMISSION N0.23. Admit that marketing services may be a service 

provided to businesses. 

REQUEST FOR ADMISSION N0.24. Admit that information distribution services may be 

a service provided to businesses. 
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S:\CHC Files\Tl2--\Tl 20--\Tl 2092\A\Pleadings\Opposers Second Set of Requests for Admission.wpd 

Attorneys for Opposer 

Connect Public Relations, Inc. 

CLAYTON, HOWARTH zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& CANNON, P.C. 
P.O. Box 1909 

Sandy, Utah 84091-1909 

Telephone: (801) 255-5335 

Facsimile: (801) 255-5338 

Brett J. Davis 

manner. 

SERVED this i}day of April, 2011. 

FRCP 26( e )(1 ), Applicant is required to supplement or correct its disclosure or responses in a timely 

the undersigned within the time prescribed or they will be deemed admitted. Further, pursuant to 

Please take notice that answers to the foregoing requests for admission must be served upon 



Thomas W. Cook, Esq. 

Thomas Cook Intellectual Property Attorneys 

3030 Bridgeway, Suite 425-430 Sausalito,(;(£~ 

SECOND SET OF REQUEST FOR ADMISSIONS to be served, via first class mail, postage 

prepaid, on this ~day of April, 2011, to: 

I hereby certify that I caused a true and correct copy of the foregoing OPPOSER'S 

CERTIFICATE OF SERVICE 



GHIJKJL MN
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thirty (30) days after service hereof. 

Inc. (hereinafter referred to as "Applicant"), respond to the following requests for admission within 

Relations, Inc. (hereinafter referred to as "Opposer"), hereby requests that Applicant Digitalmojo, 

Pursuant to Rule 36 of the Federal Rules of Civil Procedure, Opposer Connect Public 

OPPOSERS'S THIRD SET OF REQUESTS FOR ADMISSIONS 

Opposition No. 91196299 

Cancellation No. 92054395 

Cancellation No. 92054427 

OPPOSER'S THIRD SET OF 
REQUESTS FOR ADMISSIONS 

) 

CONNECT PUBLIC RELATIONS, INC., a Utah ) 

corporation, ) 

) 

Opposer ) 

) 

v. ) 

) 

DIGITALMOJO, INC., a California corporation, ) 

) 

Applicant. ) 

) 

) 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

Attorneys for Connect Public Relations, Inc. 

KARL R. CANNON (Registration No. 36,468) 

BRETT J. DA VIS (Registration No. 46,655) 

CLAYTON, HOWARTH & CANNON, P.C. 
6985 Union Park Center, Suite 200 

Cottonwood Heights, Utah 8404 7 

P.O. Box 1909 

Sandy, Utah 84091-1909 

Telephone: (801) 255-5335 

Facsimile: (801) 255-5338 
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So, welcome to Connect Marketings". There are four parts of our new brand: 

Connect Strategics" is where we help our clients build effective messaging as well 

as conduct primary research (focus groups and surveys.) Connect Public Relations® 

is the continuation of the traditional PR activities we've pursued for 22 years. It is 

still our core. Connect Socials" is where we focus on all things Web 2.0 - social 

media, social networking, social content and social reference. And Connect 

Studios'"? is where we build meaningful, exciting, fun content-infographs, websites, 

videos and so on. 

includes the following statement: 

appended to Applicant's Second Amended Petition to Cancel, and attached hereto as Exhibit A, 

REQUEST FOR ADMISSION N0.3. Admit that the specimens of the Opposer's website 

becomes Connect Marketings". Don't think of this as a 'switch,' but rather as an 'expansion."' 

includes the following statement: "We are expanding our brand. Today, Connect Public Relations® 

appended to Applicant's Second Amended Petition to Cancel, and attached hereto as Exhibit A, 

REQUEST FOR ADMISSION N0.2. Admit that the specimens of the Opposer's website 

genuine. 

appended to Applicant's Second Amended Petition to Cancel, and attached hereto as Exhibit A, are 

REQUEST FOR ADMISSION NO. I. Admit that the specimens of the Opposer's website 

REQUESTS 

the opposition proceeding are adopted and incorporated by reference as if fully set f orth herein. 

The definitions set forth in OPPOSER'S FIRST SET OF INTERROGATORIES served for 

DEFINITIONS 
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Connect··~ Connect 

Connect 

Connect Connect 

abandoned, namely, Connect Public Relations®: 

includes the following graphic that comprises one of the marks that Applicant contends is 

appended to Applicant's Second Amended Petition to Cancel, and attached hereto as Exhibit A, 

REQUEST FOR ADMISSION N0.5. Admit that the specimens of the Opposer's website 

Connect .. Connect·~ 

Connect 

Connect Connect·,. 

includes the following graphic: 

appended to Applicant's Second Amended Petition to Cancel, and attached hereto as Exhibit A, 

REQUEST FOR ADMISSION N0.4. Admit that the specimens of the Opposer's website 
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Connect Public Relations has been working to get our clients stories told by 

traditional media since 1989. Today we secure more than 25,000 articles each year 

in the form of news stories, product reviews, contributed articles, thought 

leadership stories and so on. 

Do traditional media even matter anymore? According to our recent Media 

Affinity Study - absolutely. Traditional media such as technology press, business 

press and vertical press are one of the five key ways IT buyers learn about new 

technology and research products. 

the following text: 

http://connectmarketing.com/, includes a webpage, http://com1ectmarketing.com/pr.asp, that displays 

REQUEST FOR ADMISSION N0.8. Admit that the Opposer's current website, 

the Connect Public Relations® mark. 

http://connectmarketing.com/, includes a webpage, http://connectmarketing.com/pr.asp, that displays 

REQUEST FOR ADMISSION N0.7. Admit that the Opposer's current website, 

Conned..., Connect·~ 

Connect 

Connect Connect 

Relations® mark: 

includes the following graphic that constitutes use in commerce by Opposer of the Connect Public 

appended to Applicant's Second Amended Petition to Cancel, and attached hereto as Exhibit A, 

REQUEST FOR ADMISSION N0.6. Admit that the specimens of the Opposer's website 
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Do traditional media - magazines, newspapers, broadcast and so on - still matter? 

After all, social media has become very important very quickly. However, 

according to our Media Affinity Study, traditional media are still in the top five in 

terms of how buyers learn about new products and services. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIt makes sense 

displays the following text after clicking on the "Media Relations" link: 

http://connectmarketing.com/, includes a webpage, http://connectmarketing.com/pr.asp, that 

REQUEST FOR ADMISSION N0.11. Admit that the Opposer's current website, 

commerce by Opposer of its Connect Public Relations® mark. 

displays Opposer's Connect Public Relations® mark in such a manner that constitutes use in 

http://connectmarketing.com/, includes a webpage, http://connectmarketing.com/pr.asp, that 

REQUEST FOR ADMISSION NO.IO. Admit that the Opposer's current website, 

Whether it is working with editors, coordinating analysts or even placing your 

spokes people at speaking events, Connect Public Relations can help. 

Connect Public Relations has been working to get our clients stories told by 

traditional media since 1989. Today we secure more than 25,000 articles each year 

in the form of news stories, product reviews, contributed articles, thought 

leadership stories and so on. 

Do traditional media even matter anymore? According to our recent Media 

Affinity Study - absolutely. Traditional media such as technology press, business 

press and vertical press are one of the five key ways IT buyers learn about new 

technology and research products. 

displays the following text: 

http://connectmarketing.com/, includes a webpage, http://connectmarketina.com/pr.asp that 

REQUEST FOR ADMISSION N0.9. Admit that the Opposer's current website, 

Whether it is working with editors, coordinating analysts or even placing your 

spokespeople at speaking events, Connect Public Relations can help. 
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http://connectmarketing.com/, includes a webpage, http://connectmarketing.com/about.asp, that 

REQUEST FOR ADMISSION N0.15. Admit that the Opposer's current website, 

Connect Public Relations offers traditional PR services, including press releases 

and media and analyst relations. 

displays the following text: 

http://connectmarketing.com/, includes a webpage, http://c01mectmarketing.com/about.asp, that 

REQUEST FOR ADMISSION N0.14. Admit that the Opposer's current website, 

displays Opposer's ConnectPR® mark in such a manner to constitute use in commerce. 

http://connectmarketing.com/, includes a webpage, http://connectmarketing.com/pr.asp, that 

REQUEST FOR ADMISSION N0.13. Admit that the Opposer's current website, 

displays Opposer's ConnectPR® mark. 

hllJ2://connectmarketing.com/, includes a webpage, http://connectmarketing.com/pr.asp, that 

REQUEST FOR ADMISSION N0.12. Admit that the Opposer's current website, 

For example, Connect'"" has helped Symantec establish its Internet Security 

Threat Report (ISTR) as the industry's premier report on the Internet threat 

landscape. In the 2013 report, with Connect's help, outreach around the ISTR 

resulted in thousands of articles in outlets such as Associated Press, Reuters, Wall 

Street Journal, Economic Times, and CIO. 

Connect Public Relations® can help. We have deep experience and relationships 

with the media contacts that matter. We know what they want, and need, and use 

that to secure more than 25,000 placements for our clients, from news stories to 

in-depth reviews and profiles. 

Outreach to traditional media builds brand awareness, establishes thought 

leadership and communicates news about products and services. Taken as a 

whole, these efforts provide a high level of visibility for your company. 

because traditional media have a very broad reach and provide a level of 

credibility and reliability that social media cannot yet match. 
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Public Relations® mark in commerce. 

REQUEST FOR ADMISSION N0.19. Admit that Opposer is still using its Connect 

Connect Public Relations® mark. 

REQUEST FOR ADMISSION N0.18. Admit that Opposer has not abandoned its 

in commerce of the marks Connect Public Relations® and Connect PR®. 

Admission No. 16, on the webpage, http://connectmarketing.com/services.asp, constitutes a use 

REQUEST FOR ADMISSION N0.17. Admit that the text referred to in Request For 

• Marketing and market research and consulting services; public and media 

relations services and sales promotion services. 

• Marketing, namely, business marketing services; market research and 

marketing consulting services; public and media relations services; sales 

promotion services; marketing consultation services in the fields of computer 

hardware and software; marketing consultation services in the field of computer 

networks; marketing services, namely, designing online marketing programs for 

social networking websites and business networking website; 

• Communications services, namely, delivery of messages by electronic transmission; 

Connect Public Relations® and Connect PR® provide the following services: 

SERVICES 

that displays the following text: 

http://connectmarketinu.com/, includes a webpage, http:/ /connectmarketing.com/services.asp, 

REQUEST FOR ADMISSION N0.16. Admit that the Opposer's current website, 

commerce. 

uses the Connect Public Relations® mark in such a manner that constitutes use of the mark in 
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REQUEST FOR ADMISSION N0.24. Admit that the Connect Public Relations® mark 

appears on Opposer's current website http://connectmarketing.com/. 

REQUEST FOR ADMISSION N0.25. Admit that the ConnectPR® mark appears on 

Opposer's current website http://connectmarketing.com/. 

REQUEST FOR ADMISSION N0.23. Admit that any alleged nonuse of the 

ConnectPR® mark was excusable. 

REQUEST FOR ADMISSION N0.22. Admit that any alleged nonuse of the Connect 

Public Relations® mark was excusable. 

mark in commerce. 

REQUEST FOR ADMISSION N0.20. Admit that Opposer has not abandoned its 

ConnectPR® mark. 

REQUEST FOR ADMISSION N0.21. Admit that Opposer is still using its ConnectPR® 
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S:\CHC Files\T12--\T120--IT12092\A\Pleadings\Opposers Third Set of Requests for Admission.FlNALwpd 

Attorneys for Opposer 

Connect Public Relations, Inc. 

CLAYTON, HOWARTH zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& CANNON, P.C. 
P.O. Box 1909 

Sandy, Utah 84091-1909 

Telephone: (801) 255-5335 

Facsimile: (801) 255-5338 

SERVED this I3"day of Marc~ zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA~1( ~ zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

/I Karl R. Cannon 
Brett J. Davis 

responses in a timely manner. 

pursuant to FRCP 26( e )(1 ), Applicant is required to supplement or correct its disclosure or 

upon the undersigned within the time prescribed or they will be deemed admitted. Further, 

Please take notice that answers to the foregoing requests for admission must be served 
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EXHIBIT A 



Proceeding 92054395 

Party Plaintiff 
DigitalMojo, Inc. 

Correspondence THOMAS W COOK 
Address THOMAS COOKE INTELLECTUAL PROPERTY ATIORNEYS 

3030 BRIDGEWAY, SUITE 425-430 
SAUSALITY, CA 94965 

UNITED STATES 
tom@thomascooklaw.com 

Submission Motion to Amend Pleading/Amended Pleading 

Filer's Name Thomas W Cook 

Filer's e-mail tom@thomascooklaw.com, thomascooklaw@pacbell.net 

Signature !Thomas W. Cook/ 

Date 10/01/2012 

Attachments 2012 10 01 Second Amended Petition to Cancel - CONNECTPR No. 2,366,850 
- 92054395.pdf ( 7 pages )(91182 bytes ) 
Connect Public Relations - Connect Marketing-1-Home Page.pdf ( 1 page 

)(387673 bytes ) 
Connect Public Relations - Connect Marketing-2-About Page.pdf ( 1 page 
)(280097 bytes ) 
Connect Public Relations - Connect Marketing-3-Third Page.pdf ( 1 page 
)(409711 bytes ) 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

10/01/2012 Filing date: 

Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov 

ESTTA Tracking number: zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAESTTA497561 



The above-identified Petitioner, DigitalMojo, believes that it is and will be damaged by 

Registration No. 2,366,850, and hereby petitions to cancel the same. 

Petitioner DigitalMojo, Inc., is a California corporation located and doing business at 

8344 Clairemont Mesa Boulevard, Suite 100, San Diego, California 92111 (hereinafter 

"DigitalMojo" or "Petitioner"). 

Consistent with the Order of the Board Dated September 11, 2012, Petitioner 

DigitalMojo, Inc. submits this Second Amended Petition to Cancel the registration set forth 

below within twenty days of the date of the Order (plus extension for weekend) in the Board file 

for the appropriate cancellation proceeding, and not in the file for the co-pending opposition 

proceeding between these parties. 

SECOND AMENDED PETITION TO CANCEL 

CONNECT PUBLIC RELATIONS, INC. 

Respondent. 

v. 

92054395 

Registration No. 2,366,850 

Cancellation No. DIGIT ALM OJ zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA0, INC., 

Petitioner, 

In the Matter of 

Trademark Registration No. 2,366,850 

Trademark: CONNECTPR 

Registered: August 1, 2000 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 
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IC 009: Audio recordings featuring music; video recordings featuring music; 

downloadable audio and video recordings featuring music; prerecorded music on 

CD, DVD and other media 

IC 035: Business marketing services in the nature of agency representation of 

companies marketing a variety of services to home owners and renters, namely, 

utility hook-ups, telecommunication services, home security services, home 

warranties, home and yard maintenance, furniture and appliance rental; 

comparative marketing and advertising services for providers of residential and 

business telecommunications services, namely, for providers of broadband cable, 

DSL, fiber-optic and satellite Internet access services, cable and satellite 

television, voice over IP, and long-distance telephone services; operation of 

telephone call centers for others; marketing of high speed telephone, Internet, and 

wireless access, and directing consumers to access providers; providing an online 

directory information service featuring information regarding, and in the nature of, 

classifieds; advertising and information distribution services, namely, providing 

classified advertising space via the global computer network; promoting the goods 

and services of others over the Internet; providing online computer databases and 

on-line searchable databases featuring classified listings and want ads; online 

business networking services; providing telephone directory information via 

global communications networks; providing an online interactive website 

obtaining users comments concerning business organizations, service providers, 

and other resources; providing information, namely, compilations, rankings, 

ratings, reviews, referrals and recommendations relating to business organizations, 

service providers, and other resources using a global computer network; providing 

telephone directory information via global communications networks; arranging 

for others the initiation and termination of telecommunication services and utility 

services in the nature of water, gas and electricity and consultation rendered in 

connection therewith 

771714,693 for the word mark CONNECT. DigitalMojo's identified services are: 

1. DigitalMojo is the "owner" of U. S. trademark application serial number 

As grounds for cancellation, DigitalMojo alleges as follows: 

February 2000. First use claimed: 

March 25, 1998 

Principal. 

International class 035. 

Marketing and market research and consulting services; 
public and media relations services and sales promotion 
services. 

Filed on: 

Register: 

Class: 

Services claimed: 

Description of the Respondent's Registration: 

Registration No.: 2,366,850. 

Name: CONNECTPR. 

From Serial No.: 75/456,494. 

( 
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registration of CONNECT PUBLIC RELATIONS under Registration No. 2,373,504, and the 

4. More specifically, CPR has alleged in the Opposition that it owns the 

Registrations for the wordmarks CONNECT PUBLIC RELATIONS and CONNECTPR, under 

Reg. Nos. 2,362,916 and 2,373,504 and 2,373,505 and 2,383,778 and 2,365,074 and 2,366,850 

and 2,383,777 and 2,713,692 and 3,330,353. 

business address of 80 East 100 North, Provo, Utah 84606, and that it owns U.S. Trademark 

3. In the Opposition, CPR has alleged it is a Utah corporation having a 

the "DigitialMojo Application") for the word mark CONNECT has been opposed by Connect 

Public Relations, Inc. (hereinafter "CPR" or "Respondent"). CPR's opposition to the 

DigitalMojo Application has been allocated opposition number 91196299 by the Trademark Trial zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

& Appeal Board (hereafter the "Opposition"). The Opposition and this cancellation proceeding 

were consolidated by Order of the Board dated February 23, 2012, and that consolidation was 

confirmed by Order of the Board dated September 11, 2012. 

2. DigitalMojo's U. S. trademark application serial number 77/714,693 (hereinafter 

. . 
messagmg services 

IC 042: Computer services, namely, creating an on-line community for registered 

users to participate in discussions, get feedback from their peers, form virtual 

communities, and engage in social networking; computer software development; 

application service provider (ASP) featuring software to enable uploading, 

posting, showing, displaying, tagging, blogging, sharing or otherwise providing 

electronic media or information over the Internet or other communications 

network; providing temporary use of non-downloadable software applications for 

classifieds, virtual community, social networking, photo sharing, video sharing, 

and transmission of photographic images; computer services, namely, hosting 

online web facilities for others for organizing and conducting online meetings, 

gatherings, and interactive discussions; computer services in the nature of 

customized web pages featuring user-defined information, personal profiles and 

information 

IC 045. US 100 101. G & S: on-line social networking services; internet based 

dating, introduction and social networking services. 

IC 038: Providing online chat rooms for registered users for transmission of 

messages concerning classifieds, virtual community and social networking; 

providing on-line chat rooms and electronic bulletin boards for transmission of 

messages among users in the field of general interest; providing email and instant 



Page 4 Petition for Cancellation, No. 92054395 

registration of CONNECTPR under Registration No. 2,366,850, "used in connection with, zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAinter 

alia, marketing and market research and consulting services; public media relations services and 

sales promotion services." In Registration No. 2,373,504 and Registration No. 2,366,850, CPR 

has identified its services as "Marketing and market research and consulting services; public and 

media relations services and sales promotion services." Petitioner will refer in this Petition to 

these service marks, whether CPR has identified its services as in the Opposition or in CPR' s 

registrations, as the "CPR Marks." Petitioner will also refer to the services identified by CPR 

under the CPR Marks, whether in the Opposition or in its registrations, as "CPR Services." 

5. CPR has further alleged that its has used the CPR Marks in interstate 

commerce in the United States Since at least as early as the dates of first use recited in its 

enumerated registrations, and is currently using the CPR Marks in interstate commerce, and that 

it has used the CPR Marks in connection with at least the goods and services recited in its 

registrations for the CPR Marks long before the filing date of the DigitalMojo Application, and 

CPR bases the Opposition on such registrations. 

6. CPR has recently filed applications to register the mark CONNECT 

MARKETING at the U.S. Patent zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& Trademark Office, which applications have received Serial 

Nos. 85/061,206, 85/061,210,85/061,221, 85/061,227, 85/061,230, 85/061,232. CPR's 

application Serial No. 85/061,227 identifies as the services to be provided under CONNECT 

MARKETING the following services: "Marketing, namely, business marketing services; market 

research and marketing consulting services; public and media relations services; sales promotion 

services; marketing consultation services in the fields of computer hardware and software; 

marketing consultation services in the field of computer networks; marketing services, namely, 

designing online marketing programs for social networking websites and business networking 

websites" (i.e., services which include the same services CPR has identified in Registration No. 

2,373,504 for CONNECT PUBLIC RELATIONS, and Registration No. 2,366,850 for 

CONNECTPR ). 
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GROUNDS FOR CANCELLATION 

8. On information and belief, DigitalMojo alleges CPR has abandoned the CPR 

Marks, including its mark CONNECTPR, in that CPR has ceased providing, or offering to 

provide, the CPR Services under the CPR Marks, including the name CONNECTPR. More 

specifically, CPR has changed its name to Connect Marketing, Inc., and is offering its CPR 

Services under the mark CONNECT MARKETING, and not the CPR Marks. In support of this 

allegation, Petitioner attaches to this Petition the following specimens take from the web site of 

CPR at the domain name http://www.connectrnarketing.com/ 

a. The "home" page at http://w\vw.connectmarketine:.com/, upon which appears the 

service mark "CONNECT MARKETING sm" (top left), the statement "Connect 

Public Relations® is now Connect Marketing"?" (right hand side in two places), 

and the legend "2011 Connect Marketing.'?' All Rights Reserved. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAI Formerly 

Connect Public Relations?" (bottom of page). 

b. The "about" page at http://www.connectmarketing.com/, upon which appears the 

service mark "CONNECT MARKETING sm" (top left), the registered address of 

CPR at "80 E 100 N, Provo, Utah 84606 USA," and the legend "2011 Connect 

Marketing."? All Rights Reserved. I Formerly Connect Public Relations?" (bottom 

of page). 

c. A third page at http://-www.connectmarketing.com/, upon which appears the 

service mark "CONNECT MARKETING sm" (top left), the question "What 

7. The DigitalMojo Application is of significant value to DigitalMoj o, as the mark 

CONNECT will be used as an identification of source in connection with the services recited in 

the DigitalMojo Application, and registration is necessary to perfect DigitalMojo' s rights in the 

mark CONNECT, and CPR has asserted rights, as set forth above, by which CPR intends to 

prevent registration of the mark CONNECT. 
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Thomas W. Cook, Reg. No. 38,849 

Attorney for Applicant 

3030 Bridgeway, Suite 425-430 

Sausalito, California 94965 

Telephone: 415-339-8550 

Date: October 1, 2012 

entirety. 

WH:EREFORE, Petitioner, DigitalMojo, Inc., prays the Trademark Trial and Appeal 

Board grant its petition, and cancel U.S. Registration No. 2,366,850 for CONNECTPR in its 

2,366,850, as CPR has and continues to assert U.S. Registration No. 2,366,850 as a basis upon 

which CPR has opposed DigitalMojo's application for the mark CONNECT. 

10. DigitalMojo has been and continues to be damaged by U.S. Registration No. 

demonstrate CPR intends not to use the CPR Marks for the CPR Services in the future, including 

the mark CONNECTPR for the services identified in U.S. Registration No. 2,366,850, and 

Petitioner so alleges CPR's intent not to use the Mark CONNECTPR for the CPR Services in the 

future. 

Services, including the mark CONNECTPR, registered under U.S. Registration No. 2,366,850, 

and also that cessation of use of the CPR Marks was intentional. These attachments also 

9. These attachments show CPR is no longer using its CPR Marks for the CPR 

of page). 

Relations becomes Connect Marketing":" and the legend "2011 Connect 

Marketing?" All Rights Reserved. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAI Formerly Connect Public Relations?" (bottom 

Happened to Connect Public Relations®?," the statement "Today Connect Public 
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Thomas W. Cook 

Date: October 1, 2012 

Karl R. Cannon 

CLAYTON, HOWARTH zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& CANNON, P.C. 

P.O. Box 1909 

Sandy, Utah 84091-1909 

record, of U.S. Registration No. 2,366,850 at the following addresses: 

TO CANCEL is being served, by U.S. mail, postage prepaid, to the attorney of the owner of 

This is to certify that on this date, a true copy of the foregoing AMENDED PETITION 

CERTIFICATE OF SERVICE 

Thomas W. Cook 

Date: October 1, 2012 

the ESTTA system on: 

I hereby certify that this document is today being submitted via electronic filing utilizing 

CERTIFICATE OF ELECTRONIC FILING 
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Proceeding 92054427 

Party Plaintiff 
DigitalMojo, Inc. 

Correspondence THOMAS W COOK 
Address THOMAS COOK INTELLECTUAL PROPERTY ATTORNEYS 

3030 BRIDGEWAY, SUITE 425 

SAUSALITO, CA 94965 
UNITED STATES 
tom@thomascooklaw.com 

Submission Motion to Amend Pleading/Amended Pleading 

Filer's Name Thomas W Cook 

Filer's e-mail tom@thomascooklaw.com, thomascookiaw@pacbell.net 

Signature !Thomas W. Cook/ 

Date 10/01/2012 

Attachments 2012 10 01 Second Amended Petition to Cancel - CONNECT PUBLIC 
RELATIONS No. 2,373,504 - 92054427.pdf ( 7 pages )(91480 bytes) 
Connect Public Relations - Connect Marketing-1-Home Page.pdf ( 1 page 

)(387673 bytes ) 
Connect Public Relations - Connect Marketing-2-About Page.pdf ( 1 page 
)(280097 bytes ) 
Connect Public Relations - Connect Marketing-3-Third Page.pdf ( 1 page 
)(409711 bytes) 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

10/01/2012 Filing date: 

Trademark Trial and Appeal Board Electronic Filing System. http://estt&.uspto.aov 

ESTTA Tracking number: ESTTA497563 



The above-identified Petitioner, DigitalMojo, believes that it is and will be damaged by 

Registration No. 2,373,504, and hereby petitions to cancel the same. 

"DigitalMojo" or "Petitioner"). 

Petitioner DigitalMojo, Inc., is a California corporation located and doing business at 

8344 Clairemont Mesa Boulevard, Suite 100, San Diego, California 92111 (hereinafter 

Consistent with the Order of the Board Dated September 11, 2012, Petitioner 

DigitalMojo, Inc. submits this Second Amended Petition to Cancel the registration set forth 

below within twenty days of the date of the Order (plus extension for weekend) in the Board file 

for the appropriate cancellation proceeding, and not in the file for the co-pending opposition 

proceeding between these parties. 

SECOND AMENDED PETITION TO CANCEL 

CONNECT PUBLIC RELATIONS, INC. 

Respondent. 

V. 

92054427 

Registration No. 2,373,504 

Petitioner, 

Cancellation No. 
DIGITALMOJO, INC., 

In the Matter of 

Trademark Registration No. 2,373,504 

Trademark: CONNECT PUBLIC RELATIONS 

Registered: August 1, 2000 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 
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IC 009: Audio recordings featuring music; video recordings featuring music; 

downloadable audio and video recordings featuring music; prerecorded music on 

CD, DVD and other media 

IC 035: Business marketing services in the nature of agency representation of 

companies marketing a variety of services to home owners and renters, namely, 

utility hook-ups, telecommunication services, home security services, home 

warranties, home and yard maintenance, furniture and appliance rental; 

comparative marketing and advertising services for providers of residential and 

business telecommunications services, namely, for providers of broadband cable, 

DSL, fiber-optic and satellite Internet access services, cable and satellite 

television, voice over IP, and long-distance telephone services; operation of 

telephone call centers for others; marketing of high speed telephone, Internet, and 

wireless access, and directing consumers to access providers; providing an online 

directory information service featuring information regarding, and in the nature of, 

classifieds; advertising and information distribution services, namely, providing 

classified advertising space via the global computer network; promoting the goods 

and services of others over the Internet; providing online computer databases and 

on-line searchable databases featuring classified listings and want ads; online 

business networking services; providing telephone directory information via 

global communications networks; providing an online interactive website 

obtaining users comments concerning business organizations, service providers, 

and other resources; providing information, namely, compilations, rankings, 

ratings, reviews, referrals and recommendations relating to business organizations, 

service providers, and other resources using a global computer network; providing 

telephone directory information via global communications networks; arranging 

for others the initiation and termination of telecommunication services and utility 

services in the nature of water, gas and electricity and consultation rendered in 

connection therewith 

77/714,693 for the word mark CONNECT. DigitalMojo's identified services are: 

1. DigitalMojo is the "owner" ofU. S. trademark application serial number 

CONNECT PUBLIC RELATIONS. 

7 5/456,519. 

March 25, 1998 

Principal. 

International class 035. 

Marketing and market research and consulting services; 

public and media relations services and sales promotion 

services. 

First use claimed: March 1998. 

As grounds for cancellation, DigitalMojo alleges as follows: 

Name: 

From Serial No.: 

Filed on: 

Register: 

Class: 

Services claimed: 

Description of the Respondent's Registration: 

Registration No.: 2,373,504. 
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registration of CONNECT PUBLIC RELATIONS under Registration No. 2,373,504, and the 

4. More specifically, CPR has alleged in the Opposition that it owns the 

Reg. Nos. 2,362,916 and 2,373,504 and 2,373,505 and 2,383,778 and 2,365,074 and 2,366,850 

and 2,383,777 and 2,713,692 and 3,330,353. 

business address of 80 East 100 North, Provo, Utah 84606, and that it owns U.S. Trademark 

Registrations for the wordmarks CONNECT PUBLIC RELATIONS and CONNECTPR, under 

3. In the Opposition, CPR has alleged it is a Utah corporation having a 

confirmed by Order of the Board dated September 11, 2012. 

the "DigitialMojo Application") for the word mark CONNECT has been opposed by Connect 

Public Relations, Inc. (hereinafter "CPR" or "Respondent"). CPR's opposition to the 

DigitalMojo Application has been allocated opposition number 91196299 by the Trademark Trial 

& Appeal Board (hereafter the "Opposition"). The Opposition and this cancellation proceeding 

were consolidated by Order of the Board dated February 23, 2012, and that consolidation was 

2. DigitalMojo's U.S. trademark application serial number 77/714,693 (hereinafter 

IC 038: Providing online chat rooms for registered users for transmission of 

messages concerning classifieds, virtual community and social networking; 

providing on-line chat rooms and electronic bulletin boards for transmission of 

messages among users in the field of general interest; providing email and instant 

messaging services 

IC 042: Computer services, namely, creating an on-line community for registered 

users to participate in discussions, get feedback from their peers, form virtual 

communities, and engage in social networking; computer software development; 

application service provider (ASP) featuring software to enable uploading, 

posting, showing, displaying, tagging, blogging, sharing or otherwise providing 

electronic media or information over the Internet or other communications 

network; providing temporary use of non-downloadable software applications for 

classifieds, virtual community, social networking, photo sharing, video sharing, 

and transmission of photographic images; computer services, namely, hosting 

online web facilities for others for organizing and conducting online meetings, 

gatherings, and interactive discussions; computer services in the nature of 

customized web pages featuring user-defined information, personal profiles and 

information 

IC 045. US 100 101. G & S: on-line social networking services; internet based 

dating, introduction and social networking services. 
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registration of CONNECTPR under Registration No. 2,366,850, "used in connection with, zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAinter 

alia, marketing and market research and consulting services; public media relations services and 

sales promotion services." zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIn Registration No. 2,373,504 and Registration No. 2,366,850, CPR 

has identified its services as "Marketing and market research and consulting services; public and 

media relations services and sales promotion services." Petitioner will refer in this Petition to 

these service marks, whether CPR has identified its as in the Opposition or in CPR's 

registrations, as the "CPR Marks." Petitioner will also refer to the services identified by CPR 

under the CPR Marks, whether in the Opposition or in its registrations, as "CPR Services." 

5. CPR has further alleged that its has used the CPR Marks in interstate 

commerce in the United States Since at least as early as the dates of first use recited in its 

enumerated registrations, and is currently using the CPR Marks in interstate commerce, and that 

it has used the CPR Marks in connection with at least the goods and services recited in its 

registrations for the CPR Marks long before the filing date of the DigitalMojo Application, and 

CPR bases the Opposition on such registrations. 

6. CPR has recently filed applications to register the mark CONNECT 

MARKETING at the U.S. Patent & Trademark Office, which applications have received Serial 

Nos. 85/061,206, 85/061,210,85/061,221, 85/061,227, 85/061,230, 85/061,232. CPR's 

application Serial No. 85/061,227 identifies as the services to be provided under CONNECT 

MARKETING the following services: "Marketing, namely, business marketing services; market 

research and marketing consulting services; public and media relations services; sales promotion 

services; marketing consultation services in the fields of computer hardware and software; 

marketing consultation services in the field of computer networks; marketing services, namely, 

designing online marketing programs for social networking websites and business networking 

websites" (i.e., services which include the same services CPR has identified in Registration No. 

2,373,504 for CONNECT PUBLIC RELATIONS, and Registration No. 2,366,850 for 

CONNECTPR ). 
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GROUNDS FOR CANCELLATION 

8. On information and belief, DigitalMojo alleges CPR has abandoned the CPR 

Marks, including its mark CONNECT PUBLIC RELATIONS, in that CPR has ceased providing, 

or offering to provide, the CPR Services under the CPR Marks, including the name CONNECT 

PUBLIC RELATIONS. More specifically, CPR has changed its name to Connect Marketing, 

Inc., and is offering its CPR Services under the mark CONNECT MARKETING, and not the 

CPR Marks. In support of this allegation, Petitioner attaches to this Petition the following 

specimens take from the web site of CPR at the domain name 

http://www.connectmarketing.com/ 

a. The "home" page at upon which appears the 

service mark "CONNECT MARKETING sm" (top left), the statement "Connect 

Public Relations® is now Connect Marketing"?" (right hand side in two places), 

and the legend "2011 Connect Marketing." All Rights Reserved. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAI Formerly 

Connect Public Relations?" (bottom of page). 

b. The "about" page at upon which appears the 

service mark "CONNECT MARKETING sm" (top left), the registered address of 

CPR at "80 E 100 N, Provo, Utah 84606 USA," and the legend "2011 Connect 

Marketing." All Rights Reserved. I Formerly Connect Public Relations?" (bottom 

of page). 

7. The DigitalMojo Application is of significant value to DigitalMojo, as the mark 

CONNECT will be used as an identification of source in connection with the services recited in 

the DigitalMojo Application, and registration is necessary to perfect DigitalMojo' s rights in the 

mark CONNECT, and CPR has asserted rights, as set forth above, by which CPR intends to 

prevent registration of the mark CONNECT. 
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Thomas W. Cook, Reg. No. 38,849 

Attorney for Applicant 

3030 Bridgeway, Suite 425-430 

Sausalito, California 94965 

Telephone: 415-339-8550 

Date: October 1, 2012 

WHEREFORE, Petitioner, DigitalMojo, Inc., prays the Trademark Trial and Appeal 

Board grant its petition, and cancel U.S. Registration No. 2,373,504 for CONNECT PUBLIC 

RELATIONS in its entirety. 

2,373,504, as CPR has and continues to assert U.S. Registration No. 2,373,504 as a basis upon 

which CPR has opposed DigitalMojo's application for the mark CONNECT. 

10. DigitalMojo has been and continues to be damaged by U.S. Registration No. 

CONNECT PUBLIC RELATIONS for the CPR Services in the future. 

U.S. Registration No. 2,373,504, and Petitioner so alleges CPR's intent not to use the Mark 

in the future, including the mark CONNECT PUBLIC RELATIONS for the services identified in 

These attachments also demonstrate CPR intends not to use the CPR Marks for the CPR Services 

Registration No. 2,373,504, and also that cessation of use of the CPR Marks was intentional. 

Services, including the mark CONNECT PUBLIC RELATIONS, registered under U.S. 

9. These attachments show CPR is no longer using its CPR Marks for the CPR 

of page). 

Relations becomes Connect Marketing'?':" and the legend "2011 Connect 

Marketing.'?' All Rights Reserved. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAI Formerly Connect Public Relations"? (bottom 

Happened to Connect Public Relations®?," the statement "Today Connect Public 

service mark "CO:NNECT MARKETING sm" (top left), the question "What 

c. 
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Thomas W. Cook 

Date: October 1, 2012 

Karl zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAR. Cannon 

CLAYTON, HOWARTH & CANNON, P.C. 

P.O. Box 1909 

Sandy, Utah 84091-1909 

owner of record, of U.S. Registration No. 2,373,504 at the following addresses: 

PETITION TO CANCEL is being served, by U.S. mail, postage prepaid, to the attorney of the 

This is to certify that on this date, a true copy of the foregoing SECOND AMENDED 

CERTIFICATE OF SERVICE 

Thomas W. Cook 

Date: October 1, 2012 

the ESTTA system on: 

I hereby certify that this document is today being submitted via electronic filing utilizing 

CERTIFICATE OF ELECTRONIC FILING 
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Thomas W. Cook, Esq. 
Thomas Cook Intellectual Property Attorneys 

3030 Bridgeway, Suite 425-430 
Sausalito, California 94965-2810 

THIRD SET OF REQUEST FOR ADMISSIONS to be served, via first class mail, postage 

prepaid, on this j2_ day of March, 2014, to: 

I hereby certify that I caused a true and correct copy of the foregoing OPPOSER'S 

CERTIFICATE OF SERVICE 
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propounded within thirty (30) days after service hereof. 

Inc. (hereinafter referred to as "Applicant") answer under oath the interrogatories hereinafter 

Relations, Inc. (hereinafter referred to as "Opposer") hereby requests that Applicant Digitalmojo, 

Pursuant to Rule 33 of the Federal Rules of Civil Procedure, Opposer Connect Public 

OPPOSER'S FIRST SET INTERROGATORIES NOS.1-21 

Opposition No. 91196299 

OPPOSER'S FIRST SET OF 
INTERROGATORIES NOS. 1-21 

) 

CONNECT PUBLIC RELATIONS, INC., a Utah ) 
corporation, ) 

) 

Opposer ) 

) zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

V. ) 

) 

DIGITALMOJO, INC., a California corporation, ) 

) 

Applicant. ) 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

Opposed Mark: CONNECT 
U.S. Trademark Application Serial Number: 77/714,693 
Published: March 2, 2010 

Attorneys for Connect Public Relations, Inc. 

KARL R. CANNON (Registration No. 36,468) 

BRETT J. DAVIS (Registration No. 46,655) 

CLAYTON, HOWARTH & CANNON, P.C. 
6965 Union Park Center, Suite 400 
Cottonwood Heights, Utah 8404 7 
P.O. Box 1909 
Sandy, Utah 84091-1909 
Telephone: (801) 255-5335 
Facsimile: (801) 255-5338 
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C. "Person" means an individual, firm, partnership, corporation, association, or any 

other organization or entity. 

D. "Trademark" shall mean either trademark, trade name or service mark, and any mark 

upon which Applicant or any other person asserts, or is known to assert any such right, whether alone 

or in combination, under the common law, intent to use registration application or any other such 

jurisdictional registration or application in the United States or any foreign country. 

behalf. 

A. "Applicant" or "you" means Digitalmojo, Inc., any successors m interest or 

predecessors in interest, present and former attorneys, officers, directors, agents and employees, 

authorized sales representatives, and any other person acting on its behalf. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

B. "Opposer" shall mean and refer to Connect Public Relations, Inc., as well as officers, 

directors, agents and employees, authorized sales representatives, and any other person acting on its 

INSTRUCTIONS AND DEFINITIONS 

In lieu of requested identification of written materials, Applicant may attach such materials 

or legible copies thereof to its answer to the interrogatory to which the requested identification 

pertains. If Applicant cannot provide the specific information requested in any interrogatory in full, 

Applicant must give the best information available to it on the subject. Should Applicant exercise 

its option to produce business records pursuant to Rule 33(c) of the Federal Rules of Civil Procedure, 

Applicant requests that such records be made available no later than ten (10) days following the day 

upon which a response to these interrogatories is due. 
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a. Date of origination, and if different, the date the document bears; 

b. The author(s) or preparer(s) of the document; 

3. Document: 

E. "Concern" or "concerning" shall mean relating to, evidencing, referring to, 

indicating, disclosing, discussing, analyzing, serving as a basis for, supporting, describing, or in any 

other way bearing upon or illuminating the subject matter into which inquiry is made. 

F. "Document" or "documents" shall mean all documents and things subject to 

production under Rule 34 of the Federal Rules of Civil Procedure, and shall encompass all 

documents and things within the scope of Rule 1001 of the Federal Rules of Evidence, including 

electronic documents, including electronic communications, emails, etc. 

G. "Identify" shall mean provide the following information with respect to the 

following categories of information: 

1. A person: 

a. his or her full name: 

b. present or last known address, and phone number; 

c. present or last known employment and position in that employment; and 

d. if ever employed by any defendant, the dates of employment, and the 

positions held. 

2. Any non natural person: 

a. Its full name; 

b. Present or last known address and telephone number; and 

c. Present or last known relationship to defendants. 
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d. Model name or number; and 

e. Manufacturer or assembler. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

H. "And" as well as "or" shall be construed either disjunctively or conjunctively as 

necessary to bring within the scope of discovery information which otherwise may be construed 

outside its scope. As used herein, the singular shall include the plural and the plural shall include 

the singular, except as context may otherwise require. 

I. These discovery requests are intended to be continuing requests to the full extent 

allowed by the Federal Rules of Civil Procedure. To the extent that you acquire or become aware 

of additional documents or information responsive to these requests, you are requested to supplement 

your responses hereto as required. 

c. UPC: 

b. Product or inventory control number; 

a. Name; 

c. The address(es) and recipient(s) of the document; 

d. A sufficient description of the document to enable the Applicant to request 

its production, including the general subject matter of the document; 

e. The current custodian of the documents: and 

f. In the case of documents once, but no longer in possession, custody, or 

control of Applicant, but of which Applicant has knowledge; identify also 

includes what disposition was made of such documents, when, and by whom. 

4. Product: 
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K. "Applicant's Mark" shall mean the mark opposed by Opposer. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

L. "Opposer's Marks" shall mean those marks of Opposer identified in the Notice of 

Opposition and the Amended Notice of Opposition. 

J. In the event that you assert that any information responsive to these discovery requests 

is privileged, please provide the following information with respect to each item of information 

withheld on the grounds of privilege: 

1. the date of creation or communication of the document: 

2. identify persons present at the time a communication occurred; 

3. state the general subject matter of the communication or document; 

4. identify the author of the document or communication; 

5. identify each person to whom the communication or document was addressed and 

each person who received it; 

6. identify the current custodian of the document; 

7. state the grounds on which the document or communication is withheld; and 

8. identify the particular discovery requests to which the withheld information is 

responsive. 
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INTERROGATORIES 

INTERROGATORY NO.I. State the earliest date on which Applicant will rely in this 

proceeding to establish any rights in such marks vis-a-vis Opposer, and state in detail the basis for 

Applicant's claim of rights in said marks as of that date. 

INTERROGATORY N0.2. Identify each product and/or service with which Applicant's 

Mark has been used, and with respect to each such product and/or service identify: 

(a) the period of time during which Applicant's Mark has been used with said product 

and/or service (i.e., the date of Applicant's first sale of the product bearing Applicant's mark to the 

date of Applicant's last sale); 

(b) if the use was by a person other than Applicant, identify that person, and state in detail 

the basis upon which Applicant claims such use inures, or will inure, to its benefit; 

(c) the sales, on an annual basis, in terms of dollar volume and units, of such product 

and/or service from the date of first use of Applicant's mark in connection with such product and/or 

service, through the present; 

( d) each price charged and/or to be charged by and/or paid to Applicant for such products 

and/or service: and 

( e) each state in which such product and/or service has been sold under or in connection 

with Applicant's mark. 

INTERROGATORY N0.3. Identify each survey, search or other investigation conducted 

and/or obtained with respect to any of Opposer's Marks, Applicant's Mark, the term "connect" as 

used as a trademark or part of a trademark. 
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INTERROGATORY NO. I 0. Identify each person who participated in the selection, creation, 

and/or decision to adopt and/or to use Applicant's Mark. 

INTERROGATORY N0.11. Identify all persons responsible, or that will be responsible, for 

advertising Applicant's Mark and/or the goods/services sold or are intended to be sold under same. 

INTERROGATORY N0.4. State the annual volume of advertising under and/or in 

connection with Applicant's Mark in connection with the goods and services set forth in the opposed 

application for each year since such advertising commenced. 

INTERROGATORY N0.5. Identify each medium in which Applicant's Mark has been or 

is intended to be used. 

INTERROGATORY N0.6. Identify all promotional activities under taken by Applicant in 

which the mark CONNECT, or any variation thereof, has been used in connection with the goods 

and services set forth in the opposed application for each year since such promotion commenced. 

INTERROGATORY N0.7. For each product and service in connection with which 

Applicant is using or intends to use Applicant's Mark, identify, in detail, the channels of trade 

through which such products and/or services have been or are intended to be sold and/or rendered. 

INTERROGATORY N0.8. Provide a general description of the type of customers to whom 

Applicant does or intends to advertise, promote, and/or sell Applicant's products and/or services in 

connection with Applicant's mark. 

INTERROGATORY NO. 9. Identify each assignment, license, consent, grant or transfer of 

rights which concerns, refers or relates to Applicant's Mark and/or any rights in connection with such 

marks. 
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INTERROGATORY N0.12. Identify the circumstances under which (including, but not 

limited to, the date) Applicant first became aware of Opposer, including any of Opposer's Marks. 

INTERROGATORY NO .13. Prior to the institution of the instant proceeding, did Applicant 

ever consider Opposer and/or Opposer's Marks with respect to and/or in connection with Applicant's 

Mark and/or the products sold or to be sold under Applicant's Mark or otherwise in connection with 

Applicant's business? lfthe response to this interrogatory is other than an unqualified negative, state 

the date of such consideration, the action considered, and identify each person involved in, and 

communication related to, such consideration. 

INTERROGATORY N0.14. Is Applicant aware of any instance of confusion or mistake 

regarding it and Opposer, their respective goods, services, or businesses, and/or Applicant's Mark 

and Opposer's Marks? 

INTERROGATORY N0.15. Identify each and every trademark or service mark of which 

Applicant is aware and which Applicant contends is relevant to any of the claims and/or defenses in 

this proceeding, including for each such mark, the dates of usage(s) of such mark, the goods/services 

sold in connection with the mark, the identity of the party so using the mark, where (name and 

address) these goods/services can be found in the marketplace, the identity of each individual having 

knowledge of such use and whether that knowledge is personal knowledge or information and belief. 

INTERROGATORY NO. I 6. Identify each objection, complaint, lawsuit, opposition, 

cancellation and other inter partes proceeding involving and/or with respect to, and/or in which 

Applicant asserted any rights in, Applicant's Mark. 
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INTERROGATORY N0.17. State in detail each fact and all information (including, but not 

limited to. each witness with personal knowledge of same) which evidences or supports Applicant's 

denials to the Notice of Opposition as stated in Applicant's Answer filed in this proceeding. 

INTERROGATORY N0.18. State in detail each fact and all information (including, but not 

limited to, each witness with personal knowledge of same) which evidences or supports Applicant's 

Affirmative Defenses to the Notice of Opposition as stated in Applicant's Answer filed in this 

proceeding. 

INTERROGATORY N0.19. Identify each person who furnished any information on which 

any part of an answer to these interrogatories is based, indicating the parts based on information so 

furnished by such person, and whether such information is within the personal knowledge of such 

person, and if not within such personal knowledge, identify the source of the information so 

furnished. 

INTERROGATORY N0.20. Identify each expert witness who has been consulted and/or 

who may be called by Applicant to testify in this proceeding. 

INTERROGATORY N0.21. Identify each person whom Applicant has consulted with 

respect to the Answer to Notice of Opposition herein and/or with respect to the possibility of 

testifying herein, and for each, summarize the information such person has regarding the Applicant's 

claims and/or this Opposition. 
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S \CHC Files\Tl 2--\Tl 20--\TI 2092\A \Pleadings\lnterrogs. wpd 

Attorneys for Opposer 

Connect Public Relations, Inc. 

CLAYTON, HOWARTH zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& CANNON, P.C. 

P.O. Box 1909 

Sandy, Utah 84091-1909 

Telephone: (801) 255-5335 

Facsimile: (801) 255-5338 

{(~;? 
R. Cannon 

Brett zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAJ. Davis 

SERVED this zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAfl day of January, 2011. 

to supplement or correct its disclosure or responses in a timely manner. 

undersigned within the time prescribed. Further, pursuant to FRCP 26(e)(l), Applicant is required 

Please take notice that answers to the foregoing interrogatories must be served upon the 



Thomas W. Cook, Esq. 

Thomas Cook Intellectual Property Attorneys 

3030 Bridgeway, Suite 425-430 

Sau:;J2J£8~ 

FIRST SET OF INTERROGATORIES NOS. 1-21 to be served, via first class mail, postage 

prepaid, on this~ day of January, 2011, to: 

I hereby certify that I caused a true and correct copy of the foregoing OPPOSER'S 

CERTIFICATE OF SERVICE 



WXYZ[Z\ ]^
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propounded within thirty (30) days after service hereof. 

Inc. (hereinafter referred to as "Applicant") answer under oath the interrogatories hereinafter 

Relations, Inc. (hereinafter referred to as "Opposer") hereby requests that Applicant Digitalmojo, 

Pursuant to Rule 33 of the Federal Rules of Civil Procedure, Opposer Connect Public 

OPPOSER'S SECOND SET INTERROGATORIES 

Opposition No. 91196299 

OPPOSER'S SECOND SET OF 
INTERROGATORIES 

) 

COJ\TNECT PUBLIC RELATIONS, INC., a Utah ) 
corporation, ) 

) 

Opposer ) 
) 

v. ) 

) 

DIGITALMOJO, INC., a California corporation, ) 

) 

Applicant. ) 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

Opposed Mark: CONNECT 
U.S. Trademark Application Serial Number: 77/714,693 
Published: March 2, 2010 

Attorneys for Connect Public Relations, Inc. 

KARL R. CANNON (Registration No. 36,468) 
BRETT J. DA VIS (Registration No. 46,655) 

CLAYTON, HOWARTH & CANNON, P.C. 
6965 Union Park Center, Suite 400 
Cottonwood Heights, Utah 8404 7 
P.O. Box 1909 
Sandy, Utah 84091-1909 
Telephone: (801) 255-5335 
Facsimile: (801) 255-5338 
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The instructions and definitions set forth in OPPOSER'S FIRST SET OF 

INTERROGATORIES are adopted and incorporated by reference as if fully set forth herein. 

INSTRUCTIONS AND DEFINITIONS 

In lieu ofrequested identification of written materials, Applicant may attach such materials 

or legible copies thereof to its answer to the interrogatory to which the requested identification 

pertains. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIf Applicant cannot provide the specific information requested in any interrogatory in full, 

Applicant must give the best information available to it on the subject. Should Applicant exercise 

its option to produce business records pursuant to Rule 33( c) of the Federal Rules of Civil Procedure, 

Applicant requests that such records be made available no later than ten (10) days following the day 

upon which a response to these interrogatories is due. 
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INTERROGATORY N0.5. Does Applicant contend that any purported dissimilarities 

between the appearance of Opposer's Marks and the Applicant's Mark militate against a likelihood 

of confusion? zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIf the response to this interrogatory is other than an unqualified negative, state all such 

dissimilarities between the appearance of Opposer's Marks and the Applicant's Mark. 

INTERROGATORY N0.4. Does Applicant contend that any purported dissimilarities 

between the channels of trade of Opposer's Marks and the Applicant's Mark militate against a 

likelihood of confusion? If the response to this interrogatory is other than an unqualified negative, 

state all such dissimilarities between the channels of trade of Opposer's Marks and the Applicant's 

Mark. 

INTERROGATORY N0.1. Does Applicant contend that any of the registrations for 

Opposer's Marks have not become inconstestable? If the response to this interrogatory is other than 

an unqualified negative, state all reasons that support the Applicant's contention that the registrations 

for the Opposer's Marks have not become inconstestable with respect to each registration. 

INTERROGATORY N0.2. Does Applicant contend that any of Opposer's Marks are 

generic? If the response to this interrogatory is other than an unqualified negative, state all facts that 

support the Applicant's contention that the Opposer's Marks are generic with respect to each mark. 

INTERROGATORY N0.3. Does Applicant contend that any purported dissimilarities 

between the goods/services of Opposer's Marks and the Applicant's Mark militate against a 

likelihood of confusion? If the response to this interrogatory is other than an unqualified negative, 

state all such dissimilarities between the goods/services of Opposer's Marks and the Applicant's 

Mark. 

INTERROGATORIES 
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S:\CHC Files\Tl2--\T120--ITl2092\A\Pleadings\Opposers Second Set of Interrogatcries.wpd 

Attorneys for Opposer 

Connect Public Relations, Inc. 

CLAYTON, HOWARTH zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& CANNON, P.C. 
P.O. Box 1909 

Sandy, Utah 84091-1909 

Telephone: (801) 255-5335 

Facsimile: (801) 255-5338 

C~KC~ 
Karl R. Cannon 

Brett J. Davis 

SERVED this ZSday of April, 2011. 

to supplement or correct its disclosure or responses in a timely manner. 

undersigned within the time prescribed. Further, pursuant to FRCP 26( e )(1 ), Applicant is required 

Please take notice that answers to the foregoing interrogatories must be served upon the 

of the Opposer's Marks and the Applicant's Mark. 

between the conditions under which and the buyers to whom sales are made for the goods/services 

response to this interrogatory is other than an unqualified negative, state all such dissimilarities 

of the Opposer's Marks and the Applicant's Mark militate against a likelihood of confusion? If the 

between the conditions under which and the buyers to whom sales are made for the goods/services 

INTERROGATORY N0.6. Does Applicant contend that any purported dissimilarities 



Thomas W. Cook, Esq. 

Thomas Cook Intellectual Property Attorneys 

3030 Bridgeway, Suite 425-430 

Sausalito, California 94965-2810 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

ulJ 

SECOND SET OF INTERROGATORIES to be served, via first class mail, postage prepaid, on 

this ii day of April, 2011, to: 

I hereby certify that I caused a true and correct copy of the foregoing OPPOSER'S 

CERTIFICATE OF SERVICE 
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propounded within thirty (30) days after service hereof. 

Inc. (hereinafter referred to as "Applicant") answer under oath the interrogatories hereinafter 

Relations, Inc. (hereinafter referred to as "Opposer") hereby requests that Applicant Digitalmojo, 

Pursuant to Rule 33 of the Federal Rules of Civil Procedure, Opposer Connect Public 

OPPOSER'S THIRD SET INTERROGATORIES 

Opposition No. 91196299 

Cancellation No. 92054395 

Cancellation No. 92054427 

OPPOSER'S THIRD SET OF 

INTERROGATORIES 

) 

CONNECT PUBLIC RELATIONS, INC., a Utah ) 

corporation, ) 

) 

Opposer ) 

) 

v. ) 

) 

DIGITALMOJO, INC., a California corporation, ) 

) 

Applicant. ) 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

Attorneys for Connect Public Relations, Inc. 

KARL R. CANNON (Registration No. 36,468) 

BRETT J. DA VIS (Registration No. 46,655) 

CLAYTON, HOWARTH & CANNON, P.C. 

6985 Union Park Center, Suite 200 

Cottonwood Heights, Utah 8404 7 

P.O. Box 1909 

Sandy, Utah 84091-1909 

Telephone: (801) 255-5335 

Facsimile: (801) 255-5338 
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INSTRUCTIONS AND DEFINITIONS 

The instructions and definitions set forth in OPPOSER'S FIRST SET OF 

INTERROGATORIES are adopted and incorporated by reference as if fully set forth herein. 

In lieu of requested identification of written materials, Applicant may attach such materials 

or legible copies thereof to its answer to the interrogatory to which the requested identification 

pertains. If Applicant cannot provide the specific information requested in any interrogatory zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAin full, 

Applicant must give the best information available to it on the subject. Should Applicant exercise 

its option to produce business records pursuant to Rule 33( c) of the Federal Rules of Civil Procedure, 

Applicant requests that such records be made available no later than ten (10) days following the day 

upon which a response to these interrogatories is due. 
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following statement in the specimens of the Opposer's website appended to Applicant's Second 

INTERROGATORY N0.3. Describe in detail any contention held by Applicant that the 

Conned: 

Conn 

mark: 

Amended Petitions to Cancel does not constitute use in commerce of the Connect Public Relations® 

following graphic in the specimens of the Opposer's website appended to Applicant's Second 

INTERROGATORY N0.2. Describe in detail any contention held by Applicant that the 

So, welcome to Connect Marketings". There are four parts of our new brand: 

Connect Strategic=" is where we help our clients build effective messaging as well 

as conduct primary research (focus groups and surveys.) Connect Public Relations® 

is the continuation of the traditional PR activities we've pursued for 22 years. It is 

still our core. Connect SociaJSM is where we focus on all things Web 2.0 - social 
media, social networking, social content and social reference. And Connect 
Studios5M is where we build meaningful, exciting, fun content- info graphs, websites, 
videos and so on. 

mark: 

Amended Petitions to Cancel does not constitute use in commerce of the Connect Public Relations® 

following statement in the specimens of the Opposer's website appended to Applicant's Second 

INTERROGATORY N0.1. Describe in detail any contention held by Applicant that the 

INTERROGATORIES 



INTERROGATORIES - Page 4 

Connect Public Relations® and Connect PR® provide the following services: 

SERVICES 

INTERROGATORY N0.8. State in detail any contention held by Applicant that the 

following statement on the webpage, http://connectmarketing.com/services.asn, does not constitute 

use in commerce: 

INTERROGATORY N0.5. State in detail any contention held by Applicant that the use 

of the ConnectPR® mark on the Opposer's current website, htto :// connectmarketing.com/, including 

the webpage, httu://connectmarketing.com/or.asp, does not constitute use in commerce. 

INTERROGATORY N0.6. State in detail any contention held by Applicant that the use of 

the ConnectPR® mark on the Opposer's current website, htto://connectmarketing.com/, including 

the webpage, httn://connectmarketing.com/services.asn, does not constitute use in commerce. 

INTERROGATORYN0.7. State in detail any contention held by Applicant that the use of 

the Connect Public Relations® mark on the Opposer's current website, 

htto://connectmarketing.com/, including the webpage, htto://connectmarketing.com/services.asn, 

does not constitute use in commerce. 

Amended Petition to Cancel does not constitute use in commerce of the Connect Public Relations® 

mark: "We are expanding our brand. Today, Connect Public Relations® becomes Connect 

Marketing=". Don't think of this as a 'switch,' but rather as an 'expansion."' 

INTERROGATORY NO zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA.4. Describe in detail any contention held by Applicant that the use 

of the Connect Public Relations® mark on the Opposer's current website, 

htto://connectmarketim:.com/, including the webpage, htto://connectmarketirni.com/m.asn, does not 

constitute use in commerce. 
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Applicant's Second Amended Petitions to Cancel demonstrate that Opposer intends not to use the 

in its Second Amended Petitions to Cancel that specimens of the Opposer's website appended to 

INTERROGATORY N0.14. Describe in detail the reasons why the Applicant contends 

marks in the future. 

allegations that Opposer intends not to use the Connect Public Relations® and ConnectPR® 

INTERROGATORY N0.13. Describe in detail all facts supporting Applicant's 

allegations in paragraph 10 of the Petitions to Cancel. 

INTERROGATORY N0.12. Describe in detail all facts supporting Applicant's 

allegations zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAin paragraph 9 of the Petitions to Cancel. 

INTERROGATORY N0.11. Describe in detail all facts supporting Applicant's 

allegations in paragraph 8 of the Petitions to Cancel. 

INTERROGATORY N0.10. Describe in detail all facts supporting Applicant's 

ConnectPR® marks. 

contends that Opposer ceased using in commerce the Connect Public Relations® and 

INTERROGATORY N0.9. Identify the daters), by day/month/year, on which Applicant 

• Marketing and market research and consulting services; public and media 

relations services and sales promotion services. 

• Marketing, namely, business marketing services; market research and 

marketing consulting services; public and media relations services; sales 

promotion services; marketing consultation services in the fields of computer 

hardware and software; marketing consultation services in the field of computer 

networks; marketing services, namely, designing online marketing programs for 

social networking websites and business networking website; 

• Communications services, namely, delivery of messages by electronic transmission; 
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Please take notice that answers to the foregoing interrogatories must be served upon the 

undersigned within the time prescribed. Further, pursuant to FRCP 26(e)(l), Applicant is 

required to supplement or correct its disclosure or responses in a timely manner. 

errors. 

INTERROGATORY N0.15. State the period of time that Applicant contends that 

Opposer has not been using the Connect Public Relations® and ConnectPR® marks. 

INTERROGATORY N0.16. Identify all documents that support Applicant's contention 

that Opposer has abandoned the Connect Public Relations® and ConnectPR® marks. 

INTERROGATORY N0.17. Describe in detail, including the factual and legal basis 

therefore, any alleged errors in the conclusions made by Dr. Glenn Christensen in his expert 

report on the issue of abandonment previously served on Applicant, if Applicant alleges any such 

Connect 

Connect Connect 

Connect Public Relations® mark even though the specimens include the following graphic that 

includes the Connect Public Relations® mark: 
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S:\CHC Files\T12--\Tl20-\Tl2092\A\Pleadings\Opposers Third Set of Interrogatories.wpd 

Attorneys for Opposer 

Connect Public Relations, Inc. 

CLAYTON, HOWARTH zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& CANNON, P.C. 
P.O. Box 1909 

Sandy, Utah 84091-1909 

Telephone: (801) 255-5335 

Facsimile: (801) 255-5338 

SERVED this 13th day of March, 2014. 



Thomas W. Cook, Esq. 
Thomas Cook Intellectual Property Attorneys 

3030 Bridgeway, Suite 425-430 

this 13th day of March, 2014, to: 

THIRD SET OF INTERROGATORIES to be served, via first class mail, postage prepaid, on 

I hereby certify that I caused a true and correct copy of the foregoing OPPOSER'S 

CERTIFICATE OF SERVICE 
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Opposer sells the goods and services set forth in Opposer's Notice of Opposition. However, 

Applicant has no direct knowledge of Opposer, and Applicant cannot determine, except by 

Opposer's own statements in its Notice, whether Opposer is associated with any of the goods 

Opposer identifies, or any particular source for such goods. Accordingly, Applicant objects to all 

questions which call for information about Opposer, its goods or services, its marketing, and all 

other aspects of Opposer's business. Further, Applicant is without knowledge or information 

sufficient to form a belief as to the truth of the statements set forth in these Requests if such 

statements call for information related to Opposer, its business, and its marks, and Applicant 

must therefor deny the truth of allegations calling for such information. 

Applicant's general objections set forth in Applicant's response to Opposer's 

Interrogatories, Set One, are incorporated herein to the extent they may be applicable. For 

purposes of these responses, Applicant assumes Opposer has correctly identified itself, and that 

GENERAL OBJECTIONS 

Opposer, Connect Public Relations, Inc. 

Applicant, Digitalmojo, Inc. 

One 

Propounding Party: 

Responding Party: 

Set Number: 

RESPONSE TO REQUEST FOR ADMISSIONS, SET ONE 

Applicant. 
10 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

11 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

9 DIGITALMOJO, INC., a California corporation 

7 Opposer, 

8 v. 

CONNECT PUBLIC RELATIONS, INC., a ) 
6 Utah corporation. 

5 

3 In the Matter of Trademark Application Serial No. 77/714,693 

4 Mark: CONNECT 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

) 
Opposition No. 91196299 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 

1 

2 



Page 2 Applicant's Responses to Opposer's Requests for Admissions, Set One, 91196299 

2 REQUEST FOR ADMISSION NO. 1. 

3 1. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

4 knowledge of U.S. Trademark Registration No. 2,362,916. 

5 RESPONSE TO REQUEST FOR ADMISSION NO. 1. 

6 Denied. 

7 REQUEST FOR ADMISSION NO. 2. 

8 2. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

9 knowledge of U.S. Trademark Registration No.2,373,504. 

10 RESPONSE TO REQUEST FOR ADMISSION NO. 2. 

11 Denied. 

12 REQUEST FOR ADMISSION NO. 3. 

13 3. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

14 knowledge of U.S. Trademark Registration No. 2,373,505. 

15 RESPONSE TO REQUEST FOR ADMISSION NO. 3. 

16 Denied. 

17 REQUEST FOR ADMISSION NO. 4. 

18 4. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

19 knowledge of U.S. Trademark Registration No. 2,383,778. 

20 RESPONSE TO REQUEST FOR ADMISSION NO. 4. 

21 Denied. 

22 REQUEST FOR ADMISSION NO. 5. 

23 5. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

24 knowledge of U.S. Trademark Registration No. 2,365,074. 

25 RESPONSE TO REQUEST FOR ADMISSION N0.5. 

26 Denied. 

27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

28 Ill 

RESPONSES 1 
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Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

knowledge of Opposer's website located at www.connectpr.com. 

27 11. 

28 

1 REQUEST FOR ADMISSION NO. 6. 

2 6. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

3 knowledge of U.S. Trademark RegistrationNo. 2,366,850. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 6. 

5 Denied. 

6 REQUEST FOR ADMISSION NO. 7. 

7 7. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

8 knowledge of U.S. Trademark Registration No. 2,383,777. 

9 RESPONSE TO REQUEST FOR ADMISSION NO. 7. 

10 Denied. 

11 REQUEST FOR ADMISSION NO. 8. 

12 8. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

13 knowledge of U.S. Trademark Registration No. 2,713,692. 

14 RESPONSE TO REQUEST FOR ADMISSION NO. 8. 

15 Denied. 

16 REQUEST FOR ADMISSION NO. 9. 

17 9. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

18 knowledge of U.S. Trademark Registration No. 3,330,353. 

19 RESPONSE TO REQUEST FOR ADMISSION NO. 9. 

20 Denied. 

21 REQUEST FOR ADMISSION NO. 10. 

22 10. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

23 knowledge of Opposer. 

24 RESPONSE TO REQUEST FOR ADMISSION NO. 10. 

25 Denied. 

26 REQUEST FOR ADMISSION NO. 11. 
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6 RESPONSE TO REQUEST FOR ADMISSION NO. 12. 

7 Denied. 

8 REQUEST FOR ADMISSION NO. 13. 

9 13. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

10 of U.S. Trademark Registration No. 2,362,916. 

11 RESPONSE TO REQUEST FOR ADMISSION NO. 13. 

12 Denied. 

13 REQUEST FOR ADMISSION NO. 14. 

14 14. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

15 of U.S. Trademark Registration No.2,373,504. 

16 RESPONSE TO REQUEST FOR ADMISSION NO. 14. 

17 Denied. 

18 REQUEST FOR ADMISSION NO. 15. 

19 15. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

20 of U.S. Trademark Registration No. 2,373,505. 

21 RESPONSE TO REQUEST FOR ADMISSION NO. 15. 

22 Denied. 

23 REQUEST FOR ADMISSION NO. 16. 

24 16. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

25 of U.S. Trademark Registration No. 2,383,778. 

26 RESPONSE TO REQUEST FOR ADMISSION NO. 16. 

27 Denied. 

28 /// 

Admit that prior to Applicant's selection of Applicant's Mark, Applicant visited Opposer's 

web site atwww.connectpr.com. 

4 12. 

5 

RESPONSE TO REQUEST FOR ADMISSION NO. 11. 

2 Denied. 

3 REQUEST FOR ADMISSION NO. 12. 
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1 REQUEST FOR ADMISSION NO. 17. 

2 17. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

3 of U.S. Trademark Registration No. 2,365,074. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 17. 

5 Denied. 

6 REQUEST FOR ADMISSION NO. 18. 

7 18. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

8 of U.S. Trademark Registration No. 2,366,850. 

9 RESPONSE TO REQUEST FOR ADMISSION NO. 18. 

10 Denied. 

11 REQUEST FOR ADMISSION NO. 19. 

12 19. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

13 of U.S. Trademark Registration No. 2,383,777. 

14 RESPONSE TO REQUEST FOR ADMISSION NO. 19. 

15 Denied. 

16 REQUEST FOR ADMISSION NO. 20. 

17 20. Admit that prior to the filing of the opposed application, Applicanthad actual knowledge 

18 of U.S. Trademark Registration No. 2,713,692. 

19 RESPONSE TO REQUEST FOR ADMISSION NO. 20. 

20 Denied. 

21 REQUEST FOR ADMISSION NO. 21. 

22 21. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

23 of U.S. Trademark Registration No. 3,330,353. 

24 RESPONSE TO REQUEST FOR ADMISSION NO. 21. 

25 Denied. 

26 REQUEST FOR ADMISSION NO. 22. 

27 22. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

28 of Opposer. 
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Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 

Trademark Registration No. 2,373,505. 

26 27. 

27 

28 /// 

15 Trademark Registration No. 2,362,916. 

16 RESPONSE TO REQUEST FOR ADMISSION NO. 25. 

17 Admit; this application is based on intent to use this mark in the future, and Applicant has 

18 not used the mark by presenting it to the public in the normal course of business. 

19 REQUEST FOR ADMISSION NO. 26. 

20 26. Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 

21 Trademark Registration No. 2,373,504. 

22 RESPONSE TO REQUEST FOR ADMISSION NO. 26. 

23 Admit; this application is based on intent to use this mark in the future, and Applicant has 

24 not used the mark by presenting it to the public in the normal course of business. 

25 REQUEST FOR ADMISSION NO. 27. 

Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 14 25. 

5 of Opposer's website located at \:\.rww.connectpr.com. 

6 RESPONSE TO REQUEST FOR ADMISSION NO. 23. 

7 Denied. 

8 REQUEST FOR ADMISSION NO. 24. 

9 24. Admit that prior to the filing of the opposed application, Applicant visited Opposer's 

10 website at vvww.connectpr.com. 

11 RESPONSE TO REQUEST FOR ADMISSION NO. 24. 

12 Denied. 

13 REQUEST FOR ADMISSION NO. 25. 

Admit that prior to the filing of the opposed application, Applicant had actual knowledge 4 23. 

1 RESPONSE TO REQUEST FOR ADMISSION NO. 22. 

2 Denied. 

3 REQUEST FOR ADMISSION NO. 23. 



12 Trademark Registration No. 2,365,074. 

13 RESPONSE TO REQUEST FOR ADMISSION NO. 29. 

14 Admit; this application is based on intent to use this mark in the future, and Applicant has 

15 not used the mark by presenting it to the public in the normal course of business. 

16 REQUEST FOR ADMISSION NO. 30. 

17 30. Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 

18 Trademark Registration No. 2,366,850. 

19 RESPONSE TO REQUEST FOR ADMISSION NO. 30. 

20 Admit; this application is based on intent to use this mark in the future, and Applicant has 

21 not used the mark by presenting it to the public .in the normal course of business. 

22 REQUEST FOR ADMISSION NO. 31. 

23 31. Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 

24 Trademark Registration No. 2,383,777. 

25 RESPONSE TO REQUEST FOR ADMISSION NO. 31. 

26 Admit; this application is based on intent to use this mark in the future, and Applicant has 

27 not used the mark by presenting it to the public in the normal course of business. 

28 /// 

Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 11 29. 

RESPONSE TO REQUEST FOR ADMISSION NO. 27. 

Admit; this application is based on intent to use this mark in the future, and Applicant has 

not used the mark by presenting it to the public in the normal course of business. 

REQUEST FOR ADMISSION NO. 28. 

28. Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 

Trademark Registration No. 2,383,778. 

RESPONSE TO REQUEST FOR ADMISSION NO. 28. 

Admit; this application is based on intent to use this mark in the future, and Applicant has 

not used the mark by presenting it to the public in the normal course of business. 

REQUEST FOR ADMISSION NO. 29. 

Page 7 Applicant's Responses to Opposer's Requests for Admissions, Set One, 91196299 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
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22 website located at \V\Vw.connectpr.com. 

23 RESPONSE TO REQUEST FOR ADMISSION NO. 35. 

24 Admit that prior to using the opposed mark, Applicant gained only such knowledge of 

25 Opposer's website located at www.connectpr.corn as has come to light in this opposition; this 

26 application is based on intent to use this mark in the future, and Applicant has not yet used the 

27 mark by presenting it to the public in the normal course of business. 

28 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

Admit that prior to using the opposed mark, Applicant had actual knowledge of Opposer's 21 35. 

15 RESPONSE TO REQUEST FOR ADMISSION NO. 34. 

16 Admit that prior to using the opposed mark, Applicant gained only such knowledge of 

1 7 Opposer as has come to light in this opposition; this application is based on intent to use this 

18 mark in the future, and Applicant has not yet used the mark by presenting it to the public in the 

19 normal course of business. 

20 REQUEST FOR ADMISSION NO. 35. 

14 34. Admit that prior to using the opposed mark, Applicant had actual knowledge of Opposer. 

REQUEST FOR ADMISSION NO. 32. 

2 32. Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 

3 Trademark Registration No. 2,713,692. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 32. 

5 Admit; this application is based on intent to use this mark in the future, and Applicant has 

6 not used the mark by presenting itto the public in the normal course of business. 

7 REQUEST FOR ADMISSION NO. 33. 

8 33. Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 

9 Trademark Registration No. 3,330,353. 

10 RESPONSE TO REQUEST FOR ADMISSION NO. 33. 

11 Admit; this application is based on intent to use this mark in the future, and Applicant has 

12 not used the mark by presenting it to the public in the normal course of business. 

13 REQUEST FOR ADMISSION NO. 34. 
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13 RESPONSE TO REQUEST FOR ADMISSION NO. 38. 

14 Admit. 

15 REQUEST FOR ADMISSION NO. 39. 

16 39. Admit that a related company of Applicant owns the digitalmojo.com domain name. 

17 RESPONSE TO REQUEST FOR ADMISSION NO. 39. 

18 Admit. 

19 REQUEST FOR ADMISSION NO. 40. 

20 40. Admit that Applicant controls the content on the website found at W\VW.digitalmojo.com. 

21 RESPONSE TO REQUEST FOR ADMISSION NO. 40. 

22 Admit. 

23 REQUEST FOR ADMISSION NO. 41. 

24 41. Admit that Applicant operates the web site found at www.digitalmojo.com. 

25 RESPONSE TO REQUEST FOR ADMISSION NO. 41. 

26 Admit. 

27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

28 Ill 

Admit that Applicant owns the digitalmojo.com domain name. 12 38. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 36. 

5 Admit; this application is based on intent to use this mark in the future, and Applicant has 

6 not yet used the mark by presenting it to the public in the normal course of business. 

7 REQUEST FOR ADMISSION NO. 37. 

8 3 7. Admit that Applicant has used the opposed mark. 

9 RESPONSE TO REQUEST FOR ADMISSION NO. 37. 

10 Denied. 

11 . REQUEST FOR ADMISSION NO. 38. 

2 36. 

3 

Admit that prior to using the opposed mark, Applicant visited Opposer's website at 

\V\Vw.connectpr.com. 

1 REQUEST FOR ADMISSION NO. 36. 

( 
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RESPONSE TO REQUEST FOR ADMISSION NO. 45. 

Admit. 

REQUEST FOR ADMISSION NO. 46. 

46. Admit that Applicant offers, or has offered, to sale the goods or services of others. 

RESPONSE TO REQUEST FOR ADMISSION NO. 46. 

This request cannot be admitted or denied, because it is incoherent as written. To 

facilitate discovery, however, if Opposer means "sell" instead of "sale," Applicant admits. 

REQUEST FOR ADMISSION NO. 47. 

47. Admit that Applicant offers, or has offered, to conduct market research for others. 

RESPONSE TO REQUEST FOR ADMISSION NO. 47. 

Denied. 

REQUEST FOR ADMISSION NO. 48. 

48. Admit that Applicant offers, or has offered, reports. 

Admit that Applicant offers, or has offered, to promote the goods or services of others. 15 45. 

3 \V\Vw.digitalmojo.com. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 42. 

5 Denied. 

6 REQUEST FOR ADMISSION NO. 43. 

7 43. Admit that Applicant offers, or has offered, to market the goods or services of others. 

8 RESPONSE TO REQUEST FOR ADMISSION NO. 43. 

9 Admit. 

10 REQUEST FOR ADMISSION NO. 44. 

11 44. Admit that Applicant offers, or has offered, to advertise the goods or services of others. 

12 RESPONSE TO REQUEST FOR ADMISSION NO. 44. 

13 Admit. 

14 REQUEST FOR ADMISSION NO. 45. 

2 42. Admit that Applicant uses the opposed mark on the web site found at 

1 REQUEST FOR ADMISSION NO. 42. 

16 

17 

18 

19 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

20 

21 

22 

23 

24 

25 

26 

27 

28 
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19 RESPONSE TO REQUEST FOR ADMISSION NO. 52. 

20 Denied. 

21 REQUEST FOR ADMISSION NO. 53. 

22 53. Admit that Applicant offers, or has offered, to perform public relations for others. 

23 RESPONSE TO REQUEST FOR ADMISSION NO. 53. 

24 Denied. 

25 REQUEST FOR ADMISSION NO. 54. 

26 54. Admit that Applicant offers, or has offered, to perform media relations for others. 

27 RESPONSE TO REQUEST FOR ADMISSION NO. 54. 

28 Denied. 

Admit that Applicant offers, or has offered, press releases. 18 52. 

1 RESPONSE TO REQUEST FOR ADMISSION NO. 48. 

2 Applicant objects to this request in that the word "report" is undefined, and has no 

3 meaning absent context. To facilitate discovery, however, Applicant admits it has reported its 

4 income to the IRS, and it "offers, or has offered," other "reports" of this nature. 

5 REQUEST FOR ADMISSION NO. 49. 

6 49. Admit that Applicant offers, or has offered, press kits. 

7 RESPONSE TO REQUEST FOR ADMISSION NO. 49. 

8 Denied. 

9 REQUEST FOR ADMISSION NO. 50. 

10 50. Admit that Applicant offers, or has offered, brochures. 

11 RESPONSE TO REQUEST FOR ADMISSION NO. 50. 

12 Denied. 

13 REQUEST FOR ADMISSION NO. 51. 

14 51. Admit that Applicant offers, or has offered, flyers. 

15 RESPONSE TO REQUEST FOR ADMISSION NO. 51. 

16 Denied. 

17 REQUEST FOR ADMISSION NO. 52. 
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28 /// 

Admit that Applicant offers, or has offered, to deliver messages by electronic transmission 

for others. 

26 61. 

25 REQUEST FOR ADMISSION NO. 61. 

24 Denied. 

23 RESPONSE TO REQUEST FOR ADMISSION NO. 60. 

Admit that Applicant offers, or has offered, electronic publications. 22 60. 

21 REQUEST FOR ADMISSION NO. 60. 

20 Denied. 

19 RESPONSE TO REQUEST FOR ADMISSION NO. 59. 

Admit that Applicant offers, or has offered, prerecorded audio-visual recordings. 18 59. 

17 REQUEST FOR ADMISSION NO. 59. 

16 Denied. 

15 RESPONSE TO REQUEST FOR ADMISSION NO. 58. 

Admit that Applicant offers, or has offered, computer discs and CD-ROMS. 14 58. 

13 REQUEST FOR ADMISSION NO. 58. 

12 Denied. 

11 RESPONSE TO REQUEST FOR ADMISSION NO. 57. 

Admit that Applicant offers, or has offered, prerecorded video recordings. 10 57. 

9 REQUEST FOR ADMISSION NO. 57. 

8 Denied. 

7 RESPONSE TO REQUEST FOR ADMISSION NO. 56. 

6 56. Admit that Applicant offers, or has offered, prerecorded audio recordings. 

5 REQUEST FOR ADMISSION NO. 56. 

4 Admit. 

3 RESPONSE TO REQUEST FOR ADMISSION NO. 55. 

2 55. Admit that Applicant offers, or has offered, to perform sales promotion for others. 

REQUEST FOR ADMISSION NO. 55. 

Applicant's Responses to Opposer's Requests for Admissions, Set One, 91196299 

27 
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21 RESPONSE TO REQUEST FOR ADMISSION NO. 65. 

22 Admit that Applicant writes copy for its clients, with their oversight, guidance, and 

23 approval, as necessary to advertize the services of its clients at Applicant's web sites, or on web 

24 sites used by Applicant under the authority of its clients. 

25 REQUEST FOR ADMISSION NO. 66 

26 66. Admit that the mark of U.S. Trademark Registration No. 2,362,916 is incontestable. 

27 RESPONSETO REQUEST FOR ADMISSION NO. 66. 

28 Denied. 

Admit that Applicant offers, or has offered, editorial support for sales promotion material 

for others. 

19 65. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

20 

16 RESPONSE TO REQUEST FOR ADMISSION NO. 64. 

17 Denied; Applicant is not a public relations company. 

18 REQUEST FOR ADMISSION NO. 65. 

14 64. 

15 

Admit that Applicant offers, or has offered, development of market positioning and 

messaging for others. 

7 RESPONSE TO REQUEST FOR ADMISSION NO. 62. 

8 Admit Applicant advertises for its clients via the Internet. 

9 REQUEST FOR ADMISSION NO. 63. 

10 63. Admit that Applicant offers, or has offered, strategic marketing planning for others. 

11 RESPONSE TO REQUEST FOR ADMISSION NO. 63. 

12 Denied; Applicant is not a marketing consultant. 

13 REQUEST FOR ADMISSION NO. 64. 

Admit that Applicant offers, or has offered, to deliver advertisements by electronic 

transmission. 

5 62. 

6 

1 RESPONSE TO REQUEST FOR ADMISSION NO. 61. 

2 Admit Applicant employs an advertising method which involves transmitting information 

3 about, to, and from its clients. 

4 REQUEST FOR ADMISSION NO. 62. 
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1 REQUEST FOR ADMISSION NO. 67. 

2 67. Admit that the mark of U.S. Trademark Registration No. 2,373,504 is incontestable. 

3 RESPONSE TO REQUEST FOR ADMISSION NO. 67. 

4 Denied. 

5 REQUEST FOR ADMISSION NO. 68. 

6 68. Admit that the mark of U.S. Trademark Registration No. 2,373,505 is incontestable. 

7 RESPONSE TO REQUEST FOR ADMISSION NO. 68. 

8 Denied. 

9 REQUEST FOR ADMISSION NO. 69. 

10 69. Admit that the mark of U.S. Trademark Registration No. 2,383,778 is incontestable. 

11 RESPONSE TO REQUEST FOR ADMISSION NO. 69. 

12 Denied. 

13 REQUEST FOR ADMISSION NO. 70. 

14 70. Admit that the mark of U.S. Trademark Registration No. 2,365,074 is incontestable. 

15 RESPONSE TO REQUEST FOR ADMISSION NO. 70. 

16 Denied. 

17 REQUEST FOR ADMISSION NO. 71. 

18 71. Admit that the mark of U.S. Trademark Registration No. 2,366,850 is incontestable. 

19 RESPONSE TO REQUEST FOR ADMISSION NO. 71. 

20 Denied. 

21 REQUEST FOR ADMISSION NO. 72. 

22 72. Admit that the mark of U.S. Trademark Registration No. 2,383,777 is incontestable. 

23 RESPONSE TO REQUEST FOR ADMISSION NO. 72. 

24 Denied. 

25 REQUEST FOR ADMISSION NO. 73. 

26 73. Admit that the mark of U.S. Trademark Registration No. 2,713,692 is incontestable. 

27 RESPONSE TO REQUEST FOR ADMISSION NO. 73. 

28 Denied. 
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~~ 
Thomas W. Cook, Reg. No. 38,849 

Attorney for Applicant 

3030 Bridgeway, Suite 425-430 

Sausalito, California 94965 
Telephone: 415-339-8550 

24 

25 

26 

27 

28 

23 

20 Date: February 16, 2011 

21 

22 

18 Admit. 

17 RESPONSE TO REQUEST FOR ADMISSION NO. 76. 

relevance. 

Federal Rules of Evidence, subject to any objections of Applicant on the grounds of 

for Production in this proceeding are admissible as evidence in this proceeding under the 

Admit that all documents produced by Applicant in response to Opposer's First Request 13 76. 

14 

15 

16 

12 REQUEST FOR ADMISSION NO. 76. 

11 Admit. 

10 RESPONSE TO REQUEST FOR ADMISSION NO. 75. 

normal course of business. 

Admit that all documents produced by Applicant in response to Opposer's First Request 

for Production in this proceeding are part of the business records of Applicant kept in the 

7 75. 

8 

9 

6 REQUEST FOR ADMISSION NO. 75. 

5 Admit. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 74. 

Admit that all documents produced by Applicant in response to Opposer's First Request 

for Production in this proceeding are genuine pursuant to the Federal Rules of Evidence. 

2 74. 

3 

1 REQUEST FOR ADMISSION NO. 74. 

19 
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19 February 17, 2011 

20 

21 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

22 

23 

24 

25 

26 

27 

28 

18 Sausalito, California. 

I declare under penalty of perjury that the foregoing is true and correct. Executed at 

Attention: Karl zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAR. Cannon 

15 

16 

17 

Clayton, Howarth zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& Cannon, P.C. 

14 P. 0. Box 1909 
Sandy UT 84091-1909 

13 

11 by placing it in a sealed envelope and depositing it in the United States mail, first class postage 

12 
fully prepaid, addressed to the following: 

RESPONSES TO REQUEST FOR ADMISSIONS, SET ONE 

On the date first written below, I served a true copy of the attached document entitled: 
8 

9 

10 

5 Sausalito, California. 

PROOF OF SERVICE 

6 My business address is 3030 Bridgeway, Suite 425-430, Sausalito, California. My mailing 

7 address is P.O. Box 1989, Sausalito, California. 

I am over the age of 18 years, and am not a party to the within cause. I am employed in 

I hereby declare: 

1 

2 

3 

4 
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purposes of these responses, Applicant assumes Opposer has correctly identified itself, and that 

Opposer sells the goods and services set forth in Opposer's Notice of Opposition. However, 

Applicant has no direct knowledge of Opposer, and Applicant cannot determine, except by 

Opposer's own statements in its Notice, whether Opposer is associated with any of the goods 

Opposer identifies, or any particular source for such goods. Accordingly, Applicant objects to all 

questions which call for information about Opposer, its goods or services, its marketing, and all 

other aspects of Opposer's business. Further, Applicant is without knowledge or information 

sufficient to form a belief as to the truth of the statements set forth in these Requests if such 

statements call for information related to Opposer, its business, and its marks, and Applicant must 

Applicant's general objections set forth in Applicant's response to Opposer's 

Interrogatories, Set One, are incorporated herein to the extent they may be applicable. For 

GENERAL OBJECTIONS 

Opposer, Connect Public Relations, Inc. 

Applicant, Digitalmojo, Inc. 

One, Supplemental 

Propounding Party: 

Responding Party: 

Set Number: 

APPLICANT'S SUPPLEMENTAL RESPONSE TO 

OPPOSER'S REQUEST FOR ADMISSIONS, SET ONE 

Clayton, Howarth & Cannon, P. 

Opposition No. 91196299 

3 In the Matter of Trademark Application Serial No. 77/714,693 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APP 

1 

2 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA
se-> 

28 

4 Mark: CONNECT 

.;;.~· "':.__, 
5 ) 

CONNECT PUBLIC RELATIONS, INC., a ) 
6 Utah corporation. ) 

) 
7 Opposer, ) 

) 
8 v. ) 

) 
9 DIGITALMOJO, INC., a California corporation ) 

) 
10 J 

Applicant. ) 
11 ) 
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18 knowledge of U.S. Trademark Registration No. 2,373,504. 

RESPONSE TO REQUEST FOR ADMISSION NO. 2. 

Denied. 

SUPPLEMENTAL RESPONSE TO NO. 2: zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

Denied. Applicant understands as a matter of logic that Opposer's Marks were likely 

observed in passing, as part of a group of marks when search results are produced in listform at 

the USPTO, and Applicant assumes as much. However, because of the large number (if such 

marks, Applicant did not take note qf individual registration numbers, and Opposer 's Marks did 

not stand out in the memory of Applicant. Accordingly, Applicant had no memory of seeing this 

particular registration, and Applicant therefore had no "actual knowledge" of US Trademark 

Registration No. 2,373,504 prior to Applicant's selection of Applicant's Mark. 

Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 17 2. 

5 knowledge of U.S. Trademark Registration No. 2,362,916. 

RESPONSE TO REQUEST FOR ADMISSION NO. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA1. 

Denied. 

SUPPLEMENT AL RESPONSE TO NO. l: 

Denied. Applicant understands as a matter cif logic that Opposer's Marks were likely 

observed in passing, as part of a group of marks when search results are produced in list form at 

the USPTO, and Applicant assumes as much. However, because of the large number of such 

marks, Applicant did not take note of individual registration numbers, and Opposer's Marks did 

not stand out in the memory (?f Applicant. Accordingly, Applicant had no memory of seeing this 

particular registration, and Applicant therefore had no "actual knowledge" of US Trademark 

.Registration No. 2,362,916 prior to Applicant's selection of Applicant's Mark. 

16 REQUEST FOR ADMISSION NO. 2. 

Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 4 1. 

1 therefor deny the truth of allegations calling for such information. 

2 RESPONSES 

3 REQUEST FOR ADMISSION NO. I. 

19 

20 

·~...;, 
21 

22 

23 

24 

25 

26 

27 

28 

6 

7 

8 

9 

·~.;;_, 

10 

11 

12 

13 

14 

15 
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16 knowledge ofU.S. Trademark Registration No. 2,383,778. 

17 RESPONSE TO REQUEST FOR ADMISSION NO. 4. 

18 Denied. 

19 SUPPLEMENT AL RESPONSE TO NO. 4: 

20 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBADenied Applicant understands as a matter of logic that Opposer's Marks were likely 

21 observed in passing, aspart of a group zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAof marks when search results are produced in list form at zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

22 the USP IV, and Applicant assumes as much. However, because of the large number of such 

23 marks, Applicant did not take note qf individual registration numbers, and Opposer's Marks did 

24 not stand out in the memory of Applicant. Accordingly, Applicant had no memory of seeing this 

25 particular registration, and Applicant therefore had no "actual knowledge" of U.S. Trademark 

26 Registration No. 2,383, 778 prior to Applicant's selection of Applicant's Mark. 

27 Ill 

28 Ill 

15 4 Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

3 knowledge of US. Trademark Registration No. 2,373,505. 

RESPONSE TO REQUEST FOR ADMISSION NO. 3. 

Denied. 

SUPPLEMENT AL RESPONSE TO NO. 3: 

Denied Applicant understands as a matter of logic that Opposer 's Marks were likely 

observed in passing, as part of a group qf marks when search results are produced in list form at 

the USP TO, and Applicant assumes as much. However, because of the large number of such 

marks, Applicant did not take note ofindividual registration numbers, and Opposer's Marks did 

not stand out in the memory of Applicant. Accordingly, Applicant had no memory (if seeing this 

particular registration, and Applicant there.fore had no "actual knowledge" of US. Trademark 

Registration No. 2, 3 7 3, 505 prior to Applicant's selection of Applicant's Mark. 

14 REQUEST FOR ADMISSION NO. 4. 

Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 2 3. 

1 REQUEST FOR ADMISSION NO. 3. 

"-"'~::-· 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 
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16 knowledge of U.S. Trademark Registration No. 2,366,850. 

17 RESPONSE TO REQTJEST FOR ADMISSION NO. 6. 

18 Denied. 

19 SUPPLEMENTAL RESPONSE TO NO. 6: 

20 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBADenied. Applicant understands· as a matter of logic that Opposer's Marks were likely 

21 observed in passing, as part of a group of marks when search results are produced in list form at 

22 the USP TO, and Applicant assumes as much. However, because of the large number of such 

23 marks, Applicant did not take note of individual registration numbers, and Opposer's Marks did 

24 not stand out in the memory of Applicant. Accordingly, Applicant had no memory of seeing this 

25 particular registration, and Applicant therefore had no "actual knowledge" of U.S. Trademark 

26 Registration No. 2,366,850 prior to Applicant's selection of Applicant's Mark. 

27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

28 Ill 

15 6. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

3 knowledge of U.S. Trademark Registration No. 2,365,074. 

RESPONSE TO REQUEST FOR ADMISSION N0.5. 

Denied. 

SUPPLEMENTAL RESPONSE TO NO. 5: 

Denied. Applicant understands· as a matter of logic that Opposer's Marks were likely 

observed in passing, as part of a group of marks when search results are produced in list form at 

the USPTO, and Applicant assumes as much. However, because of the large number of such 

marks, Applicant did not take note ofindividual registration numbers, and Opposer's Marks did 

not stand out in the memory of Applicant. Accordingly, Applicant had no memory of seeing this 

particular registration, and Applicant therefore had no "actual knowledge" of US Trademark 

Registration No. 2, 3 65, 0 7-1 prior to Applicant's selection of Applicant's Mark. 

14 REQUEST FOR ADMISSION NO. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA6. 

Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 2 5. 

1 REQUEST FOR ADMISSION NO. 5. 

4 

5 

6 

7 

8 
./• .. 

9 

10 

11 

12 

13 
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20 

21 

22 

23 

24 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

)}-'L 
25 

26 

16 knowledge of US. Trademark Registration No. 2, 713,692. 

17 RESPONSE TO REQUEST FOR ADMISSION NO. 8. 

18 Denied. 

19 SUPPLEMENTAL RESPONSE TO NO. 8: 

Denied Applicant understands· as a matter <?f logic that Opposer's Marks were likely 

observed in passing, as part of a group of marks when search results are produced in list form at 

the USPTO, andApplicant assumes as much. However, because of the large number zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAof such 

marks, Applicant did not take note of individual registration numbers, and Opposer's Marks did 

not stand out in the 1ne11101y ofApplicant. Accordingly, Applicant had no memory of seeing this 

particular registration, and Applicant therefore had no "actual knowledge" of US. Trademark 

Registration No. 2, 713, 692 prior to Applicant's selection of Applicant's Mark. 

27 Ill 

28 Ill 

Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 15 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA8. 

3 knowledge of US. Trademark Registration No. 2,383,777. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 7. 

5 Denied. 

6 SUPPLEMENTAL RESPONSE TO NO. 7: 

7 Denied Applicant understands· as a matter of logic that Opposer's Marfa were likely 

8 observed in passing, as part of a group of marks when search results are produced in listf orm at 

9 the USP TO, and Applicant assumes as much. However, because <?f the large number of such 

10 marks, Applicant did not take note <if individual registration numbers, and Opposer's Marks did 

11 not stand out in the memory of Applicant. Accordingly, Applicant had no memory ofseeing this 

12 particular registration, and Applicant therefore had no "actual knowledge" of US. Trademark 

13 Registration No. 2, 383, 777 prior to Applicant's selection of Applicant's Mark. 

14 REQUEST FOR ADMISSION NO. 8. 

2 7. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

1 REQUEST FOR ADMISSION NO. 7 
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16 knowledge of Opposer. 

17 RESPONSE TO REQUEST FOR ADMISSION NO. 10 

18 Denied. 

19 SUPPLEMENTAL RESPONSE TO NO. 10: 

20 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBADenied Applicant understands· as a matter of logic that Opposer's Marks were likely 

21 observed in passing, as part of a group of marks when search results are produced in list form at zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

22 the USP TO, and Applicant assumes as much. However, because of the large number of such 

23 marks, Applicant did not take note of individual registration numbers or registrants. Applicant 

24 had no memory of seeing any of Opposer's registrations, and Applicant therefore had no 

25 "actual knowledge " of Opposer prior to Applicant's selection of Applicant's Mark. 

26 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

27 Ill 

28 Ill 

Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 15 10. 

3 knowledge of US. Trademark Registration No. 3,330,353. 

RESPONSE TO REQUEST FOR ADMISSION NO. 9. 

Denied. 

SUPPLEMENTAL RESPONSE TO NO. 9: 

Denied. Applicant understands as a matter of logic that Opposer's Marks were likely 

observed in passing, as part of a group of marks when search results are produced in list form at 

the U51>TO, and Applicant assumes as much. However, because of the large number (if such 

marks, Applicant did not take note of individual registration numbers, and Opposer's Marks did 

not stand out in the memory of Applicant. Accordingly, Applicant had no memory of seeing this 

particular registration, and Applicant therefore had no "actual knowledge" of US. Trademark 

Registration No. 3,330,353 prior to Applicant's selection of Applicant's Mark. 

14 REQUEST FOR ADMISSION NO. 10. 

Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 2 9. 

REQUEST FOR ADMISSION NO. 9. 

4 

5 

6 

7 
--"''.- 

8 

9 

10 

11 

12 

13 
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26 of US. Trademark Registration No. 2,373,504. 

27 RESPONSE TO REQUEST FOR ADMISSION NO. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA14. 

28 Denied. 

Admit that prior to the filing of the opposed application, Applicant had actual knowledge 25 14. 

13 of US. Trademark Registration No. 2,362,916. 

14 RESPONSE TO REQUEST FOR ADMISSION NO. 13. 

15 Denied. 

16 SUPPLEMENTAL RESPONSE TO NO. 13: 

17 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBADenied Applicant understands as a matter of logic that Opposer's Marks were likely 

18 observed in passing, as part of a group of marks when search results are produced in· list form at 

19 the U5'PTO, and Applicant assumes as much. However, because of the large number of such 

20 marks, Applicant did not take note of individual registration numbers, and Opposer's Marks did 

21 not stand out in the memory c?f Applicant. Accordingly, Applicant had no memory of seeing this 

22 particular registration, and Applicant therefore had no "actual knowledge" of US. Trademark 

23 Registration No. 2, 362, 916 prior to Applicant's selection of Applicant's Mark. 

24 REQUEST FOR ADMISSION NO. 14. 

Admit that prior to the filing of the opposed application, Applicant had actual knowledge 12 13. 

9 RESPONSE TO REQUEST FOR ADMISSION NO. 12. 

10 Denied. 

11 REQUEST FOR ADMISSION NO. 13. 

Admit that prior to Applicant's selection of Applicant's Mark, Applicant visited Opposer's 

web site at ~Yfil\'.~£~,~m.1~_(,:_filr.con\. 

7 12. 

8 

3 knowledge of Opposer's website located at Vv'VVW. connectpr. com. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 11. 

5 Denied. 

6 REQUEST FOR ADMISSION NO. 12. 

2 11. Admit that prior to Applicant's selection of Applicant's Mark, Applicant had actual 

/_ l REQUEST FOR ADMISSION NO. 11. 
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15 

16 

17 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA
·._.,;r"_;, zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

18 

19 

20 

21 

11 of U.S. Trademark Registration No. 2,373,505. 

12 RESPONSE TO REQUEST FOR ADMISSION NO. 15. 

13 Denied. 

14 SUPPLEMENT AL RESPONSE TO NO. 15: 

Denied Applicant understands· as a matter of logic that Opposer's Marks were likely 

observed in passing, as part of a group of marks when search results are produced in listf orm at 

the USP TO, and Applicant assumes as much. How ever, because of the large number of such 

marks, Applicant did not take note of individual registration numbers, and Opposer's Marks did 

not stand out in the memory of Applicant. Accordingly, Applicant had no memory zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAof seeing this 

particular registration, and Applicant therefore had no "actual knowledge" of U.S. Trademark 

Registration No. 2,373,505 prior to the filing of the opposed application. 

22 Ill 

23 Ill 

24 Ill 

25 Ill 

26 Ill 

27 Ill 

28 Ill 

10 15. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

1 SUPPLEMENTAL RESPONSE TO NO. 14: 

2 Denied Applicant understands· as a matter of logic that Opposer's Marks were likely 

3 observed in passing, as part of a group of marks when search results are produced in list form at 

4 the USP TO, and Applicant assumes as much. However, because of the large number of such 

5 marks, Applicant did not take note ofindividual registration numbers, and Opposer's Marks did 

6 not stand out in the memory of Applicant. Accordingly, Applicant had no memory of seeing this 

7 particular registration, and Applicant therefore had no "actual knowledge" (if U.S. Trademark 

8 Registration No. 2, 3 7 3, 504 prior to the filing of the opposed application. 

9 REQUEST FOR ADMISSION NO. 15 
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Admit that prior to the filing of the opposed application, Applicant had actual knowledge 2 16. 

1 REQUEST FOR ADMISSION NO. 16. 

15 

16 

17 

18 
:;;o,j"'~:;' 

19 

20 

21 

22 

23 

24 

25 

26 

4 

5 

6 

7 
........... ~ 

8 

9 

10 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

11 

12 

13 

3 of U.S. Trademark Registration No. 2,383,778. 

RESPONSE TO REQUEST zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAFOR ADMISSION NO. 16. 

Denied. 

SUPPLEMENTAL RESPONSE TO NO. 16: zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

Denied. Applicant understands· as a matter of logic that Opposer's Marks were likely 

observed in passing, as part of a group of marks when search results are produced in list form at 

the USP TO, and Applicant assumes as much. However, because of the large number of such 

marks, Applicant did not take note of individual registration numbers, and Opposer's Marks did 

not stand out in the memory of Applicant. Accordingly, Applicant had no mem01y of seeing this 

particular registration, and Applicant therefore had no "actual knowledge" of US. Trademark 

Registration No. 2,383, 778 prior to the filing of the opposed application. 

14 REQUESTFORADMISSIONNO. 17. 

1 7. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

of U.S. Trademark Registration No. 2,365,074. 

RESPONSE TO REQUEST FOR ADMISSION NO. 17. 

Denied. 

SUPPLEMENTAL RESPONSE TO NO. 17: 

Denied. Applicant understands· as a matter of logic that Opposer's Marks were likely 

observed in passing, as part of a group of marks when search results are produced in list form at 

the USP7V, and Applicant assumes as much. However, because of the large number of such 

marks, Applicant did not take note of individual registration numbers, and Opposer's Marfa did 

not stand out in the memory ofApplicant. Accordingly, Applicant had no memory of seeing this 

particular registration, and Applicant therefore had no "actual knowledge" of US. Trademark 

Registration No. 2, 3 65, 0 7 4 prior to the zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAJi ling of the opposed application. 

27 /// 

28 /// 
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16 of U.S. Trademark Registration No. 2,383,777. 

17 RESPONSE TO REQUEST FOR ADMISSION NO. 19. 

18 Denied. 

19 SUPPLEMENTAL RESPONSE TO NO. 19: 

20 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBADenied Applicant understands- as a matter (if logic that Opposer's Marks were likely 

21 observed in passing, as part of a group of marks when search results are produced in list form at 

22 the USPTO, and Applicant assumes as much. However, because of the large number zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAof such 

23 marks, Applicant did not take note of individual registration numbers, and Opposer's Marks did 

24 not stand out in the memory of Applicant. Accordingly, Applicant had no memory of seeing this 

25 particular registration, and Applicant therefore had no "actual knowledge" of US. Trademark 

26 Registration No. 2, 383, 777 prior to the filing of the opposed application. 

27 Ill 

28 Ill 

15 19. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

3 of U.S. Trademark Registration No. 2,366,850. 

RESPONSE TO REQUEST FOR ADMISSION NO. 18. 

Denied. 

SUPPLEMENTAL RESPONSE TO NO. 18: 

Denied Applicant understands· as a matter of logic that Opposer's Marks were likely 

observed in passing, as part of a group of marks when search results are produced in list form at 

the USPTO, and Applicant assumes as much. However, because of the large number of such 

marks, Applicant did not take note of individual registration numbers, and Opposer's Marks did 

not stand out in the memory ofApplicant. Accordingly, Applicant had no memory of seeing this 

particular registration, and Applicant therefore had no "actual knowledge" of US Trademark 

Registration No. 2,366,850prior to the filing of the opposed application. 

14 REQUEST FOR ADMISSION NO. 19. 

Admit that prior to the filing of the opposed application, Applicant had actual knowledge 2 18. 

l REQUEST FOR ADMISSION NO. 18. 

4 

5 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

,,. ....... :~ 6 

7 

8 

9 

10 

11 

12 

13 



Page 11 Applicant's Responses to Opposer's Requests for Admissions, Set One, 91196299 

16 of US. Trademark Registration No. 3,330,353. 

17 RESPONSE TO REQUEST FOR ADMISSION NO. 21. 

18 Denied. 

19 SUPPLEMENTAL RESPONSE TO NO. 21: 

20 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBADenied. Applicant understands· as a matter of logic that Opposer's Marks were likely 

21 observed in passing, as part of a group o] marks when search results are produced in listform at 

22 the USP TO, and Applicant assumes as much. However, because of the large number of such 

23 marks, Applicant did not take note of individual registration numbers, and Opposer's Marks did 

24 not stand out in the memory of Applicant. Accordingly, Applicant had no memory of seeing this 

25 particular registration, and Applicant therefore had no "actual knowledge" of US. Trademark 

26 Registration No. 3,330,353 prior to the filing of the opposed application. 

27 /// 

28 /// 
.1Y'' ... ) 

Admit that prior to the filing of the opposed application, Applicant had actual knowledge 15 21. 

3 ofUS. Trademark Registration No. 2,713,692. 

4· RESPONSE TO REQUEST FOR ADMISSION NO. 20. 

5 Denied. 

6 SUPPLEMENTAL RESPONSE TO NO. 20: zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

7 Denied. Applicant understands· as a matter of logic that Opposer's Marks were likely 

8 observed in passing, as part of a group of marks when search results are produced in list form at 

9 the USPTO, and Applicant assumes as much. However, because of the large number of such 

l 0 marks, Applicant did not take note of individual registration numbers, and Opposer's Marks did 

11 not stand out in the memory of Applicant. Accordingly, Applicant had no memory qf seeing this 

12 particular registration, and Applicant therefore had no "actual knowledge" of US. Trademark 

13 Registration No. 2, 713, 69 2 prior to the filing of the opposed application. 

14 REQUEST FOR ADMISSION NO. 21. 

2 20. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

1 REQUEST FOR ADMISSION NO. 20. 
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24 Trademark Registration No. 2,373,504. 

25 RESPONSE TO REQUEST FOR ADMISSION NO. 26. 

26 Admit; this application is based on intent to use this mark in the future, and Applicant has 

""'" 27 not used the mark by presenting it to the public in the normal course of business. 

28 /// 

Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 23 26. 

19 RESPONSE TO REQUEST FOR ADMISSION NO. 25. 

20 Admit; this application is based on intent to use this mark in the future, and Applicant has 

21 not used the mark by presenting it to the public in the normal course of business. 

22 REQUEST FOR ADMISSION NO. 26. 

Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 

Trademark Registration No. 2,362,916. 

17 25. 

18 

13 website at vvvvw.connectpr.com 

14 RESPONSE TO REQUEST FOR ADMISSION NO. 24. 

15 Denied . zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

. ::;t.~><,, 

16 REQUEST FOR ADMISSION NO. 25. 

Admit that prior to the filing of the opposed application, Applicant visited Opposer's 12 24. 

REQUEST FOR ADMISSION NO. 22. 

2 22. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

3 of Opposer. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 22. 

5 Denied. 

6 REQUEST FOR ADMISSION NO. 23. 

7 23. Admit that prior to the filing of the opposed application, Applicant had actual knowledge 

8 of Opposer's website located at zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA~YY.D..Y.:...connect12r.&Qm. 

9 RESPONSE TO REQUEST FOR ADMISSION NO. 23. 

10 Denied. 

11 REQUEST FOR ADMISSION NO. 24. 
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25 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

26 II I zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA
;;µy 

27 Ill 

28 Ill 

21 Trademark Registration No. 2,366,850. 

22 RESPONSE TO REQUEST FOR ADMISSION NO. 30. 

23 Admit; this application is based on intent to use this mark in the future, and Applicant has 

24 not used the mark by presenting it to the public in the normal course of business. 

20 30. Admit that prior to using the opposed mark, Applicant had actual knowledge of US. 

16 RESPONSE TO REQUEST FOR ADMISSION NO. 29. 

17 Admit; this application is based on intent to use this markin the future, and Applicant has 

18 not used the mark by presenting it to the public in the normal course of business. 

19 REQUEST FOR ADMISSION NO. 30. 

Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 

Trademark Registration No. 2,365,074. 

14 29. 

15 

9 Trademark Registration No. 2,383,778. 

10 RESPONSE TO REQUEST FOR ADMISSION NO. 28. 

11 Admit; this application is based on intent to use this mark in the future, and Applicant has 

12 not used the mark by presenting it to the public in the normal course of business. 

13 REQUEST FOR ADMISSION NO. 29. 

Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 8 28. 

3 Trademark Registration No. 2,373,505. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 27. 

5 Admit; this application is based on intent to use this mark in the future, and Applicant has 

6 not used the mark by presenting it to the public in the normal course of business. 

7 REQUEST FOR ADMISSION NO. 28. 

Admit that prior to using the opposed mark, Applicant had actual knowledge of US. 2 27. 

l REQUEST FOR ADMISSION NO. 27. 
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25 course of business. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

;)';, 26 Ill 

27 Ill 

28 Ill 

21 RESPONSE TO REQUEST FOR ADMISSION NO. 34. 

22 Admit that prior to using the opposed mark, Applicant gained only such knowledge of 

23 Opposer as has come to light in this opposition; this application is based on intent to use this mark 

24 in the future, and Applicant has not yet used the mark by presenting it to the public in the normal 

20 34. Admit that prior to using the opposed mark, Applicant had actual knowledge of Opposer. 

14 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA33. 
-,;:/i-'~- 

15 

9 Trademark Registration No. 2, 713,692. 

10 RESPONSE TO REQUEST FOR ADMISSION NO. 32. 

11 Admit; this application is based on intent to use this mark in the future, and Applicant has 

12 not used the mark by presenting it to the public in the normal course of business. 

13 REQUEST FOR ADMISSION NO. 33. 

Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 

Trademark Registration No. 3,330,353. 

16 RESPONSETOREQUESTFORADMISSIONNO. 33. 

17 Admit; this application is based on intent to use this mark in the future, and Applicant has 

18 not used the mark by presenting it to the public in the normal course of business. 

19 REQUEST FOR ADMISSION NO. 34. 

Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 8 32. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 31. 

5 Admit; this application is based on intent to use this mark in the future, and Applicant has 

6 not used the mark by presenting it to the public in the normal course of business. 

7 REQUEST FOR ADMISSION NO. 32. 

Admit that prior to using the opposed mark, Applicant had actual knowledge of U.S. 

Trademark Registration No. 2,383,777. 

2 31. 

3 

1 REQUEST FOR ADMISSION NO. 31. 
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21 RESPONSE TO REQUEST FOR ADMISSION NO. 38. 

22 Admit. 

23 REQUEST FOR ADMISSION NO. 39 

24 39. Admit that a related company of Applicant owns the digitalmojo.com domain name. 

25 RESPONSE TO REQUEST FOR ADMISSION NO. 39. 

26 Admit. 

27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

28 Ill 

Admit that Applicant owns the digitalmojo.com domain name. 20 38. 

17 RESPONSE TO REQUEST FOR ADMISSION NO. 37. 

18 Denied. 

19 REQUEST FOR ADMISSION NO. 38. 

16 37. 

12 RESPONSE TO REQUEST FOR ADMISSION NO. 36. 

13 Admit; this application is based on intent to use this mark in the future, and Applicant has 

14 not yet used the mark by presenting it to the public in the normal course of business. 

15 REQUEST FOR ADMISSION NO. 37. 

11 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA\\l\V\V. connect pr. com. 

Admit that prior to using the opposed mark, Applicant visited Opposer's website at 10 36. 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 35. 

5 Admit that prior to using the opposed mark, Applicant gained only such knowledge of 

6 Opposer's website located at www.connectpr.com as has come to light in this opposition; this 

7 application is based on intent to use this mark in the future, and Applicant has not yet used the 

8 mark by presenting it to the public in the normal course of business. 

9 REQUEST FOR ADMISSION NO. 36. 

Admit that prior to using the opposed mark, Applicant had actual knowledge of Opposer's 

website located at V-l\VW. connectpr. com. 

2 35. 

1 REQUEST FOR ADMISSION NO. 35. 

Admit that Applicant has used the opposed mark. 

3 
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Admit. 25 

26 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

27 Ill 

28 Ill 

11 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA\VVVVv' digitalmojo.com. 

12 RESPONSE TO REQUEST FOR ADMISSION NO. 42. 

13 Denied. 

14 REQUEST FOR ADMISSION NO. 43. 

15 43. Admit that Applicant offers, or has offered, to market the goods or services of others. 

16 RESPONSE TO REQUEST FOR ADMISSION NO. 43. 

17 Admit. 

18 REQUEST FOR ADMISSION NO. 44. 

19 44. Admit that Applicant offers, or has offered, to advertise the goods or services of others. 

20 RESPONSE TO REQUEST FOR ADMISSION NO. 44. 

21 Admit. 

22 REQUEST FOR ADMISSION NO. 45. 

23 45. Admit that Applicant offers, or has offered, to promote the goods or services of others. 

24 RESPONSE TO REQlJEST FOR ADMISSION NO. 45. 

Admit that Applicant uses the opposed mark on the web site found at 10 42. 

REQUEST FOR ADMISSION NO. 40. 

2 40. Admit that Applicant controls the content on the website found at W\V\V.diw:italm.Qj~com. 

3 RESPONSE TO REQUEST FOR ADMISSION NO. 40. 

4 Admit. 

5 REQUEST FOR ADMISSION NO. 41. 

6 41. Admit that Applicant operates the web site found at Y!'\V\V digitalmojo .. com. 

7 RESPONSE TO REQUEST FOR ADMISSION NO. 41. 

8 Admit. 

9 REQUEST FOR ADMISSION NO. 42. 
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22 RESPONSE TO REQUEST FOR ADMISSION NO. 50. 

23 Denied. 

24 REQUEST FOR ADMISSION NO. 51. 

25 51. Admit that Applicant offers, or has offered, flyers. 

26 RESPONSE TO REQUEST FOR ADMISSION NO. 51. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

27 Denied. 

28 /// 

Admit that Applicant offers, or has offered, brochures. 21 50. 

1 REQUEST FOR ADMISSION NO. 46. 

2 46. Admit that Applicant offers, or has offered, to sale the goods or services of others. 

3 RESPONSE TO REQUEST FOR ADMISSION NO. 46. 

4 This _request cannot be admitted or denied, because it is incoherent as written. To 

5 facilitate discovery, however, if Opposer means "sell" instead of"sale," Applicant admits. 

6 REQUEST FOR ADMISSION NO. 47. 

7 47. Admit that Applicant offers, or has offered, to conduct market research for others. 

8 RESPONSE TO REQUEST FOR ADMISSION NO. 47. 

9 Denied. 

10 REQUEST FOR ADMISSION NO. 48. 

11 48. Admit that Applicant offers, or has offered, reports. 

12 RESPONSE TO REQUEST FOR ADMISSION NO. 48. 

13 Applicant objects to this request in that the word "report" is undefined, and has no 

14 meaning absent context. To facilitate discovery, however, Applicant admits it has reported its 

15 income to the IRS, and it "offers, or has offered," other "reports" of this nature. 

16 REQUEST FOR ADMISSION NO. 49. 

17 49. Admit that Applicant offers, or has offered, press kits. 

18 RESPONSE TO REQUEST FOR ADMISSION NO. 49. 

19 Denied. 

20 REQUEST FOR ADMISSION NO. 50. 
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1 REQUEST FOR ADMISSION NO. 52. 

2 52. Admit that Applicant offers, or has offered, press releases. 

3 RESPONSE TO REQUEST FOR ADMISSION NO. 52 

4 Denied. 

5 REQUEST FOR ADMISSION NO. 53. 

6 53. Admit that Applicant offers, or has offered, to perform public relations for others. 

7 RESPONSE TO REQUEST FOR ADMISSION NO. 53"'" 

8 Denied. 

9 REQUEST FOR ADMISSION NO. 54. 

10 54. Admit that Applicant offers, or has offered, to perform media relations for others. 

11 RESPONSE TO REQUEST FOR ADMISSION NO. 54. 

12 Denied. 

13 REQUEST FOR ADMISSION NO. 55. 

14 55. Admit that Applicant offers, or has offered, to perform sales promotion for others. 

15 RESPONSE TO REQUEST FOR ADMISSION NO. 55. 

16 Admit. 

17 REQUEST FOR ADMISSION NO. 56. 

18 56. Admit that Applicant offers, or has offered, prerecorded audio recordings. 

19 RESPONSE TO REQUEST FOR ADMISSION NO. 56. 

20 Denied. 

21 REQUEST FORADMISSION NO. 57. 

22 57. Admit that Applicant offers, or has offered, prerecorded video recordings. 

23 RESPONSE TO REQUEST FOR ADMISSION NO. 57. 

24 Denied. 

25 REQUEST FOR ADMISSION NO. 58. 

26 58. Admit that Applicant offers, or has offered, computer discs and CD-ROMS. 

27 RESPONSE TO REQUEST FOR ADMISSION NO. 58. 

28 Denied. 
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26 messaging for others. 

27 RESPONSE TO REQUEST FOR ADMISSION NO. 64. 

28 Denied; Applicant is not a public relations company. 

Admit that Applicant offers, or has offered, development of market positioning and 25 64. 

17 transmission. 

18 RESPONSE TO REQUEST FOR ADMISSION NO. 62. 

19 Admit Applicant advertises for its clients via the Internet. 

20 REQUEST FOR ADMISSION NO. 63. 

21 63. Admit that Applicant offers, or has offered, strategic marketing planning for others. 

22 RESPONSE TO REQUEST FOR ADMISSION NO. 63. 

23 Denied; Applicant is not a marketing consultant. 

24 REQUEST FOR ADMISSION NO. 64. 

Admit that Applicant offers, or has offered, to deliver advertisements by electronic 16 62. 

13 Admit Applicant employs an advertising method which involves transmitting information 
~--"" .;,' 

14 about, to, and from its clients. 

15 REQUEST FOR ADMISSION NO. 62. 

12 RESPONSE TO REQUEST FOR ADMISSION NO. 61 

Admit that Applicant offers, or has offered, to deliver messages by electronic transmission 

for others. 

10 61. 

11 

l REQUEST FOR ADMISSION NO. 59. 

2 59. Admit that Applicant offers, or has offered, prerecorded audio-visual recordings. 

3 RESPONSE TO REQUEST FOR ADMISSION NO. 59. 

4 Denied. 

5 REQUEST FOR ADMISSION NO. 60. 

6 60. Admit that Applicant offers, or has offered, electronic publications. 

7 RESPONSE TO REQUEST FOR ADMISSION NO. 60. 

8 Denied. 

9 REQUEST FOR ADMISSION NO. 61. 
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4 RESPONSE TO REQUEST FOR ADMISSION NO. 65. 

5 Admit that Applicant writes copy for its clients, with their oversight, guidance, and 

6 approval, as necessary to advertize the services of its clients at Applicant's web sites, or on web 

7 sites used by Applicant under the authority of its clients. 

8 REQUEST FOR ADMISSION NO. 66 

9 66. Admit that the mark of US. Trademark Registration No. 2,362,916. is incontestable. 

10 RESPONSE TO REQUEST FOR ADMISSION NO. 66. 

11 Denied. 

12 REQUEST FOR ADMISSION NO. 67. 

13 67. Admit that the mark of US. Trademark Registration No. 2,373,504 isincontestable. 

14 RESPONSE TO REQUEST FOR ADMISSION NO. 67. 

15 Denied. 

16 REQUEST FOR ADMISSION NO. 68. 

17 68. Admit that the mark of U.S. Trademark Registration No. 2,373,505 is incontestable. 

18 RESPONSE TO REQUEST FOR ADMISSION NO. 68. 

19 Denied. 

20 REQUEST FOR ADMISSION NO. 69. 

21 69. Admit that the mark ofU.S. Trademark Registration No. 2,383,778 is incontestable. 

22 RESPONSE TO REQUEST FOR ADMISSION NO. 69. 

23 Denied. 

24 REQUEST FOR ADMISSION NO. 70. 

25 70. Admit that the mark of U.S. Trademark Registration No. 2,365,074 is incontestable. 

26 RESPONSE TO REQUEST FOR ADMISSION NO. 70. 

27 Denied. 

28 /// 

3 for others. 

2 65. Admit that Applicant offers, or has offered, editorial support for sales promotion material 

l REQUEST FOR ADMISSION NO. 65. 
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n response to Opposer's First Request for 

ess records of Applicant kept in the 

n response to Opposer's First Request for 

t to the Federal Rules of Evidence. 

on No. 2,713,692 is incontestable. 

on No. 2,383,777 is incontestable. 

on No. 2,366,850 is incontestable. 

REQUEST FOR ADMISSION NO. 71. 

71. Admit that the mark of US. Trademark Registrati 

RESPONSE TO REQUEST FOR ADMISSION NO. 71. 

Denied. 

REQUEST FOR ADMISSION NO. 72. 

72. Admit that the mark of US. Trademark Registrati 

RESPONSE TO REQUEST FOR ADMISSION NO. 72. 

Denied. 

REQUEST FOR ADMISSION NO. 73. 

73. Admit that the mark of U.S. Trademark Registrati 

RESPONSE TO REQUEST FOR ADMISSION NO. 73. 

Denied. 

REQUEST FOR ADMISSION NO. 74. 

74. Admit that all documents produced by Applicant i 

Production in this proceeding are genuine pursuan 

RESPONSE TO REQUEST FOR ADMISSION NO. 74. 

Admit 

REQUEST FOR ADMISSION NO. 75. 

75. Admit that all documents produced by Applicant i 

Production in this proceeding are part of the busin 

normal course of business. 

RESPONSE TO REQUEST FOR ADMISSION NO. 75. 

Admit. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

Ill 

Ill 

II I 

II I 

Ill 

Applicant's Responses to Opposer's Requests for Admissions, Set 

l zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

.,_,r._· 2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 
,;:;.-~·" 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

;;>-u 

25 

26 

27 

28 
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Thomas W. Cook, Reg. No. 38,849 

Attorney for Applicant 

3030 Bridgeway, Suite 425-430 

Sausalito, California 94965 

Telephone: 415-339-8550 

8 

9 Date: April 5, 2011 

10 

11 

12 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

13 

14 
-.j,..r',;· 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

6 RESPONSE TO REQUEST FOR ADMISSION NO. 76. 

7 Admit. 

relevance. 

Federal Rules of Evidence, subject to any objections of Applicant on the grounds of 

Admit that all documents produced by Applicant in response to Opposer's First Request for 

Production in this proceeding are admissible as evidence in this proceeding under the 

2 76. 

3 

4 

5 

1 REQUEST FOR ADMISSION NO. 76. 
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28 

27 

26 

25 

24 

23 

19 April 6, 2011 

20 

21 

22 

18 Sausalito, California. 

I declare under penalty of perjury that the foregoing is true and correct. Executed at 

Attention: Karl R. Cannon 

15 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

16 

17 

Clayton, Howarth & Cannon, P.C. 

14 P. 0. Box 1909 
Sandy UT 84091-1909 

13 

11 by placing it in a sealed envelope and depositing it in the United States mail, first class postage 

12 
fully prepaid, addressed to the following: 

APPLICANT'S SUPPLEMENTAL RESPONSE TO 
OPPOSER'S REQUEST FOR ADMISSIONS, SET ONE 

On the date first written below, I served a true copy of the attached document entitled: 
8 

9 

10 

6 My business address is 3030 Bridgeway, Suite 425-430, Sausalito, California. My mailing 

7 address is P.O. Box 1989, Sausalito, California. 

5 Sausalito, California. 

I hereby declare: 

PROOF OF SERVICE 

I am over the age of 18 years, and am not a party to the within cause. I am employed in 

2 

3 

4 
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28 

statements call for information related to Opposer, its business, and its marks, and Applicant 

must therefor deny the truth of allegations calling for such information. 

27 

sufficient to form a belief as to the truth of the statements set forth in these Requests if such 
26 

25 

questions which call for information about Opposer, its goods or services, its marketing, and all 

other aspects of Opposer's business. Further, Applicant is without knowledge or information 

24 

23 

21 

22 

Applicant's general objections set forth in Applicant's response to Opposer's 

Interrogatories, Set Two, are incorporated herein to the extent they may be applicable. For 

purposes of these responses, Applicant assumes Opposer has correctly identified itself, and that 

Opposer sells the goods and services set forth in Opposer's Notice of Opposition. However, 

Applicant has no direct knowledge of Opposer, and Applicant cannot determine, except by 

Opposer's own statements in its Notice, whether Opposer is associated with any of the goods 

Opposer identifies, or any particular source for such goods. Accordingly, Applicant objects to all 

20 

GENERAL OBJECTIONS 
16 

17 

18 

19 

15 

Opposer, Connect Public Relations, Inc. 

Applicant, Digitalmojo, Inc. 

Two 

Propounding Party: 

Responding Party: 

Set Number: 

RESPONSE TO REQUEST FOR ADMISSIONS, SET TWO 

Applicant. 
10 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

11 

12 

13 

14 

9 DIGIT ALM OJ 0, INC., a California corporation 

7 Opposer, 

8 v. 

CONNECT PUBLIC RELATIONS, INC., a 
6 Utah corporation. 

5 

4 Mark: CONNECT 

3 In the Matter of Trademark Application Serial No. 77/714,693 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

2 
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26 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

27 Ill 

28 /// 

25 goods/services. 

Admit that the mark in U.S. Registration No. 2,383,778 is not generic for the enumerated 24 4. 

REQUEST FOR ADMISSION NO. 4. 

distinctive for the enumerated goods/services. 

Applicant admits the mark in U.S. Registration No. 2,373,505 is not generic for the 

enumerated goods/services, and also admits the mark in U.S. Registration No. 2,373,505 is not 

RESPONSE TO REQUEST FOR ADMISSION NO. 3. 19 

20 

21 

22 

goods/services. 

Admit that the mark in U.S. Registration No. 2,373,505 is not generic for the enumerated 17 3. 

18 

16 REQUEST FOR ADMISSION NO. 3. 

15 distinctive for the enumerated goods/services. 

13 Applicant admits the mark in U.S. Registration No. 2,373,504 is not generic for the 

14 enumerated goods/services, and also admits the mark in U.S. Registration No. 2,373,504 is not 

12 RESPONSE TO REQUEST FOR ADMISSION NO. 2. 

11 goods/services. 

Admit that the mark in U.S. Registration No. 2,373,504 is not generic for the enumerated 10 2. 

9 REQUEST FOR ADMISSION NO. 2. 

8 distinctive for the enumerated goods/services. 

6 Applicant admits the mark in U.S. Registration No. 2,362,916 is not generic for the 

7 enumerated goods/services, and also admits the mark in U.S. Registration No. 2,362,916 is not 

5 RESPONSE TO REQUEST FOR ADMISSION NO. 1. 

4 goods/services. 

Admit that the mark in U.S. Registration No. 2,362,916 is not generic for the enumerated 3 1. 

1 RESPONSES 

2 REQUEST FOR ADMISSION NO. 1. 



Page 3 Applicant's Responses to Opposer's Requests for Admissions, Set Two, 91196299 

21 goods/services. 

22 RESPONSE TO REQUEST FOR ADMISSION NO. 7. 

23 Applicant admits the mark in U.S. Registration No. 2,383,777 is not generic for the 

24 enumerated goods/services, and also admits the mark in U.S. Registration No. 2,383,777 is not 

25 distinctive for the enumerated goods/services. 

26 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

27 Ill 

28 /// 

20 7. 

RESPONSE TO REQUEST FOR ADMISSION NO. 4. 

Applicant admits the mark in U.S. Registration No. 2,383,778 is not generic for the 

enumerated goods/services, and also admits the mark in U.S. Registration No. 2,383,778 is not 

distinctive for the enumerated goods/services. 

REQUEST FOR ADMISSION NO. 5. 

5. Admit that the mark in U.S. Registration No. 2,365,074 is not generic for the enumerated 

goods/services. 

RESPONSE TO REQUEST FOR ADMISSION N0.5. 

Applicant admits the mark in U.S. Registration No. 2,365,074 is not generic for the 

enumerated goods/services, and also admits the mark in U.S. Registration No. 2,365,074 is not 

distinctive for the enumerated goods/services. 

REQUEST FOR ADMISSION NO. 6. 

6. Admit that the mark in U.S. Registration No. 2,366,850 is not generic for the enumerated 

goods/services. 

RESPONSE TO REQUEST FOR ADMISSION NO. 6. 

Applicant admits the mark in U.S. Registration No. 2,366,850 is not generic for the 

enumerated goods/services, and also admits the mark in U.S. Registration No. 2,366,850 is not 

distinctive for the enumerated goods/services. 

REQUEST FOR ADMISSION NO. 7. 

Admit that the mark in U.S. Registration No. 2,383,777 is not generic for the enumerated 

2 

3 

4 

5 

6 

7 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 



25 used to provide services to consumers, if the services so provided to businesses are 

26 unrelated to the services so provided to consumers. 

27 RESPONSE TO REQUEST FOR ADMISSION NO. 11. 

28 Deny. 

Admit marks used to provide services to businesses may be confusingly similar to marks 24 11. 

RESPONSE TO REQUEST FOR ADMISSION NO. 10. 

As the definition of consumer is often restricted to living persons (i.e. not corporations or 

businesses) and excludes commercial users (see http://en.wikipedia.org/wiki/Consumer. under 

the heading "In Law and Politics"), Applicant denies that services provided to businesses may be 

related to services provided to consumers; "businesses" and "consumers" are separate markets. 

REQUEST FOR ADMISSION NO. 11. 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

Applicant admits the mark in U.S. Registration No. 2,713,692 is not generic for the 

enumerated goods/services, and also admits the mark in U.S. Registration No. 2,713,692 is not 

distinctive for the enumerated goods/services. 

REQUEST FOR ADMISSION NO. 9. 

9. Admit that the mark in U.S. Registration No. 3,330,353 is not generic for the enumerated 

goods/services. 

RESPONSE TO REQUEST FOR ADMISSION NO. 9. 

Admit the mark in U.S. Registration No. 3,330,353 is not generic for the enumerated 

goods/services, and also admits the mark in U.S. Registration No. 3,330,353 is not distinctive for 

the enumerated goods/services. 

REQUEST FOR ADMISSION NO. 10. 

10. Admit that services provided to businesses may be related to services provided to 

consumers. 

13 

2 8. Admit that the mark in U.S. Registration No. 2,713,692 is not generic for the enumerated 

goods/services. 

RESPONSE TO REQUEST FOR ADMISSION NO. 8. 

REQUEST FOR ADMISSION NO. 8. 

Page 4 Applicant's Responses to Opposer's Requests for Admissions, Set Two, 91196299 

3 

4 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

5 

6 

7 

8 

9 

10 

11 

12 



Page 5 Applicant's Responses to Opposer's Requests for Admissions, Set Two, 91196299 

20 RESPONSE TO REQUEST FOR ADMISSION NO. 15. 

21 Applicant admits that Applicant provides some services to businesses only under the 

22 name DigitalMojo, Inc, and the service mark DIGIT ALM OJ zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA0. Applicant admits it intends to 

23 market its services to consumers under the mark CONNECT, and then provide services to 

24 consumers, not business, under the mark CONNECT with the assistance of, in conjunctions with, 

25 or in association with, other businesses to which Applicant has supplied services under the name 

26 DigitalMojo, Inc, and the service mark DIGITALMOJO. 

27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

28 Ill 

19 15. 

RESPONSE TO REQUEST FOR ADMISSION NO. 13. 

Deny. 

REQUEST FOR ADMISSION NO. 14. 

14. Admit that businesses and consumers may be part of the same market. 

RESPONSE TO REQUEST FOR ADMISSION NO. 14. 

As the definition of consumer is often restricted to living persons (i.e. not corporations or 

businesses) and excludes commercial users (see http://en.wikipedia.org/wiki/Consumer, under 

the heading "In Law and Politics"), Applicant denies that businesses and consumers may be part 

of the same market; "businesses" and "consumers" are separate markets. 

REQUEST FOR ADMISSION NO. 15. 

Admit that Applicant contends that the word "connect" describes a quality, characteristic, 

function, feature, purpose, or use of at least one of Applicant's services. 

7 13. 

8 

4 RESPONSE TO REQUEST FOR ADMISSION NO. 12. 

5 Deny. 

6 REQUEST FOR ADMISSION NO. 13. 

Admit that Applicant contends that the word "connect" describes a quality, characteristic, 

function, feature, purpose, or use of at least one of Applicant's goods. 

2 12. 

3 

1 REQUEST FOR ADMISSION NO. 12. 

Admit that Applicant provides services to businesses. 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 



Page 6 Applicant's Responses to Opposer's Requests for Admissions, Set Two, 91196299 

3 RESPONSE TO REQUEST FOR ADMISSION NO. 16. 

4 Applicant admits that Applicant provides some of its services only to other businesses only zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

5 under the name DigitalMojo, Inc, and the service mark DIGIT ALMOJO. 

6 REQUEST FOR ADMISSION NO. 17. 

7 17. Admit that Applicant contends that Applicant's Mark is merely descriptive. 

8 RESPONSE TO REQUEST FOR ADMISSION NO. 17. 

9 Deny. 

10 REQUEST FOR ADMISSION NO. 18. 

11 18. Admit that Applicant contends that Applicant's Mark is generic. 

12 RESPONSE TO REQUEST FOR ADMISSION NO. 18. 

13 Deny. 

14 REQUEST FOR ADMISSION NO. 19. 

15 ] 9. Admit that Applicant contends that Opposer's Mark is generic. 

16 RESPONSE TO REQUEST FOR ADMISSION NO. 19. 

17 Deny. 

18 REQUEST FOR ADMISSION NO. 20. 

19 20. Admit that business marketing services may be a service provided to businesses. 

20 RESPONSE TO REQUEST FOR ADMISSION NO. 20. 

21 Subject to the following qualifications, Applicant admits that "business marketing services" 

22 . may be a service provided to businesses when "business marketing services" are supplied to "client" 

23 businesses to assist such client businesses market their goods and services, and admit Applicant 

24 intends to provide such "business marketing services" under the name DigitalMojo, Inc. as it markets 

25 to consumers under the mark CONNECT. Applicant denies Applicant's "business marketing 

26 services in the nature of agency representation of companies marketing a variety of services to home 

27 owners and renters, namely, utility hook-ups, telecommunication services, home security services, 

28 home warranties, home and yard maintenance, furniture and appliance rental," which services are 

2 16. Admit that Applicant provides some of its services only to other businesses. 

1. REQUEST FOR ADMISSION NO. 16. 



Page 7 Applicant's Responses to Opposer's Requests for Admissions, Set Two, 91196299 

18 RESPONSE TO REQUEST FOR ADMISSION NO. 22. 

19 Subject to the following qualifications, Applicant admits that "advertising services" may be a 

20 service provided to businesses when "advertising services" are supplied to "client" businesses to 

21 assist such client businesses market their goods and services, and admit Applicant intends to provide 

22 such "advertising services" to businesses under the name DigitalMojo, Inc. as it markets to 

23 consumers under the mark CONNECT. Applicant denies Applicant's "advertising services for 

24 providers of residential and business telecommunications services, namely, for providers of 

25 broadband cable, DSL, fiber-optic and satellite Internet access services, cable and satellite television, 

26 voice over IP, and long-distance telephone services; operation of telephone call centers for others," 

27 which services are only to be directed to (i.e., marketed to) consumers on Applicant's web site under 

28 the mark CONNECT, may be a service(s) provided to businesses. 

Admit that advertising services may be a service provided to businesses. 17 22. 

5 RESPONSE TO REQUEST FOR ADMISSION NO. 21. 

6 Subject to the following qualifications, Applicant admits that "comparative marketing 

7 services" may be a service provided to businesses when "comparative marketing services" are 

8 supplied to "client" businesses to assist such client businesses choose vendors which market to 

9 businesses, and deny Applicant provides or intends to provide such "comparative marketing 

10 services" to businesses, as Applicant's "comparative marketing and advertising services for 

11 providers of residential and business telecommunications services, namely, for providers of 

12 broadband cable, DSL, fiber-optic and satellite Internet access services, cable and satellite television, 

13 voice over IP, and long-distance telephone services; operation of telephone call centers for others" 

14 are intended to be provided, and can only be provided, under the mark CONNECT to consumers on 

15 Applicant's web site. 

16 REQUEST FOR ADMISSION NO. 22. 

Admit that comparative marketing services may be a service provided to businesses. 4 21. 

only to be directed to (i.e., marketed to) consumers on Applicant's web site under the mark 

2 CONNECT, may be a service(s) provided to businesses. 

3 REQUEST FOR ADMISSION NO. 21. 



16 RESPONSE TO REQUEST FOR ADMISSION NO. 24. 

17 Subject to the following qualifications, Applicant admits that "information distribution zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

18 services" may be a service provided to businesses when "information distribution services" are 

19 supplied to "client" businesses to assist such client businesses market their goods and services, and 

20 admit Applicant intends to provide such "information .distribution services" to businesses under the 

21 name DigitalMojo, Inc. as it markets to consumers under the mark CONNECT. Applicant denies 

22 Applicant's "information distribution services, namely, providing classified advertising space via the 

23 global computer network," which services are only to be directed to (i.e., marketed to) consumers on 

24 Applicant's web site under the mark CONNECT, may be a service(s) provided to businesses. 

25 However, Applicant admits that every human on Earth old enough to speak provides some kind of 

26 "information distribution services," as such humans discuss aspects of life on Earth, and Applicant 

27 admits we can only productively think about services if we make distinctions between various kinds 

28 of services just a bit finer than "information distribution services." 

Admit that information distribution services may be a service provided to businesses. 15 24. 

REQUEST FOR ADMISSION NO. 23. 

23. Admit that marketing services may be a service provided to businesses. 

RESPONSE TO REQUEST FOR ADMISSION NO. 23. 

Subject to the following qualifications, Applicant admits that "marketing services" may be a 

service provided to businesses when "marketing services" are supplied to "client" businesses to 

assist such client businesses market their goods and services, and admit Applicant intends to provide 

such "marketing services" under the name DigitalMojo, Inc. as it markets to consumers under the 

mark CONNECT. Applicant denies Applicant's "business marketing services in the nature of 

agency representation of companies marketing a variety of services to home owners and renters, 

namely, utility hook-ups, telecommunication services, home security services, home warranties, 

home and yard maintenance, furniture and appliance rental," which services are only to be directed 

to (i.e., marketed to) consumers on Applicant's web site under the mark CONNECT, may be a 

service(s) provided to businesses. 

REQUEST FOR ADMISSION NO. 24. 

Page 8 Applicant's Responses to Opposer's Requests for Admissions, Set Two, 91196299 
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6 

7 

8 

9 
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14 RESPONSE TO REQUEST FOR ADMISSION NO. 25. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

15 Subject to the following qualifications, Applicant admits that "promoting the goods of others" 

16 may be a service provided to businesses when "promoting the goods of others" are supplied to 

17 "client" businesses to assist such client businesses market their goods and services, and admit 

18 Applicant intends to provide such "promoting the goods of others" to businesses under the name 

19 DigitalMojo, Inc. as it markets to consumers under the mark CONNECT. Applicant denies 

20 Applicant's "promoting the goods and services of others over the Internet," which services are only to 

21 be directed to (i.e., marketed to) consumers on Applicant's web site under the mark CONNECT, may 

22 be a service(s) provided to businesses. However, Applicant admits that every human on Earth old 

23 enough to speak provides some kind of "promoting the goods of others", as such humans discuss 

24 goods and services, and Applicant admits we can only productively think about services if we make 

25 distinctions between various kinds of services just a bit finer than "promoting the goods of others." 

26 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

27 Ill 

28 Ill 

13 25. Admit that promoting the goods of others may be a service provided to businesses. 

RESPONSE TO REQUEST FOR ADMISSION NO. 20. 

2 Subject to the following qualifications, Applicant admits that "business marketing services" 

3 may be a service provided to businesses when "business marketing services" are supplied to "client" 

4 businesses to assist such client businesses market their goods and services, and admit Applicant 

5 intends to provide such "business marketing services" to businesses under the name DigitalMojo, Inc. 

6 as it markets to consumers under the mark CONNECT. Applicant denies Applicant's "business 

7 marketing services in the nature of agency representation of companies marketing a variety of services 

8 to home owners and renters, namely, utility hook-ups, telecommunication services, home security 

9 services, home warranties, home and yard maintenance, furniture and appliance rental," which 

l 0 services are only to be directed to (i.e., marketed to) consumers on Applicant's web site under the 

11 mark CONNECT, may be a service(s) provided to businesses. 

12 REQUEST FOR ADMISSION NO. 25. 



20 Date: 

21 

22 

23 

24 

25 

26 

27 

28 

Applicant denies Opposer's Marks are famous within the meanin?6Jf 15 U.S.C. Section zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA
, I 

1125. / /JI! 
<; zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAt > //;14' ; /: 

June 13, 2011 .... f;~fi (,rf_ (.~·<£ ·-· 
Thomas W. Cook, Reg. No. 38,849 

Attorney for Applicant 

3030 Bridgeway, Suite 425-430 

Sausalito, California 94965 

Telephone: 415-339-8550 

17 RESPONSE TO REQUEST FOR ADMISSION NO. 27. 

Admit that Opposer's Marks are famous within the meaning of 15 U.S.C. Section 1125. 16 27. 

15 REQUEST FOR ADMISSION NO. 27. 

14 distinctions between various kinds of services just a bit finer than "promoting the services of others." 

13 goods and services, and Applicant admits we can only productively think about services if we make 

12 enough to speak provides some kind of "promoting the services of others," as such humans discuss 

11 be a service(s) provided to businesses. However, Applicant admits that every human on Earth old 

l 0 be directed to (i.e., marketed to) consumers on Applicant's web site under the mark CONNECT, may 

9 Applicant's "promoting the goods and services of others over the Internet," which services are only to 

8 DigitalMojo, Inc. as it markets to consumers under the mark CONNECT. Applicant denies 

7 Applicant intends to provide such "promoting the services of others" to businesses under the name 

6 to "client" businesses to assist such client businesses market their goods and services, and admit 

5 others" may be a service provided to businesses when "promoting the services of others" are supplied 

4 Subject to the following qualifications, Applicant admits that "promoting the services of 

3 RESPONSE TO REQUEST FOR ADMISSION NO. 26. 

Admit that promoting the services of others may be a service provided to businesses. 2 26. 

REQUEST FOR ADMISSION NO. 26. 

Page 10 Applicant's Responses to Opposer's Requests for Admissions, Set Two, 91196299 

18 

19 
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June 13, 2011 

Sausalito, California. 

I declare under penalty of perjury that the foregoing is true and correct. Executed at 

Attention: Karl R. Cannon 

Clayton, Howarth zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& Cannon, P.C. 
P. 0. Box 1909 

Sandy UT 84091-1909 

fully prepaid, addressed to the following: 

by placing it in a sealed envelope and depositing it in the United States mail, first class postage 

RESPONSES TO REQUEST FOR ADMISSIONS, SET TWO 

On the date first written below, I served a true copy of the attached document entitled: 

address is P.O. Box 1989, Sausalito, California. 

My business address is 3030 Bridgeway, Suite 425-430, Sausalito, California. My mailing 

Sausalito, California. 

I am over the age of 18 years, and am not a party to the within cause. I am employed in 

I hereby declare: 

PROOF OF SERVICE 
1 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 
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27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

28 

26 

25 

18 CONNECT PUBLIC RELATIONS, INC. 

Respondent. 
19 

20 

21 

22 

23 

24 

v. 17 

16 Petitioner, 

DIGIT ALMOJO, INC., 
15 

Cancellation No. 92054395 
14 Cancellation No. 92054427 

12 DIGITALMOJO, INC., Applicant 

13 

11 V. APPLICANT'S RESPONSES TO 

OPPOSER'S THIRD SET OF 
REQUESTS FOR ADMISSION 

8 Opposition No. 91196299 (Parent) 

9 CONNECT PUBLIC RELATIONS, INC. 

10 
Opposer, 

) 
) 

) 

) 

) 
) 

) 

) 

) 

) 
) 

) 

) 
) 
) 

) 

) 

) 

) 
) 

) 

7 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

5 

6 

3 

2 

Thomas W. Cook, Reg. No. 38,849 

3030 Bridgeway, Suite 425-430 

Sausalito, California 94965 

Telephone: 415-339-8550 

Email: tom(Zi:!thomasrnokl.~~.CO!:!l: 

4 
Attorney for DigitalMojo, Inc. 



26 Applicant admits a representative of applicant, sometime before October 1, 2012, secured 

27 what appeared to be specimens of the Opposer's website from the Internet, and appended those 

28 specimens to Applicant's Second Amended Petition to Cancel registrations for CONNECT 

24 

25 RESPONSE TO REQUEST FOR ADMISSION NO. I. 

23 are genuine. 

22 appended to Applicant's Second Amended Petition to Cancel, and attached hereto as Exhibit A, 

21 REQUEST FOR ADMISSION NO. 1. Admit that the specimens of the Opposer's website 

19 

20 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBARESPONSES 

17 statements call for information related to Opposer, its business, and its marks, and Applicant 

18 must therefor deny the truth of allegations calling for such information. 

15 other aspects of Opposer's business. Further, Applicant is without knowledge or information 

16 sufficient to form a belief as to the truth of the statements set forth in these Requests if such 

14 questions which call for information about Opposer, its goods or services, its marketing, and all 

13 Opposer identifies, or any particular source for such goods. Accordingly, Applicant objects to all 

12 Opposer's own statements in its Notice, whether Opposer is associated with any of the goods 

7 Applicant's general objections set forth in Applicant's response to Opposer's 

8 Interrogatories, Set Three, are incorporated herein to the extent they may be applicable. For 

9 purposes of these responses, Applicant assumes Opposer has correctly identified itself, and that 

10 Opposer sells the goods and services set forth in Opposer's Notice of Opposition. However, 

11 Applicant has no direct knowledge of Opposer, and Applicant cannot determine, except by 

5 

6 GENERAL OBJECTIONS 

Opposer, Connect Public Relations, Inc. 

Applicant, Digitalmojo, Inc. 

Three 

Propounding Party: 

Responding Party: 

Set Number: 

3 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

4 

APPLICANT'S RESPONSES TO OPPOSER'S 
THIRD SET OF REQUESTS FOR ADMISSION 

Page 2 Applicant's Responses to Opposer's Third Set of Requests for Admissions, 91196299 

2 



27 registered with the USPTO under nurnber 2366850. 

26 in this Request for Admission, and that such statement does not contain the mark CONNECTPR, 

25 THIRD SET OF REQUESTS FOR ADMISSION as Exhibit A, includes the statement identified 

23 Applicant admits that the specimens of the Opposer's (Applicant assumes) website 

24 appended to Applicant's Second Amended Petition to Cancel, and attached to OPPOSER'S 

So, welcome to Connect Marketings". There are four parts of our new brand: 

Connect Strategicv" is where we help our clients build effective messaging as 

well as conduct primary research (focus groups and surveys.) Connect Public 

Relations@ is the continuation of the traditional PR activities we've pursued for 

22 years. It is still our core. Connect Socials" is where we focus on all things Web 

2.0 - social media, social networking, social content and social reference. And 

Connect Studios=" is where we build meaningful, exciting, fun content­ 
infographs, websites, videos and so on. 

includes the following statement: 

appended to Applicant's Second Amended Petition to Cancel, and attached hereto as Exhibit A, 

REQUEST FOR ADMISSION NO. 3. Admit that the specimens of the Opposer's website 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 RESPONSE TO REQUEST FOR ADMISSION NO. 3. 

11 Applicant admits. 

9 

10 RESPONSE TO REQUEST FOR ADMISSION NO. 2. 

8 rather as an 'expansion."? 

6 hereto as Exhibit A, includes the following statement: "We are expanding our brand. Today, 

7 Connect Public Relations@ becomes Connect Marketing?". Don't think of this as a 'switch,' but 

5 assumes) website appended to Applicant's Second amended Petition to Cancel, and attached 

4 REQUEST FOR ADMISSION NO. 2. Admit that the specimens of the Opposer's (Applicant 

2 OPPOSER'S THIRD SET OF REQUESTS FOR ADMISSION as Exhibit A. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

3 

PUBLIC RELATIONS and CONNECTPR, and those same specimens are attached to 

Page 3 Applicant's Responses to Opposer's RFPOD, Set One, 9 I 196299 

28 



Page 4 Applicant's Responses to Opposer's Third Set of Requests for Admissions, 91196299 

REQUEST FOR ADMISSION NO. 4. Admit that the specimens of the Opposer's 

2 website appended to Applicant's Second Amended Petition to Cancel, and attached hereto as 

3 Exhibit A, includes the following graphic: (image not inserted) zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

4 

5 RESPONSE TO REQUEST FOR ADMISSION NO. 4. 

6 Applicant admits that the specimens of the Opposer's (Applicant assumes) website 

7 appended to Applicant's Second Amended Petition to Cancel, and attached to OPPOSER'S 

8 THIRD SET OF REQUESTS FOR ADMISSION as Exhibit A, includes the graphic embedded 

9 in Opposer's Request for Admission No. 4 of OPPOSER'S THIRD SET OF REQUESTS FOR 

10 ADMISSION, and that such graphic does not contain the mark CONNECTPR, registered with 

11 the USPTO under number 2366850. Applicant does not embed the graphic referred to in this 

12 Request for Admission because it does not have the facility for such embedding, and because it 

13 no longer finds such graphic on Opposer's (Applicant assumes) website. 

14 

15 REQUEST FOR ADMISSION NO. 5. Admit that the specimens of the Opposer's website 

16 appended to Applicant's Second Amended Petition to Cancel, and attached hereto as Exhibit A, 

17 includes the following graphic that comprises one of the marks that Applicant contends is 

18 abandoned, namely, Connect Public Relations@: (image not inserted) 

19 

20 RESPONSE TO REQUEST FOR ADMISSION N0.5. 

21 Applicant admits that the specimens of the Opposer's website (Applicant assumes) 

22 appended to Applicant's Second Amended Petition to Cancel, and attached to OPPOSER'S 

23 THIRD SET OF REQUESTS FOR ADMISSION as Exhibit A, includes the graphic embedded 

24 in Opposer's Request for Admission No. 5 of OPPOSER'S THIRD SET OF REQUESTS FOR 

25 ADMISSION, and that such graphic appears to contain the words CONNECT and "Public 

26 Relations" in close association, and that such words appear to create separate impressions, and 

27 admits that the words "Public Relations," when viewed properly are merely descriptive of the 

28 services offered under the mark CONNECT, much as "marketing", and "social" and "studios" 
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and strategic are all merely descriptive words which describe services offered by Opposer 

2 (Applicant assumes) under the mark CONNECT, but denies the words CONNECT and "Public 

3 Relations" in close association within such graphic comprises one of the marks that Applicant 

4 contends is abandoned, namely, Connect Public Relations@ because the words CONNECT and 

5 "Public Relations" in close association in such graphic do not create a unitary commercial 

6 impression, or any indication of source of "Public Relations" services beyond the mark 

7 CONNECT. Applicant does not embed the graphic referred to in this Request for Admission 

8 because it does not have the facility for such embedding, and because it no longer finds such 

9 graphic on Opposer's (Applicant assumes) website. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

10 

11 REQUEST FOR ADMISSION NO. 6: Admit that the specimens of the Opposer's 

12 website appended to Applicant's Second Amended Petition to Cancel, and attached hereto as 

13 Exhibit A, includes the following graphic that constitutes use in commerce by Opposer of the 

14 Connect Public Relations® mark: (image not inserted) 

15 

16 RESPONSE TO REQUEST FOR ADMISSION NO. 6. 

17 Applicant denies this request for admission, and Applicant does not embed the graphic referred 

18 to in this Request for Admission because it does not have the facility for such embedding, and 

19 because it no longer finds such graphic on Opposer's (Applicant assumes) website. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

20 

21 REQUEST FOR ADMISSION NO. 7. Admit that the Opposer's current website, 

22 http://connectmarketing.com/, includes a webpage, http://connectmarketing.com/pr.asp, 

23 that displays the Connect Public Relations@ mark. 

24 

25 RESPONSE TO REQUEST FOR ADMISSION NO. 7. 

26 Applicant admits that Applicant can, today, on the Internet, go to the website 

27 http://connectmarketing.com/, and that website includes a webpage at 

28 http://connectmarketing.com/pr.asp that displays the words "Connect Public Relations," and 
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22 http://connectmarketing.com/pr.asp that displays the text set forth by Opposer in its Request for 

23 Admission No. 8, and Applicant further admits that it can, today, on the Internet, go to the 

24 Internet Archive Wayback Machine page to view that same http://connectmarketing.com/pr.asp 

25 location, and find that the webpage http://connectmarketing.com/pr.asp appears to have been first 

26 captured by the Wayback machine on August 29, 2011, seven days after Applicant filed its 

27 Petition to cancel the registration of Opposer's registration of CONNECT PUBLIC RELATIONS 

28 on August 22, 2011. 

21 http://connectmarketing.com/, and that website includes a webpage at 

20 Applicant admits that Applicant can, today, on the Internet, go to the website 

Connect Public Relations has been working to get our clients stories told by 

traditional media since 1989. Today we secure more than 25,000 articles each year 

in the form of news stories, product reviews, contributed articles, thought 

leadership stories and so on. 

Do traditional media even matter anymore? According to our recent Media 

Affinity Study - absolutely. Traditional media such as technology press, business 

press and vertical press are one of the five key ways IT buyers learn about new 

technology and research products. 

that displays the following text: 

http://connectmarketing.com/, includes a webpage, http://connectmarketing.com/pr.asp, 

8 

9 

10 

11 

12 

13 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

14 

15 

16 

17 

18 

19 RESPONSE TO REQUEST FOR ADMISSION NO. 8. 

REQUEST FOR ADMISSION NO. 8 Admit that the Opposer's current website, 

5 registration of Opposer's registration of CONNECT PUBLIC RELATIONS on August 22, 2011 

6 (see exhibit 1 attached). 

Applicant further admits that it can, today, on the Internet, go to the Internet Archive Wayback 

2 Machine page to view that same http://connectmarketing.com/pr.asp location, and find that the 

3 webpage http://connectmarketing.com/pr.asp appears to have been first captured by the Wayback 

4 machine on August 29, 2011, seven days after Applicant filed its Petition to cancel the 

Whether it is working with editors, coordinating analysts or even placing your 
spokespeople at speaking events, Connect Public Relations can help. 

7 



28 

27 

registration of Opposer's registration of CONNECT PUBLIC RELATIONS on August 22, 2011. 

25 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

26 

23 

24 

Applicant further admits that it can, today, on the Internet, go to the Internet Archive Wayback 

Machine page to view that same http://connectmarketing.com/pr.asp location, and find that the 

webpage http://connectmarketing.com/pr.asp appears to have been first captured by the Wayback 

machine on August 29, 2011, seven days after Applicant filed its Petition to cancel the 

22 

Relations" in such a manner that constitutes use in commerce of "Connect Public Relations," and 

includes a webpage, http://conaectmarketing.com/pr.asp, that displays the words "Connect Public 

Applicant admits that the website currently available at http://connectmarketing.com/, 

RESPONSE TO REQUEST FOR ADMISSION NO. 10. 

commerce by Opposer of its Connect Public Relations® mark. 

http://connectmarketing.com/, includes a webpage, http://connectmarketing.com/pr.asp, that 

displays Opposer's Connect Public Relations@ mark in such a manner that constitutes use in 

REQUEST FOR ADMISSION NO. 10. Admit that the Opposer's current website, 

Asked and answered in Applicant's response to Request for Admission No. 8. 

RESPONSE TO REQUEST FOR ADMISSION NO. 9. 

Whether it is working with editors, coordinating analysts or even placing your 

spokespeople at speaking events, Connect Public Relations can help. 

8 

9 

10 

11 

12 

13 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

14 

15 

16 

17 

18 

19 

20 

21 

Connect Public Relations has been working to get our clients stories told by 

traditional media since 1989. Today we secure more than 25,000 articles each year 

in the form of news stories, product reviews, contributed articles, thought 

leadership stories and so on. 

7 

Do traditional media even matter anymore? According to our recent Media 

Affinity Study - absolutely. Traditional media such as technology press, business 

press and vertical press are one of the five key ways IT buyers learn about new 

technology and research products. 

Admit that the Opposer's current website, http://connectmarketing.com/, 

includes a webpage, http://coimectmarketing.com/pr.asp, that displays the following text: 

[****duplicate of No. 8] 1 REQUEST FOR ADMISSION NO. 9. 

Page 7 Applicant's Responses to Opposer's Third Set of Requests for Admissions, 91196299 

2 

3 

4 

5 

6 



Ill 

Ill 

location, and find that the webpage http:/lconnectmarketing.com/pr.asp appears to have been first 

captured by the Wayback machine on August 29, 2011, seven days after Applicant filed its 

Petition to cancel the registration of Opposer's registration of CONNECT PUBLIC RELATIONS 

on August 22, 2011. 

Internet Archive Wayback Machine page to view that same http:llconnectmarketing.comlpr.asp 
20 

21 

22 

23 

24 

25 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

26 

27 

28 

Applicant admits that Applicant can, today, on the Internet, go to the website 

http://connectmarketing.com/, and that website includes a webpage at 

http://connectmarketing.comlpr.asp that displays the text set forth by Opposer in its Request for 

Admission No. 11, and Applicant further admits that it can, today, on the Internet, go to the 

RESPONSE TO REQUEST FOR ADMISSION NO. 11. 

For example, Connects" has helped Symantec establish its Internet Security 
Threat Report (ISTR) as the industry's premier report on the Internet threat 
landscape. In the 2013 report, with Connect's help, outreach around the ISTR 
resulted in thousands of articles in outlets such as Associated Press, Reuters, Wall 
Street Journal, Economic Times, and CIO. 

8 

9 

10 

11 

12 

13 

14 

15 

16 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

17 

18 

19 

Outreach to traditional media builds brand awareness, establishes thought 
leadership and communicates news about products and services. Taken as a 
whole, these efforts provide a high level of visibility for your company. 

Connect Public Relations@ can help. We have deep experience and relationships 
with the media contacts that matter. We know what they want, and need, and use 
that to secure more than 25,000 placements for our clients, from news stories to 
in-depth reviews and profiles. 

4 Do traditional media - magazines, newspapers, broadcast and so on ~ still matter? 
After all, social media has become very important very quickly. However, 

5 according to our Media Affinity Study, traditional media are still in the top five in 
terms of how buyers learn about new products and services. It makes sense 

6 because traditional media have a very broad reach and provide a level of 
credibility and reliability that social media cannot yet match. 

2 http://connectmarketing.com/, included a webpage, http://connectmarketing.com/pr.asp, that 

3 displays the following test after clicking on the "Media Relations" link: 

REQUEST FOR ADMISSION NO. I 1. Admit that the Opposer's current website, 

Page 8 Applicant's Responses to Opposer's Third Set of Requests for Admissions, 91196299 

7 
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REQUEST FOR ADMISSION NO. 12 Admit that the Opposer's current website, 

2 http://connectmarketing.com/, includes a webpage, http://connectmarketing.com/pr.asp, that 

3 displays Opposer's ConnectPR@ mark. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

4 

5 RESPONSE TO REQUEST FOR ADMISSION NO. 12. 

6 Applicant admits that Applicant can, today, on the Internet, go to the website 

7 http://connectmarketing.com/, and that website includes a webpage at 

8 http://connectmarketing.com/pr.asp that displays the word "connectpr," and Applicant further 

9 admits that it can, today, on the Internet, go to the Internet Archive Wayback Machine page to 

10 view that same http://connectmarketing.com/pr.asp location, and find that the webpage 

11 http://connectmarketing.com/pr.asp appears to have been first captured by the Wayback machine 

12 on August 29, 2011, seven days after Applicant filed its Petition to cancel the registration of 

13 Opposer's registration of CONNECT PR on August 22, 2011. 

14 

15 REQUEST FOR ADMISSION NO. 13. Admit that the Opposer's current website, 

16 http://connectmarketing.com/, includes a webpage, http://connectmarketing.com/pr.asp, that 

17 displays Opposer's ConnectPR@ mark in such a manner to constitute use in commerce. 

18 

19 RESPONSE TO REQUEST FOR ADMISSION NO. 13. 

20 Applicant admits that the website currently available at http://connectmarketing.com/, 

21 includes a webpage, http://connectmarketing.com/pr.asp, that displays the word "ConnectPR" in 

22 such a manner that constitutes use in commerce of "ConnectPR," and Applicant further admits 

23 that it can, today, on the Internet, go to the Internet Archive Wayback Machine page to view that 

24 same http://connectmarketing.com/pr.asp location, and find that the webpage 

25 http://connectmarketing.com/pr.asp appears to have been first captured by the Wayback machine 

26 on August 29, 2011, seven days after Applicant filed its Petition to cancel the registration of 

27 Opposer's registration of CONNECT PUBLIC RELATIONS on August 22, 2011. 

28 /// 
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28 Archive Wayback Machine page to view that same http://connectrnarketing.com/about.asp 

27 Relations," and Applicant further admits that it can, today, on the Internet, go to the Internet 

26 Public Relations" in such a manner that constitutes use in commerce of "Connect Public 

25 includes a webpage, http://connectrnarketing.com/about.asp, that displays the words "Connect 

24 Applicant admits that the website currently available at http://connectmarketing.com/, 

22 

23 RESPONSE TO REQUEST FOR ADMISSION NO. 15. 

21 commerce. 

20 uses the Connect Public Relations@ mark in such a manner that constitutes use of the mark in 

19 http://connectmarketing.com/, includes a webpage, http://connectmarketing.com/about.asp, that 

18 REQUEST FOR ADMISSION NO. 15. Admit that the Opposer's current website, 

16 PUBLIC RELATIONS on August 22, 2011 (see exhibit 2 attached). 

15 Applicant filed its Petition to cancel the registration of Opposer's registration of CONNECT 

14 have been first captured by the Wayback machine on August 29, 2011, seven days after 

13 about.asp location, and find that the webpage http://connectmarketing.com/about.asp appears to 

10 http://connectmarketing.com/about.asp that displays the text set forth by Opposer in its Request 

11 for Admission No. 14, and Applicant further admits that it can, today, on the Internet, go to the 

12 Internet Archive Wayback Machine page to view that same http://connectmarketing.com/ 

9 http://connectmarketing.com/, and that website includes a webpage at 

8 Applicant admits that Applicant can, today, on the Internet, go to the website 

5 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

6 

7 RESPONSE TO REQUEST FOR ADMISSION NO. 14. 

4 Connect Public Relations offers traditional PR services, including press releases 
and media and analyst relations. 

3 displays the following text: 

2 http://connectmarketing.com, includes a webpage, http://connectmarketing.com/about.asp, that 

REQUEST FOR ADMISSION NO. 14. Admit that the Opposer's current website, 

Applicant's Responses to Opposer's Third Set of Requests for Admissions, 91196299 

17 



27 CONNECT PUBLIC RELATIONS and CONNECTPR on August 22, 2011 (see exhibit 3 

28 attached). 

25 appears to have been first captured by the Wayback machine on May 3, 2013, almost two years 

26 after Applicant filed its Petition to cancel the registration of Opposer's registrations of 

24 services.asp location, and find that the webpage http://connectmarketing.com/services.asp 

21 http://connectmarketing.com/services.asp that displays the text set forth by Opposer in its 

22 Request for Admission No. 16, and Applicant further admits that it can, today, on the Internet, go 

23 to the Internet Archive Wayback Machine page to view that same httpj/coilnectmarketing.com/ 

20 http://connectmarketing.com/, and that website includes a webpage at 

19 Applicant admits that Applicant can, today, on the Internet, go to the website 

18 RESPONSE TO REQUEST FOR ADMISSION NO. 16. 

Marketing and market research and consulting services; public and media 
17 relations services and sales promotion services. 

Communications services, namely, delivery of messages by electronic 
transmission; 
Marketing, namely, business marketing services; market research and 

marketing consulting services; public and media relations services; sales 

promotion services; marketing consultation services in the fields of 

computer hardware and software; marketing consultation services in the 

field of computer networks; marketing services, namely, designing online 

marketing programs for social networking websites and business 

networking website; 

Connect Public Relations® and Connect PR@ provide the following services: 

SERVICES 

displays the following text: 

http://connectmarketing.com; includes a webpage, http://connectmarketing.com;services.asp, that 

REQUEST FOR ADMISSION NO. 16. Admit that the Opposer's current website, 

location, and find that the webpage http://connectmarketing.com/about.asp appears to have been 

2 · first captured by the Wayback machine on August 29, 2011, seven days after Applicant filed its 

3 Petition to cancel the registration of Opposer's registration of CONNECT PUBLICRELATIONS 

4 on August 22, 2011. 

Page 11 Applicant's Responses to Opposer's Third Set of Requests for Admissions. 91196299 

5 

6 

7 

8 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

9 

10 

11 

12 

13 

14 

15 

16 
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1 REQUEST FOR ADMISSION NO. 17. Admit that the text referred to in Request For 

2 Admission No. 16, on the webpage, ]1ttp://connectmarketing.com/services.asp, constitutes a use 

3 in commerce of the marks Connect Public Relations® and Connect PR®. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

4 

5 RESPONSE TO REQUEST FOR ADMISSION NO. 17. 

6 Applicant admits that the website currently available at http://connectmarketing.com/, 

7 includes a webpage, http://connectma:keting.com/services.asp, that displays the words "Connect 

8 Public Relations" and "connectpr" in such a manner that constitutes use in commerce of 

9 "Connect Public Relations" and "connectpr," and Applicant further admits that it can, today, on 

10 the Internet, go to the Internet Archive Wayback Machine page to view that same 

11 http://connectmarketing.com/services.asp location, and find that the webpage 

12 http://connectmarketing.com/services.asp appears to have been first captured by the Wayback 

13 machine on May 3, 2013, almost two years after Applicant filed its Petition to cancel the 

14 registration of Opposer's registrations of CONNECT PUBLIC RELATIONS and CONNECTPR 

15 on August 22, 2011 (see exhibit 3 attached). 

16 

17 REQUEST FOR ADMISSION NO. 18. Admit that Opposer has not abandoned its Connect 

18 Public Relations® mark. 

19 

20 RESPONSE TO REQUEST FOR ADMISSION NO. 18. 

21 Applicant admits the mark CONNECT PUBLIC RELATIONS appears to be used on the 

22 Internet, by someone, for the services identified in Opposer's registration number 2373504, i.e., 

23 "Marketing and market research and consulting services; public and media relations services and 

24 sales promotion services," and only for such services. However, Applicant is without knowledge 

25 related to Opposer, its business, and its marks, or information sufficient to determine, from the 

26 Internet alone, or otherwise, whether it is Opposer which uses this mark, or for how long 

27 Opposer has used this mark, or whether this mark was abandoned in favor of what appears to be 

28 Opposer's new mark CONNECT MARKETING, and Opposer has, since Applicant petitioned to 
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cancel CONNECT PUBLIC RELATIONS, reinstituted some use of this mark in an effort to 

2 support Opposer's defense of uninterrupted use of this mark in these consolidated cases. 

3 

4 REQUEST FOR ADMISSION NO. 19. Admit that Opposer is still using its Connect Public 

5 Relations@ mark. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

6 

7 RESPONSE TO REQUEST FOR ADMISSION NO. 19. 

8 Applicant admits the mark CONNECT PUBLIC RELATIONS appears to be used on the 

9 Internet, by someone, for the services identified in Opposer's registration number 2373504, i.e., 

10 "Marketing and market research and consulting services; public and media relations services and 

11 sales promotion services," and only for such services. However, Applicant is without knowledge 

12 related to Opposer, its business, and its marks, or information sufficient to determine, from the 

13 Internet alone, or otherwise, whether it is Opposer which uses this mark, or for how long 

14 Opposer has used this mark, or whether this mark was abandoned in favor of what appears to be 

15 Opposer's new mark CONNECT MARKETING, and Opposer has, since Applicant petitioned to 

16 cancel CONNECT PUBLIC RELATIONS, reinstituted some use of this mark in an effort to 

17 support Opposer's defense of uninterrupted use of this mark in these consolidated cases. 

18 

19 REQUEST FOR ADMISSION NO. 20. Admit that Opposer has not abandoned its ConnectPR® 

20 mark. 

21 

22 RESPONSE TO REQUEST FOR ADMISSION NO. 20. 

23 Applicant denies Opposer has not abandoned its ConnectPR@ mark, and Applicant 

24 admits that the various graphics Opposer has supplied in these requests for admissions support 

25 Applicant's contention that the mark CONNECTPR has been abandoned by Opposer. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

26 

27 REQUEST FOR ADMISSION NO. 21. Admit that Opposer is still using its ConnectPR@ mark 

28 m commerce. 
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1 RESPONSE TO REQUEST FOR ADMISSION NO. 21. 

2 Applicant denies Opposer is still using its mark CONNECTPR, and Applicant admits that 

3 the various graphics Opposer has supplied in these requests for admissions support Applicant's 

4 contention that the mark CONNECTPR has been abandoned by Opposer. 

5 

6 REQUEST FOR ADMISSION NO. 22. Admit that any alleged nonuse of the Connect Public 

7 Relations® mark was excusable. 

8 

9 RESPONSE TO REQUEST FOR ADMISSION NO. 22. 

10 Applicant admits the mark CONNECT PUBLIC RELATIONS appears to be used on the 

11 Internet, by someone, for the services identified in Opposer's registration number 2373504, i.e., 

12 "Marketing and market research and consulting services; public and media relations services and 

13 sales promotion services," and only for such services. However, Applicant is without knowledge 

14 related to Opposer, its business, and its marks, or information sufficient to determine, from the 

15 Internet alone, or otherwise, whether it is Opposer which uses this mark, or for how long 

16 Opposer has used this mark, whether this mark was abandoned in favor of what appears to be 

17 Opposer's new mark CONNECT MARKETING, and whether Opposer has, since Applicant 

18 petitioned to cancel CONNECT PUBLIC RELATIONS, reinstituted some use of this mark in an 

19 effort to support Opposer's defense of uninterrupted use of this mark in these consolidated cases, 

20 or whether Opposer's abandonment of this mark may be excused, and so Applicant therefore 

21 denies Opposer's nonuse of CONNECT PUBLIC RELATIONS was excusable. 

22 

23 REQUEST FOR ADMISSION NO. 23. Admit that all alleged nonuse of the ConnectPR® was 

24 excusable. 

25 

26 RESPONSE TO REQUEST FOR ADMISSION NO. 23. 

27 Applicant is without knowledge related to Opposer, its business, and its marks, or 

28 information sufficient to determine, from the Internet alone, or otherwise, whether the mark 
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1 CONNECTPR was abandoned by Opposer in favor of what appears to be Opposer's new mark 

2 CONNECT MARKETING, and whether Opposer has, since Applicant petitioned to cancel 

3 CONNECTPR, attempted to reinstitute some use of this mark in an effort to support Opposer's 

4 defense of uninterrupted use of this mark in these consolidated cases, or whether Opposer's 

5 abandonment of this mark may be excused, and so Applicant therefore denies Opposer's nonuse 

6 of CONNECTPR was excusable. 

7 

8 REQUEST FOR ADMISSION NO. 24. Admit that the Connect Public Relations® mark appears 

9 on Opposer's current website http:/ksmnectmarketing.com/. 

10 

11 RESPONSE TO REQUEST FOR ADMISSION NO. 24. 

12 Applicant admits the mark CONNECT PUBLIC RELATIONS appears to be used on the 

13 Internet, by someone, for the services identified in Opposer's registration number 2373504, i.e., 

14 "Marketing and market research and consulting services; public and media relations services and 

15 sales promotion services," and only for such services. However, Applicant is without knowledge 

16 related to Opposer, its business, and its marks, or information sufficient to determine, from the 

17 Internet alone, or otherwise, whether this mark appears on Opposer's current website, or if it does 

18 appear on Opposer's current website, for how long Opposer has used this mark, whether this 

19 mark was abandoned in favor of what appears to be Opposer's new mark CONNECT 

20 MARKETING, and whether Opposer has, since Applicant petitioned to cancel CONNECT 

21 PUBLIC RELATIONS, reinstituted some use of this mark in an effort to support Opposer's 

22 defense of uninterrupted use of this mark in these consolidated cases. 

23 

24 REQUEST FOR ADMISSION NO. 25. Admit that the ConnectPR® mark appears on Opposer's 

25 current website http://connectmarketing.com/. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

26 

27 RESPONSE TO REQUEST FOR ADMISSION NO. 25. 

28 Applicant admits the mark CONNECTPR appears on the Internet, however Applicant 
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22 

23 

24 
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26 

27 

28 

SET OF REQUESTS FOR ADMISSION to be served, via email, on this 21st day of April, 2014, 

I hereby certify that I have caused a true and correct copy of the OPPOSER'S THIRD 

CERTIFICATE OF SERVICE 

8 

9 

10 

11 

12 

13 

14 

15 

Thomas W. Cook, Reg. No. 38,849 

Attorney for Applicant 

3030 Bridgeway, Suite 425-430 

Sausalito, California 94965 

Telephone: 415-339-8550 

7 

Date: April 21, 2014 

3 contention that the mark CONNECTPR has been abandoned by Opposer. 

2 various graphics Opposer has supplied in these requests for admissions support Applicant's 

denies Opposer is still using its mark CONNECTPR, however Applicant also admits that the 

Page 16 Applicant's Responses to Opposer's Third Set of Requests for Admissions, 91196299 

4 

5 
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April 21, 2014 

Sausalito. California. 

I declare under penalty of perjury that the foregoing is true and correct. Executed at 

Attention: Karl zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAR. Cannon 

Clayton, Howarth & Cannon, P.C. 

P. 0. Box 1909 
Sandy UT 84091-1909 

fully prepaid, addressed to the following: 

by placing it in a sealed envelope and depositing it in the United States mail, first class postage 

APPLICANT'S RESPONSES TO OPPOSER'S 

THIRD SET OF REQUESTS FOR ADMISSION 

On the date first written below, 1 served a true copy of the attached document entitled: 

mailing address is P.O. Box 1989, Sausalito, California. 

My business address is 3030 Bridgeway, Suite 425-430, Sausalito, California. My 

Sausalito, California. 

I am over the age of 18 years, and am not a party to the within cause. I am employed in 

I hereby declare: 

PROOF OF SERVICE 

28 

27 

8 

9 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA
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23 the extent they seek information not likely to lead to the discovery of information relevant to this 

24 proceeding, or insofar as it purports to impose obligations that exceed those required under Rules 

25 26 and 33, FRCP. Applicant further objects to the Interrogatories on the basis of attorney-client 

26 privilege where any Interrogatory could be construed to require the disclosure of communications 

27 between Applicant and its counsel, or the disclosure of attorney work product privileged matter. 

28 Applicant further objects to any interrogatory which calls for information or documents or 

22 contained therein are overbroad, indefinite, vague, ambiguous, and unduly burdensome, and to 

21 Applicant hereby generally objects to the Interrogatories, to the extent the interrogatories 

20 GENERAL OBJECTIONS 

18 ("FRCP"), Applicant Digitalmojo, Inc., responds to Opposer's Interrogatories, Set One (the 

19 "Interrogatories"). 

17 In accordance with Rule 33 of the Federal Rules of Civil Procedure 

Opposer, Connect Public Relations, Inc. 

Applicant, Digitalmojo, Inc. 

One 

Propounding Party: 

Responding Party: 

Set Number: 

RESPONSE TO INTERROGATORIES, SET ONE 13 

14 

15 

16 

Opposition No. 91196299 

3 In the Matter of Trademark Application Serial No. 77/714,693 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

1 

2 
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Identify each product and/or service with which Applicant's Mark has been used, and with 

respect to each such product and/or service identify: 

27 2. 

28 

22 rights in such marks vis-a-vis Opposer, and state in detail the basis for Applicant's claim 

23 of rights in said marks as of that date. 

24 RESPONSE TO INTERROGATORY NO. 1. 

25 No date; this is an intent to use application. 

26 INTERROGATORY NO. 2. 

State the earliest date on which Applicant will rely in this proceeding to establish any 21 1. 

1 admissions which are known only by, or best by, Opposer, or which are in Opposer's possession 

2 only or primarily in Opposer's possession. 

3 Applicant responds to the Interrogatories solely on behalf of itself, and does not respond 

4 for or bind any other company, person, or party. In submitting these responses, Applicant does 

5 not waive any rights or objections which may otherwise be available, nor concede to relevance, 

6 competence, materiality, lack of privilege, or admissibility in evidence of such responses. All 

7 responses are provided herein, and are submitted as presently advised, and without prejudice to 

8 Applicant's right to modify, amend, revise, correct, supplement, add to, or clarify such responses, 

9 and Applicant reserves the right to produce subsequently discovered evidence and to introduce 

10 such evidence at trial. 

11 For purposes of these responses, Applicant assumes Opposer has correctly identified 

12 itself, and that Opposer sells the goods or services set forth in Opposer's Notice of Opposition. 

13 However, Applicant has no direct knowledge of Opposer, and Applicant cannot determine, 

14 except by Opposer's own statements in it Notice, whether Opposer is associated with any 

15 particular source for the goods Opposer identifies. Accordingly, Applicant objects to all 

16 questions which call for information about Opposer, its' goods or services, its' marketing, and all 

17 other aspects of Opposer's business. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

18 

19 RESPONSES TO INTERROGATORIES 

20 INTERROGATORYNO. 1. 
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24 in connection with the goods and services set forth in the opposed application for each 

25 year since such advertising commenced. 

26 RESPONSE TO INTERROGATORY NO. 4. 

27 None. 

28 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

State the annual volume of advertising under and/or in connection with Applicant's Mark 23 4. 

18 to any of Opposer's Marks, Applicant's Mark, the term "connect" as used as a trademark 

19 or part of a trademark. 

20 RESPONSE TO INTERROGATORY NO. 3. 

21 None. 

22 INTERROGATORY NO. 4. 

17 3. 

13 connection with Applicant's mark. 

14 RESPONSE TO INTERROGATORY NO. 2. 

15 None; this is an intent to use application. 

16 INTERROGATORY NO. 3. 

(e) 

(d) 

(c) 

(b) 

the period of time during which Applicant's Mark has been used with said product 

and/or service (i.e., the date of Applicant's first sale of the product bearing 

Applicant's mark to the date of Applicant's last sale); 

if the use was by a person other than Applicant, identify that person, and state in 

detail the basis upon which Applicant claims such use inures, or will inure, to its 

benefit; 

the sales, on an annual basis, in terms of dollar volume and units, of such product 

and/or service from the date of first use of Applicant's mark in connection with 

such product and/or service, through the present; 

each price charged and/or to be charged by and/or paid to Applicant for such 

products and/or service; and 

each state in which such product and/or service has been sold under or in 

(a) 

( 

Identify each survey, search or other investigation conducted and/or obtained with respect 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 
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9 services set forth in the opposed application for each year since such promotion 

10 commenced. 

11 RESPONSETO INTERROGATORY NO. 6. 

12 None. 

13 INTERROGATORY NO. 7. 

14 7. For each product and service in connection with which Applicant is using or intends to 

15 use Applicant's Mark, identify, in detail, the channels of trade through which such 

16 products and/or services have been or are intended to be sold and/or rendered. 

17 RESPONSE TO INTERROGATORY NO. 7. 

18 Applicant's products and services, as described in the identification of goods and services 

19 in application serial number 77714693, are intended to be sold and/or rendered via the 

20 Internet. 

21 INTERROGATORY NO. 8. 

22 8. Provide a general description of the type of customers to whom Applicant does or intends 

23 to advertise, promote, and/or sell Applicant's products and/or services in connection with 

24 Applicant's mark. 

25 RESPONSE TO INTERROGATORY NO. 8. 

26 All natural persons who wish to purchase the goods, or use the services, offered in 

27 application, serial number 77714693, filed with the USPTO. Applicant does not intend to 

28 serve businesses with these inherently personal goods and services, which are used by 

Identify all promotional activities under taken by Applicant in which the mark 

CONNECT, or any variation thereof, has been used in connection with the goods and 

7 6. 

8 

INTERROGATORY NO. 5. 

2 5. Identify each medium in which Applicant's Mark has been or is intended to be used. 

3 RESPONSE TO INTERROGATORY NO. 5. 

4 The mark is intended to be used via the Internet for services described in the 

5 identification of goods and services on application serial number 77/714,693. 

6 INTERROGATORY NO. 6. 
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25 and/or Opposer's Marks with respect to and/or in connection with Applicant's Mark 

26 and/or the products sold or to be sold under Applicant's Mark or otherwise in connection 

27 with Applicant's business? zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIf the response to this interrogatory is other than an 

28 unqualified negative, state the date of such consideration, the action considered, and 

Prior to the institution of the instant proceeding, did Applicant ever consider Opposer 24 13. 

21 RESPONSE TO INTERROGATORY NO. 12. 

22 Upon receipt of Opposer's First 90-Day Request for Extension of Time to Oppose. 

23 INTERROGATORY NO. 13. 

Identify the circumstances under which (including, but not limited to, the date) Applicant 

first became aware of Opposer, including any of Opposer's Marks. 

19 12. 

20 

5 RESPONSE TO INTERROGATORY NO. 9. 

6 None 

7 INTERROGATORY NO. 10. 

8 10. Identify each person who participated in the selection, creation, and/or decision to adopt 

9 and/or to use Applicant's Mark. 

10 RESPONSE TO INTERROGATORY NO. 10. 

11 Martin Smith, President, Digitalmojo, Inc. 

12 INTERROGATORY NO. 11. 

13 11. Identify all persons responsible, or that will be responsible, for advertising Applicant's 

14 Mark and/or the goods/services sold or are intended to be sold under same. 

15 RESPONSE TO INTERROGATORY NO. 11. 

16 If Opposer means to determine the identity of persons that will be responsible for 

17 advertising Applicant's zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAservices under Applicant's Mark, the answer is DigitalMojo, Inc. 

18 INTERROGATORY NO. 12. 

3 9. 

4 

Identify each assignment, license, consent, grant, or transfer of rights which concerns, 

refers or relates to Applicant's Mark and/or any rights in connection with such marks. 

individuals. 

2 INTERROGATORY NO. 9. 
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identify each person involved in, and communication related to, such consideration. 

RESPONSE TO INTERROGATORY NO. 13. 

No. 

INTERROGATORY NO. 14. 

14. Is Applicant aware of any instance of confusion or mistake regarding it and Opposer, their 

respective goods, services, or businesses, and/or Applicant's Mark and Opposer's Marks? 

RESPONSE TO INTERROGATORY NO. 14. 

No. 

INTERROGATORY NO. 15 

15. Identify each and every trademark or service mark of which Applicant is aware and which 

Applicant contends is relevant to any of the claims and/or defenses in this proceeding, 

including for each such mark, the dates of usage(s) of such mark, the goods/services sold 

in connection with the mark, the identity of the party so using the mark, where (name and 

address) these goods/services can be found in the marketplace, the identity of each 

individual having knowledge of such use and whether that knowledge is personal 

knowledge or information and belief. 

RESPONSE TO INTERROGATORY NO. 15. 

Applicant objects to this interrogatory to the extent it asks for information which is not 

relevant, and not likely to lead to admissible evidence. Applicant further objects to this 

interrogatory because it is burdensome. However, to advance this discovery Applicant 

has, before and since the filing of the Notice of Opposition, reviewed the USPTO web 

site and found many CONNECT marks which offer similar goods and services, and many 

marks which contain the word "connect" which offer similar goods and services. Some 

of this information, which is available to Opposer as it is to Applicant, Applicant will, to 

the extent is its relevant (the "mark" and "owner" information is relevant, at least, while 

the dates of usage( s) of such prior marks, the name and address of the registrants, where 

the goods/services can be found in the marketplace, and the identity of individuals having 

knowledge of such use, are all not relevant, and not likely to lead to admissible evidence), 

2 

3 

4 

5 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 
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22 with personal knowledge of same) which evidences or supports Applicant's denials to the 

23 Notice of Opposition as stated in Applicant's Answer filed in this proceeding. 

24 RESPONSE TO INTERROGATORY NO. 17. 

25 As a matter of law, procedure, and logic, Opposer's task in this opposition is to establish 

26 "fact" and "information" sufficient to prove its case. Applicant's "denials" contained 

27 within the Notice of Opposition are generally merely the negation of such "fact" and 

28 "information." Applicant therefore need not, and as a matter of logic cannot, state "fact" 

State in detail each fact and all information (including, but not limited to, each witness 21 17. 

16 proceeding involving and/or with respect to, and/or in which Applicant asserted any 

17 rights in, Applicant's Mark. 

18 RESPONSE TO INTERROGATORY NO. 16. 

19 Opposition No. 91195476 

20 INTERROGATORY NO. 17. 

Identify each objection, complaint, lawsuit, opposition, cancellation and other inter partes 15 16. 

1 introduce into evidence at the appropriate time. In the meantime, Applicant recommends 

2 Opposer perform a search at vvww.uspto.gov. The search Applicant recommends is a 

3 search for marks which contain the word "connect," which marks identify any of the 

4 services found in either Applicants identification of services, or found in any of 

5 Opposer's registrations (since Opposes contends that all Applicant's services are 

6 "related" to Opposer's services, as identified, all services found in either Applicants 

7 identification of services, or found in any of Opposer's registrations, may be used to 

8 determine which, and how many, "connect" marks are relevant to the question of which 

9 of Applicant's services are "related" to Opposer's services). To accomplish this, Opposer 

10 may type "connect$" into one search field, and indicate it will be searching for "non- 

11 punctuated wordmark." zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIt may then type each ofthe services found in Applicant's 

12 application and Opposer's registrations into a second search field, and indicate it will be 

13 searching for "goods and services." 

14 INTERROGATORY NO. 16. 
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Identify each expert witness who has been consulted and/or who may be called by 28 20. 

24 RESPONSE TO INTERROGATORY NO. 19. 

25 Martin Smith, President, Digitalmojo, Inc.; all parts; personal knowledge or information 

26 and belief as indicated. 

27 INTERROGATORY NO. 20. 

19 19. 

20 

21 

22 

23 

Identify each person who furnished any information on which any part of an answer to 

these interrogatories is based, indicating the parts based on information so furnished by 

such person, and whether such information is within the personal knowledge of such 

person, and if not within such personal knowledge, identify the source of the information 

so furnished. 

12 RESPONSE TO INTERROGATORY NO. 18. 

13 Applicant's affirmative defenses relate to acts or omissions of Opposer. Accordingly, 

14 Applicant will determine the facts and information Opposer requests as (and if, and to the 

15 extent) Opposer responds to Applicant's discovery requests. Likewise, Applicant will 

16 determine the identity of each witness with personal knowledge of the same in the same 

17 manner, on the same schedule, and under the same conditions. 

18 INTERROGATORY NO. 19. 

State in detail each fact and all information (including, but not limited to, each witness 

with personal knowledge of same) which evidences or supports Applicant's Affirmative 

Defenses to the Notice of Opposition as stated in Applicant's Answer filed in this 

proceeding. 

8 18. 

9 

10 

11 

and "information" which "evidences or supports Applicant's denials to the Notice of 

2 Opposition as stated in Applicant's Answer filed in this proceeding," except for the "fact" 

3 that Applicant has no information about Opposer's allegations. This Applicant has, as 

4 appropriate to any single allegation, done. Since Applicant has no "facts" or 

5 "information" which evidence or support its denials, Applicant likewise also has no 

6 witness with personal knowledge of such (non) facts. 

7 INTERROGATORYNO. 18. 
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15 Date: February 16, 2011 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

27 

28 

~£ 
Thomas W. Cook, Reg. No. 38,849 

Attorney for Applicant 
3030 Bridgeway, Suite 425-430 

Sausalito, California 94965 

Telephone: 415-339-8550 

Thomas Cook, attorney for Applicant, all of which consultations are subject to the 

attorney-client privilege. 

11. 

1. Martin Smith, President, DigitalMojo, Inc.; all information about DigitalMojo, Inc. 

9 RESPONSE TO INTERROGATORY NO. 21. 

this Opposition. 

Identify each person whom Applicant has consulted with respect to the Answer to Notice 

of Opposition herein and/or with respect to the possibility of testifying herein, and for 

each, summarize the information such person has regarding the Applicant's claims and/or 

5 21. 

6 

7 

8 

4 INTERROGATORYN0.21. 

3 None. 

2 RESPONSE TO INTERROGATORY NO. 20. 

1 Applicant to testify in this proceeding. 

10 

11 

12 

13 

14 
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February 17, 2011 
20 

21 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

22 

23 

24 

25 

26 

27 

28 

19 

18 Sausalito, California. 

I declare under penalty of perjury that the foregoing is true and correct. Executed at 

Attention: Karl R. Cannon 

15 

16 

17 

Clayton, Howarth zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& Cannon, P.C. 

14 P. 0. Box 1909 
Sandy UT 84091-1909 

13 

11 by placing it in a sealed envelope and depositing it in the United States mail, first class postage 

12 
fully prepaid, addressed to the following: 

RESPONSES TO INTERROGATORIES, SET ONE 

On the date first written below, I served a true copy of the attached document entitled: 
8 

9 

10 

5 Sausalito, California. 

PROOF OF SERVICE 

6 My business address is 3030 Bridgeway, Suite 425-430, Sausalito, California. My mailing 

7 address is P.O. Box 1989, Sausalito, California. 

I am over the age of 18 years, and am not a party to the within cause. I am employed in 

I hereby declare: 

1 

2 

3 

4 
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27 between Applicant and its counsel, or the disclosure of attorney work product privileged matter. 

28 Applicant further objects to any interrogatory which calls for information or documents or 

23 extent they seek information not likely to lead to the discovery of information relevant to this 

24 proceeding, or insofar as it purports to impose.obligations that exceed those required under Rules 

25 26 and 33, FRCP. Applicant further objects to the Interrogatories on the basis of attorney-client 

26 privilege where any Interrogatory could be construed to require the disclosure of communications 

22 contained therein are overbroad, indefinite, vague, ambiguous, and unduly burdensome, and to the 

21 Applicant hereby generally objects to the Interrogatories, to the extent the interrogatories 

20 GENERAL OBJECTIONS 

19 "Interrogatories"). 

18 ("FRCP"), Applicant Digitalmojo, Inc., responds to Opposer's Interrogatories, Set One (the 

17 In accordance with Rule 33 of the Federal Rules of Civil Procedure 

Opposer, Connect Public Relations, Inc. 

Applicant, Digitalmojo, Inc. 

One 

Propounding Party: 

Responding Party: 

Set Number: 

APPLICANT'S SUPPLEMENTAL RESPONSE TO 

INTERROGATORIES .FROM OPPOSER, SET ONE 

12 

13 

14 

15 

16 

2 

3 
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1 admissions which are known only by, or best by, Opposer, or which are in Opposer's possession 

2 only or primarily in Opposer's possession. 

3 Applicant responds to the Interrogatories solely on behalf of itself, and does not respond 

4 for or bind any other company, person, or party. In submitting these responses, Applicant does 

5 not waive any rights or objections which may otherwise be available, nor concede to relevance, 

6 competence, materiality, lack of privilege, or admissibility in evidence of such responses. All 

7 responses are provided herein, and are submitted as presently advised, and without prejudice to 

8 Applicant's right to modify, amend, revise, correct, supplement, add to, or clarify such responses, 

9 and Applicant reserves the right to produce subsequently discovered evidence and to introduce 

l 0 such evidence at trial. 

11 For purposes of these responses, Applicant assumes Opposer has correctly identified 

12 itself, and that Opposer sells the goods or services set forth in Opposer's Notice of Opposition. 

13 However, Applicant has no direct knowledge of Opposer, and Applicant cannot determine, except 

14 by Opposer's own statements in it Notice, whether Opposer is associated with any particular 

15 source for the goods Opposer identifies. Accordingly, Applicant objects to all questions which 

16 call for information about Opposer, its' goods or services, its' marketing, and all other aspects of 

17 Opposer's business. 

18 SUPPLEMENTAL RESPONSES TO INTERROGATORIES, SET ONE 

19 Initially, the rule requiring signatures on interrogatories is 33(b )(2). This supplemental 

20 response has been verified by the president of Applicant company, Digitalmojo, Inc., Martin 

21 Smith. 

22 INTERROGATORY NO. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA1. 

23 1. State the earliest date on which Applicant will rely in this proceeding to establish any 

24 rights in such marks vis-a-vis Opposer, and state in detail the basis for Applicant's claim of 

25 rights in said marks as of that date. 

26 RESPONSE TO INTERROGATORY NO. 1. 

27 No date; this is an intent to use application. 

28 /// 
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17 RESPONSE TO INTERROGATORY NO. 2. 

18 None; this is an intent to use application. 

19 INTERROGATORY NO. 3. 

20 3. Identify each survey, search or other investigation conducted and/or obtained with respect 

21 to any of Opposer's Marks, Applicant's Mark, the term "connect" as used as a trademark 

22 or part of a trademark. 

23 RESPONSE TO INTERROGATORY NO. 3. 

24 None. 

25 SUPPLEMENT AL RESPONSE TO NO. 3 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

26 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBANo survey, search or other investigation was conducted and/or obtained with respect to 

27 any of. Opposer's Marks, Applicant's Mark, the term "connect" as used as a trademark 

28 or part of a trademark, except for a simple preliminary search of the USP TO records for 

(e) 

(d) 

(c) 

(b) 

the period ()f time during which Applicant's Mark has been used with said product 

and/or service (i.e., the date of Applicant's first sale of the product bearing 

Applicant's mark to the date of Applicant's last sale); 

if the use was by a person other than Applicant, identify that person, and state in 

detail the basis upon which Applicant claims such use inures, or will inure, to its 

benefit; 

the sales, on an annual basis, in terms of dollar volume and units, of such product 

and/or service from the date of first use of Applicant's mark in connection with 

such product and/or service, through the present; 

each price charged and/or to be charged by and/or paid to Applicant for such 

products and/or service; and 

each state in which such product and/or service has been sold under or in 

connection with Applicant's mark. 

(a) 4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

1 INTERROGATORY NO. 2. 

2 2. Identify each product and/or service with which Applicant's Mark has been used, and with 

3 respect to each such product and/ or service identify: 
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For each product and service in connection with which Applicant is using or intends to use 

Applicant's Mark, identify, in detail, the channels of trade through which such products 

and/or services have been or are intended to be sold and/or rendered. 

25 7. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

26 

27 

28 /// 

marks containing the word "connect, "simple followup searches to confirm such 

2 preliminary search in fact turns up thousands of results and, most lately, a search for 

3 certificates of registration for such marks. While (and because) these preliminary 

4 searches turned up thousands of results, these searches were not recorded or reduced to 

5 writing. The search for certificates of registration was conducted about a week ago, and zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

6 Applicant now presents Opposer with copies of such certificates of registration. 

7 INTERROGATORY NO. 4. 

8 4. State the annual volume of advertising under and/or in connection with Applicant's Mark 

9 in connection with the goods and services set forth in the opposed application for each 

10 year since such advertising commenced. 

11 RESPONSE TO INTERROGATORY NO. 4. 

12 None. 

13 INTERROGATORY NO. 5. 

14 5. Identify each medium in which Applicant's Mark has been or is intended to be used. 

15 RESPONSE TO INTERROGATORY NO. 5. 

16 The mark is intended to be used via the Internet for services described in the identification 

17 of goods and services on application serial number 771714,693. 

18 INTERROGATORY NO. 6. 

19 6. Identify all promotional activities under taken by Applicant in which the mark CONNECT, 

20 or any variation thereof has been used in connection with the goods and services set forth 

21 in the opposed application for each year since such promotion commenced. 

22 RESPONSE TO INTERROGATORY NO. 6. 

23 None. 

24 INTERROGATORY NO. 7. 
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Martin Smith, President, Digitalmojo, Inc. 23 

24 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

25 Ill zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

26 Ill 

27 Ill 

28 /// 

17 RESPONSE TO INTERROGATORY NO. 9. 

18 None 

19 INTERROGATORY NO. 10. 

20 10. Identify each person who participated in the selection, creation, and/or decision to adopt 

21 and/or to use Applicant's Mark. 

22 RESPONSE TO INTERROGATORY NO. 10. 

Identify each assignment, license, consent, grant, or transfer of rights which concerns, 

refers or relates to Applicant's Mark and/or any rights in connection with such marks. 

15 9. 

16 

RESPONSE TO INTERROGATORY NO. 7. 

2 Applicant's products and services, as described in the identification of goods and services 

3 in application serial number 77714693, are intended to be sold and/or rendered via the 

4 Internet. 

5 INTERROGATORY NO. 8. 

6 8. Provide a general description of the type of customers to whom Applicant does or intends 

7 to advertise, promote, and/or sell Applicant's products and/or services in connection with 

8 Applicant's mark. 

9 RESPONSE TO INTERROGATORY NO. 8. 

10 All natural persons who wish to purchase the goods, or use the services, offered in 

11 application, serial number 77714693, filed with the US PTO. Applicant does not intend to 

12 serve businesses with these inherently personal goods and services, which are used by 

13 individuals. 

14 INTERROGATORY NO. 9. 
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Applicant and, as noted herein, these preliminary searches were not documented. 25 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

26 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

27 Ill 

28 Ill 

17 first became aware of Opposer, including any of Opposer's Marks. 

18 RESPONSE TO INTERROGATORY NO. 12. 

19 Upon receipt of Opposer's First 90-Day Request for Extension of Time to Oppose. 

20 SUPPLEMENTAL RESPONSE TO NO. 12: 

21 Applicant understands as a matter of logic that Opposer's Marks were likely observed, in 

22 passing, at least as part of a group when search results are produced in list form at the 

23 USPTO, and Applicant assumes as much. However, because of the large number of such 

24 registrations and applications, Opposer's Marks do not stand out in the memory of 

Identify the circumstances under which (including, but not limited to, the date) Applicant 16 12. 

4 RESPONSE TO INTERROGATORY NO. 11. 

5 If Opposer means to determine the identity of persons that will be responsible for 

6 advertising Applicant's services under Applicant's Mark, the answer is DigitalMojo, Inc. 

7 SUPPLEMENTAL RESPONSE TO NO. 11: 

8 The term "persons" appears to have been interpreted by the U.S. Supreme Court to 

9 include corporations, at least for purposes of granting rights to freedom of speech, and zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

1 O Applicant will be responsible for advertising. However, we take it from the nature of the 

11 objection that Opposer means to ask about "natural persons. " Applicant will delegate 

12 its responsibility in this regard to a "natural person" (or persons), however no "natural 

13 persons" have yet been assigned the responsibility for advertising Applicant's services 

14 under Applicant's mark. 

15 INTERROGATORY NO. 12. 

2 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA11. 

3 

Identify all persons responsible, or that will be responsible, for advertising Applicant's 

Mark and/or the goods/services sold or are intended to be sold under same. 

1 INTERROGATORY NO. 11. 
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Identify each and every trademark or service mark of which Applicant is aware and which 

Applicant contends zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAis relevant to any of the claims and/or defenses in this proceeding, 

including for each such mark, the dates ofusage(s) of such mark, the goods/services sold 

in connection with the mark, the identity of the party so using the mark, where (name and 

address) these goods/services can be found in the marketplace, the identity of each 

24 15. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

25 

26 

27 

28 

21 RESPONSE TO INTERROGATORY NO. 14. 

22 No. 

23 INTERROGATORY NO. 15 

Is Applicant aware of any instance of confusion or mistake regarding it and Opposer, their 

respective goods, services, or businesses, and/or Applicant's Mark and Opposer's Marks? 

19 14. 

20 

I INTERROGATORY NO. 13. 

2 13. Prior to the institution of the instant proceeding, did Applicant ever consider Opposer 

3 and/or Opposer's Marks with respect to and/or in connection with Applicant's Mark 

4 and/or the products sold or to be sold under Applicant's Mark or otherwise in connection 

5 with Applicant's business? If the response to this interrogatory is other than an 

6 unqualified negative, state the date of such consideration, the action considered, and 

7 identify each person involved in, and communication related to, such consideration. 

8 RESPONSE TO INTERROGATORY NO. 13. 

9 No. 

10 SUPPLEMENTAL RESPONSE TO NO. 13: 

11 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAAlthough Opposer's Marks were likely observed, at least as part ofa group when 

12 preliminary search results are produced in listform at the USP TO, because of the large 

13 numberofsuch registrations and applications, Opposer's Marks V\¬ re not "considered" 

14 in the sense of individually noted. And since Opposer's Marks were not so noted, 

15 Opposer's Marks V\¬ re also not considered "with respect to and/or in connection with 

16 Applicant's Mark and/or the products sold or to be sold under Applicant's Mark or 

17 otherwise in connection with Applicant's business. 

18 INTERROGATORY NO. 14. 
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5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

1 individual having knowledge of such use and whether that knowledge zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAis personal 

2 knowledge or information and belief 

3 RESPONSE TO INTERROGATORY NO. 15. 

4 Applicant objects to this interrogatory to the extent it asks for information which is not 

relevant, and not likely to lead to admissible evidence. Applicant further objects to this 

interrogatory because it is burdensome. However, to advance this discovery Applicant 

has, before and since the filing of the Notice of Opposition, reviewed the USPTO web site 

and found many CONNECT marks which offer similar goods and services, and many 

marks which contain the word "connect" which offer similar goods and services. Some of 

this information, which is available to Opposer as it is to Applicant, Applicant will, to the 

extent is its relevant (the "mark" and "owner" information is relevant, at least, while the 

dates ofusage(s) of such prior marks, the name and address of the registrants, where the 

goods/services can be found in the marketplace, and the identity of individuals having 

knowledge of such use, are all not relevant, and not likely to lead to admissible evidence), 

introduce into evidence at the appropriate time. In the meantime, Applicant recommends 

Opposer perform a search at V.l\V\V .uspto. gov. The search Applicant recommends is a 

search for marks which contain the word "connect," which marks identify any of the 

services found in either Applicants identification of services, or found in any of Opposer's 

registrations (since Opposes contends that all Applicant's services are "related" to 

Opposer's services, as identified, all services found in either Applicants identification of 

services, or found in any of Opposer's registrations, may be used to determine which, and 

how many, "connect" marks are relevant to the question of which of Applicant's services 

are "related" to Opposer's services). To accomplish this, Opposer may type "connect$" 

into one search field, and indicate it will be searching for "non-punctuated wordmark." It 

may then type each of the services found in Applicant's application and Opposer's 

registrations into a second search field, and indicate it will be searching for "goods and 

services." 
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20 As a matter of law, procedure, and logic, Opposer's task in this opposition is to establish "fact" 

21 and "information" sufficient to prove its case. Applicant's "denials" contained within the Notice 

22 of Opposition are generally merely the negation of such "fact" and "information." Applicant 

23 therefore need not, and as a matter of logic cannot, state "fact" and "information" which 

24 "evidences or supports Applicant's denials to the Notice of Opposition as stated in Applicant's 

25 Answer filed zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAin this proceeding," except for the "fact" that Applicant has no information about 

26 Opposer's allegations. This Applicant has, as appropriate to any single allegation, done. Since 

27 Applicant has no "facts" or "information" which evidence or support its denials, Applicant 

28 likewise also has no witness with personal knowledge of such (non) facts. 

17 with personal knowledge of same) which evidences or supports Applicant's denials to the 

18 Notice of Opposition as stated in Applicant's Answer filed in this proceeding. 

19 RESPONSE TO INTERROGATORY NO. 17. 

State in detail each fact and all information (including, but not limited to, each witness 16 17. 

SUPPLEMENTAL RESPONSE TO NO. 15: 

2 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAApplicant reiterates its objections. The interrogatory clearly is burdensome. However, 

3 to advance discovery Applicant provides herewith numerous and sufficient documents 

4 which identify some marks Applicant considers relevant to its decision to.file the 

5 application which is the subject of this Opposition, and which are relevant to the claims 

6 and/or defenses in this proceeding. Such documents also include for each such mark, the 

7 dates of usage(s) of such mark, the goods/services sold in connection with the mark, the 

8 identity of the party so using the mark 

9 INTERROGATORY NO. 16. 

10 16. Identify each objection, complaint, lawsuit, opposition, cancellation and other inter partes 

11 proceeding involving and/or with respect to, and/or in which Applicant asserted any rights 

12 in, Applicant's Mark. 

13 RESPONSE TO INTERROGATORY NO. 16. 

14 Opposition No. 91195476 

15 INTERROGATORY NO. 17. 
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None. 25 

26 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

27 Ill 

28 Ill 

1 INTERROGATORY NO. 18. 

2 18. State in detail each fact and all information (including, but not limited to, each witness with 

3 personal knowledge of same) which evidences or supports Applicant's Affirmative 

4 Defenses to the Notice of Opposition as stated in Applicant's Answer filed in this 

5 proceeding. 

6 RESPONSE TO INTERROGATORY NO. 18. 

7 Applicant's affirmative defenses relate to acts or omissions of Opposer. Accordingly, 

8 Applicant will determine the facts and information Opposer requests as (and if, and to the 

9 extent) Opposer responds to Applicant's discovery requests. Likewise, Applicant will 

10 determine the identity of each witness with personal knowledge of the same in the same 

11 manner, on the same schedule, and under the same conditions. 

12 INTERROGATORY NO. 19. 

13 19. Identify each person who furnished any information on which any part of an answer to 

14 these interrogatories is based, indicating the parts based on information so furnished by 

15 such person, and whether such information is within the personal knowledge of such 

16 person, and if not within such personal knowledge, identify the source of the information so 

1 7 furnished. 

18 RESPONSE TO INTERROGATORY NO. 19. 

19 Martin Smith, President, Digitalmojo, Inc.; all parts; personal knowledge or information 

20 and belief as indicated. 

21 INTERROGATORY NO. 20. 

22 20. Identify each expert witness who has been consulted and/or who may be called by 

23 Applicant to testify in this proceeding. 

24 RESPONSE TO INTERROGATORY NO. 20. 
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Thomas W. Cook 

Attorney for Applicant 

Digitalmojo, Inc. 

28 

15 Dated: April 6, 2011 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

14 

13 Manual of Procedure. 

12 Federal Rules of Civil Procedure, and Section 405. 04( c) of the Trademark Trial and Appeal Board 

11 Respectfully submitted, as to the objections contained herein, pursuant to Rule 33 of the 

11. 

1. Martin Smith, President, DigitalMojo, Inc.; all information about DigitalMojo, Inc. 

Thomas Cook, attorney for Applicant, all of which consultations are subject to the 

attorney-client privilege. 

7 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

8 

9 

10 

2 21. 

3 

4 summarize the information such person has regarding the Applicant's claims and/or this 

Opposition. 

6 RESPONSE TO INTERROGATORY NO. 21. 

Identify each person whom Applicant has consulted with respect to the Answer to Notice 

of Opposition herein and/ or with respect to the possibility of testifying herein, and for each, 

INTERROGATORY N0.21. 

5 



28 

27 

26 

25 

.. , , I 
"-·' I 

21 

20 

19 

18 

17 

I <i 

I 'i 

14 

!3 

I 2 

10 

l I 

Martin Smith, President 
Digitalmojo, Inc. 
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8 

'I 

Pursuant to Ruic 33 of the Federal Rules of Civil Procedure, and Section 405.04(c) of the 

: 111Tradc1nark Trial and appeal Board Mat1ual of Procedure, the undersigned hereby answers for the 

'\ Applicant, <l corporal ion. the above interrogatories, to the best of the knowledge available to 

. I Applicant at the present time. . / . ~" 

6 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA d· .. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA ,~r r/ .. 
···/"' ~ 

7 __ ,,-/( .:>-~ 
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27 

28 

20 

21 
April 6, zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA2011 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

22 

23 

24 

25 

26 

19 Sausalito, California. 

18 I declare under penalty of perjury that the foregoing is true and correct. Executed at 

Attention: Karl R. Cannon 

Clayton, Howarth zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& Cannon, P.C. 
P. 0. Box 1909 
Sandy UT 84091-1909 

14 

15 

16 

17 

12 
by placing it in a sealed envelope and depositing it in the United States mail, first class postage 

13 fully prepaid, addressed to the following: 

APPLICANT'S SUPPLEMENTAL RESPONSE TO 

INTERROGATORIES FROM OPPOSER, SET ONE 

On the date first written below, I served a true copy of the attached document entitled: 9 

10 

11 

6 

7 

5 

4 

8 
mailing address is P.O. Box 1989, Sausalito, California. 

My business address is 3030 Bridgeway, Suite 425-430, Sausalito, California. My 

Sausalito, California. 

I am over the age of 18 years, and am not a party to the within cause. I am employed in 

I hereby declare: 

PROOF OF SERVICE 2 

3 



������� ��



27 between Applicant and its counsel, or the disclosure of attorney work product privileged matter. 

28 Applicant further objects to any interrogatory which calls for information or documents or 

26 privilege where any Interrogatory could be constrned to require the disclosure of communications 

25 and 33, FRCP. Applicant further objects to the Interrogatories on the basis of attorney-client 

24 proceeding, or insofar as it purports to impose obligations that exceed those required under Rules 26 

23 extent they seek information not likely to lead to the discovery of information relevant to this 

21 Applicant hereby generally objects to the Interrogatories, to the extent the interrogatories 

22 contained therein are overbroad, indefinite, vague, ambiguous, and unduly burdensome, and to the 

20 GENERAL OBJECTIONS 

18 ("FRCP"), Applicant Digitalmojo, Inc., responds to Opposer's Interrogatories, Set Two (the 

19 "Interrogatories"), 

17 In accordance with Rule 33 of the Federal Rules of Civil Procedure 

15 

16 

Opposer, Connect Public Relations, Inc. 

Applicant, Digitalmojo, Inc. 

Two 

Propounding Party: 

Responding Party: 

Set Number: 

RESPONSE TO INTERROGATORIES, SET TWO 

12 

13 

14 

Applicant. 
10 

11 

9 DIGITALMOJO, INC., a California corporation 

7 Opposer, 

8 v. 

CONNECT PUBLIC RELATIONS, INC., a 
6 Utah corporation. 

5 

4 Mark: CONNECT 

3 In the Matter of Trademark Application Serial No. 771714,693 

IN THE UNITED STATES PATENT AND TRADEMARK OPFICE 
BEF'ORE THE TRADEMARK TRIAL AND APPEAL BOARD 

Opposition No. 91196299 

1 

2 
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22 incontestable? zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIf the response to this interrogatory is other than an unqualified negative, 

23 state all reasons that support the applicant's contention that the registrations for the 

24 Opposer's Marks have not become incontestable with respect to each registration. 

25 RESPONSE TO INTERROGATORY NO. 1. 

26 A trademark registration at the United States Patent & Trademark Office may achieve only a 

27 qualified "incontestability" under 15 U.S. Code §1063, which section is entitled "Incontestability of 

28 Right to Use Mark Under Certain Conditions." Consistent with the terms of that section, "the right 

Does Applicant contend that any of the registrations for Opposer's Marks have not become 21 1. 

1 admissions which are known only by, or best by, Opposer, or which are in Opposer's possession 

2 only or primarily in Opposer's possession. 

3 Applicant responds to the Interrogatories solely on behalf of itself, and does not respond for 

4 or bind any other company, person, or party. In submitting these responses, Applicant does not 

5 waive any rights or objections which may otherwise be available, nor concede to relevance, 

6 competence, materiality, lack of privilege, or admissibility in evidence of such responses. All 

7 responses are provided herein, and are submitted as presently advised, and without prejudice to 

8 Applicant's right to modify, amend, revise, correct, supplement, add to, or clarify such responses, 

9 and Applicant reserves the right to produce subsequently discovered evidence andto introduce such 

10 evidence at trial. 

11 For purposes of these responses, Applicant assumes Opposer has correctly identified itself, 

12 and that Opposer sells the goods or services set forth in Opposer's Notice of Opposition. However, 

13 Applicant has no direct knowledge of Opposer, and Applicant cannot determine, except by 

14 Opposer's own statements in it Notice, whether Opposer is associated with any particular source for 

15 the goods Opposer identifies. Accordingly, Applicant objects to all questions which call for 

16 information about Opposer, its' goods or services, its' marketing, and all other aspects of Opposer's 

17 business. 

18 

19 RESPONSES TO INTERROGATORIES 

20 INTERROGATORYNO. 1. 
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of the owner to use [such] registered mark in commerce for the goods or services on or in connection 

2 with which such registered mark has been in continuous use for five consecutive years subsequent to 

3 the date of such registration and is still in use in commerce shall be incontestable" "[e]xcept on a 

4 round for which application to cancel may be filed at any time under paragraphs (3) and (5) of 

5 section 14 of this Act..." Paragraph (3) of section 14 comprises paragraph (3) of U.S. Code §1062, 

6 which states: "A petition to cancel a registration of a mark ... may ... be filed ... (3) At any time if the 

7 registered mark ... becomes the generic name for the goods or services, or a portion thereof, for which 

8 it is registered, or is functional, or has been abandoned, or its registration was obtained 

9 fraudulently ... " Opposer's registrations, and each of them, claim services which Opposer does not 

10 provide, so Opposer's registrations, and each of them, may be canceled under paragraph (3) of U.S. 

11 Code § 1062. 

12 INTERROGATORY NO. 2. 

13 2. Does Applicant contend that any of Opposer's Marks are generic? zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIf the response to this 

14 interrogatory is other than an unqualified negative, state all facts that support the Applicant's 

15 contention that the Opposer's Marks are generic with respect to each mark. 

16 RESPONSE TO INTERROGATORY NO. 2. 

17 Neither Opposer's Marks nor Applicant's Mark are generic, unless Opposer claims the word 

18 "connect" is generic, in which case the generic term "connect," when combined with the generic 

19 term "PR," or combined with the generic terms "public relations," result in Opposer's Marks being 

20 generic. 

21 INTERROGATORY NO. 3. 

22 3. Does Applicant contend that any purported dissimilarities between the goods/services of 

23 Opposer's Marks and the Applicant's Mark militate against a likelihood of confusion? If 

24 the response to this interrogatory is other than an unqualified negative, state all such 

25 dissimilarities between the goods/services of Opposer's Marks and the Applicant's Mark. 

26 RESPONSE TO INTERROGATORY NO. 3. 

27 Applicant cannot answer this question with any degree of certainty because Opposer does 

28 not specify in a definite way the kinds of services it offers within the broad headings found in its 



27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

28 

25 

26 

24 

23 

Class 042 computer services, namely, creating an on-line community for registered 
users to participate in discussions, get feedback from their peers, form virtual 
communities, and engage in social networking; computer software development; 
application service provider (ASP) featuring software to enable uploading, posting, 
showing, displayingtagging, blogging, sharing or otherwise providing electronic 
media or information over the Intemet or other communications network; providing 
temporary use of non-downloadable software applications for classifieds, virtual 
community, social networking, photo sharing, video sharing, and transmission of 
photographic images; computer services, namely, hosting online web facilities for 
others for organizing and conducting online meetings, gatherings, and interactive 
discussions; computer services in the nature of customized web pages featuring 
user-defined information, personal profiles and information. 

22 

21 

20 

19 

18 

17 

16 

15 

14 

13 

12 

11 

10 

9 

8 

Class 035 business marketing services in the nature of agency representation of 
companies marketing a variety of services to home owners and renters, namely, 
utility hook-ups, telecommunication services, home security services, home 
warranties, home and yard maintenance, fumiture and appliance rental; comparative 
marketing and advertising services for providers of residential and business 
telecommunications services, namely, for providers of broadband cable, DSL, 
fiber-optic and satellite Intemet access services, cable and satellite television, voice 
over IP, and long-distance telephone services; operation of telephone call centers for 
others; marketing of high speed telephone, Internet, and wireless access, and 
directing consumers to access providers; providing an online directory information 
service featuring information regarding, and in the nature of, classifieds; advertising 
and information distribution services, namely, providing classified advertising space 
via the global computer network; promoting the goods and services of others over the 
Intemet; providing online computer databases and on-line searchable databases 
featuring classified listings and want ads; online business networking services; 
providing telephone directory inf ormation via global communications networks; 
providing an online interactive website obtaining users comments conceming 
business organizations, service providers, and other resources; providing 
information, namely, compilations, rankings, ratings, reviews, referrals and 
recommendations relating to business organizations, service providers, and other 
resources using a global computer network; providing telephone directory 
information via global communications networks; arranging for others the initiation 
and termination of telecommunication services and utility services in the nature of 
water, gas and electricity and consultation rendered in connection therewith. 

Class 038 providing online chat rooms for registered users for transmission of 
messages conceming classifieds, virtual community and social networking; 
providing on-line chat rooms and electronic bulletin boards for transmission of 
messag~s amon.g users in the field of general interest; providing email and instant 
messagmg services. 

7 

6 

Class 009 audio recordings featuring music; video recordings featuring music; 
downloadable audio and video recordings featuring music; prerecorded music on 
CD, DVD and other media. 

5 

3 the following services, which services appear to be unrelated to the services Opposer does provide: 

registrations, so Applicant does not know exactly what Opposer does. However, from Opposer's 

2 web site, Opposer does not appear to offer, and Applicant therefore gathers Opposer does not offer, 
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4 



27 

28 

26 

25 

24 

23 

22 

21 

20 

19 

Class 035 business marketing services in the nature of agency representation of 
companies marketing a variety of services to home owners and renters, namely, 
utility hook-ups, telecommunication services, home security services, home 
warranties, home and yard maintenance, furniture and appliance rental; comparative 
marketing and advertising services for providers ofresidential and business 
telecommunications services, namely, for providers of broadband cable, DSL, 
fiber-optic and satellite Internet access services, cable and satellite television, voice 
over IP, and long-distance telephone services; operation of telephone call centers for 
others; marketing of high speed telephone, Internet, and wireless access, and 
directing consumers to access providers; providing an online directory information 
service featuring information regarding, and in the nature of, classifieds; advertising 
and information distribution services, namely, providing classified advertising space 
via the global computer network; promoting the goods and services of others over the 
Internet; providing online computer databases and on-line searchable databases 
featuring classified listings and want ads; online business networking services; 
providing telephone directory information via global communications networks; 
providing an online interactive website obtaining users comments concerning 
business organizations, service providers, and other resources; providing 
information, namely, compilations, rankings, ratings, reviews, referrals and 
recommendations relating to business organizations, service providers, and other 
resources using a global computer network; providing telephone directory 

18 

Class 009 audio recordings featuring music; video recordings featuring music; 
downloadable audio and video recordings featuring music; prerecorded music on 
CD, DVD and other media. 

16 

17 

15 

may be offered only to consumers: 
14 

-offer, and Applicant therefore gathers Opposer does not offer, the following services, which services 

offer its services to consumers. Looking again at Opposer's web site, Opposer does not appear to 
12 

13 

registrations, so Applicant does not know exactly what Opposer does. However, from Opposer's 

web site, Opposer appears to direct its marketing to businesses only, and Opposer appears not to 
11 

10 

Applicant cannot answer this question with any degree of certainty because Opposer does 

not specify in a definite way the kinds of services it offers within the broad headings found in its 
9 

RESPONSE TO INTERROGATORY NO. 4. 
8 

7 
dissimilarities between the channels of trade of Opposer's Marks and the Applicant's Mark. 

6 
response to this interrogatory is other than an unqualified negative, state all such 

5 

4. Does Applicant contend that any purported dissimilarities between the channels of trade of 

Opposer's Marks and the Applicant's Mark militate against a likelihood of confusion? If the 
4 

3 
]INTERROGATORY NO. 4. 

Class 045 on-line social networking services; internet based dating, introduction and 
social networking services. 
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2 



26 by the addition of almost any other words or letters. Accordingly, the appearance of Opposer's 

27 Marks and the Applicant's Mark militate against a likelihood of confusion Opposer because some 

28 word or words, or letters, appear additionally in each and every Opposer's Marks. Since they may 

25 Applicant has identified in this application, which contain the word "connect," may be distinguished 

24 provide, which contain the word "connect," and service marks intended for use on the services 

23 marks used on public relations services marketed to businesses, such as those Opposer appears to 

22 thousands of registrations and uses of marks which contain the word "connect." As a result, service 

21 "connect" is not highly distinctive, as Applicant will demonstrate by reference to, virtually, 

20 While Applicant's Mark and Opposer's Marks contain the word "connect," the word 

19 RESPONSE TO INTERROGATORY NO. 5. 

18 dissimilarities between the appearance of Opposer's Marks and the Applicant's Mark. 

17 response to this interrogatory is other than an unqualified negative, state all such 

16 Opposer's Marks and the Applicant's Mark militate against a likelihood of confusion? zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIf the 

Does Applicant contend that any purported dissimilarities between the appearance of 15 5. 

14 INTERROGATORY NO. 5. 

Class 045 on-line social networking services; internet based dating, introduction and 
13 social networking services. 

12 

11 

10 

9 

8 

7 

Class 042 computer services, namely, creating an on-line community for registered 
users to participate in discussions, get feedback from their peers, form virtual 
communities, and engage in social networking; computer software development; 
application service provider (ASP) featuring software to enable uploading, posting, 
showing, displaying, tagging, blogging, sharing or otherwise providing electronic 
media or information over the Internet or other communications network; providing 
temporary use of non-downloadable software applications for classifieds, virtual 
community, social networking, photo sharing, video sharing, and transmission of 
photographic images; computer services, namely, hosting online web facilities for 
others for organizing and conducting online meetings, gatherings, and interactive 
discussions; computer services in the nature of customized web pages featuring 
user-defined information, personal profiles and information. 

6 

5 

4 

Class 03 8 providing on line chat rooms for registered users for transmission of 
messages concerning classifieds, virtual community and social networking; 
providing on-line chat rooms and electronic bulletin boards for transmission of 
messages among users in the field of general interest; providing email and instant 
messaging services. 

3 

information via global communications networks; arranging for others the initiation 
and termination of telecommunication services and utility services in the nature of 
water, gas and electricity and consultation rendered in connection therewith. 

Page 6 Applicant's Responses to Opposer's Interrogatories, Set Two, 91196299 
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Class 035 business marketing services in the nature of agency representation of 
companies marketing a variety of services to home owners and renters, namely, 
utility hook-ups, telecommunication services, home security services, home 
warranties, home and yard maintenance, furniture and appliance rental; comparative 
marketing and advertising services for providers of residential and business 
telecommunications services, namely, for providers of broadband cable, DSL, 
fiber-optic and satellite Internet access services, cable and satellite television, voice 
over IP, and long-distance telephone services; operation of telephone call centers for 
others; marketing of high speed telephone, Internet, and wireless access, and 
directing consumers to access providers; providing an online directory information 
service featuring information regarding, and in the nature of, classifieds; advertising 
and information distribution services, namely, providing classified advertising space 

Class 009 audio recordings featuring music; video recordings featuring music; 
downloadable audio and video recordings featuring music; prerecorded music on 
CD, DVD and other media. 

19 to consumers: 

20 

21 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

22 

23 

24 

25 

26 

27 

28 

17 mode. Looking again at Opposer's web site, Opposer does not appear to offer, and Applicant 

18 therefore gathers Opposer does not offer, the following services, which services may be offered only 

16 Opposer appears not to offer its services to consumers, who are not in a money making business 

15 business would perceive Opposer's services as useful in such client's money making endeavors, and 

13 registrations, so Applicant does not know exactly what Opposer does. However, from Opposer's 

14 web site, Opposer appears to direct its marketing to businesses only, under conditions which a client 

12 not specify in a definite way the kinds of services it offers within the broad headings found in its 

11 Applicant cannot answer this question with any degree of certainty because Opposer does 

10 RESPONSE TO INTERROGATORY NO. 6. 

9 Opposer's Marks and the Applicant's Mark. 

7 interrogatory is other than an unqualified negative, state all such dissimilarities between the 

8 conditions under which and the buyers to whom sales are made for the goods/services of the 

6 and the Applicant's Mark militate against a likelihood of confusion? If the response to this 

5 which and the buyers to whom sales are made for the goods/services of the Opposer's Marks 

Does Applicant contend that any purported dissimilarities between the conditions under 4 6. 

3 INTERROGATORY NO. 6. 

1 be distinguished based on differences in appearance only, Applicant's Mark and Opposer's Marks 

2 are not confusingly similar. 
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28 

27 

26 

25 

24 

23 

Thomas W. Cook 

Attorney for Digitalmojo, Inc. 22 

21 Date: June 14. 2011 

19 

20 

18 

16 

17 

15 

14 

12 

13 

Class 042 computer services, namely, creating an on-line community for registered 
users to participate in discussions, get feedback from their peers, form virtual 
communities, and engage in social networking; computer software development; 
application service provider (ASP) featuring software to enable uploading, posting, 
showing, displaying, tagging, blogging, sharing or otherwise providing electronic 
media or information over the Internet or other communications network; providing 
temporary use of non-downloadable software applications for classifieds, virtual 
community, social networking, photo sharing, video sharing, and transmission of 
photographic images; computer services, namely, hosting online web facilities for 
others for organizing and conducting online meetings, gatherings, and interactive 
discussions; computer services in the nature of customized web pages featuring 
user-defmed information, personal profiles and information. 

Class 045 on-line social networking services; internet based dating, introduction and 
social networking services. 

11 

10 

9 

Class 038 providing online chat rooms for registered users for transmission of 
messages concerning classifieds, virtual community and social networking; 
providing on-line chat rooms and electronic bulletin boards for transmission of 
messag~s amon.g users in the field of general interest; providing email and instant 
messagmg services. 

8 

7 

6 

5 

4 

via the global computer network; promoting the goods and services of others over the 
Internet; providing online computer databases and on-line searchable databases 
featuring classified listings and want ads; online business networking services; 
providing telephone directory information via global communications networks; 
providing an online interactive website obtaining users comments concerning 
business organizations, service providers, and other resources; providing 
information, namely, compilations, rankings, ratings, reviews, referrals and 
recommendations relating to business organizations, service providers, and other 
resources using a global computer network; providing telephone directory 
information via global communications networks; arranging for others the initiation 
and termination of telecommunication services and utility services in the nature of 
water, gas and electricity and consultation rendered in connection therewith. 

3 

Page 8 

2 



~/ 
Martin Smitlu.President 

Digitalmojo, Inc. 

Pursuantto Rule 33(bX2) of'the Federal.Rules ofCivil Procedure, and sectioh405.04(c) of the 
Trademark Trial and.Appeal Board Manual of Procedure, the undersigned hereby answers. for the 
Applicant, a corporation, the above interrogatories, to the best.of the knowledge available to 
Applicant at the present time. 



19 
June 20, 2011 

20 

21 

22 

23 

24 

25 

26 

27 

28 

Sausalito, California. 

I declare under penalty of perjury that the foregoing is true and correct. Executed at 

Attention: Karl R. Cannon 

15 

16 

17 

18 

Clayton, Howarth zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA& Cannon, P.C. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

14 P. 0. Box 1909 
Sandy UT 84091-1909 

fully prepaid, addressed to the following: 

by placing it in a sealed envelope and depositing it in the United States mail, first class postage 

RESPONSES TO INTERROGATORIES, SET TWO 

On the date first written below, I served a true copy of the attached document entitled: 

address is P.O. Box 1989, Sausalito, California. 

My business address is 3030 Bridgeway, Suite 425-430, Sausalito, California. My mailing 

Sausalito, California. 

I am over the age of 18 years, and am not a party to the within cause. I am employed in 

I hereby declare: 

PROOF OF SERVICE 
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2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 
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23 

24 

25 

26 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

27 

28 

17 CONNECT PUBLIC RELATIONS, INC. 
Respondent. 

18 

19 

20 

21 

22 

DIGIT ALM OJ 0, INC., 
Petitioner, 

Cancellation No. 92054395 
Cancellation No. 92054427 

DIGIT ALM OJ 0, INC., Applicant 

11 

12 

13 

14 

15 

16 

v. 

8 Opposition No. 91196299 (Parent) 

9 CONNECT PUBLIC RELATIONS. INC. 
Opposer, 

10 

7 
---------------c---------------- 

) 
) 
) 
) 
) 
) 

) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 6 

APPLICANT'S RESPONSES TO 
OPPOSER'S THIRD SET OF 
INTERROGATORIES 

Thomas W. Cook, Reg. No. 38,849 

2 
3030 Bridgeway, Suite 425-430 

Sausalito, California 94965 

3 Telephone: 415-339-8550 

Email: tom({i?thomascooklaw.corn 

4 Attorney for DigitalMojo, Inc. 

V. 

5 



27 For purposes of these responses, Applicant assumes Opposer has correctly identified 

28 itself, and that Opposer sells the goods or services set forth in Opposer's Notice of Opposition. 

23 responses are provided herein, and are submitted as presently advised, and without prejudice to 

24 Applicant's right to modify, amend, revise, correct, supplement, add to, or clarify such responses, 

25 and Applicant reserves the right to produce subsequently discovered evidence and to introduce 

26 such evidence at trial. 

20 for or bind any other company, person, or party. In submitting these responses, Applicant does 

21 not waive any rights or objections which may otherwise be available, nor concede to relevance, 

22 competence, materiality, lack of privilege, or admissibility in evidence of such responses. All 

19 Applicant responds to the Interrogatories solely on behalf of itself, and does not respond 

15 between Applicant and its counsel, or the disclosure of attorney work product privileged matter. 

16 Applicant further objects to any interrogatory which calls for information or documents or 

17 admissions which are known only by, or best by, Opposer, or which are in Opposer's possession 

18 only or primarily in Opposer's possession. 

14 privilege where any Interrogatory could be construed to require the disclosure of communications 

13 26 and 33, FRCP. Applicant further objects to the Interrogatories on the basis of attorney-client 

10 contained therein are overbroad, indefinite, vague, ambiguous, and unduly burdensome, and to 

11 the extent they seek information not likely to lead to the discovery of information relevant to this 

12 proceeding, or insofar as it purports to impose obligations that exceed those required under Rules 

9 Applicant hereby generally objects to the Interrogatories, to the extent the interrogatories 

8 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAGENERAL OBJECTIONS 

6 ln accordance with Rule 33 of the Federal Rules of Civil Procedure ("FRCP"), Applicant 

7 Digitalmojo, Inc., responds to Opposer's Interrogatories, Set Three (the "Interrogatories"). 

5 

APPLICANT'S RESPONSE TO OPPOSER'S 
THIRD SET OF INTERROGATORIES 

Opposer, Connect Public Relations, Inc. 

Applicant, Digitalmojo, Inc. 

Three 

Propounding Party: 

Responding Party: 

Set Number: 

2 

3 

4 



28 recently (since instituting its Opposition to Applicant's application) begun to supply. In all cases, 

27 distinguished those "traditional PR activities" from other kinds of services which Opposer has 

26 "traditional PR activities," Opposer has defined what it has done for years, and it has 

25 industry awards, working with the press, and employee communication." With the words 

24 services." zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAWikipedia gives examples of such services as " ... speaking at conferences, winning 

23 market research and consulting services; public and media relations services and sales promotion 

22 which Opposer has registered its mark CONNECT PUBLIC RELATIONS, i.e., "marketing and 

21 "pursued for 22 years." Presumably these "traditional PR activities" are the same services for 

19 The statement to which the Opposer refers in this Interrogatory does appear to be use in 

20 commerce, of the mark Connect Public Relations, for the traditional PR activities Opposer has 

So, welcome to Connect Marketings". There are four parts of our new brand: 

Connect Strategics" is where we help our clients build effective messaging as 

well as conduct primary research (focus groups and surveys.) Connect Public 

Relations@ is the continuation of the traditional zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAPR activities we've pursued for 

22 years. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIt is still our core. Connect Social=" is where we focus on all things 

Web 2.0 - social media, social networking, social content and social reference. 

And Connect Studios-" is where we build meaningful, exciting, fun content­ 

infographs, websites, videos and so on. 

12 

13 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

14 

15 

16 

17 

18 RESPONSE TO INTERROGATORY NO. 1. 

Relations@ mark: 

Amended Petitions to Cancel does not constitute use in commerce of the Connect Public 

INTERROGATORY NO. l. Describe in detail any contention held by Applicant that the 

following statement in the specimens of the Opposer's website appended to Applicant's Second 

RESPONSES TO INTERROGATORIES 

4 questions which call for information about Opposer, its' goods or services, its' marketing, and all 

5 other aspects of Opposer's business. 

3 particular source for the goods Opposer identifies, Accordingly, Applicant objects to all 

2 except by Opposer's own statements in it Notice, whether Opposer is associated with any 

However, Applicant has no direct knowledge of Opposer, and Applicant cannot determine, 

Page 3 Applicant's Responses to Opposer's Third Set of Interrogatories, 91196299 
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7 

8 

9 

10 
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28 rebranding mark CONNECT MARKETING, are all registrable at the Patent and Trademark 

27 Digitalmojo also believes each of these marks used by Connect Public Relations, and the new 

26 

4. 
25 

3. 24 

2. 23 

22 

Connect Strategics" is where we help our clients build effective 

messaging as well as conduct primary research (focus groups and 

surveys.) 

Connect Public Relationsqo is the continuation of the traditional PR 

activities we've pursued for 22 years. It is still our core. 

Connect SociaJSM is where we focus on all things Web 2.0 - social 

media, social networking, social content and social reference. 

Connect Studios=" is where we build meaningful, exciting, fun content­ 

infographs, websites, videos and so on." 

cc l. 

20 services, and it describes these new services as having four parts: 

19 supply new services. Connect Public Relations as devised a portfolio of new marks for its new 

18 Digitalmojo believes Connect Public Relations has recently decided to "rebrand," and 

17 companies are reasonably defined. 

15 market served by Digitalmojo are entirely separated. No person will be exposed to the trade and 

16 service marks of Connect Public Relations and Digitalmojo when the markets of each of these 

14 merely competitors. This means that the market served by Connect Public Relations and the 

13 networking businesses (such as Facebook, for instance); Digitalmojo considers such services 

12 users, to consumers of services, only. Digitalmojo does not care to provide services to social 

11 "market" the goods or services of any other business. Digitalmojo offers its services to end- 

l 0 Applicant Digitalmojo, on the other hand, does not promote any other businesses, or 

9 and marks to the public as zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAits clients provide "social networking services." 

8 content and social reference," for its clients, so that its clients may effectively present their names 

7 provides is "Connect Social" services, it is "focusing on ... social media, social networking, social 

6 for its clients is to promote its clients, not itself. So, for instance, when Connect Public Relations 

5 MARKETING do not go in front of the consuming public because Opposer's goal when working 

4 public. Opposer's marks, CONNECT PUBLIC RELATIONS, CONNECTPR, and CONNECT 

2 begun to supply, Opposer deals with businesses. Opposer markets its services to business, and 

3 Opposer's services result in presenting the trade and service marks of Opposer's clients to the 

however, whether its services are "traditional PR activities" or services it has more recently 

Page 4 Applicant's Responses to Opposer's Third Set of Interrogatories, 91196299 

21 
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Office, either with a bit of argument, or with the consent of Digitalmojo. Digitalmojo offers that 

2 consent, and also offers whatever assistance it can provide Connect Public Relations in registering 

3 its marks, so that each of these companies can "coexist," each supplying their (unrelated) services 

4 under their respective marks. However, Digitalmojo cannot offer that assistance if these cases 

5 continue, as they will, for at least another year. Connect Public Relations and Digitalmojo are 

6 unnecessarily using resources in this dispute, and generating costs unnecessarily, rather than 

7 applying those resources to conducting their businesses. Each of these companies can better 

8 utilize these resources if Digitalmojo and Connect Public Relations each gain registration of their 

9 marks as they should (and will, if Connect Public Relations wishes to settle these cases). Such a 

10 settlement will allow Connect Public Relations and Digitalmojo to serve their separate markets, 

11 and register their separate marks, much as Connect Public Relations and Firemen's Fund 

12 Insurance Company are now serving their separate markets after simply recognizing that these two 

13 companies do different things. A similar settlement between Digitalmojo and Connect Public 

14 Relations can be made today if each of these companies recognizes that Connect Public Relations 

15 serves other businesses, while Digitalmojo serves consumers, and their paths will never cross. 

16 

17 INTERROGATORY NO. 2. Describe in detail any contention held by Applicant that the 

18 following graphic in the specimens of the Opposer's website appended to Applicant's Second 

19 Amended Petitions to Cancel does not constitute use in commerce of the Connect Public 

20 Relationseo mark: (image not inserted) 

21 

22 RESPONSE TO INTERROGATORY NO. 2. 

23 The graphic embedded in Opposer's Interrogatory No. 2 appears to contain the 

24 words CONNECT and "Public Relations" in close association, and such words appear to create 

25 separate impressions. The words "Public Relations," when viewed properly, are merely 

26 descriptive of the services offered under the mark CONNECT, much as "marketing", and "social" 

27 and "studios" and strategic are all merely descriptive words which describe services offered by 

28 Opposer (Applicant assumes) under the mark CONNECT. The words CONNECT and "Public 
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Relations" in close association within such graphic therefore does not constitute use in commerce 

2 of the "Connect Public Relations" mark, because the words CONNECT and "Public Relations," 

3 even in close association within such graphic, do not create a unitary commercial impression, or 

4 any indication of source of "Public Relations" services beyond the mark CONNECT. Applicant 

5 does not embed the graphic referred to in this Request for Admission because it does not have the 

6 facility for such embedding, and because it no longer finds such graphic on Opposer's (Applicant 

7 assumes) website. 

8 

9 INTERROGATORY NO. 3. Describe in detail any contention held by Applicant that the 

10 following statement in the specimen of the Opposer's website appended to Applicant's Second 

11 Amended Petition to Cancel does not constitute use in commerce of the Connect Public 

12 Relations@ mark: "We are expanding our brand. Today, Connect Public Relations@ becomes 

13 Connect Marketing'>'. Don't think of this as a 'switch,' but rather as an 'expansion.'?' 

14 

15 RESPONSE TO INTERROGATORY NO. 3. 

16 The statement " ... Today, Connect Public Relationseo becomes Connect Marketings" ... " 

17 implies a rebranding of all the services previously supplied by Connect Public Relations, from 

18 CONNECT PUBLIC RELATIONS to CONNECT MARKETING. 

19 

20 INTERROGATORY NO. 4. Describe in detail any contention held by Applicant that the use of 

21 the Connect Public Relationseo mark on the Opposer's current website, 

22 http://connectmarketing.com/, including the webpage, http://connectmarketing.com/pr.asp, does 

23 not constitute use in commerce. 

24 

25 RESPONSE TO INTERROGATORY NO. 4. 

26 The use of the words "current website" in this interrogatory is interesting here, because it 

27 points out the changes made by Connect Public Relations in its Internet presence. The website 

28 currently available at http://connectmarketing.com/ includes a webpage, 
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http://connectmarketing.com/pr.asp, that displays the words "Connect Public Relations" in such a 

2 manner that constitutes use in commerce of "Connect Public Relations" for some goods or 

3 services. The question has always been "for what goods or services." However, we can also 

4 today, on the Internet, go to the Internet Archive Wayback Machine page to view that same 

5 http://connectmarketing.com/pr.asp location, and find that the webpage 

6 http://connectmarketing.com/pr.asp appears to have been first captured by the Wayback machine 

7 on August 29, 2011, seven days after Applicant filed its Petition to cancel the registration of 

8 Opposer's registration of CONNECT PUBLIC RELA TJONS on August 22, 2011. 

9 

10 INTERROGATORY NO. 5. State in detail any contention held by Applicant that the use of the 

11 ConnectPR@ Mark on the Opposer's current website, http://connectmarketing.com/, including the 

12 webpage, http://connectmarketing.com/pr.asp, does not constitute use in commerce. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

13 

14 RESPONSE TO INTERROGATORY NO. 5. 

15 The use of the words "current website" in this interrogatory is interesting here, because it 

16 points out the changes made by Connect Public Relations in its Internet presence. The website 

17 currently available at http://connectmarketing.com/ includes a webpage, 

18 http://connectmarketing.com/pr.asp, that displays the words "ConnectPR" in such a manner that 

19 constitutes use in commerce of "ConnectPR" for some goods or services. The question has 

20 always been "for what goods or services." However, we can today, on the Internet, go to the 

21 Internet Archive Wayback Machine page to view that same http://connectmarketing.com/pr.asp 

22 location, and find that the webpage http://connectmarketing.com/pr.asp appears to have been first 

23 captured by the Wayback machine on August 29, 2011, seven days after Applicant filed its 

24 Petition to cancel the registration of Opposer's registration of CONNECTPR on August 22, 2011, 

25 and the mark CONNECTPR does not appear on that Wayback Machine record of August 29, 

26 2011. Apparently, the mark CONNECTPR was added as an afterthought, and likely as a response 

27 to the petition to cancel the registration of this mark. The fact that CONNECTPR also does not 

28 appear in Connect Public Relationss all-inclusive list of brands, either in the texts which Connect 
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19 We can, today, on the Internet, go to the Internet Archive Wayback Machine page to view 

20 that same http://conn~~tmarketing.com/services.asp location, and find that the webpage 

21 http://connectmarketing.com/services.asp appears to have been first captured by the Wayback 

22 machine on May 3, 2013, almost two years after Applicant filed its Petition to cancel the 

23 registration of Opposer's registrations of CONNECT PUBLIC RELATIONS and CONNECTPR 

24 on August 22, 2011. Apparently, the entire page http://connectmarketing.com/services.asp 

25 was added as an afterthought, and likely as a response to the petition to cancel the registration of 

26 Connect Public Relations's registrations. The fact that CONNECTPR also does not appear in 

27 Connect Public Relations's all-inclusive list of brands, either in the texts which Connect Public 

28 Relations has supplied in these discovery requests, or in the graphics it has supplied, supports the 

1 Public Relations has supplied in these discovery requests, or in the graphics it has supplied, 

2 supports the conclusion that Connect Public Relations has abandoned the mark CONNECTPR, or 

3 that it has reduced the breadth of services it is supplying under this mark. The presentation of 

4 CONNECTPR on h!.!:pj/conn~c,:lmils.!<eting,comlpL(!,.§ll is separated from the text which describes 

5 Connect Public Relationss services, both by space and by one of Connect Public Relations's 

6 larger, more important, presentation of CONNECT PUBLIC RELATIONS. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

7 

8 INTERROGATORY NO. 6. State in detail any contention held by Applicant that the use of the 

9 ConnectPR@ mark on the Opposer's current website, http://connectmarketing.com/, including the 

10 webpage, http://connectmarketing.com/services.asp, does not constitute use in commerce. 

11 

12 RESPONSE TO INTERROGATORY NO. 6. 

13 The use of the words "current website" in this interrogatory is interesting here, because it 

14 points out the changes made by Connect Public Relations in its Internet presence. The website 

15 currently available at http://connectmarketing.com/ includes a webpage, 

16 http://connectmarketing.com/services.asp, that displays the words "ConnectPR" in such a manner 

17 that constitutes use in commerce of "ConnectPR" for some goods or services. The question here 

18 is "when." 
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27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

28 Ill 

8 

9 RESPONSE TO INTERROGATORY NO. 7. 

l 0 The use of the words "current website" in this interrogatory is interesting here, because it 

11 points out the changes made by Connect Public Relations in its Internet presence. The website 

12 currently available at http:llconnectmarketing.com/ includes a webpage, 

13 http:l/connectmarketing.com/services.asp, that displays the words "Connect Public Relations" in 

14 such a manner that constitutes use in commerce of "Connect Public Relations" for some goods or 

15 services. The question here is "when." We can, today, on the Internet, go to the Internet Archive 

16 Wayback Machine page to view that same http://connectmarketing.com/services.asp location, and 

17 find that the webpage http:/lconnectmarketing.comlservices.asp appears to have been first 

18 captured by the Wayback machine on May 3, 2013, almost two years after Applicant filed its 

19 Petition to cancel the registration of Opposer's registrations of CONNECT PUBLIC 

20 RELATIONS and CONNECTPR on August 22, 2011. Apparently, the entire page 

21 httt?.Jicon11_~ctrl!.9'!keti!,lgQmlservices.asp was added as an afterthought, and likely as a response 

22 to the petition to cancel the registration of Connect Public Relations's registrations. 

23 

24 INTERROGATORY NO. 8. State in detail any contention held by Applicant that the following 

25 statement on the webpage, http:llconnectmarketing.comlservices.asp, does not constitute use in 

26 commerce: 

conclusion that Connect Public Relations has abandoned the mark CONNECTPR, or that it has 

2 reduced the breadth of services it is supplying under this mark. 

3 

4 INTERROGATORY NO. 7. State in detail any contention held by Applicant that the use of the 

5 Connect Public Relationsce mark on the Opposer's current website, http://connectmarketing.com/, 

6 including the webpage, http://connectmarketing.comlservices.asp, does not constitute use in 

7 commerce. 



27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

28 

26 mark. 

21 to the petition to cancel the registrations of Connect Public Relations' s marks. The fact that 

22 CONNECTPR also does not appear in Connect Public Relations's all-inclusive list of brands, 

23 either in the texts which Connect Public Relations has supplied in these discovery requests, or in 

24 the graphics it has supplied, supports the conclusion that Connect Public Relations has abandoned 

25 the mark CONNECTPR, or that it has reduced the breadth of services it is supplying. under this 

20 http://connectmarketiqg.con!(services.asp was added as an afterthought, and likely as a response 

19 RELATIONS and CONNECTPR on August 22, 201 I. Apparently, the entire page 

17 been first captured by the Wayback machine on May 3, 2013, almost two years after Applicant 

18 filed its Petition to cancel the registration of Opposer's registrations of CONNECT PUBLIC 

14 or services. The question here is "when." We can, today, on the Internet, go to the Internet 

15 Archive Wayback Machine page to view that same http://connectmarketing.com/services.asp 

16 location, and find that the webpage http://connectmarketing.com/services.asp appears to have 

13 "ConnectPR" in such a manner that constitutes use in commerce of "ConnectPR" for some goods 

11 The website currently available at http://connectmarketing.com/ includes a webpage, 

12 http://connectrnarketing.com/services.a.§.P, that displays the words "Connect Public Relations" and 

8 

9 

10 RESPONSE TO INTERROGATORY NO. 8. 

Marketing and market research and consulting services; public and media 
relations services and sales promotion services. 

Marketing, namely, business marketing services; market research and 
marketing consulting services; public and media relations services; sales 
promotion services; marketing consultation services in the fields of computer 
hardware and software; marketing consultation services in the field of 
computer networks; marketing services, namely, designing online marketing 
programs for social networking websites and business networking website; 7 

Communications services, namely, delivery of messages by electronic 
transmission; 

Connect Public Relations@ and Connect PR@ provide the following services: 

SERVICES 
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5 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA
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INTERROGATORY NO. 9. Identify the daters), by day/month/year, on which Applicant 

2 contends that Opposer ceased using in commerce the Connect Public Relations® and 

3 ConnectPR® marks. 

4 

5 RESPONSE TO INTERROGATORY NO. 9. 

6 Applicant contends that Opposer ceased using in commerce the Connect Public Relations 

7 and ConnectPR marks on or about the time Connect Public Relations began to rebrand as 

8 CONNECT MARKETING, and so on or about the time Connect Public Relations created its 

9 "current webpage" (Connect Public Relations's words) now available at 

10 http://connectmarketing.com/. The date of that creation was apparently shortly before the Internet 

11 Archive captured the first image of that webpage on August 29, 201 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAl. 

12 

13 INTERROGATORY NO. I 0. Describe in detail all facts supporting Applicant's allegations in 

14 paragraph 8 of the Petitions to Cancel. 

15 

16 RESPONSE TO INTERROGATORY NO. 10. 

17 In responding to Opposer's excellent questions posed in Interrogatories 1 through 9 above, 

18 Applicant has described in detail all facts supporting Applicant's allegations in paragraph 8 of the 

19 Petitions to Cancel. 

20 

21 INTERROGATORY NO. 11. Describe in detail all facts supporting Applicant's allegations in 

22 paragraph 9 of the Petitions to Cancel 

23 

24 RESPONSE TO INTERROGATORY NO. 11. 

25 In responding to Opposer's excellent questions posed in Interrogatories 1 through 9 above, 

26 Applicant has described in detail all facts supporting Applicant's allegations in paragraph 9 of the 

27 Petitions to Cancel. 

28 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 
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1 INTERROGATORY NO. 12. Describe in detail all facts supporting Applicant's allegations in 

2 paragraph 10 of the Petitions to Cancel. 

3 

4 RESPONSE TO INTERROGATORY NO. 12. 

5 In responding to Opposer's excellent questions posed in Interrogatories l through 9 above, 

6 Applicant has described in detail all facts supporting Applicant's allegations in paragraph 10 of 

7 the Petitions to Cancel. 

8 

9 INTERROGATORY NO. 13. Describe in detail all facts supporting Applicant's allegations that 

10 Opposer intends not to use the Connect Public Relationsco and Connect PR(R) marks in the future. 

11 

12 RESPONSE TO INTERROGATORY NO. 13. 

13 In responding to Opposer's excellent questions posed in Interrogatories l through 9 above, 

14 Applicant has described in detail all facts supporting Applicant's allegations that Opposer intends 

15 not to use the Connect Public Relations and Connect PR marks in the future. 

16 

17 INTERROGATORY NO. 14. Describe in detail the reasons why the Applicant contends in its 

18 Second Amended Petitions to Cancel that specimens of the Opposer's website appended to 

19 Applicant's Second Amended Petitions to Cancel demonstrate that Opposer intends not to use the 

20 Connect Public Relations@ mark even though the specimens include the following graphic that 

21 includes the Connect Public Relationsco mark: 

22 (images not inserted) 

23 

24 RESPONSE TO INTERROGATORY NO. 14. 

25 See responses to Opposer's Interrogatory numbers 1 and 2 above. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

26 

27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

28 Ill 
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INTERROGATORY NO. 15. State the period of time that Applicant contends that Opposer has 

2 not been using the Connect Public Relations® and ConnectPR® marks. 

3 

4 RESPONSE TO INTERROGATORY NO. 15. 

5 Since we can, today, on the Internet, go to the Internet Archive Wayback Machine page to zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

6 view that same http://conrn:)ftmarls.~tin&~Q!]1/services.asp location, and find that the webpage 

7 http://connectmarketing.com/services.asp appears to have been first captured by the Wayback 

8 machine on May 3, 2013, almost two years after Applicant filed its Petition to cancel the 

9 registration of Opposer's registrations of CONNECT PUBLIC RELATIONS and CONNECTPR 

10 on August 22, 2011, and that the entire page http:/ lconnectmarketing.comlservices.asp appears to 

11 have been added as an afterthought, and likely as a response to the petition to cancel the 

12 registration of Connect Public Relations' s registrations, Connect Public Relations did not use the 

13 Connect Public Relations and ConnectPR marks from on or about August 22, 2011 to at least May 

14 3, 2013. 

15 

16 INTERROGATORY NO. 16. Identify all documents that support Applicant's contention that 

17 Opposer has abandoned the Connect Public Relations® and ConnectPR® marks. 

18 

19 RESPONSE TO INTERROGATORY NO. 16. 

20 Opposer's current webpage, Opposer's former webpage, and Internet Archive images 

21 taken of these web sites from about early 2011 through at least May 3, 2013. 

22 

23 INTERROGATORY N0.17. Describe in detail, including the factual and legal basis therefore, 

24 any alleged errors in the conclusions made by Dr. Glenn Christensen in his expert report on the 

25 issue of abandonment previously served on Applicant, if Applicant alleges any such errors. zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

26 

27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAIll 

28 Ill 



28 This is a good statement of the "trade practice" of Connect Public Relations. One the other hand, 

27 

"It is my opinion that the breadth of this registration is for a service firm involved 
in all the activities relating to marketing and public relations for their clients. It is 
my opinion based on my experience that this would include working with firms to 
market their products, communicate directly with their customers, improve their 
strategies, manage media coverage and impressions, position their products in their 
customers' minds, create media to promote their products, create and manage 
social media exposure, sell their products, etc. My own review of the Opposer's 
website and other materials indicates that they are engaged in these activities in its 
trade practice." 

25 

26 

22 Relations, Christensen is "spot on" when he says of Connect Public Relations's registrations: 

18 is registered and used by others: "Comparing the relevant and dominant portion of the Opposer's 

19 marks with the Applicant's proposed Connect mark, it is my opinion that the marks are similar as 

20 to sound, sight, and meaning." 

21 As to the relation between the services of Digitalmojo and those of Connect Public 

16 source identification, it is my opinion that the marks are essentially identical...," thereby relying 

17 on his erroneous analysis of the distinctiveness of "connect" without regard to how often the word 

15 Christensen goes on to conclude, in his Paragraph 20," For purposes of a customers' 

14 marks, or how distinctive "connect" is, or even whether it is distinctive at all. 

13 whether the word "connect" is the most distinctive part of each of Connect Public Relations 

12 word "connect" out in the real world, Christensen can come to no reasonable conclusion about 

10 Relations marks. However, distinctiveness depends on whether and how much a word is used. 

11 Without reviewing a search of registrations of the word "connect" at the PTO, and uses of the 

9 the conclusion that the word "connect" is the most distinctive part of each of Connect Public 

8 "connect" at the PTO, and uses of the word "connect" out in the real world, Christensen comes to 

7 Reviewed" for the report on its page 16). Without reviewing a search ofregistrations of the word 

6 conclusion without either conducting a search, or reviewing any search results (see "Materials 

5 conclusion for the mark CONNECTPR in paragraph 15 of that report. However, he comes to this 

4 feature of the mark that customers will rely upon as a source identifier, and he comes to the same 

2 Dr. Glenn Christensen opines, in Paragraphs 14 of his "expert" report, his opinion that the 

3 dominant, initial portion of the mark CONNECT PUBLIC RELATIONS, i.e. "Connect," is the 

1 RESPONSE TO INTERROGATORY NO. 17. 

Page 14 Applicant's Responses to Opposer's Third Set of Interrogatories, 91196299 

23 

24 
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27 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

28 

25 

26 

24 

23 

18 

19 

20 

21 

22 

17 

15 

16 

Thomas W. Cook 
Attorney for Digitalmojo, Inc. 14 

10 identified by Digitalrnojo in the opposed application to be "related" to Connect Public Relations 

7 Digitalmojo wishes to serve. 

8 Not surprisingly, given the faulty analysis upon which Christensen's views are based, and 

9 setting aside for now who is paying him to opine, Christensen finds each and every service 

6 public relations services "for their clients," and that "firms" and "clients" are not the "consumers" 

4 market..." It is quite obvious that identifications such as this are limited to their terms, and 

5 Connect Public Relations 's identifications are limited to "working with firms" and providing 

3 means to say "nothing in this registration that expressly limits these activities to any specific 

Christensen is incorrect when he says: "It is also my opinion that there is nothing in this 

2 registration that limits these activities to any specific market, customer, or industry," unless he 
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I 

28 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

8 
Registrant at the present time. 

6 the Trademark Trial and Appeal Board Manual of Proced e, the undersign d : ere by answers for 

I 
7 

the Applicant, a corporation, the above Interrogatories, to t e best of the kn w~ dge available to 
: I 

' i ' 
Pursuant to Rule 33(b)(2) of the Federal Rules of ivil Procedure, a d 

1 
ection 405.04(c) of 

! 

VERIFICATION 

2 

3 

4 

5 

1 



24 zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBAI declare under penalty of perjury that the foregoing is true and correct. Executed at 

25 Sausalito, California. ~· • . \ -. 

26 
April21,20l4 ·-~····~ zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA...< 

Kay . ·me 

27 

28 

22 

23 

Clayton, Howarth & Cannon, P.C. 

P. 0. Box 1909 

Sandy UT 84091-1909 

Attention: Karl R. Cannon 

21 

20 fully prepaid, addressed to the following: 

19 by placing it in a sealed envelope and depositing it in the United States mail, first class postage 

APPLICANT'S RESPONSE TO OPPOSER'S 
THIRD SET OF INTERROGATORIES 

17 

18 

On the date first written below, I served a true copy of the attached document entitled: 16 

My business address is 3030 Bridgeway, Suite 425-430, Sausalito, California. My mailing 

15 address is P.O. Box 1989, Sausalito, California. 

I am over the age of 18 years, and am not a party to the within cause. I am employed in 

Sausalito, California. 

I hereby declare: 

PROOF OF SERVICE 

8 

9 

10 

11 

12 

13 

14 

Thomas W. Cook 

7 

Karl R. Cannon <Kcannon@chcpat.com> to: 
5 

6 

l hereby certify that I have caused a true and correct copy of the APPLICANT'S 
4 RESPONSE TO OPPOSER'S THIRD SET OF INTERROGATORIES, via email, on this 21st 

day of April, 2014, 

3 

CERTIFICATE OF SERVICE 
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r:!{·n° c!! 1!~~':·,~l~b~: c'!~~a:~ ~~ ~~~~al~1'(~cf,:~c~~ 
buU-CJA fout'n}. SH. the full It~~· inside tht fronL covr~. 

building wh~re buyers o.nd eellera convene for the ..ale of 
Booc:ir. a marketplace: o fa,.mers' market. 2.. n store for 
tho aalr of food: a m•al ma•k<I. 3. a meeting of pe<Jple 
for selling and buying. 4. lhe 11 .. emblage of people al 
auch a meedn~. 5. trade or trnffic. e:tp. Cle rcp.rds a 
particular commodity: the marhet in rouon. 6. a body of 
penoo5 carrying- on exten&iv.: trana.ctions in c spec?fied 
oommodiq~ tht eouon 1t«lrhcL 7. the field of trade or 
buainess; rhr bat altoes in !he marhet. 8. demand for a 
commodity: or. unp~ttdrntcd m0-rhet for leoth~r. 9. n 
body of citistini; or po"'ntial buyen for opeclfie goods or 
aervices: ihe hmllh-{ood marhel. 10. o region in which 
goods nnd aervie<!S are bought. &old. or used: tM forrign 
marite:: the Ntw England rnorkct. 11. nuTer.t price or 
value: o r<dng marltri for 1/toes. 12. Se@ stock martlet. 
13. at - maritet. at th• prevailing price in th" opco 
market. 14. In th• ln81't<at for. ready to buy; intetuted 
in bu;rini;: I'm in the mariod for a n•w c:or. 15. on the 
martlet. for sale: ovnilablo: Frnlo tuparogl<S will be on 
the maricet this week. -u.L 16. ro buy or sen in a mar­ 
ket: deal. 17. 1.0 buy food and provi1ion.' for the home:. 
-u.t 18. to carry 'or send t.o mark~t for di~sal; 10 
mor"-•t produce eue,.,, weei:.. 19. t.o diepo:te of' in a. mar· 
kel; &ell. (1100...1150; ME. late OE < VL 'man:Diu.s.. L 
m.ercOtus tr•d.ini:. traffic.. market.] -mar'ket .. r. n. 
-Syn. 19. Yend. merchandiae, peddle. 

mar•ket•a-ble lmiir'ki ca b.11). adj. 1. readily ..,!able. 
2. of or pertaining to selling or buyini;: nu>ric•toblr •"Dl­ 
uG; marketable areas. [1590-1600: MARKET .._ ·AllU:] 
-m•r'ket.....,bU'l•tv. mer'k•t~.e-bl•noas., n. -.nt.:ar'·  
k•t••bly, ado. 

marlketable tVtte. Lau:. a title to '""' propeny 
that ;. f,,,., from encumbrances. litigation. and othe de­ 
fec<1< and that can readily be oold or mortgaged to " rea­ 
sonable buyer or :itol"IPI!~· Also cnl)ed &oad title • .....,. 
chantable tltla. sound title. 

marlket ana11ysl5, Com. lh• process of detenninin6 
factor._ conditions, and chnracterl5tiC9 or a maf'kCL 
-rnar"k•1. anlalyst. 

mar'ket boat'. 1. " 'ooal thn< tnms(ers fu;h frnm a 
fiahing OH!t to a m.orket. on ahorc. 2. n boat for carryin&; 
produC1: to marke!. 3. a boat atsi(!lled or w;ed to bring 
provision• t.o a 1hip. [177()..8(), A mer.] 

marlket crab'. Set! dunaaneu crab . 

mar•ket-eer (miir'ki ter' ). n. a """'°n who ..,111 
goods or .ervices in or to a market. ( 1825-35; MARKl:T + 
-aaJ 

marlket car'den. 1. a garden or fann for i:n>"'".ng 
vegetables t.o be shipped eop. to local or n..arby markew. 
Cf. truck farm. 2- Bril. See truck larm. 3. (caps. I 
MiL the Allied code name for t.he unauccea:iuJ Jnvauon 
or Holliutd bv BriUoh and American airborne and inran­ 
try fon:es on' Sc?tem'oer 17. 1944. [1805-15] -<nar'k•t 
pr'cletMt". -mar'llet prldenlna. 

mar•ketoing (miir'ki ting), n.. l. the net. of buyingo or 
eelling .in a market.. 2.. the l.otol of o.ctivities. involveci in 
the tTansfer of goods from the produce-r or seller to thee 
consumer o:- buyer. including advertising, &hippinG. &tor· 
Ing. and sellini;. [155.'i-65: MA1l>rl:T + -1 .. c'] 

mar'ket let'ter. " publication containing information 
cohc~mlng marlte: condJcions. expec:totions. etc .. esp. one 
produced by a &eCUtities brokerage firm or other finan­ 
cial organ:iz.ation- 

marlket orlder. S1ocit Erehon11<. an order to buy or 
eel) a epetjiied amouttt. of o &ecuri~y nt the best pdce 
available. er. llmlt ont.r, stop ordmr. [191&-20) 

mar•ket•place !miirlkit plas'). n.. 1. au opc:1 orea in 
a t.0wn where :a market is held. 2. the commercial 
wodd; the n:altn or buainusf trade, and economics. a. 
any aphere cons.ide.red as a place where ideas. thoughu.. 
artink c:rea:tio·ns. ea.e... com~t.e for recognition. Aho. 
m•tr'ket pl-'. 11350-1400; ME: aee MARKC. PLACE] 

mar'ket price', the price ot which " commodity ..... 
curity. o;- service is sellinc: in the open maTkCL Aiso 
celled market value. ll400-5<l; late ME] 

mar/It.et n./search, the gathering and swdyi:>g of 
data ntlating to con.sumer preferences. pur-cila$ing 
po·w~. etc_ e-sp. prior to inu-oducing a product on Lh~ 
market. [l!!ZS-JO] · 

mar·ket-f' .. search lmiir'kit re'aurch. -ri siu'ch'l. "-'­ 
t.o conduct mATke: """'8rch on. {196&-70J 

marl ket share!, &:ori. the epeclfic percen:age of 
total industry sales of t1 partj~}ar product achieved by a 
aingJe CQmpany in a given period of time. 

marlket town'. u town where p regularly acheduled 
market i• held. 11400-50: late MEJ 

marlket val'ue, 1. tho v•lu~ o( 0 business. propcny, 
etc.., m tenn3 of what it can be sold for oo the open mat· 
ket: current valu~ (distini:uishod Crom book ualue). 2. 
See marioet price. 1168&-95] 

Mar•ke+vich (miir ki'vich: Ru.1.s. muR kve''";ch}. r;­ 
l-aor (i"paJ. 1912~. Ruuinn conductcir anci com· 

-· - Mark•ham (mar'k~mJ. n. 1. 1cn1111 .. > Edwin, 1852- 

~~~~f~~- l:'.i..Se; l~.~~it.~4~"::,'fin3_'~ ~':,~'i"nti5'£ 
Ontario. in S C.n:ada. near Toronto. 77 .037. 4. Ii cit~· in 
NE Illinois. norar Chicago. 15,172. 

mar·khoor tmii.r'koor). n., pl. -lchoon. loso. colle<- 
riuclyl -knoor. markhor · 

mar·khor <mir'korl. n., pl ·khors. c .. p. colkcuucl.)') 
·khor. a wild poa:.. Copra (olt."Unf',.i, of mounLainous r•·  
gions from Afgnaniotan to lnciia. having comprcued. spl­ 
f"&l homs and jonh. shaggy hair. e.11 populations are 
chraateoed Of' e.nd.aog-ered. Also, markhoor. 11865-iO; 

at levels of 2. 3. 5, 7. JO. 13. 15. 17. and 20 falhOmli above 
the lead. Cf. d-p (def'. 35). 21. o tract of lnnd thot may 
have been held in common by a primitive oJ- e:arly mfMli­ 
eva) community of peasant.~ in Gennony. 22. Archaic or 
Hiat. a bound•r;" fronber. 23. -0. the mark, not 
pertinent; irrelevnnt. 24. bl .. s or save the marltl 
<used as an exc:iamation of du.approval. coot.empt. impa­ 
li•ncc, etc.) AlllO. God bless or save the markl 25. 
make one's mal'tl. t.o attain success or fame; achieve 
ono's ambition: He ut out to male his morit as o 1t1rit~r. 
26. on your metk or marb! (in callin11 the •L'1rt or• 
race) take your places On ;oour mark! Gtt set! Go! A)...,, 
pt raad11I • ....0111 27. wide of the marl<. far from the 
target or objectjve; imt"1.lmte or irn:levant: My first 
gu•ss """' wide of the marl:. 
-\1.L 28. to be" di•tinguishlni; feature of: o day morlud 
by rain. 29. to put a mark or marks on~ ,,.. mark ~ach 
box with on X. 30. to give a gnde for; put n imule on: 
10 marl! th* finoJ aanu. 31. scent-mark (def. 21. 32- 
to furnish with rigures. siim._ tags. etc., to indica1e price, 
quality, brand name. or the like: w. onarlccd oil lh• 
boolu with pritt.s.. 33. to trace o:- form by or es i( by 
morlu (of\.en fol by olLll: to mark out o flan of altacr- 
34. to indicate o:- desipo~ by or cs i by marks:: to 
mork pa11w11es 10 be mcmorued. 35. to single out des­ 
tine (often fol. by o.u.tJ: to be marired out for pt'DmOZiOIL 
36. to record. '"' a score. 37. to make manifest: 10 mark 
opprounl with o nod. 38. LO .crive heed or nttcnlion to: 
Morh my words~ 39. to notice or observe: to marh a 
chan8t in the ~th~r. 
-u.i. 40. to take notice; give attention; consider. 41. 
Kent-mark (def'. 1). 42. mark down. t0 ttducc lhc pnce 
of: Thur ~.owd:s have bttn. marked down.. 43. mark otf. 
to mark the proper dioncn.:ions OT bouodarieS Of; tep.9· 
rate; We morlt~d off lhc limus of our lot toilh stoltes. 
44. mark time. 5"" tll'NI Cder. 45). 45. marl< ut>. a. t.o 
mar or deracc with mark&. b. to mark wit.h r.otationa or 
symbols. c. to fot the oellinc: price of (att article) by add­ 
ing: t.o Lh.e aelJer's cost ao a:mount to cover- expenaea ond 
profit: to mark u_p drtta<.S 50 pct"«nt. d. to ini;n:uee tht? 
Rllini; price of. (bef. 900; (n.) ME; OE mmrc mark, •ill", 
banner, dividing line. borduland; c. G Marh borderland, 
unit of weif?hL ON mpri; forest (orig .. bord .. rland), unit 
of weight. Goth rnarlra boundary. borderland. L mo1110 
14Ak01N; (v.) l\tE markt'Tl, OE mmr"C"ian.; c. OFris merki.a~ 
OHG more/ton, ON maritc to plan] 
-Syn. 10. eminena:. COnM!queoce. 11. fc11ture, 
atamp, print. 14. purpose. o'ojective. 34. idmtify, label. 
tag. 37, 38. note. 39. eye. reprd. spoL 

martc• (miirk), n. 1. the monei.ary unit of Germany 

~:;;.:~,l:.!.~:!'..:. Ji~e~h~o:;,~[i.~':.~~~l:n~.•r~ 

Aioo, merit. n former silver coin of Sc:ot.lond. equal t.o 
13$ 4d. 4. e former money or account of En111And, equal 
to !Sa. 4d. 5. a former coin of F.etonin, t.hc '! ••• th pan: of 
•· kroon: replac1>d by the aen: el'\er 1927. 6. a former 
European unit of wcight. esp. for gold lllld ailver, 11ener­ 
ally equal to 8 oune105 (249 g>"llJ'M). [be( 900: M£; OE 
more unit. of weight < t.tL morco < Cmc; Re MA-JU<'] 

Mark (miirk). n.. 1. one of the fou,- £vangt:llilu.: tradi­ 
tionally believod to be the aufoor of tho aec:ond Goepel. 
2- the aecond Go•p"J: to rttlll cloud f•om Morh. 3. Kins, 
Arthurian Romanc;e. rule:~ of Comwull, husband of 
l.aeult and uncle of Sir Trilltnlm 4. saint. See Marcus. 
Sa)nt.. 5. a ma.lo givm name. form or Marrcu:a. 

Mar•kan (miir'k~l. adj. Ma.rcan. 

Marte An•to-n11 (miirk an'"' neJ. See Arnon.11. Marl<. 
mark-down {mlirk'dour.'). r- 1. c reduction in price, 
US\lally to encourage buying.. 2. I.ht: am.ount by which o 
price is reduced. [Amer.; n. usr o{ v. phnw: morlc down] 

marked (miirktl. oqj. 1. llrikini;ly notice.obi~ conspic­ 
uous: with morlctti auc:ass. 2- wa..,hed as an object or 
•u•picion or vengeance: o marhrd man. 3 .. having a 
mark or mark.s: t.-u1ifi;lly morud birds; 10 r•ad '"• 
morktd pa~e&. 4 .. Linl:. a. (of a phoneme) chai-ucter-ized 
by the proaence of a phonological fellturc thot serves to 
dininguioh It from an otherwise aimihir phoneme lack­ 
ing tluit feature. 111 (d). which. in oontrut to (l), is char­ 
oct.eriwd by the pre8ence or voidng. b_ chp;ncteriied by 
the praunc<! or 0 marker iodjcating the gramme.tical 
function of a const....,,ction. as the plural in English. 
which, in contrast to the ainl!Ular. is cyplca.lly indic:awd 
by the p?'Mence o( the marker -S. C. apeci(vjog QC oddi .. 
tionul e~eme:nt of meanin&. in conuu.t to a aema.nLicalh• 
related item. as ciroJr:r io oontra•t to dudt, where drok-c 
specifies "male" while duclt docs not neeeuarily specify 
aox. d. occurring less t.ypicalJy than on altemoLjve form. 
as th~ word of"Oe?" in Down hr ;~u in comra1-l t:o the 
more uaual order of H• f•ll dowr- Cf. unmarked (def. 2>. 

[
M_£: OE c~m~rcnd; see MARI<'. -i:o•] -mal1<-ed•IY 
mar'kid leJ, odu. -martc'8Ck>eu. n. 
-Syn. 1. suikini;. ouatandini;. obvious. pro=inent. 

mark .. r (miir'k;or), n. 1. o penon or thing that 
marU. 2. aomething used u a mark or indication. u a 
bookmark or tombstone. 3. 11 penon who records the 
mcores, poin11., etc .• u in a game or contest.. 4. a count.er 
used in card playing. S. Genl!!':ia.. See aenetic marker. 
6. Ps,choL an object. u a book or topcoat lei\ at 11 li­ 
brary table. uaed to establish 1.e.."'T'itoria.l pouc-5.Sion in a 
public p~uCC- 7. Linc .•. on elem~ or a conatrUction. All 
o coordinatins conjunction.. that is noi. a ~rt of eithef' 
immediate constitu.e.nt. b.. an clement. thai indicates the 
gTammnticoJ cl:au or function of a construction. 8. a 
small ro~io .beoroc. auwmatirally opera-.ed. u.aed for 
locel nav1~"1tion of ves...ls. 9. mile-marker. 10. A)..., 
called m•rk.ler pen'. martdnc perL o pen dc.igned fol' 
making bold, colorful. or iDdeliblr marks. 86 in making 
ai~ 11. Slorog. •· a d•b!. esp. a gamblins debL b. a 
~·titteb o·r si'1'ed promise to ~Y a debt. e-sp. a gambling 
debt; a prom1ssor)· not(o or IOU. l2. Also call•d m•rk' • 
w crud•'. Com. e grade of oil on which prices or other 
c:-gde oils are based. 13. CB Rcuiio Slang. one'• location 
while driving on e hiJhway. as detennined bv the ncu.r~ 
""t milepo•t. [1480..9(). MAU' T ·CR') . 

mark'er gene'. G•n•I= S.... &•n•tlc marker. 
mar•ket tmli.r'kit), r~ 1. an open p!Goe or a covered 

• (..,!' 

~· 
#•: 

'MJJi-, . 
·bo(it(: 
17· i: 
ldl.11· 

c;oc1• 

• ("lit. 

rn:=:; 
I 5-•• 
I• g;JC; 

1anl?"" ·  
I Uiiil': 
:lill>-i! 

E•1 
lml'· · 

I 

u:m 1 . ,, ... I ,..,. 
urlitr ,..,. 
-1-li> I 
:. mi·: 
i~: 

•Yip- ~ 
i!m1, 
,, A>: 

J>OU' ! 

~r1:'. 
callo!I 

trad.:. ; 
~. 
l~!l.· 

°'I i"' l 
;1 l ....... 
•laej! 

~1 
>lai:I. 
3&1 ! 

•iel 
lllta).! ....... 
""llq. 
fiocn ! 

~~! 
I 

•· 1 I051 . 
•fm.' 
etu! .... , 
iu.d 
cu •• 
A""' 
lair.el: 
mo/ 
O:Ml 

.d·~ ... 
~ 
11.,, 

markhor 1177 rnariposa Illy 

--;;rn. Sec Bo11le's law. [189>1900: named al'\er 
i'lrn• Afarwll< (d. 1684), French phyaicist] 

mar•;.polsa lll'y (m•r1o pll'M, -w). e11y lily of the 
u• Coioc:Juu11U, orlhc western U.S. nnd Mexico. ba"­ r; u:liplikc no,.,cn of varioua eelers, Alao called marfi­ 

;:'ot.. marlP°'U tu'llp. [1880-85. A""'r.: < Sp 
mori~ buuerny. m'!t11: 10 named beeause blooms 
• .,,,. likanod 111 butterflies] 

,..11..,1s 1mu'i•), n. Ro••• <Eu ..... ). 1934-85, U.S. 
ba..it:ill player. 

rnar•iSh trnar'leh). Arc/u1ic. -n. 1. a marah. -<ldj. 
2. rnttnhy. [130Ch~O: ME morcis < Mf; see MAllA.IS] 

,.. ...... .sat (marl~ lllltl'J. n.. one of a tseries or ileosl.D• 
tionarY cornmunicntione &U.elUtes th.at relay telecommu­ 
nicaucin.r between. ships at sea and shcre stations. 
1man(111nc) aa1(oll11<)l 

Msr·i-sOI (mar' i eol'). n.. IMaruol &cullar) born 1930, 
vcneiueten nrtis<- in U.S. aince 1950. 

Mar•lst tmar'is:. mar1 • ). n., Rom. Coth. Ch. .a "'""'~r 
of 0 reliinous order founded m Lyons, France, "' J81& •or 
mi&Siar.an• and edueationul work in the name or the Vir­ 
'1" ~bi;•: [ 1875-80; < F Moriat<. See MAJtY. · ISTJ 
Ma•ri-tain (mA Ile taN1), n. JaCGuas (:thlikJ. 1882- 
1973. French philo50pher nnd diplomal. 

mar·Mal unar'i ti). t. of or P.,rtainins to marriage; 
mnjup.!; matrimonial: nsorital uows: mantel discord.. 2.. 
,.n:holc. of or pertaining ton husband. [159.>J60S: < L 
r.i.ariJOJis o!" married people, deriv, of mori.tus of mar­ 
mgc- See MAll•Y'. -AL'] -mal"'Meloly. cdu. 

marfttal ther' apy. .. poychothenpeutk t7eatmenl 
for married eeuples, who are seen by " therapiat both 
individually and jointly to aasiat. them in re:sot\;n.:; vari­ 
ou.A problem$ related to their marria,ge. 

mar-l•tlme (mnr'i tim'). adj. 1. conn«ted with th~ 
tel in relation to navigation, shipping, etc. 2. of or per­ 
&ai.niog- c.o the tea: maritimt' rt'aourus.. 3. bordering on 
the .ea: morittm.e pt"Ouincca. 4. UviDf; near or in th~ aea.: 
mo:ntun.e plonu.. s. characce.riatic or Q .ailor: nauLiQll: 
.. ...nrimo <lothinJl. ( lMG-50; < L m.oritlmua per-.ainmg 
\0 the~ .. equiv. LO m.orl- (a. of 1nan. eca) ...J... -t.imw: adj. 

wfiuti 
Msrfltlme Alps', a range of the Alps •n 5£ France 
and NW LI.al)•. 

mar'ltime belt'. Law. Lhc part of the sea that is 
.rilhin &he juriadiction of the bordering Stat.es. 

marlltime law', the body of law reletini: to nu>riUme 
c:ommet'te: and nav1~t1l.ion. and to meriume maners gen· 
cnl!y. [ 186()..65 J 

Marlftlme Prov/ inces, th• Canadian provinces of 
Nova Scotio. No.., Brunswick. and Prince Edward Island. 
Alao caTied Mar' .. Umeat, -.,11ot1mter. e, 

Ma-ri-tsa (m3 rM1A). n. o ri"cr in 3 £urof>". Oow;n6 
irom S Bulgorin along the bounda.rv betw..,n Gr-ttc:<! and 
Europun Turkey and into the A•iear.. 300 mL (485 km) 
1..,.. 
Ma-rl-u•pol (mor'e 6l!'p•I: R ..... m;o avi Oll'P"ll. "- • 
dty in SE Uknllne. on lhe Seo of Au>\•, 503.000. For­ 
nir:riy l194S-a9). Zhdanov. 

Mar-I-us (mir'e as, mar'-), n. Glllus. cl55-86 e.c., trr::'." general nnd consul: Dpponont or Luciwi Cornelius 

Maori-vaux (mA ae vG'J. n. Pierre C.r·l•t cte Cham­ 
blain de tpyu kAB I"' da ahiiN blew' d•). 16~J7&3 
French dramatist and noveH&t.. • 

ntar•jo-laine lmiir'ja IAn': Fr. mA1t 1ho lent). "- pl 
4lnes (-llln1'; Fr. -len') for!!. 1. (iralica) Fretu:h. mar­ 
'°i"'l m.. 2.. a lon,:::. narrow i:ake with a:t.raigbt aides. uau­ 
a '! <er.aistini; of layer& of meringue and choc:ola"' but­ 
ter-cream and con~ining chopped nuia. ( < F; OF 
mcuorci11t < ML rna1oraria; sec MAIUORAM] 

':!b!°'nim. imiir"j;or em), n. any or aevcrul aromatic 
i . ~ionpng t.o the 1onus Or14:anum. of I.he mint i:m"r· ap. 0. m<Vorana (sweet marjonm), having 

aves ·uaed as eeaeoniag ltt cook.in.:. er. Ot""epftO. 

11~1'00: ME: mojorant < ML m.ajoranc:. •a.-T. of 
::i,1)' alter. or L omlil'01'us < Gk om6ralras mujo- 

~.'._·)o-ry liniir'ja re), n. • female given name. fonn of 
-arat. Also, Marljo-rle. 

lllllrk 
1 

(marl<). 11. 1. a visible imoreulon ar trace on 
taineth:ing. a.a o Un1:. cut.. dent.. •ta.iii. or bnJiae: o small 
;j"''" or. his arn-_ 2.. a badge, brand. or olhu visible 

tr. a.uu:neO or impoaed: o. mark of ht. nobir- rank. .3.. a 
~~~) uRd in writine; or printing; o pu_f\CU•.c.tion mark. 
u; a ~pi. usually nn X or croes. made in•tea. d of" ligna­ 
wri" taome-,one who does not. know how or is unabl~ to 
~~ ~• or hv.r own name. 5. an affia_ed o:- impl"eS'led 
lion'~: .,-~bol, irucriplion, etc., serving to give informa­ 
cha .. tdentif)'. indi~w origin or ovmcnhip. at.L.6t to 

O&rk...~ or eumpnrntivc me:rit.. or the like. u e trade­ 
r;( a aign.. tokon. or indication: to bow cu a mer~ 
<i ~ .7. a •ymbol uacd in rating conduct. profi­ 
"'4~ ~inment, etc .. aa of.pupil• ~ a $Choo~ B_ood 
lion r . marks. 8. aomet.iung aerv1nc es an 1ndica· 

Ill 0 PQOitlon. a. a landmark. 9. a ruogniud or re· t ~ r..and~rd or qualit)•, ·~complishmcn~ ~tc.: no:rm: 
im."' 4lSStrtahon au~ belou1 th~ marh. 10. diatinction or 
u;~~te; repute: not.e: o mon of mark. li. a diatine- 
11\0r. tl'~2..or charocr.eri&tic: tht usual merits of c gend~· 
i~ . _(usuully cap.) U.S. Mil. o deaignation (or an 
a.u.io:f ll?Jli:.ary equfpmenC. in production. u.eed in CDmbj­ 
a.nd ofk'Cl~'- s. nu!Oerill to indicate t.he order- of adoption. 

111 ob ""!'brev1ated.: Q MQr/t-4 1onh: on M-1 riflr. 13. 
obi= !IOe tumed at; lAlrget; lo aim 01 11!" nt4rl:. 14. on 
.,, ob' n• end_ d~ired or at.riven for. goal. 15. Slang. a. 
kt&& 

0~ 
of aensiori~ ec;~~·. manipulati?n. Of' the li\u:: Ht 

I ... -No.A~ "1arh (or crthCJSm.. b. the ll'ltendt!d Vi.C~m or 
I/id,-~· hu1Uer, or the like: 'flt• cor~;,arps pieltcrl 
16. T~u hrorn among the touruts or: tM c:ruiu &hip. 
~•to t e atan:ing tin-. 17. Boxi~. th" middle of 
Bo.,/in nuch. , 18. Lawn Bowlin¥· jack (def. 17). 19. 
tl•elr II-"· •mke or •pare. 20. Nauc. =Y of the dis'.int- 

mar .. ...i points on a decp-oea lead line. occuning 
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Connect Public Relations

About Capa Exp News&Arti C

You have a choice. With thousands

of PR firms to choose from, why

choose Connect?

Career growth. Connect has one of

the strongest training programs in the

industry. From day one, we'll coach

and mentor you to help you fast-

track your career.

Exciting, relevant work. We work

with the leading innovators in the

industry. Our clients are introducing today the products that will change

the world tomorrow. At Connect, you get a front row seat.

Benefits. We offer an aggressive benefits program, including profit

sharing, comprehensive health and dental insurance, 401K plans, health

care and dependent care savings plans, holidays, vacation, and personal

leave.

For job applicants, recruiting, or internships, contact Janeen Bullock

(janeenb@connectpr.com).

San Francisco

(415) 222-9691

sf@connectpr.com

Washington D.C.

(703) 234-5390

dc@connectpr.com

Provo, Utah

(801) 373-7888

ut@connectpr.com

Phoenix

(480) 366-6015

phoenix@connectpr.com
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Connect Public Relations

About Capa Exp News&Arti C

Connect earned our loyalty.-
Symantec

Connect PR has been our sole focus for 15 years. Our extensive network of analyst
and press contacts enable us to place more than 1700 article placements a month.
Come see why Connect is the leading PR firm for connectivity companies.

Recent Client Coverage

13 October 2008 [download

release]

PR SourceCode, a content service

provider, awarded Holly

Hagerman, a senior partner with

Connect Public Relations, as one

of 2008’s Top Tech

Communicators. Hagerman was

presented with this award because

of her excellent responsiveness,

reliability, and overall recognition

of editorial needs.

13 October 2008 [download

release]

Connect Public Relations, a

leading high-tech PR firm,

announced today that for the

second consecutive year was

named to the Inc. 5000 list of “The

Fastest Growing Private

Companies in America.” The

consistent results produced by

Connect for its clients is clearly

You have a

choice. With

thousands of PR

firms to choose

from, why

choose Connect?

Learn more about

the benefits of

working with the

leading connectivity PR firm.
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San Francisco

(415) 222-9691

sf@connectpr.com

Washington D.C.

(703) 234-5390

dc@connectpr.com

Provo, Utah

(801) 373-7888

ut@connectpr.com

Phoenix

(480) 366-6015

phoenix@connectpr.com
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A ö÷øùú, öûüöýþø ÿøþþù�ø ýþ ùúøquirement for a successful media

campaign. A common complaint of

analysts and reporters is that

spokespeople are unable to clearly

explain their product. Connect has

been helping companies clarify their

message for 15 years.

We have a simple process for

helping companies build their

message. Our process is based on

answering the five key questions

analysts and media have about any new company or product.

1. What need drives customers to look for your company's solution?

2. What market drivers are making this need more acute as time

passes?

3. What are the alternative ways to meet this need today?

4. What are the shortcomings with these alternatives?

5. How does your solution overcome these shortcomings?

The answers to these five questions form the basis of a clear, concise

message. Over the past 15 years we have developed an efficient process to

discover and articulate our client's message.
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(415) 222-9691

sf@connectpr.com
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(703) 234-5390

dc@connectpr.com
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(801) 373-7888

ut@connectpr.com
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(480) 366-6015

phoenix@connectpr.com
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